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wWhen  your  business  is  owned  by  46  avowed 
libertarians,  all  of  them  related  by  blood  or  marriage, 
life  is  never  tedious,  seeing  as  how  libertarians  have  a 
tendency  to  raise  their  voices  and  bang  on  tables  for 
emphasis. 

Freedom  Newspapers.  Inc.,  is  the  15th  largest 
newspaper  group  among  the  160  groups  listed  in  the 
John  Muir  compilation.  We  were  16th  the  year  before. 
We  re  the  fifth  largest  group  in  the  country  to  be 
family-owned. 

Well,  in  between  family  discussions  and  hard  times 
generally,  we  did  manage  to  buy  two  more  dailies, 
three  weeklies  and,  we  think,  a  television  station  last 
year.  The  circulation  of  our  31  dailies  rose  to  786,899 
and  our  ad  volume  reached  a  record  571,000,000  lines. 
We  competed  successfully  with  such  great  companies 
as  Knight-Ridder,  Times-Mirror,  Gannett,  Hearst  and 
Scripps-Howard  and  we  were  honored  by  our  peers 
with  233  awards  for  editorial  excellence.  And,  because 
of  the  loyalty  and  expertise  of  our  3,000  non-family 
associates,  we  managed  to  put  away  a  few  dollars 
for  further  expansion  in  newspaper  or  electronic  fields 
of  communications. 

Maybe  it's  not  such  a  bad  way  to  do  business  after  all. 
There's  a  lot  to  be  said  for  home  cooking. 
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C.H.  Hoiles,  chairman  and 
member  of  the  family. 


IFreeitom  ^fpmapappro,  Jttr. 

Corporate  Headquarters:  1055  North  Main  Street,  Ninth  Floor,  Santa  Ana,  California  92701 
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LA  HABRA  BREA  STAR 
PROGRESS 

Ld  Kihra,  Cdlitornia 

THE  APPEAL  DEMOCRAT 

Mciiv'.villc.  California 

TURLOCK  DAILY  iOURNAL 

Turlock.  Cdiitornia 


GAZETTE  TELEGRAPH 

Colorado  Spring-.  ColiHddo 


PAMPA  DAILY  NEWS 

Pampa.  Tt-xas 


ODESSA  AMERICAN 

0(Jes<^.  Texas 


VALLEY  MORNING  STAR 

Harlingt-n,  Texas 


BURLINGTON  TIMES  NEWS 

Burlington.  North  Catolina 


BUCYRUS  TELEGRAPH  FORUM 

Bucyruv  Ohio 


SEYMOUR  TRIBUNE 

Seymour,  Indiana 


GREENVILLE  DELTA  DEMOCRAT  TIMES 

Greenville.  Mi'.sssppi 
HURON  DAILY  PLAINSMAN 

Huron.  South  Dakota 


Dear  Editor  or  Advertising  Director, 
Take  a  few  minutes  to^i 

1  •  z/fA  W" 

discover  an  easy 
way  to  make 
money  . . . 


SPECIAL  ADVERTISING  PACKAGES  MAIL  DATE 

BRIDAL 

1-1 

SPORTS  AND  PHYSIGAI  FITNESS 

1-15 

SPRING  FASHIONS 

2-1 

RFGRFATIONAI  VFHIGI  FS 

3-1 

SI  IMMFR  SPORTS 

3-15 

HOMES  AND  GARDENS 

4-1 

GRl  lISFS-VAGATIONS 

4-15 

Ol  ITDOOR  1 IVING 

5-1 

ENERGY  CONSERVATION 

6-1 

WORKING  WOMEN 

6-15 

BACK  TO  SCHOOL 

7-1 

FAIl  FASHIONS 

8-1 

APARTMENT  AND  GONDO  1  IVING 

8-15 

Al  ITOMOTIVF 

9-1 

WINTER  SPORTS  AND  TRAVFI 

9-15 

CHRISTMAS 

10-1 

STFRFO-TV 

11-1 

CHRISTMAS  MINI-PACKAGE 

11-15 

COOKING 

12-1 

Price  List 


Circulation  Camera  Scanner 

Up  to  5,(XX) .  $  55 

5,(X)  I  to  lO.tXX) .  60 

I0,(X)  I  to  20, (XX) .  65 

20,(X)  I  to  «),0(X) .  70 

)0,00 1  to  40,(XX) .  75 

40,(X)  I  to  50, (XX) .  80 

50, tt)  I  to  6(),(XX) .  85 

60,(X)1  to75.()(X) .  90 

75,a)  I  to  l(X),(XX) .  95 

i(X),(X)i  to  i50,ax) .  too 

I5(),(X)I  to  2(X),(XX) .  105 

2a),(X)i  to  «x),(xx) .  no 

(«),«)  I  to  5(X),(XX) .  120 

5(X),(X)  I  and  up .  1.(0 


$  65 
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75 
80 
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95 

too 

105 

no 

115 

120 

no 

140 


Camc'ra  Ready 
Scanner 


UPl 

AP 


18  DIFFERENT  TOPICS 

TWO  FREE  WHEN  YOU  PURCHASE  18 


•  All  the  copy  to  supplement  or  put  together  a  special  section. 

•  All  you  have  to  do  is  sell  the  advertising.  We  do  the  rest. 

•  It's  easy  to  use.  And  it  makes  you  money! 

•  Billing  can  be  on  our  convenient  monthly  statements  or  on  a  one-time-only  basis. 

•  To  reserve  your  circulation  area,  call  me  personally,  Faye  Hunter,  at  714-293-1830. 

rii  be  glad  to  answer  any  questions  you  have. 

Name  &  Title _ 

Newspaper _ _ _ _ 

Adciress _ City _ State _ Zip _ 

Phone - ^Circ - - -  P.O,  Box  190,  San  Diego 

CA  92112 
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Sometimes  an  issue  gets  lost  in  a  tangle  of  theory.  Debate.  Statistics.  Then  one  child’s 
face  says  more  about  an  issue  than  anything  else  could.  And  the  newspaper  that  sees  problems 
from  every  angle  fulfills  its  editorial  promise:  reflecting  realities  too  close  to  home  to  ignore. 


Dallas  Porttiitg 

Important. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  University  of  South 
Florida  this  month  will  dedi¬ 
cate  the  Nelson  Poynter 
Memorial  Library,  focal  point 
of  a  $7.5-million  first-phase 
expansion  of  the  campus  in 
downtown  St.  Petersburg. 

The  waterfront  facility  is 
named  in  honor  of  the  late 
chairman  of  the  board  of 
The  St.  Petersburg  Times  and 
Evening  Independent,  whose 
life  was  marked  by  a  passion 
for  education.  On  the  day  he 
died,  Poynter  participated  in 
ground-breaking  for  the  USF 
classroom  and  library  com¬ 
plex.  It  was  the  realization  of 
his  30-year  dream  of  seeing 
the  university  campus  in 
St.  Petersburg. 

Poynter  believed 
St.  Petersburg  and  the  West 
Coast  of  Florida  should  be 
“the  best  place  in  the  world 
to  live,”  and  committed  his 
newspapers  to  the  pursuit  of 
that  goal. 

The  Nelson  Poynter 
Memorial  Library  stands  as  a 
tribute  to  that  commitment 
and  to  Poynter’s  devotion  to 
enriching  the  minds  and  lives 
of  those  who  wish  to  learn. 

§>1.  pptprsburn  uliinps 
&  Evening  Independent 
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1-2 — Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

1-3 — Gay  Press  Association,  Melrose  Hotel,  Dallas,  Tex. 

3- 6— Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis,  Minn. 

4 —  AP  annual  meeting,  Chicago,  III. 

4- 6 — American  Newspaper  Publishers  Association,  annual  conven¬ 

tion,  Hyatt  Regency,  Chicago. 

5 —  ANPA/UPI  luncheon,  Hyatt  Regency,  Chicago. 

5- 8 — Catholic  Press  Assn.,  Netherland  Hilton,  Cincinnati. 

7-9 — Southern  Short  Course  in  News  Photography,  Bordeaux 
Convention  Ctr.,  Fayetteville,  N.C. 

10-12 — Ohio  Circulation  Managers  Association,  Sawmill  Creek, 
Huron,  Ohio. 

13- 16— National  Association  of  Alternative  News  Weeklies, 

Sheraton-Park  Hotel,  New  Haven,  Conn. 

14- 15— American  Bar  Association's  Forum  Committee  on  Com¬ 

munications  Law,  Radisson  Hotel,  Chicago. 

14- 17 — Fla.  Newspaper  Ad  Executives,  Sheraton-Sand  Key 

Hotel,  Clearwater,  Fla. 

15- 16— Ohio  Newspapers  Ad  Executives,  Carousel  Inn,  Columbus. 
17-20 — International  Newspaper  Promotion  Association,  51st 

Conference,  Atlanta,  Ga. 

17-20— INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village,  Nev. 

17-20 — N.  Y.  State  Circulation  Management  Association,  Hidden 
Valley  Ranch,  Lake  Luzerne,  N.Y. 

19- 22— Suburban  Newspapers  of  America  annual  convention, 

Michigan  Avenue  Marriot,  Chicago,  III. 

20- 23 — National  Association  Advertising  Publishers,  annual  con¬ 

vention  and  exposition,  Marriot  Hotel,  New  Orleans. 

21- 25 — FIEJ  Congress,  Madrid,  Spain 

28- 29— Allied  Daily  Newspapers  annual  meeting,  Ridpath  Hotel, 

Spokane,  Wash. 

29- 30 — Pa.  Press  Conference,  PNPA  &  PSNE,  Marriott  Inn, 

Harrisburg,  Pa. 


JUNE 


3- 7 — International  Society  of  Weekly  Newspaper  Editors  annual  con¬ 

ference,  Lorado  Taft  Field  Campus,  Northern  Illinois  Univer¬ 
sity,  Oregon,  III. 

4- 6 — N.'Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 

Point  Club,  Alexandria  Bay,  N.Y. 

5- 7 — Central  Missouri  Press,  Kirkwood  Lodge,  Osage  Beach,  Fla. 

6- 8 — UPl  Newspapers  of  Louisiana,  Royal  Sonesta  Hotel,  New 

Orleans. 

6-10 — ANPA/RI  production  management  conference.  Con¬ 

vention  Center,  Atlantic  City,  N.J. 

14-17— Newspaper  Personnel  Relations  Association,  Royal  York 
Hotel,  Toronto. 

21-23 — Public  Relations  Society  of  America,  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 

26-27 — Investigative  Reporters  &  Editors  national  conference. 
Holiday  Inn-Embarcadero,  San  Diego,  Calif. 

JULY 

9-11— Tenn.  Press  Association,  Memphis,  Tenn. 

12-16— International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

23- 26— North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 
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ANPA— Welcome  to  Chicago! 


Youll  feel  right  at  home 
with  the  Bright  Ones 
in  the  SumTimes 

The  Sun-Times  is  home  of  many  of  the  sparkling  columnists  and 
features  that  you  probably  run  in  your  own  newspaper. 

Keep  up  with  the  world  and  nation  with  the  Sun-Times  Washington 
Bureau,  Newhouse  News  Service,  London  Daily  Telegraph,  Baltimore 
Sun  and  Boston  Globe. 

Start  your  day  here — as  at  home — with  Ann  Landers,  Mike  Royko, 
Kup,  Gary  Deeb,  Roger  Ebert,  Roger  Simon,  Sydney  J.  Harris,  Carl 
Rowan  and  Evans  &  Novak 

— along  with  Mauldin,  Herblock,  Erma  Bombeck,  Sylvia  Porter,  Gallup 
Poll  and  B.C,  Wizard  of  Id,  Funky  Winkerbean,  Tumbleweeds,  Momma 
and  Big  George  brought  to  you  and  your  readers  by  the 

Field  News  Service  Field  Newspaper  Syndicate 


Look  for  us  every  morning  at  your  door. 


The  4th  Estate 


By  Doug  Borgstedt 

The  4th  Estate 


Editorial  workshop  By  Roy  H.  Copperud 


An  age  of  mush— No.  564 

This  is  an  age  of  increasingly  mushy  language  and  of 
growing  reluctance  to  make  direct  statements.  It  is  also  an 
age  of  verbal  inflation,  in  addition  to  fiscal  inflation,  with 
the  intent  of  making  the  unimportant  or  even  insignificant 
sound  impressive.  These  tendencies  have  long  been  the 
distiguishing  marks  of  bureaucratic  prose,  as  evidenced  by 
the  famous  essay  on  gobbledygook  produced  during  World 
War  II  by  the  late  Maury  Maverick.  Bureaucrats  write 
evasively  (“It  is  believed”  instead  of  “I  believe”)  because 
they  want  to  dodge  responsibility;  “it  is  believed”  seems 
to  assign  the  belief  to  some  vague,  distant,  and  unreach¬ 
able  source.  And  of  course,  they  write  pompously  and 
often  unintelligibly  to  conceal  meaning  and,  once  again, 
dodge  responsibility.  Things  have  come  to  such  a  pass  that 
we  have  as  Secretary  of  State  a  man  whose  way  of  ex¬ 
pressing  himself  has  aroused  not  only  national,  but  inter¬ 
national,  ridicule.  And  this  is  the  man  upon  whose  words 
and  clarity  of  expression  the  fate  of  the  nation,  perhaps 
even  of  the  world,  may  hang. 

To  what  else  than  the  desire  to  inflate  can  we  ascribe 
the  widespread  change  in  the  designation  of  what  were 
formerly  state  colleges  (and  before  that,  normal  schools  or 
teachers’  colleges)  to  “universities”?  Webster  gives  us 
several  definitions  of  “university,”  but  the  common  con¬ 
ception  up  until  15  or  20  years  ago  was  this  one:  “An  in¬ 
stitution  made  up  of  an  undergraduate  division  which  con¬ 
fers  bachelor's  degrees  and  a  graduate  division  each  of 
which  may  confer  master’s  degrees  or  doctorates.”  In  a 
nutshell,  a  liberal  arts  college  supplements  and  surrounded 
by  schools  of  medicine,  law,  dentistry,  or  any  combination 
or  these  and  others. 

The  rush  of  every  institution  of  higher  learning  to  call 
itself  a  university  is  misleading;  it  suggests  large  size — in 
itself  no  advantage,  and  often  a  drawback  for  the  stu¬ 
dents — and  more  significant,  the  presence  of  professional 
schools  that  do  not  exist,  or  certainly  not  to  the  extent 
formerly  associated  with  the  term  university. 

It  is  regrettable  to  see  that  some  of  the  press  has  fallen 
in  with  this  tendency  to  fog  things  up  .  I  am  not  suggesting 
that  editors  refuse  to  use  the  term  university  for  cow  col¬ 
leges  that  have  chosen  to  adopt  it;  after  all,  they  are  the 
indisputable  judges  of  their  own  names,  no  matter  how 
self-seeking  or  foolish. 

But  what  about  “sexual  preference”  in  relation  to 
homosexuals,  which  figure  increasingly  in  the  news?  Sex¬ 
ual  preference  in  this  connection  is  an  asinine  and  inexact 
term  if  I  ever  saw  one,  and  could  apply  precisely  only  to  a 
bisexual  whose  choice  at  one  time  might  lie  in  one  direc¬ 
tion,  at  another  time  in  another.  A  homosexual  would 
accurately  be  referred  to  as  having  a  sexual  proclivity  or 
orientation. 

Another  absurd  expression  is  skin  color  as  used  to  diffe¬ 
rentiate  blacks  and  whites.  There  is  vastly  more  to  the  dif¬ 
ference  between  them  than  skin  color,  as  any  anthropolog¬ 
ist  can  attest.  Consider,  for  example.  East  Indians,  many 
.f  whom  are  so  dark  that  in  the  United  States  they 
formerly  suffered  the  same  indignities  visited  on  blacks. 

But  East  Indians  are  Caucasians,  not  blacks. 

Sexual  preference  and  skin  color  in  the  connections  dis¬ 
cussed  here  should  be  banished  from  the  press  as  inaccu¬ 
rate,  misleading  and,  apparently,  reflecting  an  effort  to 
dull  the  edge  of  more  exact  expressions. 
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Fuiyo*  Fat, 
II  bom  ag»n 


UiuuKis  limes 


Everything^  up-to-date 
inThe  Kansas  City  Star/Times 

mailroom. 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  best 
on  the  market  today  to  suit  our  needs.” 

Charles  Geoi^ge,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  Geoiige,  “are 
its  over^  simplicity  and  its  unique 


entp^  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  {HXKluction. 

Rockwell 

International 

_  vvtiare  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912*1959 


Truth  and  accuracy 

Good  faith  with  the  reader  is  the  foundation  of  good  journal¬ 
ism.  Every  effort  must  he  made  to  assure  that  the  news  content 
is  accurate,  free  from  bias  and  in  context,  and  that  all  sides  are 
presented  fairly.  Editorials,  analytical  articles  and  commen¬ 
tary  should  be  held  to  the  same  standards  of  accuracy  with 
respect  to  facts  as  news  reports. 

Significant  errors  of  fact,  as  well  as  errors  of  omission, 
should  be  corrected  promptly  and  prominently. 


We  cite  the  above  Article  IV:  “Truth  and  Accuracy”  from 
the  Statement  of  Principles  adopted  by  the  American  Society 
of  Newspaper  Editors  Oct.  23, 1975,  because  it  is  pertinent  to 
the  heated  discussion  within  the  newspaper  business  promp¬ 
ted  by  the  Washington  Post — Janet  Cooke-Pulitzer  Prize  fias¬ 
co  over  who  was  to  blame,  what  was  responsible,  why  and 
how  did  it  happen,  etc.  The  argument  at  ASNE  last  week 
degenerated  into  an  accusation  that  a  newspaper  “ombuds¬ 
man”  is  a  “bad  idea”  and  that  if  the  Washington  Post  ombuds¬ 
man  had  been  doing  his  job  properly  the  incident  would  not 
have  happened. 

Confession  is  good  for  the  soul,  someone  said,  and  if  that  is 
true  the  souls  of  most  newspaper  editors  must  be  in  good 
shape.  But,  as  we  said  last  week,  now  that  the  cleansing 
process  has  taken  place  let’s  get  on  with  the  job  of  showing 
the  American  public  how  far  from  the  norm  the  Cooke  epi¬ 
sode  was  from  the  usual  operation  of  the  nation’s  newsrooms. 

We  would  like  to  see  more  newspapers  say  what  the  El  Paso 
Times  said  editorially  this  week: 

“What  happened  in  Washington  has  brought  into  play  the 
credibility  of  all  newspapers.  Without  credibility  we  are  no¬ 
thing.  The  Times  has  credibility  and  intends  to  keep  it,  to 
continue  to  earn  it. 

“Nothing  can  be  done  in  El  Paso  about  the  Washington  Post 
dilemma.  What  can  be  done  and  is  done  with  this  editorial  is  to 
assure  readers  that  we  will  redouble  our  efforts  to  check  the 
facts.  No  ‘source’  or  ‘spokesman’  will  be  used  unless  one  or 
more  editors  as  well  as  the  reporter  knows  the  identity  of  the 
source.  Opposing  views,  the  other  side,  will  continue  to  be 
actively  sought.  Truth  and  fairness  will  continue  to  be  our 
guiding  principles.” 

If  a  newspaper  has  credibility  it  should  take  pride  in  flaunt¬ 
ing  it  and  declaring  its  intention  to  earn  it  and  to  keep  it.  The 
point  is  not  only  to  say  it,  but  to  mean  it,  repeat  it,  and 
practice  it. 
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Letters 

FOR  THE  RECORD 

As  part  of  the  Inland  Daily  Press  Asso¬ 
ciation  convention  at  San  Diego  earlier 
this  year,  I  chaired  a  discussion  of  “Edit¬ 
ing  in  Times  of  Adversity.”  We  had  two 
sessions  because  of  multiple  discussions 
on  various  subjects.  I  solicited  from  pub¬ 
lishers  and  editors  present  at  the  first  ses¬ 
sion  some  ideas  for  cutting  costs. 

E&P’s  story  (April  18,  page  81)  indi¬ 
cated  that  I  reported  we  should  “consider 
the  possibility  of  converting  delivery 
trucks  from  propane  to  diesel.”  News¬ 
papers  should  consider  converting  deliv¬ 
ery  vehicles  from  gasoline  or  diesel  to 
propane.  I  did  mention  that  the  conver¬ 
sion  should  be  done  after  purchase,  since 
factory  installation  of  conversion  to  prop¬ 
ane  units  cannot  be  removed  to  install  on 
future  vehicle  purchases. 

The  other  item  is  merely  a  matter  of 
semantics.  In  the  last  paragraph,  I  should 
have  said  that  I  told  our  composing  per¬ 
sonnel  we  would  have  to  let  someone  go 
(which  is  firing)  or  all  would  have  to  share 
in  a  reduction  of  hours.  Since  that  reduc¬ 
tion  of  hours  would  mean  less  pay,  de¬ 
spite  the  fact  composing  personnel  did 
receive  a  pay  increase  as  of  Jan.  1,  1981, 
the  item  is  correct  except  I  don’t  think  I 
quite  said  it  that  way. 

Most  importantly,  I  think  that  the  part 
of  the  story  pertaining  to  conversion 
needs  correcting,  because  I  had  a  call 
from  the  Roanoke,  Va.,  paper  from  the 
circulation  department  wanting  to  know 
where  I  got  the  figures  to  show  that  con¬ 
verting  to  diesel  from  propane  was  econo¬ 
mical.  The  Roanoke  papers  have  con¬ 
verted  all  its  vehicles  to  propane  and  are 
saving  about  $1,000  per  year  per  vehicle 
on  fuel  costs.  So  I  think  that  it's  essential 
we  get  this  corrected.  The  second  correc¬ 
tion  is  somewhat  immaterial  since  what  it 
says  is  correct  even  though  what  it  says 
isn’t  exactly  what  I  said.  That’s  no 
problem. 

I’m  sure  you  would  like  to  make  sure 
we  don’t  confuse  others  about  the  gaso- 
line-propane-diesel  conversions. 

Additionally,  I  would  like  to  make  sure 
that  readers  are  aware  that  these  money¬ 
saving  ideas  were  not  mine  but  were  soli¬ 
cited  and  gathered  from  publishers  and 
editors  throughout  the  country. 

Don  Gillen 

(Gillen  is  publisher  of  York  (Neb.)  News- 
Times.) 

CREDIBILITY 

The  remarks  made  by  Robert  Phelps, 
executive  editor  of  the  Boston  Globe, 
who  told  viewers  of  the  Good  Morning, 
America  ABC-tv  program  that  “over 
one-half  of  the  American  people  believe 
newspapers  are  neither  accurate  or  fair.” 
He  also  said  that  newspapers  tend  to 
EDITOR  &  PUBLISHER  for  May  2,  1981 


“spread  things  beyond  what  they  are” 
and  even  suggested  that  quotes  are  often 
embellished  or  are  inaccurate. 

“The  printed  press  has  a  much  greater 
credibility  problem  than  the  electronic 
media,”  sad  Phelps. 

He  appeared  on  the  program  to  com¬ 
ment  on  the  Washington  Post’s  refusal  to 
accept  the  Pulitzer  Prize  for  what  turned 
out  to  be  a  contrived  story. 

Some  clarification  is  neded  regarding 
Phelp’s  remarks.  By  whom,  where,  when 
and  how  were  one-half  of  these  disbeliev¬ 
ing  Americans  polled? 

Scripps  League  Newspapers  con¬ 
ducted  22  surveys  in  14  states  where 
some  of  its  affiliates  are  located.  Six  of 
these  studies  have  been  tabulated  and 
thus  far  reveal  that  readers  have  confi¬ 
dence  in  the  printed  press  to  report  truth¬ 
fully. 

On  a  scale  from  1  to  10  with  1  low,  the 
poll  shows  that  some  10%  rate  “truth  in 
reporting”  below  5  and  70%  rate  it  about 
5.  On  the  same  scale,  “accuracy”  was 
measured  at  21%  below  5  and  69%  above 
5,  with  “fairness”  rated  at  23%  below  and 
67%  above.  After  the  balance  of  the  sur¬ 
veys  have  been  tabulated,  we  believe 
these  statistics  will  not  vary  more  than  a 
few  percentage  points. 

Barry  H.  Scripps 

(Scripps  is  executive  vicepresident, 
Scripps  League  Newspapers,  Inc.,  Santa 
Barbara,  Calif.) 


TIGHTER  EDITING 

I  agree  100%  with  what  Ruth  Clark  of 
Yankelovitch,  Skelly  and  White,  said  at 
the  Florida  Publishing  Company’s  Jour¬ 
nalism  Week  Conference  held  in  Jackson¬ 
ville  (E&P,  March  18):  “Your  competi¬ 
tion,  my  friends,  is  not  television  or  radio. 
It  is  time.” 

For  25  years  I  read  the  Miami  Herald 
every  day  at  my  home  in  Melbourne, 
Florida.  When  Gannett’s  Today  started 
publishing,  I  was  forced  to  switch  to  To¬ 
day,  because  the  Herald  dropped  its  Bre¬ 
vard  County  bureau. 

But  I  do  read  the  Herald  every  Sunday. 
It  takes  me  most  of  the  day.  I  would  pre¬ 
fer  to  cut  that  to  two-thirds  of  Sunday. 
Many  of  its  stories  are  far  too  detailed, 
and  this  particularly  holds  true  of  certain 
stories  in  the  Herald’s  Sunday  magazine. 
Tropic. 

Several  years  ago  when  I  was  in 
Europe  I  enjoyed  reading  the  Internation¬ 
al  Herald  Tribune.  In  my  sixty  years  of 
reading  newspapers  in  Minneapolis,  Chi¬ 
cago,  Rochester,  Syracuse  and  New 
York,  I  have  never  found  newspaper  stor¬ 
ies  to  be  so  artfully  condensed.  I  was  so 
surprised  I  wrote  the  editor  when  I  re¬ 
turned  home,  and  got  a  nice  thank-you 
from  him. 

William  W.  Newcomb 

(Newcomb  is  president.  Media  Founda¬ 
tion  for  Land  Economics,  Inc.,  Mel¬ 
bourne,  Fla.) 
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1961  PULITZER  PRIZE 
WINNER 


The  Fort  Worth 
Star-Telegram 
salutes  our 
Pulitzer-winning 
photographer: 

LARRY  C  PRICE 


Thej/  tied  nine  men, 
old-looking  men,  paunchy, 
gray-haired  men,  to  the  posts. 

They  shot  them.  He  stood  so 
close  an  ejected  shell  casing 
struck  his  cheek,  and  he 
recorded  for  all  time,  and  all 
the  world,  the  horror  of  a  few 
moments  in  history. 


Looters  apprehensive 
about  their  fate 


xort  Worth  Star-Telegram  staff 
photographer  Larry  C.  Price, 
winner  of  the  1981  Pulitzer  Prize  in 
Journalism  for  Spot  News 
Photography,  was  bom  Feb.  23, 
1954,  in  Corpus  Christi,  Texas.  He 
began  taking  photographs  while 
sports  editor  of  the  Corpus  Christi 
Ray  High  School  newspaper, 
making  pictures  because  there 
was  no  one  else  on  staff  to  do  it.  He 
attended  Del  Mar  in  Corpus 
Christi  and  Sam  Houston  State 
University  in  Huntsville  before 
transferring  to  the  University  of 


Larry  C.  Price 


Texas,  where  he  was  a  staff 
photographer  for  the  Daily  Texan, 
the  student  newspaper,  in  1977, 
Price  received  his  bachelor’s 
degree  in  journalism  and  joined 
the  staff  of  the  El  Paso  Times.  In 
1979,  he  became  a  staff 
photographer  at  the  Fort  Worth 
Star-Telegram. 

His  awards  for  photographs 
made  in  Liberia  and  during 
coverage  of  Hurricane  Allen  on  the 
Texas  Gulf  Coast  have  made  him 
the  most  honored  photographer  in 
Texas  this  year. 


1980,  Lorry  C.  Prico/fort  Worth  Stor-Tologrom 


®  1980,  lorry  C.  Prico/Fort  Worrti  Slor-Tologrom  '■  1980,  lorry  C.  Prico/Fort  Worth  Stor-Tologrom 


1961  PULITZER  PRIZE  \ 
V  W  I  N  N  E  K  y 


The  soldiers  fire,  and  the  men  die 


urn 

Lhese  weren’t  the  best 
photos  I’ve  ever  taken.  But  the 
central  thing  in 
photojournalism  is  that  you 
have  to  get  it  when  it  happens. 
There  are  no  second  chances.  If 
you  miss  the  shot,  it’s  gone 
forever.” 


Dust  and  death  on  a  hot  African 
beach 


Fpr  o  copy  of  o  tpodol  portfolio  toctiori  of 
Prico't  ton  winnino  pHotot*  writ#  Jim  Vodmlo,  Fort 
Worth  Stor-Tologrom,  P.O.  Box  1870,  Fort  Worth, 
Toxot  76101. 


A  Capital  Cities  Communications,  Inc.  newspaper 


In  Syracuse, 

21%  of  Prime  Time  Adults 


are  watching 
Cable  TV 

According  to  a  newly  released  study  of 
television  viewers  in  all  time  slots,  2 1  % 


To  reserve  your  copies 
phone  Dave  Kaczorowski 
at  (315)  473-7765  or  send 
this  coupon  to  The 
Syracuse  Newspapers. 
P.O.  Box  4915,  Syracuse, 
New  York  13221. 


of  the  adult  prime  time  audience  in  a 
major  metropolitan  market  are  switch¬ 
ing  to  Cable  TV  every  night.  This  and 
dozens  of  other  eye-opening  facts  are 
contained  in  2  new  brochures 
“The  Effect  of  Cable  TV  In  A  Major 
Metropolitan  Market®,”  and  Syracuse 
Newspaper  Readership. 

Source:  Belden  CMS  1980 
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EXPANDING  ACCESS  to  video  data 


How  all  segments  of  American  society 
including  the  nation's  poor  can  have  ac¬ 
cess  to  the  new  video  information  tech¬ 
nologies  was  a  question  raised  at  a  sym¬ 
posium  on  telecommunications  spon¬ 
sored  by  Fordham  University  April  27 
and  28  in  New  York. 

Rev.  Neil  Hurley,  S.J.,  an  adjunct  pro¬ 
fessor  in  Fordham’s  Communications 
Department,  said  the  poor  must  learn 
how  to  take  part  in  the  video  information 
revolution  in  order  to  improve  their  eco¬ 
nomic  and  political  situation. 

“  If  we  don’t  get  in  on  this  at  the  earliest 
possible  moment  and  help  direct  policy, 
we’re  going  to  be  trapped,”  Father  Hur¬ 
ley  stated.  “We  in  the  South  Bronx  have 
to  learn  what  kinds  of  vital  information 
we  need  and  plug  in.  It’s  going  to  be  har¬ 
der  to  make  it  in  this  high  tech  society  of 
ours  unless  you  can  get  information.” 

Father  Hurley  called  information 
“another  form  of  capital .  What  is  happen¬ 
ing  is  we  are  starting  to  get  information 
trusts.  Either  you  have  the  money  for 
access,  or  they  are  not  interested  in  you. 
The  people  who  get  the  information  know 
how  to  get  wealthier.” 

“Besides  being  politically  aware,  peo¬ 
ple  are  now  going  to  have  to  be  informa¬ 
tionally  aware.  They’re  going  to  have  to 
create  their  own  information  networks,” 
Father  Hurley  said. 

Commenting  that  “the  poor  have 
money,”  Father  Hurley  said  it  was  im¬ 
portant  for  them  to  “change  their  priori¬ 
ties”  and  learn  how  to  marshall  the  finan¬ 
cial  resources  available  to  them  so  they 
can  have  access  to  the  new  video  tech¬ 
nologies. 

George  Christie,  vicepresident  of  the 
International  Center  for  Integrative  Stu¬ 
dies,  said  the  new  video  information  sys¬ 
tems  will  “affect  us  politically.  With  a 
home  terminal  I  could  access  enough  in¬ 
formation  to  really  be  able  to  check  up  on 
political  promises.” 

Christie  said  he  envisions  public  ter¬ 
minals  “akin  to  public  telephones”  being 
installed  at  central  locations  in  a  com¬ 
munity  to  facilitate  access  to  compute¬ 
rized  data  for  those  people  unable  to  have 
terminals  in  their  homes. 

“How  much  information  does  the  aver¬ 
age  person  want?’’  asked  Warren 
Schwed,  assistant  professor  at  Loyola 
University,  New  Orleans,  La.  “And  how 
much  is  he  able  to  pay  for  it?  Newspaper 
circulation  revenues  plateau  or  dip  each 
time  the  single  copy  cost  of  a  daily  rises 
five  cents.  We  hear  the  the  large-scale 
test  of  delivering  news  and  other  informa¬ 
tion  via  a  tv  screen  in  Great  Britain  has 


not  been  a  signal  success.  So  far  we  have 
not  received  specifics  on  the  success,  or 
failure,  of  the  Knight-Ridder  test  (of 
Viewtron)  in  Coral  Gables,  Florida, 
although  the  test  has  been  extended.” 

Craig  R.  Startt,  vicepresident  for 
strategic  planning  at  Cox  Cable  Com¬ 
munications,  said  interactive  services 
such  as  two-way  cable  tv  can  lead  to  grea¬ 
ter  participation  in  the  community  by 
both  businessmen  and  educators. 

He  said  Cox  Cable’s  field  test  with  in¬ 
teractive  cable  in  San  Diego  gave  “posi¬ 
tive”  results  and  that  the  company  has 
decided  to  begin  commercial  two-way 
service  for  over  100,000  subscribers  in 
Omaha,  Nebr.,  early  this  summer. 
“We’ll  be  working  with  local  information 
providers,”  he  said,  including  the  area’s 
newspapers. 

John  A.  Johnson,  chairman  of  Satellite 
Television  Corp.,  a  wholly — owned  sub¬ 
sidiary  of  Communications  Satellite 
Corp.,  or  Comsat,  said  the  direct  broad¬ 
cast  to  home  satellite  which  his  company 
plans  to  start  in  mid- 1985  will  offer  tele¬ 
text  information  service  along  with  its 
three  channels  of  programming. 

“It  will  be  almost  limitless  in  the  kinds 
of  information  viewers  can  receive,” 
Johnson  commented.  “Viewers  will  con¬ 
trol  how  long  a  page  will  stay  on  the 
screen.” 

“We  hope  to  have  five  to  seven  million 
subscribers  by  1992  out  of  a  projected  85 
million  households,”  he  stated. 

Johnson  said  direct  broadcast  satellite 
service  will  cost  between  $14  and  $18  a 
month.  Home  receiving  antennas  includ¬ 
ing  installation  will  cost  around  $100. 

Satellite  to  home  tv 
wins  FCC  approval 

The  Federal  Communications  Com¬ 
mission  has  approved  direct  broadcasting 
from  satellites  to  homes. 

The  FCC  also  agreed  to  speed  up  their 
consideration  of  a  plan  by  the  Satellite 
Television  Corp.,  a  subsidiary  of  Com¬ 
munications  Satellite  Corporation,  or 
Comsat,  to  begin  offering  direct  to  home 
satellite  service  by  1985. 

The  Commission  indicated  it  will  adopt 
a  satellite  to  home  broadcasting  policy 
which  will  foster  widespread  participa¬ 
tion  in  this  new  communication  field. 

Besides  Comsat,  the  Direct  Broadcast 
Satellite  Corp.  in  Washington  D.C.  has 
told  the  FCC  it  wants  to  provide  satellite 
to  home  service. 


EsP 

Every  Saturday  since  1884 

Mass,  dailies 
succeed  in 
blocking  AT&T 

New  England  Telephone,  a  subsidiary 
of  American  Telephone  &  Telegraph, 
withdrew  on  April  24  its  application  be¬ 
fore  the  Massachusetts  Department  of 
Public  Utilities  to  offer  DIAL-IT  services 
for  metropolitan  Boston. 

At  DPU  hearings  on  NET’S  DIAL-IT 
tariff  last  January,  Scott  Low  of  the  Quin¬ 
cy  Patriot  Ledger  represented  the  Man- 
ssachusetts  Newspaper  Publishers  Asso¬ 
ciation  in  speaking  against  the  phone 
company’s  plans  (E&P,  Feb.  21,  p.  14). 

Low,  who  is  also  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation’s  government  affairs  committee, 
said  at  the  hearing  thi  NET  should  re¬ 
main  a  common  carrier  and  “not  origin¬ 
ate  any  of  the  information  that  travels 
over  that  network.” 

After  NET  withdrew  its  DIAL-IT 
tariff.  Low  told  E&P,  “I  think  the  pub¬ 
lishers  and  broadcasters  working 
together  on  this  was  what  caused  the 
phone  company  to  reconsider  its  posi¬ 
tion.  I’m  delighted.  This  is  good  news.” 

Joseph  Doherty,  executive  director  of 
MNPA,  called  NET’S  decision  to  with¬ 
draw  its  DIAL-IT  tariff  “a  significant  vic¬ 
tory”  for  the  state’s  newspapers. 

John  Dillon,  a  spokesman  for  New  En¬ 
gland  Telephone,  said  the  company  with¬ 
drew  its  DIAL-IT  application  as  a  result 
of  the  Federal  Communication  Commis¬ 
sion’s  Computer  Inquiry  II  Decision. 

“With  specific  reference  to  DIAL-IT 
services,  the  FCC  concluded  this  offering 
would  constitute  an  enhanced  service  and 
therefore  must  be  offered  on  a  non- 
regulated  basis  through  a  separate  corpo¬ 
rate  entity,”  Doherty  stated.  “A  reg¬ 
ulated  operating  company  could  offer 
DIAL-IT  services  only  if  the  FCC  issued 
a  waiver  of  its  separate  entity  require¬ 
ment.” 

AT&T  through  its  operating  companies 
offers  DIAL-IT  services  in  11  locations 
around  the  country.  They  are  New  York 
City,  Buffalo,  Chicago,  Cleveland,  De¬ 
troit,  Minneapolis,  Denver,  Omaha,  Phi¬ 
ladelphia,  all  of  New  Jersey,  and  all  of 
Connecticut. 

Joseph  Delong,  an  AT&T  spokesman, 
said  sports  was  “the  most  prevalent” 
DIAL-IT  service.  He  added  a  “metro 
type  report”  was  offered  in  New  York 
City,  Buffalo,  and  Cleveland. 

Delong  declined  to  characterize  the 
DIAL-It  metro  report  as  being  local 
news. 
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Katharine  Graham  reflects 
on  ANPA  accomplishments 
and  next  year’s  goals 


Involvement  with  all  aspects  of  the  newspaper 
business  made  the  past  year  a  rewarding  one 
for  Katharine  Graham,  chairman  and  president, 
American  Newspaper  Publishers  Association, 
and  chairman  of  board,  Washington  Post  Co. 


By'^Beth  Knisley 

As  she  begins  the  final  year  of  her  two-year  term  of  office,  Mrs.  Graham  told 
E&P  that  this  involvement  not  only  includes  her  work  with  the  ANPA  staff  and 
board  members,  but  also  attempts  to  respond  to  membership  needs. 

During  her  first  year,  she  said  ANPA  surveyed  the  changing  requirements  of 
its  members  in  an  attempt  to  find  out  what  research,  production,  technical  and 
training  activities  will  be  the  most  important  in  year  ahead. 

The  result  of  the  examination  was  a  decision  to  go  ahead  with  consolidation 
of  all  of  ANPA’s  resources  in  one  location  by  moving  the  Research  Institute  in 
Easton,  Pa.  to  the  Newspaper  Center  in  Reston,  Va.  The  consolidation,  which 
was  recommended  by  an  action  group,  headed  by  the  late  Len  Small,  will  be 
voted  upon  by  the  entire  membership  at  this  year’s  annual  meeting.  The  move 
is  a  top  priority  for  Mrs.  Graham. 
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Kay  Graham 

(Continued  from  page  13) 

Ongoing  projects 

In  her  spacious  8th  floor  office  at  the 
Washington  Post  where  she  serves  as 
board  chairman  and  chief  executive  offic¬ 
er  of  the  parent  company,  Mrs.  Graham 
talked  to  E&P  on  April  22  about  other 
on-going  ANPA  projects. 

These  include: 

(1)  Establishment  of  a  voluntary  sys¬ 
tem  of  standard  advertising  units.  This 
system,  which  is  scheduled  to  be  im¬ 
plemented  September  1 ,  consists  of  a  set 
of  30  basic  advertising  sizes  that  can  be 
used  by  ail  newspapers. 

“This  will  be  a  source  of  increased  re¬ 
venue  for  the  industry  because  it  will 
facilitate  advertisers  using  national 
advertising  in  newspapers,”  Mrs.  Gra¬ 
ham  explained. 

(2)  Coordination  and  development  of  a 
telecommunications  policy,  including 
efforts  by  ANPA  to  see  that  the  97th  Con¬ 
gress  enacts  legislation  which  would  pro¬ 
tect  the  interests  of  the  newspaper  indus¬ 
try.  (The  ANPA  Board  of  Directors 
February  19  adopted  a  statement  of  prin¬ 
ciple  calling  for  the  exclusion  of  all 
monopoly  telephone  companies  from  the 
provision  of  electronic  information  ser¬ 
vices  to  the  public  over  their  own  lines. 
This  position  was  predicated  on  the  abil¬ 
ity  of  the  telephone  companies  to  use 
their  monopoly  control  over  local  trans¬ 
mission  facilities  to  prevent  the  develop¬ 
ment  of  full  and  fair  competition.) 

(3)  Decision  to  implement  a  strategic 
planning  process,  including  producing  a 
written  agreement  on  long-range  goals  of 
the  association. 

(4)  Research  in  newsprint,  including 
the  development  of  kenaf  as  a  possible 
alternative  source  for  wood  in  the  pro¬ 
duction  of  newsprint. 

(5)  Investigation  of  SAT-FAX,  the 
communication  of  advertising  by  satellite 
transmission. 

(6)  Coordination  with  other  newspaper 
organizations,  “a  terribly  important 
area  .  .  .  we’re  working  on  trying  to 
coordinate  the  industry  better  so  we  don’t 
overlap.” 

ANPA’s  participation  in  public 
issues — such  as  the  advertising  and  tele¬ 
communications  areas — is  one  way  the 
63-year-old  executive  believes  the  orga¬ 
nization  provides  a  leadership  role  in  the 
industry. 

"Whoever  is  leading  ANPA  must  be 
aware  of  and  respond  to  membership 
needs,”  she  explained,  adding  that  lead¬ 
ership  “is  in  the  doing  and  in  how  the 
membership  sees  its  needs  met.” 

No  new  priorities 

Mrs.  Graham  does  not  plan  on  setting 
any  new  priorities  for  her  second  year  in 
office. 


“In  the  last  three  administrations,  prior 
to  mine,  there  has  been  an  awful  lot  of 
activity  and  forward  motion,”  she  said. 
“Sometimes  I  think  you  have  to  adopt  a 
cruising  speed  and  continue  doing  what 
you’re  doing.” 

One  way  to  communicate  ANPA’s 
efforts  is  through  the  monthly  publication 
presstime. 

“I  think  it  is  first  rate,”  Mrs.  Graham 
said.  “It’s  doing  a  terrific  job  in  coordi¬ 
nating  all  the  publications  we  used  to  re¬ 
ceive  into  one  newspaper-business  trade 
association  publication.” 

Discusses  Cooke  story 

An  outspoken  advocate  of  the  First 
Amendment,  Mrs.  Graham  reflected  on 
whether  Janet  Cooke’s  fabricated  story 
about  an  eight-year-old  heroin  addict  will 
affect  the  use  of  confidential  sources. 

“I  think  it  will  be  very  sad,”  she  quietly 
stated,  (if  it  does  affect  confidentiality  of 
sources.” 

Calling  the  Janet  Cooke  episode  “a 
tragedy  for  the  Post  and  harmful  to  the 
credibility  of  the  press  in  general,”  Mrs. 
Graham  went  on  to  explain  the  lessons  to 
be  learned  from  the  unfortuante  occur¬ 
ence. 

Lessons  learned 

“Protecting  the  confidentiality  of 
sources  ought  not  to  mean,  except  in  rare 
instances,  that  reporters  withhold  in¬ 


formation  from  a  senior  editor.  More 
attention  should  be  paid,  too,  to  the  train¬ 
ing  and  supervision  of  young  reporters. 

“But  the  damage  caused  by  this  inci¬ 
dent  could  be  compounded  if  the  wrong 
lessons  are  drawn.  Certainly,  an  effort  to 
deal  with  this  situation  with  legislation  or 
internal  rule-making  would  be  very  unfor¬ 
tuante,  and  harmful  to  the  public  in¬ 
terest,”  she  explained. 

Mrs.  Graham  pointed  out  that  “there  is 
no  way  of  providing  total  protection” 
against  any  crime. 

“Editors  will  continue  to  have  to  make 
tough  judgment  calls,”  she  said.  “We  can 
only  strive  to  see  that  these  calls  are  made 
wisely,  and  that  editors  carry  out  their 
responsibility  to  exercise  constant  vigi- 
lence.  When  vigilence  is  relaxed,  irrepar¬ 
able  harm  can  be  done  to  any  institution 
or  profession.” 

Mrs.  Graham  said  she  would  not  give 
any  guidance  to  her  colleagues  on  how  to 
avoid  a  Janet  Cooke  incident  because 
“they’re  all  professionals.” 

Typical  responses  from  many  pub¬ 
lishers,  she  said,  “is  that  it  could  have 
happened  to  any  of  us  and  we  have  all 
tigjitened  up  our  procedures.” 

With  a  smile,  she  said:  “But  I  think 
there  is  some  feeling  that  this  was  an  egg 
that  would  not  have  been  laid  in  a  lot  of 
other  places.” 


ANPA  1980  highlights 


ANPA/RI  Production  Department 

•  Conducted  more  than  80  in-plant 
Technical  Advisory  Service  studies  for 
member  newspapers. 

•  Held  25  “hands-on”  training  semi¬ 
nars  for  160  newspaper  personnel. 

•  Assisted  13  member  newspapers  in 
obtaining  favorable  settlements  in  OSHA 
litigation  cases. 

•  Cooperated  with  the  American  Asso¬ 
ciation  of  Advertising  Agencies  and  the 
National  Association  of  Printing  Ink 
Manufacturers  in  producing  the  new  AD- 
LITHO/81  offset  ROP  Newspaper  Color 
Ink  Book- Volume  2  and  AdPro/81  Letter- 
press  Color  Ink  Book-Volume  6. 

•  Supported  the  Standard  Advertising 
Unit  (SAU)  Working  Committee  in  de¬ 
velopment  of  recommendations  for  the 
voluntary  fixed-unit,  national  advertising 
system. 

ANPA/RI  Research  Center 

•  Tested  a  prototype,  retrofit,  double¬ 
wide  ANPAPRESS  offset  inking  system 
on  a  Metro  unit  at  the  Portland  Orego¬ 
nian. 

•  Developed  initial  test  methods  for 
measuring  newsprint  qualities  in  coop¬ 
eration  with  the  American  Paper  Institute 
and  the  Canadian  Pulp  and  Paper  Asso¬ 
ciation. 


•  Installed  the  ANPA/RI  LAYOUT-80 
program  and  the  ANPA/RI  newspaper 
management  training  game  at  member 
newspapers. 

•  Licensed  16  newspapers  and  manu¬ 
facturers  to  produce  ANPAPRESS  units. 

•  Tested  non-petroleum  based  inks  for 
improved  printing  and  environmental 
quality,  and  started  chemical  analysis  of 
inks  to  comply  with  environmental  laws. 

•  Licensed  a  manufacturer  to  produce 
and  sell  the  ANPA/RI  MICROMARK. 

•  Installed  ANPA/RI’s  Morgue  Direc¬ 
tory  System  and  newsprint  Inventory 
System  at  member  newspapers. 

Government  Affairs  Department 

•  Fostered  enactment  of  the  Privacy 
Protection  Act  of  1980  limiting  the  use  of 
search  warrants  by  authorities  seeking  in¬ 
formation  from  the  press. 

•  Led  efforts  resulting  in  addition  of 
“newspaper  distribution”  as  a  priority  in 
the  Standby  Federal  Gasoline  Rationing 
Plan. 

•  Helped  obtain  revision  of  U.S.  tax 
laws  affecting  business  deductions  for 
attendance  at  conventions  and  meetings 
outside  the  United  States. 

•  Contributed  to  actions  which  resulted 
in  the  repeal  by  the  U.S.  Postal  Service  of 

(Continued  on  page  58) 
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At  AN  PA  convention: 

Publishers  to  discuss 
new  video  technologies 


The  new  video  technology  is  the  main 
topic  on  the  3-day  program  agenda  of  the 
95th  annual  American  Newspaper  Pub¬ 
lishers  Association  convention  to  be  held 
May  4-6  in  Chicago  at  the  Hyatt- 
Regency. 

Vicepresident  George  Bush  will  stand 
in  for  President  Reagan.  President 
Reagan  was  scheduled  to  address  the 
Associated  Press  Luncheon  on  May  4. 
The  President’s  need  for  further  recup¬ 
eration  from  the  gunshot  wound  he  suf¬ 
fered  on  March  30  made  it  necessary  for 
the  White  House  to  cancel  his  appear¬ 
ance. 

The  first  day  of  the  convention.  May  4, 
will  open  with  a  welcoming  speech  from 
Chicago  Mayor  Jane  Byrne.  Katharine 
Graham,  ANPA  chairman  and  president 
and  chairman  of  the  Washington  Post 
Co.,  will  deliver  the  morning’s  keynote 
address. 

The  general  session  at  8:50  A.M.  will 
feature  financier  Felix  Rohatyn  of  Lazard 
Freres  &  Co.  moderating  a  panel  discus¬ 
sion  of  President  Reagan’s  economics 
program.  Rohatyn  is  former  chairman  of 
the  Municipal  Assistance  Corporation 
which  helped  New  York  City  recover 
from  its  fiscal  problems. 

Rep.  Daniel  Rostenkowski  (D.-Ill.), 
chairman  of  the  House  Ways  and  Means 
Committee,  and  Rep.  Barber  Conable  of 
New  York,  who  is  ranking  Republican  on 
the  committee,  will  comprise  the  panel. 

The  afternoon  general  session  will 
focus  on  labor  and  personnel  relations. 

Darrow  Tully,  vicepresident  of 
Phoenix  Newspapers,  Inc.  and  chairman 
of  the  ANPA  labor  and  personnel  rela¬ 
tions  committee,  will  introduce  the 
speakers:  Secretary  of  Labor  Raymond  J. 
Donovan,  Senator  Orrin  G.  Hatch  (R.- 
Utah),  and  Andrew  M.  Kramer  of 
Seyforth,  Shaw,  Fairweather,  and 
Geraldson. 

The  May  4  activities  will  conclude  at 
4:30  P.M.  with  a  report  on  the  ANPA 
Foundation  by  its  chairman  Alvah  Chap¬ 
man,  president  of  Knight-Ridder  News¬ 
papers. 

Telecommunications  will  be  the  main 
topic  of  the  morning  general  session  of 
Tuesday,  May  5. 

The  Associated  Press  will  hold  its 
annual  meeting  at  10  A.M.,  with  its  lun¬ 
cheon  featuring  Vice  President  Bush 
scheduled  to  start  at  12  noon.  This  is 
Bush’s  second  appearance  at  an  ANPA 
convention.  He  addressed  the  publishers 
in  1976  when  he  was  United  Nations 
Ambassador. 
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After  an  introduction  by  Los  Angeles 
Times  publisher  Tom  Johnson,  Leo 
Bogart  of  the  Newspaper  Advertising 
Bureau  and  Lloyd  G.  Schermer,  presi¬ 
dent  of  Lee  Enterprises,  will  discuss  the 
“marketing  environment’’  for  telecom¬ 
munications. 

William  L.  Dunn,  of  Dow  Jones  &  Co., 
will  follow  with  a  speech  on  technological 
change. 

K.  Prescott  Low,  ANPA  government 
affairs  committee  chairman  and  publisher 
of  the  Quincy  Patriot  Ledger,  Rep. 
Timothy  Wirth  (D.-Colo.),  chairman  of 
the  House  Telecommunications  Subcom¬ 
mittee,  and  Richard  E.  Wiley,  former 
FCC  chairman  and  an  attorney  with  Kirk¬ 
land  &  Ellis,  will  talk  about  the  “regula¬ 
tory  environment”  for  telecommunica¬ 
tions. 

Under  the  heading  of  “The  Competi¬ 
tion,”  the  L.A.  Times’  Tom  Johnson  will 
moderate  a  panel  consisting  of  American 
Telephone  &  Telegraph’s  vicechairman, 
James  E.  Olson,  and  Gustave  M.  Hauser, 
chairman  and  chief  executive  officer  of 
Warner  Amex  Cable,  and  R.E.  (Ted)  Tur¬ 
ner,  president  and  chairman  of  the  board. 
Turner  Broadcasting  Systems  Inc. 

Robert  G.  Marbut,  ANPA  telecom¬ 
munications  committee  chairman  and 


Member  newspapers  of  the  American 
Newspaper  Publishers  Association  will 
cast  crucial  votes  on  May  6  at  the  annual 
ANPA  meeting  in  Chicago  on  whether  or 
not  to  move  the  Research  Institute  from 
Easton,  Pa.  to  Reston,  Va. 

After  the  last  general  session  on 
Wednesday  afternoon,  the  ANPA  busi¬ 
ness  session  scheduled  for  4:30  p.m.,  will 
call  for  a  vote  on  an  extra  1-year’s  dues 
assessment  to  finance  a  new  building  in 
Reston,  Va.,  for  use  by  the  Research  In¬ 
stitute  now  located  in  Easton,  Pa. 

The  board  of  directors  of  the  ANPA 
decided  at  a  meeting  in  Puerto  Rico,  in 
February  of  1980,  to  consolidate  the  Eas¬ 
ton  research  facility  with  the  Newspaper 
Center  in  Reston,  Va. 

A  majority  of  voting  members  present 
(newspapers  not  individuals  are  members 
of  the  Association)  at  the  Chicago  meet¬ 
ing  must  vote  for  approval  of  the  extra 
1-year’s  dues  assessment.  According  to 


president  of  Harte-Hanks  Communica¬ 
tions,  will  present  a  summary  of  the  tele¬ 
communications  field. 

There  will  also  be  a  “hands-on”  dis¬ 
play  of  videotext  equipment  courtesy  of 
Viewtron,  Dow  Jones  News  Retrieval 
Service,  CompuServe,  and  Infomart.  The 
display,  which  will  be  available  May  4 
throu^  May  6,  will  be  located  in  the  con¬ 
vention  registration  area,  Columbus  Hall, 
East  Tower,  Concourse  level. 

United  Press  International  is  sponsor¬ 
ing  the  luncheon  on  May  5.  The  keynote 
speaker  will  be  Secretary  of  Defense  Cas¬ 
par  A.  Weinberger. 

The  afternoon  sessions  on  May  5  are 
“give  and  take”  round  table  discussions. 

Each  discussion  will  be  repeated  three 
times  and  last  about  30  minutes. 

The  round  table  discussions  are  di¬ 
vided  into  circulation  categories  of  under 
20,000  circulation,  20,000  to  75,000  cir¬ 
culation,  and  over  75,000  circulation. 
“News  for  the  changing  newspaper”  will 
be  one  of  two  topics  under  discussion  in 
all  three  categories. 

The  other  topics  are:  “Cable  systems 
for  small  circulation  dailies”  in  the  under 
20,000  group,  “Knowing  your  own  read¬ 
ers  better”  in  the  20,000  to  75,000  categ¬ 
ory,  and  “Practical  aspects  of  electronic 
print  distribution”  in  the  over  75,000 
group. 

There  will  also  be  a  “general”  round 
table  discussion  for  all  newspapers  which 
will  focus  on  standard  ad  units,  building 
readership  and  circulation,  and  ANPA 
membership  services. 

The  ANPA  dinner/dance  will  begin  at  7 
P.M.  on  May  5.  Peter  Duchin  and  his 
(Continued  on  page  38) 


the  ANPA  no  ballots  on  dues  assessment 
were  sent  to  the  membership.  On  the  sub¬ 
ject  of  the  proxy  vote  procedure,  the 
ANPA  said  each  voting  member  is  enti¬ 
tled  to  one  vote  at  business  meetings  of 
the  association,  annual  or  special,  and  if 
the  designated  member  representative  of 
a  member  newspaper  is  not  present  at  the 
meeting,  he  may  designate  an  alternate  to 
cast  his  vote. 

A  telephone  survey  by  Editor  &  Pub 
USHER  on  the  extra  1 -year’s  dues  assess¬ 
ment  found  the  predominant  comment 
from  executives  centered  on  the  fact  they 
had  given  little  attention  to  the  mattei 
since  they  were  too  busy  trying  to  solve 
their  own  problems.  Most  of  the  respon¬ 
dents  said  they  had  not  read  the  April 
issue  of  presstime  or  the  Q  &  A  copy 
format  which  outlined  the  merger  of 
ANPA’s  operations. 

Allen  H.  Neuharth,  chairman  of  the 
(Continued  on  page  52) 


ANPA  members  to  take  vote 
on  Rl  consolidation  plan 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


Lambert  urges  newspapers 
te  preve  advertising  impact 


In  an  address  before  a  group  of  Penn¬ 
sylvania  newspaper  advertising  direc¬ 
tors,  Robert  Lambert,  president  of  Story 
&  Kelley  Smith,  Inc.  called  for  a  greater 
effort  on  the  part  of  newspapers  to  prove 
their  sales  impact  to  advertisers. 

Speaking  before  the  Pennsylvania 
Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association 
in  Lancaster,  Pa.  last  week,  Lambert 
praised  the  industry  for  its  efforts  at  mak¬ 
ing  the  newspaper  medium  an  easier  buy 
for  national  advertisers.  However,  Lam¬ 
bert  maintained  that  the  way  to  bring 
more  national  advertising  into  newspap¬ 
ers  is  to  prove  that  newspaper  advertising 
generates  results. 

“Convenience.  .  .  isn’t  the  whole 
ball  game,  by  any  means,”  said  Lambert. 
“Convenience  is  necessary,”  he  con¬ 
tinued,  “but  impact  is  convincing.” 

Said  Lambert,  “Convenience  didn’t 
save  Life  magazine,  it  didn’t  save  Look, 
and  it  didn’t  save  the  Saturday  Evening 
Post — all  of  which  were  easy  to  buy  (for 
an  advertiser).  The  national  advertiser — 
and  his  agency — are  looking  for  more 
than  convenience.” 

The  rep  firm  president  called  the  News¬ 
paper  Advertising  Bureau’s  NABSCAN 
division,  which  can  document  sales  re¬ 
sults  of  specific  advertisements  through 
the  monitoring  of  supermarket  scanner 
data  under  controlled  conditions,  a  “bril¬ 
liant  idea.”  He  believes  similar  non- 
disputable  data  should  be  generated  for 
other  advertising  categories  through 
documented  newspaper  advertising  suc¬ 
cess  stories. 

“I  think  we’ve  got  to  get  very  speci¬ 
fic,”  said  Lambert. 

National  advertisers,  he  added,  have 
long  considered  newspapers  a  prom¬ 
otional  medium — an  advertising  vehicle 
for  specific  products  with  specific  prices 
sold  at  specific  locations.  As  an  example, 
he  recalled  that  the  big  three  auto  makers 
ran  little  or  no  newspaper  advertising 
when  the  1981  models  were  introduced.  A 
few  months  later,  faced  with  sluggish 
sales,  the  auto  companies  began  using 
heavy  newspaper  schedules  to  promote 
their  respective  rebate  programs. 

He  said  efforts  should  be  made  to  “re¬ 
position  newspapers,  not  just  as  a  prom¬ 
otional  medium.  .  .  but  as  a  medium 
that  sells  image.”  Newspapers,  accord¬ 
ing  to  Lambert,  have  been  selling  image 
for  department  stores  and  numerous 
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other  local  advertisers  for  years.  The 
same  can  and  should  be  done  for  national 
advertisers,  he  maintained. 

“If  we  can  chart  this — convincingly 
prove,  demonstrate  the  real  sales  effec¬ 
tiveness  of  newspapers — then  national 
advertisers  will  climb  over  barriers  to  use 
the  newspaper  medium,”  he  said. 

Standen  assesses  the  future 

Craig  Standen,  the  NAB’s  executive 
vicepresident/sales,  keynoted  the  PNPA/ 
lAMA  meeting  with  a  warning  that  news¬ 
papers  “cannot  afford  to  be  complacent” 
as  new  media  forms  begin  infiltrating  the 
media  marketplace. 

He  said  he  doesn’t  believe  those  indus¬ 
try  observers  who  have  been  speculating 
that  cable  television,  as  it  fractionates  the 
network  television  audience,  will  leave 
newspapers  in  the  enviable  position  of 
being  the  last  major  mass  medium.  He 
called  that  theory  “wishfull  thinking,” 
and  he  posed  a  five-point  outline  of  what 
the  NAB  believes  is  the  direction  news¬ 
papers  must  take  to  “maintain  vitality”  in 
the  new  media  age. 

§  Newspapers  must  begin  focusing  on 
sources  of  new  revenue  and  concentrate 
on  increased  profitablity  to  remain  finan¬ 
cially  sound  in  the  future.  The  days  of 
increasing  profits  by  cutting  costs 
through  the  application  of  new  technolo¬ 
gy  are  largely  over. 

§  Newspapers  must  continually  im¬ 
prove  their  product  from  the  reader’s 
point  of  view.  Circulation  has  been  flat 
for  10  years,  and  household  penetration 
has  been  declining. 

§  Since  national  advertising  represents 
newspapers’  “greatest  growth  poten¬ 
tial,”  newspapers  must  make  themselves 
easier  and  more  effective  tools  for  adver¬ 
tisers — especially  national  advertisers. 
Standen  said  the  five  point  Newsplan 
program,  which,  besides  volume  dis¬ 
counts  for  advertisers,  includes  standar¬ 
dized  advertising  sizes,  standardized  re¬ 
search,  satellite  transmission  of  advertis¬ 
ing  mechanicals  and  one  order/one  bill 
services,  is  a  major  step  toward  achieving 
a  greater  share  of  national  advertising  ex¬ 
penditures.  Another  step  in  achieving 
that  goal  is  keeping  rates  competitive. 
Said  Standen,  “When  you  set  your  rates, 
please  be  sure  you  know  they’re  competi¬ 
tive  with  other  media.” 

§  Newspapers  must  continue  to  up¬ 


grade  the  quality  and  training  of  their 
staffs. 

§  The  industry  must  continue  to 
cooperate  in  solving  problems  and  insti¬ 
tuting  new  programs. 

Standen,  citing  projections  issued  by 
Robert  Coen,  a  McCann-Erickson 
vicepresident  who  is  widely  quoted  in  the 
advertising  business,  estimated  that  total 
advertising  in  the  United  States  in  the 
year  2000  will  total  around  $320  billion. 
Of  that,  if  newspapers  maintain  their  cur¬ 
rent  30%  share  of  the  total  advertising 
dollar,  the  newspapaer  industry  will  net 
about  $%  billion,  or  roughly  SVi  times 
what  it  is  receiving  today. 

Standen  urged  newspapers  to  set  a  goal 
of  drawing  another  5%  of  the  total  adver¬ 
tising  dollar.  If  the  goal  is  achieved,  he 
said,  the  newspaper  industry  would  draw 
about  $112  billion  from  the  total.  That 
5%,  he  noted,  would  bring  more  addition¬ 
al  revenue  to  the  business  than  it  is  cur¬ 
rently  receiving. 

Over  800  dailies 
adopt  standard 
advertising  units 

The  Newspaper  Advertising  Bureau 
reports  that  some  813  daily  newspapers 
have  indictated  their  intention  to  offer 
advertising  space  measured  in  Standard 
Advertising  Units  beginning  September 
1,  1981. 

The  SAU  system,  designed  by  an 
American  Newspaper  Publishers  Asso¬ 
ciation  working  committee  in  coopera¬ 
tion  with  the  American  Association  of 
Advertising  Agencies  Newspaper  Com¬ 
mittee,  contains  25  advertising  sizes  and 
five  alternates  (for  6  column  formats) 
which  are  measured  in  inches  and  identi¬ 
fied  and  billed  as  numerical  units. 
Although  the  system  was  designed  for 
national  advertising,  many  newspapers 
are  entertaining  the  idea  of  converting  all 
display  advertising  into  standard  units. 

The  list  of  813  newspapers  which  had 
notified  the  NAB  by  April  13  of  their  in¬ 
tention  to  participate  in  the  SAU  system 
includes  all  but  10  of  the  top  100  newspap¬ 
ers  (in  circulation.)  Of  all  daily  newspap¬ 
ers  with  over  100,000  circulation,  only  a 
dozen  had  not  notified  the  bureau  by  the 
April  13  cut-off  date  for  listing  in  May 
editions  of  SRDS. 

Of  the  top  10  newspapers,  only  the 
Wall  Street  Journal  will  not  offer  SAU 
advertising.  A  spokesman  explained  that 
the  newspaper  is  geared  more  toward 
advertising  which  has  been  prepared  for 
magazine  reproduction. 
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Michigan  daiiy  offers  $100 
rebate  to  new  car  buyers 


The  Oakland  (Mich.)  Press  this  week 
began  offering  a  $100  cash  rebate  to  those 
of  its  subscribers  who  buy  new  1981  cars, 
trucks  and  vans  which  are  advertised  in 
the  paper. 

The  Press,  a  75,000-circulation  daily 
and  Sunday  newspaper  published  in  Pon¬ 
tiac,  believes  it  is  the  first  newspaper  in 
the  country  to  develop  an  automotive  re¬ 
bate  program. 

“The  automotive  industry  is  an  impor¬ 
tant  part  of  the  area  the  Oakland  Press 
serves,  and  we  wanted  to  do  something  to 
help  our  readers  and  our  auto  dealers  at  a 
time  when  sales  need  a  shot  in  the  arm,” 
explains  Gary  Shorts,  marketing  director 
for  the  newspaper. 

The  newspaper’s  primary  market  area 
covers  Oakland  County,  the  state’s 
second  largest  and  a  major  auto  produc¬ 
tion  center.  Currently,  the  area  is  plagued 
with  the  highest  unemployment  rate  in 
the  nation,  according  to  the  newspaper. 

According  to  Dave  Litzenburg,  promo¬ 
tion  director  for  the  Press,  the  rebate 
program  was  first  publicly  announced  last 
Friday  through  news  releases  distributed 
to  local  broadcast  media.  The  newspaper 
itself  announced  the  program  on  Sunday. 
He  reports  that  by  noon  on  Monday, 
three  new  car  sales  had  been  directly 
attributed  to  the  rebate  program.  There 
were  two  more  sales  recorded  Tuesday 
morning,  including  one  purchase  by  a 
consumer  from  Detroit,  which  is  outside 
the  paper’s  PMA.  That  consumer  drove 
to  Oakland  County  after  hearing  of  the 
program,  bought  a  car  and  subscribed  to 
the  newspaper. 

“Our  dealers  love  it,”  he  reports, 
“their  response  has  been  absolutely  phe¬ 
nomenal.”  Of  some  75  dealers  in  the  pap¬ 
er’s  trading  area,  60%  are  have  already 
committed  to  participate.  And  as  soon  as 
news  of  the  rebate  program  broke,  the 
Pontiac  Motor  Division  of  General 
Motors  telephoned  the  newspaper  re¬ 
questing  copies  of  the  marketing  kit. 

Under  the  rebate  program,  participat¬ 
ing  dealers  must  advertise  specific  rebate 
cars  in  an  Oakland  Press  classified  dis¬ 
play  ad  any  day  before  May  3 1 .  The  vehi¬ 
cle  must  be  new  and  in  stock,  and  the 
dealer  must  include  a  description  and  the 
vehicle  serial  number  in  the  ad. 

The  dealer  has  the  option  of  a  quarter 
page  ad  (in  which  no  more  than  two  cars 
may  be  shown);  a  half-page  ad  (which 
may  display  no  more  than  five  cars);  or  a 
full  page  ad  (a  maximum  of  10  cars  may  be 
included).  Only  rebate  vehicles  may  be 
advertised,  and  the  ads  must  carry  the 
Press’  rebate  logo.  Dealers  are  also  asked 
to  place  a  Press  rebate  license  plate  on  the 
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front  of  each  car  advertised  as  a  rebate 
vehicle. 

The  rebate  ads  count  toward  fulfillment 
of  contract  commitments  and  they  qualify 
for  all  normal  size  and  frequency  dis¬ 
counts.  The  dealer  may  apply  the  rebate 
to  each  new  vehicle  on  his  lot  as  long  as  it 
has  been  advertised  at  least  once  before 
the  end  of  May. 

Only  home-delivery  subscribers  are 
eligible  for  the  rebate.  To  collect  the  $100 
incentive,  subscribers  must  present  proof 
of  purchase  and  the  registration  for  the 
vehicle  to  the  Press  on  or  before  June  10. 
Anyone  who  claims  the  rebate  must  per¬ 
mit  the  Press  to  use  their  name  and/or 
photograph  in  promotional  advertising. 

Short  says  the  paper  “in  practice”  is 
“foregoing  our  profit  on  these  ads  in  an 
effort  to  stimulate  auto  sales  for  the  parti¬ 
cipating  dealerships.”  However,  the  re¬ 
bate  program  serves  both  as  an  advertis¬ 
ing  and  circulation  promotion  vehicle. 

Posters,  promotional  license  plates  and 
other  sales  materials  are  being  furnished 
at  no  cost  to  participating  dealers.  In 
addition,  the  Press  provided  a  $  100  adver- 


The  Justice  Department  is  conducting 
an  investigation  into  the  fall  1980  acquisi¬ 
tion  of  five  free  distribution  publications 
by  the  Sentinel  Star  Co. ,  publishers  of  the 
Orlando  (Fla.)  Sentinel  Star. 

The  Justice  Department  initiated  the 
investigation  in  January  following  a  com¬ 
plaint  filed  by  an  anonymous  party.  It  is 
looking  for  possible  violations  of  antitrust 
laws. 

The  newspaper  quotes  a  Justice  De¬ 
partment  spokesman  as  calling  the  inves¬ 
tigation  “preliminary”  and  in  line  with 
the  department’s  policy  of  probing  active 
acquisition  progams  by  large  newspaper 
publishers.  The  paper  notes  that  hun¬ 
dreds  of  such  civil  investigations  are  initi¬ 
ated  each  year.  No  decision  has  yet  been 
made  to  challenge  the  acquisitions. 

The  five  publications,  all  shoppers,  are 
located  in  Osceola,  Marion,  Citrus  and 
Alachua  Counties,  which  are  all  located 
within  100  miles  of  Orlando. 

The  company  has  supplied  the  Justice 
Department  with  over  3,000  documents 
relating  to  the  transaction.  Several  area 
merchants  say  they’ve  been  contacted 
and  questioned  by  the  Justice  E)epart- 
ment  concerning  the  acquisitions. 

Harold  R.  Lifvendahl,  president  and 
chief  operating  officer  of  Sentinel  Star 
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coo  recohro  a  $100  rebate 
wheefbeyboy  aoew  1981  ccw 
frooi  a  portidputhig  dealert 

To  our  knowledge,  no  odw  newspaper  m  the  United  States 
hos  ever  oHered  a  cosh  rebate  progrom  to  new  cor  buyers. 

Ookloftd  G>unty  hos  been  our  morketploce  ^  more  than  o 
century  The  outomotive  industry  hos  hod  a  substontol  impoct 
on  the  continued  growth  o<  The  OoUond  Press  As  a 
community  newspoper.  we  feel  thot  we  should  do  everything 
possible  to  help  stimulate  soles  m  our  morfcetplace  Both  the 
deoler  and  the  customer  wdl  benefit 

The  most  recent  foctory  rebote  progroms  were  successful 
But  they  ore  over.  And  now  the  consumer  needs  more 
stimulotion. 

The  Ooklond  Press  SlOO  rebate  program  should  do  thot* 


tising  rebate  to  each  participating  dealer 
to  be  applied  to  the  dealer’s  first  rebate 
ad. 

The  Press  is  also  offering  resort  trips  to 
the  auto  salesperson  who  sells  the  most 
rebate  cars  and  to  the  auto  sales  manager 
whose  dealership  sells  the  most  new  cars 
under  the  rebate  program. 

The  promotional  effort  is  being  sup¬ 
ported  by  in-paper  advertising,  radio 
commercials  and  a  metro  Detroit  bill¬ 
board  campaign. 


Co.,  said  the  daily  and  the  shoppers  are 
considered  separate  lines  of  business 
with  little  relation  to  each  other. 

“Each  serves  different  advertiser  and 
consumer  needs,”  he  said.  The  acquisi¬ 
tions,  he  continued,  are  “in  keeping  with 
our  philosophy  as  a  total  communications 
company  providing  full  service  to  readers 
and  advertisers.” 

Since  1975,  the  Sentinel  Star  Co.  has 
acquired  or  started  17  weekly  publica¬ 
tions  in  Florida,  most  located  on  the 
state’s  Gulf  Coast. 

Spot  tv  ad  revenues 
up  13.2%  in  1980 

The  Television  Bureau  of  Advertising 
this  week  reported  that  estimated  nation¬ 
al  spot  television  rose  13.5%  to  $2.5  bil¬ 
lion  last  year,  according  to  Broadcast 
Advertiser  Reports  data. 

A  total  of  2,598  companies  advertising 
10,612  different  brands  used  spot  tv  in 
1980.  The  top  ten,  in  order  of  expendi¬ 
tures,  were  ^octer  &  Gamble;  General 
Foods;  AT&T;  Coca  Cola;  Pepsico; 
General  Mills;  Lever  Brothers;  American 
Home  Products;  Dart  &  Kraft;  and 
Toyota. 


Justice  department  investigates 
Sentinai-Star  acquisitions 
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By  Dan  Lionel 


Ad  scene 

Trade  journals  “inefficient”  for  recruiting 


LA.  Daily  News 
appoints  ad  director 

Roger  W.  Christensen  has  been  named 
advertising  director  of  the  Daily  News  in 
Los  Angeles.  The  announcement  was 
made  by  Thomas  J.  Culligan,  executive 
vicepresident  and  general  manager  of 
Van  Nuys  Publishing  Company,  a  sub¬ 
sidiary  of  the  Tribune  Company,  Chica¬ 
go,  Ill. 

Christensen  previously  held  the  posi¬ 
tion  of  display  advertising  director  and 
was  responsible  for  retail  and  general 
advertising  activities.  In  his  new  position, 
he  will  be  responsible  for  all  advertising 
sales  areas  of  the  Daily  News  and  the 
Foothill  Ledger. 

Before  joining  the  Daily  News  in  1979, 
Christensen  was  advertising  director  for 
the  Reno  Evening  Gazette  and  Nevada 
State  Journal,  both  owned  by  the  Gan¬ 
nett  Company,  Inc.,  of  Rochester,  N.Y. 
He  is  a  graduate  of  the  University  of 
Nevada  in  Reno,  and  holds  a  bachelor’s 
degree  in  journalism. 

Bostock  named 
executive  vp  for  B&B 

President  and  chief  executive  officer 
John  S.  Bowen  has  announced  the 
appointment  of  Roy  J.  Bostock  as  execu¬ 
tive  vicepresident  of  Benton  &  Bowles, 
Inc.  and  general  manager  of  the  agency’s 
New  York  office. 

Before  the  promotion,  Bostock  was  a 
senior  vicepresident,  group  executive, 
and  director  of  account  management  in 
the  New  York  office.  He  is  also  a  member 
of  Benton  &  Bowles’  board  of  directors. 
Bostock’ s  17-year  career  with  the  agency 
began  in  1946,  when  he  joined  B&B  as  an 
assistant  account  executive  immediately 
after  earning  an  MBA  degree  from  Har¬ 
vard  Business  School.  Bostock  moved 
rapidly  through  the  positions  of  account 
executive  and  account  suprvisor  and  was 
named  senior  vicepresident  and  manage¬ 
ment  supervisor  in  1970.  In  1974,  he  was 
elected  a  director  of  B&B. 

Fournier  Newspapers 
names  ad  director 

Earl  Rush,  former  major  accounts 
manager  at  the  Los  Angeles  Daily  News, 
assumed  duties  last  week  as  the  advertis¬ 
ing  director  of  the  Fournier  Newspapers. 

Rush  now  heads  the  33-person  adver¬ 
tising  staff  of  the  Fournier’s  three  daily 
newspapers;  Daily  Record  Chronicle  at 
Renton  and  Tukwila,  Daily  News  Journal 
at  Kent,  and  Daily  Globe  News  at  Auburn 
and  Federal  Way.  Announcement  of  the 
appointment  was  made  by  publisher  John 
L  Fournier  Jr.,  and  general  manager 
David  Cooke. 


While  trade  journals  are  attracting  con¬ 
siderable  recruitment  advertising  dollars, 
compared  with  newpapers,  they  fall  far 
short  in  dollar  efficiency,  Ira  S.  Gordon, 
recruitment  product  manager  for  the 
Newspaper  Advertising  Bureau,  told  this 
reporter  in  a  continuing  discussion  of  the 
outlook  for  recruitment  advertising,  one 
of  classified’s  piajor  categories  (E&P, 
April  4,  1981). 

“There’s  no  doubt  hard  pressed  com¬ 
panies  are  looking  for  more  ways  to  com¬ 
municate  with  scarce  talent.  This  is  espe¬ 
cially  true  of  companies  seeking  tech¬ 
nically  skilled  people,  companies  with 
long  term  needs  that  call  for  a  national 
effort,’’  he  said. 

“In  general,  smart  advertising  agencies 
are  using  trade  journals  to  umbrella  rather 
than  replace  retail  activities  that  take 
place  in  newspapers  from  market  to  mar¬ 
ket.  They  see  these  books  as  serving  the 
corporate  need  to  conduct  an  ongoing  di¬ 
alogue  with  prospects  in  the  occupations 
they  would  like  to  attract  to  their  opera¬ 
tions.  In  this  case  the  object  of  this  adver¬ 
tising  is  not  strictly  recruiting,”  he  main¬ 
tained. 

Gordon  continued,  “Because  these 
books  are  vertical  in  nature,  and  report  on 
news  taking  place  in  the  prospects’  indus¬ 
try  and/or  occupational  specialty,  they 
are  helpful  in  enabling  the  recruiter  to 
predispose  the  prospect  to  their  employ¬ 
ment  appeals.  The  function  of  this  adver¬ 
tising  is  to  develop  broad-based  aware¬ 
ness  (usually  on  a  national  scale)  and  to 
aid  in  company  image  building.” 

Concerning  the  advertising  itself,  Gor¬ 
don  stated,  “The  better  trade  recruitment 
advertising  I’ve  been  seeing  lately  fo¬ 
cuses  on  the  philosophy  and  personality 
of  the  recruitment  company.  It  also  goes 
to  great  lengths  to  discuss  the  company’s 
work,  products,  innovations  and  the  na¬ 
ture  of  operational  activities. 

“However,  in  order  for  trade  journals 
to  be  effective,  the  advertiser  must  com¬ 
mit  to  a  long  term  schedule  of  this  type  of 
advertising.  And  sometimes  even  a  com¬ 
mitment  such  as  this  may  not  yield  the 
desired  results  in  terms  of  hires.” 

Drawing  on  his  own  experience  in  re¬ 
cruitment  advertising,  Gordon  said,  “For 
instance,  last  year  when  I  was  still  work¬ 
ing  on  the  agency  side,  one  of  my  major 
aerospace  defense  clients  had  ads  appear¬ 
ing  in  Aviation  Week  &  Space  Technolo¬ 
gy  at  least  once  a  month,  and  sometimes 
with  even  greater  frequency.  When  we 
evaluated  the  results  of  this  year-long 
effort,  in  terms  of  response,  we  found  it  to 
be  unproductive  as  compared  to  news¬ 
papers.” 

He  continued,  “Nevertheless,  pub¬ 
lishing  companies  like  McGraw  Hill  and 


Cahners  are  becoming  more  aggressive  in 
their  pursuit  of  this  business  and  the 
newspaper  industry  should  be  prepared 
to  defend  its  franchise.  We  must  remem¬ 
ber  that  trade  journals,  for  the  most  part, 
are  not  cost  efficient.” 

He  elaborated,  “In  some  cases  the  cost 
per  thousand  can  be  as  high  as  $40-50.  In 
general,  trade  journals  do  not  offer  re¬ 
gional  breaks  or  editions,  which  make 
them  virtually  useless  to  the  advertiser 
who  wants  to  avoid  relocations  expenses. 
Many  trade  publications  do  not  offer  paid 
circulaton,  which  brings  their  circulation 
audit  statement  in  question. 

“The  fact  is,  trade  books  that  offer  pre¬ 
dominantly  non-paid  circulation  may  be 
getting  their  distribution  through  the 
purchase  of  a  mailing  list,  rather  than 
from  direct  solicitation  and  promotion  to 
prospects.  In  this  case,  the  involvement 
of  their  readers  with  the  publication  may 
not  be  as  strong  as  an  advertiser  would 
desire. 

“Trade  journals,”  he  continued,  “are 
not  flexible  in  terms  of  scheduling  or 
deadlines.  Most  trade  journals  are  issued 
monthly.  Their  deadlines  for  black  & 
white  materials  are  usually  30  days  prior 
to  issue  date,  and  for  4-color  the  deadline 
may  be  even  further  in  advance.  Many 
recruiters  do  not  have  the  luxury  of  time 
to  wait  for  a  response  from  potential  pros¬ 
pects,  especially  if  their  need  is  critical. 
In  some  cases  it  may  take  as  long  as  six  or 
seven  weeks  before  they  start  to  receive 
results  from  recruiting  ads  placed  in  trade 
journals.” 

Gordon  then  warned,  “Advertisers 
who  are  not  prepared  to  commit  them¬ 
selves  to  a  long  term  schedule  of  frequent 
and  consistent  trade  advertising  cannot 
expect  good  results.  Those  advertisers 
who  seek  a  miraculous  response  from  one 
insertion  in  a  trade  journal  are  generally 
due  for  a  keen  disappointment.” 

Idaho  Statesman 
names  marketer 

Toni  Wiggins  has  been  named  market¬ 
ing  services  director  of  the  Idaho  States¬ 
man,  publisher  Gary  F.  Sherlock 
announced. 

Wiggins,  formerly  marketing  director 
of  the  Salinas  Californian,  succeeds  Lar¬ 
ry  D.  Hall,  who  will  assume  similar  respo- 
sibilities  at  the  Orange  Coast  Daily  Pilot 
in  Costa  Mesa,  Calif. 

As  marketing  services  director,  Wig¬ 
gins,  33,  will  sit  on  the  newspaper’s  eight- 
member  operating  committee  and  will  be 
responsible  for  marketing  and  research, 
public  relations  and  educational  services. 
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hicago,  the  great  metropolis  of  the 
American  heartland,  is  the  scene  this  week  of  one  of  the  great  gatherings  of  those  who 
help  provide  a  sounding  board  for  this  nation’s  views  and  values.  TTiis  year’s  con¬ 
vention  of  the  American  Newspaper  Publishers  Association  is  even  more  important 
than  usual,  for  it  occurs  at  a  time  when  a  new  Administration  is  charting  a  new  course 
for  the  country,  and  when  many  citizens  are  rediscovering  wellsprings  of  pride  and 
patriotism  neglected  for  too  long. 

For  the  nation’s  press,  this  has  been  a  time  of  extraordinary  challenge.  The 
complexities  of  the  economy,  the  seemingly  interminable  Iran  hostage  negotiations, 
the  many  other  difficult  problems  at  home  and  abroad  have  demanded  new  levels  of 
skill  and  understanding  from  editors,  reporters  and  commentators.  This  has  been  a 
time  not  only  for  conveying  the  drama  and  the  emotion  of  the  news,  but  for  providing 
the  depth  and  perspective  needed  to  give  it  meaning.  No  other  medium  can  perform 
this  function  as  well  as  newspapers,  and  we  believe  that  the  nation’s  press  has  met  its 
challenge  magnificently. 

PARADE  magazine  is  proud  to  be  part  of  this  great  newspaper  community, 
and  to  add  its  own  human  dimension  to  the  coverage  of  the  personalities,  issues  and 
trends  of  our  times.  We  appear  every  week  in  130  leading  Sunday  newspapers  with  a 
combined  circulation  of  nearly  22  million.  That  makes  us  the  most  widely  read 
publication  in  the  country,  and  we  feel  keenly  our  responsibility  to  bring  enlightenment 
and  stimulation  as  well  as  entertainment  to  this  vast  nationwide  audience. 

Our  own  expanding  commitment  to  provide  the  best  in  popular  journalism 
has  lately  been  reflected  in  the  addition  to  our  pages  of  many  of  the  most  celebrated 
and  respected  names  in  American  writing— names  like  John  Cheever,  David 
Halberstam,  Erica  Jong,  Norman  Mailer  and  Herman  Wouk.  They,  along  with  our 
own  lively  and  distinguished  regular  contributors,  demonstrate  our  continuing  con¬ 
fidence  in  the  printed  word  as  the  medium  best  able  to  present  both  the  American 
reality  and  the  American  dream. 

In  this  spirit,  we  welcome  the  AN  PA  as  it  gathers  for  its  meeting  dedicated 
to  the  theme  of  “The  Challenge  of  Change.”  May  we  all  find  in  that  challenge— a 
challenge  that  today’s  press,  public  and  political  leaders  must  all  face  together— an 
opportunity  to  reaffirm  and  renew  the  ideal  of  a  free  press  serving  a  free  people. 
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Benton  &  Bowles  in 
Texas  expansion 

Benton  &  Bowles  has  opened  its  fourth 
full-service  office  in  Houston. 

William  C.  (Bill)  Munro,  senior 
vicepresident  and  management  super¬ 
visor  of  B&B  since  1976,  has  been  named 
senior  vicepresident  and  general  manager 
of  the  new  office,  and  has  moved  with  his 
family  to  Houston. 

At  the  same  time,  the  agency 
announced  the  opening  of  an  additional 
new  office  in  Dallas  following  B&B’s  ac¬ 
quisition  of  a  Dallas-based  advertising 
agency. 

Benton  &  Bowles/Dallas  will  be  man¬ 
aged  by  Robert  Burnett,  a  principal  of  the 
former  agency,  and  will  report  to  the 
Houston  office. 

Ad  director  named 
by  Gannett  dally 

Gerald  H.  Ingram  has  been 
appointed  advertising  director  of  the 
News-Star-World  Publishing  Corp.,  pub¬ 
lishers  of  a  50,000-circulation  daily  news¬ 
paper  owned  by  the  Gannett  Co.,  Inc. 

Ingram  comes  to  the  Monroe  (La.) 
News-Star-World  from  the  Springfield 
(Mo.)  Daily  News-Leader  &  Press,  an 
86,000-circulation  newspaper  also  owned 
by  Gannett,  where  he  was  classified 
advertising  manager. 

He  has  held  positions  with  the  Journal 
Newspapers,  Inc.  in  Washington,  D.C., 
the  Charlotte  Observer  and  News,  Char¬ 
lotte,  N.C.,  and  the  Atlanta  Journal- 
Constitution,  Atlanta. 

Johnson  loins 
Konyon  &  Eckhardi 

Richard  A.  Johnson  has  joined  Kenyon 
&  Eckhardt  Advertising  in  a  new  position 
as  senior  vicepresident  and  creative 
director  on  Chrysler  Corporation’s 
Dodge  Division  account. 

Formerly  senior  vp/creative  director  at 
W.B.  Doner  &  Co.,  Baltimore,  Johnson 
has  had  extensive  experience  on  automo¬ 
tive  accounts.  Prior  to  joining  Doner,  he 
was  vp/creative  director  at  BBD&O  Inc., 
Detroit,  with  responsibility  for  Dodge 
car,  truck  and  dealer  advertising. 

Jeney  retailer 
signs  new  agency 

Huffman-Koos,  New  Jersey’s  largest 
furniture  retailer,  has  awarded  its  $1  mil¬ 
lion  advertising  account  to  Grey,  Con- 
ahay  &  Lyon,  a  subsidiary  of  Grey 
Advertising,  the  company  announced. 

Huffman-Koos  is  a  division  of  City 
Products  Corporation,  a  subsidiary  of 
Household  Finance  Corporation. 
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Ad-ventures 


Supplement  tax  upheld  by  state  court 

In  what  is  seen  as  the  first  appeals  court  ruling  favoring  a  sales  tax  on 
advertising  supplements  in  the  United  States,  the  Connecticut  State  Sup¬ 
reme  Court  has  ruled  that  the  state  may  continue  to  slap  a  7.5%  tax  on 
advertising  supplements  produced  outside  a  newspaper. 

The  tax  is  levied  on  advertising  supplements  produced  for  businesses 
by  outside  printing  firms  and  inserted  in  newspapers.  The  court  ruled 
unanimously  that  such  preprints  cannot  be  labeled  integral  parts  of  news¬ 
papers,  and  are  not  exempt  from  the  sales  tax. 

The  tax  was  challenged  by  Eastern  Color  Printing  Company,  Avon, 
which  prints  supplements,  and  by  Caldor,  Inc.,  a  Norwalk-based  dis¬ 
count  department  store. 

ONAB:  non-readers  shop  with  newspapers 

A  majority  of  Oklahoma  residents  who  do  not  read  local  newspapers 
will  consult  newspapers  first  when  seeking  shopping  information,  accord¬ 
ing  to  a  study  conducted  for  the  Oklahoma  Newspaper  Advertising 
Bureau. 

A  random  survey  of  3,273  Oklahoma  households  conducted  by  the 
University  of  Oklahoma  Journalism  Research  Center  for  the  ONAB 
found  that  of  those  respondents  who  said  they  do  not  read  their  local 
newspaper,  58.3%  said  that  the  newspaper  is  the  first  place  they  look 
when  they  need  shopping  information.  Among  those  who  said  they  were 
readers,  80%  said  they  use  the  newspaper  as  their  primary  source  of 
shopping  information. 

The  study  also  found  that  61.4%  of  non-readers  will  turn  to  the  paper 
to  find  the  cost  of  products,  and  62.4%  use  the  paper  when  looking  for 
the  best  buys. 

Ad  exec  sees  upsurge  in  late  ‘81 

Neil  R.  Austrian,  president  and  chief  operating  officer  of  Doyle  Dane 
Bembach,  Inc.,  expects  to  see  a  significant  upturn  in  advertising  budget 
allocations  in  the  second  half  of  1981. 

Austrian,  who  said  the  ad  agency  expects  to  report  a  significant  decline 
in  first-quarter  earnings,  stated,  “In  this  uncertain  economic  environ¬ 
ment,  many  companies  have  decided  to  take  funds  that  might  have  been 
spent  in  the  first  half  of  1981  and  re-apply  them  toward  marketing  prog¬ 
rams  for  the  second  six  months,  and,  in  particular,  the  fourth  quarter, 
when  business  at  large  is  expected  to  begin  a  solid  recovery.” 

Amoco  plans  ads  for  spring  tire  sale 

Amoco  Oil  Company  is  planning  a  radio/print  advertising  campaign  for 
is  dealers’  “Shower  of  Savings”  spring  tire  sale. 

The  sale,  which  is  slated  to  run  for  five  weeks  in  40  markets  starting 
this  week,  will  use  radio  in  20  markets  to  support  the  print  campaign. 

Half  and  quarter  page  newspaper  ads  will  run  in  all  40  markets  once  a 
week  for  four  weeks  and  twice  during  the  fifth  week. 

PNPA  cites  Merit  advertising 

The  Pennsylvania  Newspaper  Publishers’  Association  has  named  Philip 
Morris’  Merit  Cigarettes  as  the  1981  “advertiser  of  the  year.” 

The  award,  which  was  presented  last  week  at  the  annual  PNPA/Inter- 
state  Advertising  Managers  Association  display  advertising  conference  in 
Lancaster,  recognizes  “outstanding  use  of  newspaper  advertising  during 
the  past  year.” 

Della  Femina  acquires  KSW&G 

Last  week,  we  reported  that  Richard  Gilbert  had  resigned  from  his 
position  as  president  of  KSW&G  advertising.  It  was  subsequently 
announced  that  KSW&G  has  been  acquired  by  Della  Femina,  Travisano 
&  Partners. 

The  agency,  which  will  be  operated  as  an  autonomous  subsidiary,  will 
be  called  Sherwood  &  Schneider.  _ pi  nFm 
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CUTTING 

EDGE 

“Advocacy  advertising  can  become  a  cutUng  edge 
in  further  opening  the  process  of  pubiic 
information,  it  can  contribute  to  improved 
understanding  on  die  part  of  the  pubiic  of  what  can 
be  reasonabiy  expected  of  business  in  fuifiliing  a 
society’s  expectations.” 

-Professor  S.  Prakash  Sethi, 
University  of  Texas  at  Dallas 
(Saturday  Review;  January  21, 1978) 


Advocacy  advertising  is  increasingly 
being  viewed  as  an  idea  whose  time  has 
come.  In  an  era  of  complex  problems  and 
difficult  choices,  the  public  needs 
exposure  to  as  many  viewpoints  as 
possible,  so  as  to  make  the  best  possible 
decisions. 

As  a  company  that  has  pioneered  in 
advocacy  advertising,  we’re  proud  to  have 
long  been  “on  the  cutting  edge”.  And  we’re 
convinced  that  we’ve  helped  raise  issues 
that  might  have  gone  unexplored,  on 
energy  and  other  subjects,  had  advocacy 


advertising  not  been  available  as  an 
avenue  of  communication. 

But  advocacy  advertisements  are  still 
to  be  found  largely  in  newspapers  and 
magazines.  Only  a  few  independent  TV 
stations  will  air  them,  as  will  a  greater 
number  of  radio  stations.  The  door  to 
prime-time  network  TV  remains  solidly 
shut. 

We  think  the  time  is  overdue  for  that 
door  to  swing  open.  A  “cutting  edge”  that 
lacks  access  to  America’s  prime  source  of 
information  is  a  weak  tool  at  best. 


01981  Mobil  Corporation 


R  J.  Reynolds  planning 
innovative  fall  campaign 


The  R.J.  Reynolds  Tobacco  Company, 
as  part  of  what  it  calls  its  “continuing 
commitment  to  newspapers  and  the  ex¬ 
pansion  of  their  creative  potential,”  has 
developed  and  plans  to  introduce  several 
new  and  innovative  ad  layouts  for  its  fall 
campaign. 

The  layouts,  while  innovative,  may 
cause  some  confusion  at  newspapers 
which  plan  to  use  Standard  Advertising 
Units  for  national  advertising.  The  new 
layouts  are  apparently  the  way  Reynolds 
wants  to  go,  at  least  for  the  time  being. 
And  the  company  has  informed  many 
newspapers  it  anticipates  that  newspap¬ 
ers  choosing  not  to  carry  these  layouts 
will  not  receive  alternate  copy. 


Hans  Hansen,  print  operations  admi¬ 
nistrator  for  Reynolds,  told  E&P  that  the 
company  is  presently  reviewing  the  SAU 
system  from  both  creative  and  media 
standpoints.  He  pointed  out  that  in  many 
newspapers,  the  new  layouts  could  be 
accomodated  by  applying  combinations 
of  individual  SAU  units. 

Hansen  reports  that  newspaper  indus¬ 
try  response  to  the  new  layouts  has  been 
“absolutely  excellent.”  And  he  notes 
that  the  company  has  no  objection  to 
newspapers  running  other,  non¬ 
competitive  ads  on  pages  which  will  con¬ 
tain  ads  using  the  new  layouts. 

At  present,  he  said,  it  appears  that  the 
layouts  will  be  used  for  all  R.J.  Reynolds 
tobacco  products  beginning  this  fall. 
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Landon  opens 
new  office; 
accenfs  co-op 

Landon  Associates  is  in  the  midst  of  an 
expansion  program  in  both  its  traditional 
area  as  a  newspaper  representative  firm 
and  in  co-operative  advertising  sales  and 
development. 

The  rep  firm  has  recently  opened  an 
office  in  Seattle  in  a  move  which  “recog¬ 
nizes  the  impressive  growth  of  the  Pacific 
Northwest.”  Peter  A.  Peterson,  formerly 
general  manager  for  Food  Service 
Marketing  of  Seattle,  has  been  appointed 
to  manage  the  new  sales  office. 

The  Seattle  office  is  the  second  major 
office  that  Landon  has  opened  in  recent 
months.  A  Dallas  office  was  opened  late 
last  year. 

In  conjunction  with  the  Seattle  open¬ 
ing,  Landon  announced  it  had  been  re¬ 
tained  by  the  Bellevue  (Wash.)  Daily 
Journal- American. 

Nearly  3,000  miles  to  the  east,  Landon 
appointed  Thomas  Phillips  Philadelphia 
area  sales  manager.  He  had  formerly 
been  on  the  Landon  sales  staff. 
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In  the  southeast,  the  rep  firm  has  been 
expanding  its  Newspaper  Co-op  Sales  & 
Development  Division  by  announcing 
several  appointments  and  conducting  its 
first  statewide  training  programs.  Landon 
claims  the  new  unit  offers  the  industry  its 
first  single,  unified,  full-time  professional 
sales  team  to  work  with  manufacturers 
and  distributers  in  implementing  co-op 
programs.  Its  staff  is  made  up  of  co-op 
specialists  who  are  also  staff  members  of 
daily  newspapers  which  have  joined  the 
new  Landon  division. 

The  first  statewide  training  programs, 
held  in  North  and  South  Carolina,  were 
conducted  by  Frank  Moss,  national  sales 
manager  of  the  co-op  division.  Landon 
reports  that  it  has  garnered  commitments 
from  nearly  100%  of  newspapers  in  both 
states,  and  the  firm  anticipates  similar 
results  in  Alabama,  Georgia  and  Florida 
in  the  next  few  months. 

Landon  has  appointed  Charles  A. 
Davis  southeast  regional  sales  manager 
for  the  co-op  division. 

Samuel  Knox  has  been  named  district 
co-op  sales  manager  in  Landon’s  Atlanta 
office.  He  was  formerly  with  Harrison  Oil 
Company,  where  he  handled  newspaper 
advertising  for  automotive  after-market 
products. 


CWO&O  names  new 
Beston  manager 

John  R.  Doubleday  has  been  appointed 
vicepresident  and  manager  of  the  Boston 
office  of  Cresmer,  Woodward,  O' Mara  & 
Ormsbee,  effective  May  1.  He  succeeds 
Alfred  MacKenzie,  who  has  retired  after 
more  than  30  years  with  the  company. 

Doubleday  joined  the  rep  firm  in  1968, 
after  accumulating  nearly  a  decade  of 
newspaper  sales  experience  with  the 
Worcester  (Mass.)  Telegram  &  Gazette 
and  several  Connecticut  dailies. 

In  other  CWO&O  news,  Therese  (Ter¬ 
ry)  Dillman  has  joined  the  sales  staff  of 
the  firm’s  New  York  office. 

Before  joining  CWO&O,  Dillman  was 
an  account  executive  at  a  New  York 
agency  handling  recruitment  advertising. 

ARF  names  new 
president,  chairman 

The  Advertising  Research  Foundation 
this  week  announced  the  appointment  of 
Michael  Naples  as  president  and  Theo¬ 
dore  Dunn  as  chairman. 

Naples,  vicepresident/research  and  de¬ 
velopment  for  Chilton  Research  Ser¬ 
vices,  was  the  foundation’s  chairman. 
Dunn  had  been  serving  as  the  founda¬ 
tion’s  vicechairman. 


Welcome  Home 


Vietnam  Veterans 
Recognition  Day 
April  26, 1981 
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THE  TOLEDO  BLADE,  a  Block  news¬ 
paper,  ran  this  full-page  ad  for  Viet¬ 
nam  Veterans'  Recognition  Day.  The 
holiday,  celebrated  April  26,  was  de¬ 
signated  by  an  act  of  Congress  this 
year.  Similar  ads  were  run  by  two 
other  Block  newspapers,  the  Monterey 
(Calif.)  Peninsula  Herald  and  the 
Shrewsbury  (N.J.)  Sunday  Register. 
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Fbr  100  years 
we^notonfy 
reported  the  newS) 

we^re  made  news. 


— have  a  satellite  printing 
plant  producing  a  totally 
integrated  regional  edition 
— print  more  than  5 
million  classified  ads  in 
one  year 

— lead  in  total  advertising 
lines  for  26  consecutive 
years 

— print  190  pages  of 
classified  advertising  in 
one  edition. 

The  Times  was  also  the 
first — and  is  the  only — 
newspaper  to  publish 
seven  separate  sections 
daily.  It  is  a  newspaper 
continuously  moving 


forward.  A  five-year, 

$21 5-million  expansion 
program  currently 
underway  includes  the 
construction  of  a  second 
satellite  plant,  to  be  built 
in  the  San  Fernando 
Valley;  the  conversion  of 
all  presses  to  offset,  and 
the  expansion  of  facilities 
at  the  existing  plant  in 
Orange  County,  sched¬ 
uled  for  completion 
mid-year. 

Innovation.  Imagination. 
Editorial  excellence. 
Three  reasons  The  Times 
remains  the  leading 
newspaper  of  the  West. 


‘*>>1^7  In  a  history 

’l.V’l*  as  the  city  it 
ju  covered. 

The  Times 
was  never 
-  7  content  to 
*  j  let  the  status 
quo  stand. 
Times  people 
were  always  looking  for 
innovative  ways  to  cover 
the  news.  Imaginative 
ways  to  move  the  paper 
from  press  to  people. 
Inventive  ways  to  use 
technology.  All  the  while 
garnering  10  Pulitzer 
Prizes  for  incisive,  evoca¬ 
tive  journalism. 

For  instance.  The  Times 
was  the  first  paper  to: 

— use  an  airplane  as  part 
of  its  delivery  system 
— feature  an  auto¬ 
mobile  page  ^  S 


1881.  Los  Angeles, 
California.  A  four-page 
newspaper  was  born — 
The  Times.  No  one  paid 
much  attention. 

But  not  for  long.  For  the 
same  spirit  that  made  Los 
Angeles  a  fast-paced,  fast¬ 
growing  metropolis  was 
prevalent  at  The  Times. 


Cos  Atifleles  SStnes 

A  special  kind  of  journalism. 


The  Mutual  Insurance  Company 


LIBEL 

INSURANCE 


deductibles  begin  at  $2500  and  go  as 
high  as  $25,000  in  Mutual  and  $1000  to 
$1500  in  Potomac.  Group  rates  are 
available  upon  request.  It  should  be 
noted  that  Mutual  does  not  carry  a 
surcharge  in  any  state.  Nor  is  any 
member  of  a  group  surcharged  because 
of  bad  experience. 


The  Ides  of  March  have  past!  But 
libel  cases  are  ever  with  us!  Fortunate¬ 
ly  for  newspaper  publishers  in  the 
United  States,  Canada  and  related  ter¬ 
ritories,  libel  insurance  of  a  compre¬ 
hensive  nature  is  available  through 
the  Mutual  Insurance  Company  Lim¬ 
ited  of  Hamilton,  Bermuda,  to  members 
of  the  American  Newspaper  Publishers 
Association,  and  for  non-members  of 
the  Association,  in  the  weekly  newspa¬ 
per  field,  this  insurance  is  available 
through  the  Potomac  Insurance  Com¬ 
pany  Limited  of  Hamilton,  Bermuda,  a 
wholly-owned  subsidiary.  These  poli¬ 
cies  are  occurrence  policies  .  .  .  not 
claims  made.  And  they  are  not  limited 
as  aggregate  policies  which  would  ap¬ 
pear  to  be  the  situation  with  other  in¬ 
surances  in  this  field  with  which  we  are 
acquainted.  We  would  also  point  out 
that  Mutual  is  the  only  company  doing 
business  with  U.S.  insureds  which, 
without  quibble  or  question,  answers 
in  punitive  damages  in  every  state  in 
the  United  States.  It  should  be  noted 
that  many  liability  carriers  are  at¬ 
tempting  to  influence  state  laws  and 
state  courts  to  declare  payment  of 
punitive  damages  contrary  to  public 
policy.  With  this  position  we  strongly 
disagree.  We  urge  you  to  check  with 
your  insurance  company  and  your  in¬ 
surance  policy  if  you  are  not  insured  by 
Mutual  or  Potomac,  to  see  what  they 
say  on  this  subject.  The  limits  of  liabil¬ 
ity  in  Mutual  are  $5,000,000  and  in 
Potomac  $1,000,000  per  occurrence.  The 


The  Mutual  Insurance  Company 


Including:  Territorial  Insurance  Company 
Potomac  Insurance  Company  Limited, 

POST  OFFICE  BOX  1179, 


TELEPHONE:  (809)  292-7633 
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Limited,  of  Hamiiton,  Bermuda 


FIRST  AMENDMENT 
INSURANCE 


Interest  in  and  applications  for  First 
Amendment  insurance  continue  to 
grow.  This  insurance  is  now  available 
through  the  Potomac  Insurance  Com¬ 
pany  Limited  as  well  as  Mutual.  Limit 
of  liability  for  defense  costs  in  First 
Amendment  insurance  is  $1,000,000 


whether  in  Mutual  or  Potomac.  De¬ 
ductibles  and  rates  are  the  same  as  for 
the  same  amount  of  libel  insurance  as 
would  relate  to  the  First  Amendment 
amount  taken  up  to  $1,000,000.  First 
Amendment  insurance  cannot  be 
bought  without  libel  insurance. 


STRIKE 

INSURANCE 


On  or  about  May  15,  Territorial  In¬ 
surance  Company  will  mail  to  all  ANPA 
daily  members  applications  for  strike 
insurance.  This  insurance  is  available 
for  entry  only  one  time  a  year;  namely, 
prior  to  July  1  in  any  year.  Applications 
must  be  received  in  Bermuda  by  June 
26,  1981  to  participate  in  the  year 
1981/82.  Detailed  information  is  avail¬ 
able  from  the  Mutual  offices  listed 
below  and  will  be  contained  in  the 
materials  mailed  to  each  ANPA  daily 
newspaper  member  as  mentioned 
above.  We  urge  you  to  pay  careful 
attention  to  this  material. 


Limited,  of  Hamiiton,  Bermuda 


Limited,  United  Insurance  Company  Limited 
and  Mutual  Reinsurance  Company  Limited 


HAMILTON  5,  BERMUDA 


It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit;  Lifesaver  or  Nui- 
sahce?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


CHICAGO:  A  city  to  capture 
a  publisher’s  fancy 


By  Irv  Kupcinet 

Welcome  to  the  home  of  “The  Front 
Page”  and  still  one  of  the  great  battleg¬ 
rounds  of  the  newspaper  profession. 

You’ll  find  Chicago  more  friendly 
than  New  York,  more  spirited  than  Los 
Angeles,  but  certainly  less  gay  than 
San  Francisco.  And  no  other  city  can 
make  the  claim  Chicago  can — a  mayor 
who  moved  into  a  housing  project,  cal¬ 
led  Cabrini-Green,  and  captured  the 
fancy  of  the  press  around  the  world. 
Cabrini-Green  may  be  a  nice  place  to 
visit,  (with  ample  police  protection), 
but  you  wouldn’t  want  to  live  there. 

Chicago,  as  the  convention  capital  of 
the  nation,  has  much  to  offer  visitors. 
Plenty  of  first  class  eating  and  drinking 
spas,  for  instance.  You  can’t  do  better 
than  the  Cape  Cod  Room  of  the  Drake 
Hotel  of  Nick’s  Fishmarket  for  sea¬ 
food.  Or  Le  Perroquet,  Maxim’s  or 
Zorine’s  Club  La  Mer  for  exquisite 
French  dining.  Or  Eli’s,  Morton’s  and 
Gene  &  Georgetti’s  for  steaks  (the 
meat  and  potatoes  syndrome).  Or  the 
new  Ambria  in  then  Belden-Stratford 

(Irv  Kupcinet  is  a  longtime  columnist  for 

the  Chicago  Sun-Times.) 


do 

accidents 
go  up? 


Hotel  for  superb  European  cuisine.  Or 
Doro’s  for  Italian  pasta.  Or  Cricket’s 
or  Gordon  for  delightful  dining.  Or  the 
Continental  Plaza’s  Consort  Room 
where  the  added  treat  is  the  strolling 
fiddlers  of  Franz  Benteler’s  all  string 
orchestra.  If  pizza  is  your  bag,  Chicago 
is  famous  for  the  deep-dish  brand 
offered  by  Pizzeria  Uno  and  Due,  as 
well  as  Gino’s  East.  And  you  can’t 
beat  ribs  at  Carson’s  and  Milter’s  pub. 

And  Rush  Street,  still  one  of  Chica¬ 
go’s  liveliest  after  dark  attractions,  can 
offer  you  Billy’s,  Sweetwater,  Harry’s 
Cafe,  Mr.  E’s  and  Adolph’s. 

But  neither  man  nor  conventioneers 
can  live  by  bread  alone.  Chicago  has 
much  more  to  offer.  A  stroll  down 
Michigan  Boulevard,  especially  to  view 
the  Water  Tower  Place,  can  be  breath¬ 
taking.  Water  Tower  is  a  ne  plus  ultra 
shopping  center,  hotel  (Ritz-Carlton) 
and  condominiums.  For  sheer  beauty, 
Chicago’s  lakefront  can’t  be  topped  by 
any  city  in  the  nation. 

If  time  permits,  we  recommend  a 
visit  to  the  Art  Institute,  one  of  the 
world’s  greatest.  And  if  more  time  is 
available,  a  trip  to  the  Museum  of  Sci¬ 
ence  and  Industry,  adjacent  to  the  Uni- 


Irv  Kupcinet 

versity  of  Chicago.  And  in  the  heart  of 
the  Loop,  only  minutes  away  from  any 
hotel,  you’ll  find  such  famous  sculp¬ 
tures  as  the  Picasso,  located  in  the 
Daley  Plaza;  the  new  Chicago’s  Miro, 
the  work  of  Spanish  artist  Joan  Miro, 
in  the  Brunswick  Plaza;  Chagall’s 
“Four  Seasons”  at  the  First  National 
Plaza;  Alexander  Calder’s  “Flamingo” 
_ (Continued  on  page  28) _ 


Media  Information  service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f  «>»»>  ^ 


Write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 
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133  YEARS  OLD 

AND  STILL  GROWING! 

In  May,  1848,  representatives  of  six  New  York  newspapers 
agreed  to  form  a  cooperative  association  to  gather  news, 
here  and  abroad.  The  Associated  Press  was  born. 

The  re-election  of  President  James  Polk  that  year  became 
the  first  major  story  covered  by  this  fledgling  newsgathering 
agency.  Thousands  upon  thousands  were  to  follow. 

In  1856  the  AP’s  Washington  correspondent  Lawrence 
Gobright  first  summarized  the  association’s  doctrine: 

“My  business  is  to  communicate  facts,”  he  said.  “My  instruc¬ 
tions  do  not  allow  me  to  make  any  comments  upon  the  facts.” 

Gobright’s  objectivity  remains  AP’s  creed. 

The  carrier  pigeon  and  pony  express  have  yielded  to  sat¬ 
ellite  delivery  of  AP  news.  The  world’s  oldest  and  largest 
news  service  has  stood  witness  to  history  for  133  years.  And 
now,  31  Pulitzer  Prizes  later,  its  U.S.  newspaper  members 
number  a  record  141 7. 


The  Associated  Press — designed  in  1848 — stands  as  the 
informational  backbone  of  the  American  newspaper  industry. 
Today  and  tomorrow. 


Associated  Press 

Reporting  the  World 


3 


Kup’s  Chicago 

(Continued  from  page  26) 


at  the  Federal  Plaza  and  Claes  Olden¬ 
burg’s  “Batcolumn”  at  the  Social 
Security  Plaza. 

We  are  proud  of  the  theatre  activity 
in  Chicago,  especially  the  regional 
theatre,  which  abounds  in  neighbor¬ 
hoods  and  suburbs.  But  for  the  conven¬ 
tioneer,  there’s  always  a  lively  attrac¬ 
tion  at  the  Shubert,  Blackstone,  World 
Playhouse,  Arie  Crown  or  Drury  Lane 
at  Water  Tower.  And  no  theater  is  bet¬ 
ter  known  than  our  Second  City,  the 
home  of  improvisation. 

Chicago  takes  pride  in  it’s  vast 
sports  offerings,  which  at  this  time  of 
year  means  a  visit  to  the  old  ball  park, 
which  means  either  Wrigley  Field  and 
it’s  ivy-covered  fences,  or  Comiskey 
Park  and  it’s  exploding  scoreboard. 

As  or  Blue  Eyes  sings  it,  Chicago  is 
your  kind  of  town.  Enjoy! 

Newsday  to  open 
European  bureau 


Long  Island  (N.Y.)  Newsday  will  open  ANNIVERSARY  CAKE — Nashville  Banner  publisher  Brownlee  O.  Currey 
a  European-Mideast  bureau  in  London,  (center)  slices  a  chocolate  cake  in  celebrating  the  newspaper's  60th  year  with 
England,  this  fall.  United  Press  International.  From  left  are:  Bracey  Campbell,  managing 

Patrick  Sloyan,  currently  a  member  of  editor;  Duren  Cheek  (in  background),  state  news  manager;  Currey;  John 
Newsday’s  Washington  bureau,  will  staff  Perry,  UPl  general  executive-Atlanta,  and  Jim  East,  UPl  regional  executive- 
the  new  bureau.  Tennessee.  The  Banner  first  began  using  UPl  news  services  in  April,  1921. 


Looking  for  the 
Nencken  spirit 
today 


The  H.  L.  Mencken  Writing  Award  honors 
distinguished  newspaper  writing  in  the  spirit 
and  tradition  of  Baitimore  Sun  j’ournalist 
H.  L.  Mencken.  The  annual  award  recognizes 
originality,  vigor  and  significant  work  of 
outstanding  literary  quality. 
A  $2,500  cash  award  and  a  certificate  of 
achievement  will  be  given  to  the  j'ournalist 
whose  work  best  exempiifies  Mencken's  unique 

styie. 


For  complete  rules  and  entry  forms,  write: 

The  H.  L.  Nencken  Writing  Award 
The  Baltimore  Sun 
501  North  Calvert  Street 
Baltimore,  Naryland  21202 


Entry  deadline  is  July  15,  1981. 
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“Our  locally  edited  Sunday  Tropic 
Magazine  has  been  a  winner  for 
Miami  Herald  readers  and 
advertisers  in  South  Florida  since  it 
replaced  Parade  in  1967“ 

'  BEVERLY  R.  CARTER 

Vice  President  and  General  Manaserjhe  Miami  Herald 


“Simply  put,  our  Sunday  magazine’s 
superior  editorial  environment, 
coupled  with  lengthy  in-home 
exposure,  moves  merchandise  for 
both  national  and  retail 
advertisers’’ 

JOHN  R  KOSANKE 

Vice  President  and  Advertising  Director  (Left) 

“OurTropic  belies  the  name, 
because  its  content  and  appeal 
cut  across  any  geographical 
boundaries. Tropic  readers  have 
learned  to  expect  the  unexpected, 
a  valuable  cover  by  artist 
Bob  Rauschenberg  one  week  to 
an  important  inside  report  from 
Haiti  the  next’’ 


JOHN  E.  MCMULLAN 

Vice  President  and  Executive  Editor  (Right) 


NO  NATIONALLy  EDITED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BEUEVABILITY  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALLY  EDITED  MAGAZINE. 

51  of  the  country’s  leading  newspapers  carry  locally  edited  SUNDA/ 
magazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

>bur  paper  ought  to  be  positioned  with  the  country's  top  newspapers. 

If  your  circulation  is  over  1^,000,  it's  entirely  feasible . . .  and  we'll  show 
you  how. 

Call  Jim  Davy,  President,  AAetropolitan  Sunday  Newspapers,  (212)  689-8200. 


Note:  8  of  the  51  covers  are  shown  atxjve. 


SUNDff 

MAG/NET 

IWBnTER  liWIO  REMTWMEmO  MARKnS. 

AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIAAORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Morning  News, 

DALLAS  Times  Herald,  DA/TON  Daily  News,  DENVER  Post,  DES  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
HOUSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  CITY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  L.A., 
LOUISVILLE  Courier- Journal  &  Times,  MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times-Picayune,  NEW  YORK  Gannett  iXfestchester  Rockland,  NEW  YORK  News,  OMAHA  Wjrld- Herald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  RCXHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune,  SAN  JOSE  Mercury  News 
SEATTLE  Post-Intelligencer,  SEATTLE  Times,  SYRACUSE  Herald-American/Post-Standard,  TACOMA  Ne^ Tribune,  TOLEDO  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 
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Cartoon  by  Ed  Gamble,  Florida  Times-Union 


One  man’s  opinion 


Pulitzer  hoax:  The  bastard 
progeny  of  ‘reliable  sources’ 


By  Chuck  Thomas 

Any  reporter  who  has  put  a  anonymous 
quote  in  a  story  and  any  editor  who  has 
failed  to  take  it  out — and  that  includes 
most  of  us  in  the  newspaper  business — 
can  share  a  touch  of  guilt  for  The  Great 
Pulitzer  Prize  Hoax.  It  was  the  “I’ve  Got 
A  Secret”  school  of  journalism  inspired 
by  Watergate  that  led  to  the  ultimate 
anonymous  quote — an  entire  story  fabri¬ 
cated  by  Janet  Cooke  and  published  by 
the  Washington  Post. 

It  was  almost  inevitable  that  journalism 
would  wind  up  with  a  Pulitzer  on  its 
face — or  some  other  national  embarrass¬ 
ment— once  we  embraced  that  old  friend, 
“reliable  sources.”  Then  we  had  to  take 
in  the  whole  family,  from  “a  White  House 
spokesman”  to  “a  disgruntled  City  Hall 
employee  who  asked  not  to  be  identi¬ 
fied,”  from  “an  insider”  to  “a  passer¬ 
by.”  (Dozens  of  passers-by  who  hap¬ 
pened  to  be  near  the  scene  of  the  assas¬ 
sination  attempt  on  President  Reagan 
were  quoted  in  news  stories,  but  few  of 
them  identified.) 

When  we  made  this  Faustian  pact  with 
legitimate  news  sources —  “You  give  us 
the  juicy  quote  and  we  won’t  identify 
you” — we  sold  our  souls,  not  just  to  the 
people  who  make  news,  but  also  to  the 
people  who  want  to  manipulate  news.  We 

(Chuck  Thomas  is  executive  editor  of  the 
Ventura  County  (Calif.)  Star-Free  Press.) 
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were  so  eager  to  be  used,  via  “back¬ 
grounders”  and  “not  for  attribution”  and 
self-serving  leaks,  that  we  became  the 
newsprint  version  of  a  restroom  wall,  on 
which  people  in  the  news  could  scribble 
almost  anything. 

But  what  about  Watergate?  If  it 
weren’t  for  “Deep  Throat,”  wouldn’t 
Richard  Nixon  have  changed  the  Con¬ 
stitution  or  declared  martial  law  and  still 
be  President? 

All  right,  let’s  accept  Watergate  as  the 
shining  example  of  a  necessary  use  of 
anonymous  quotes.  It  exposed  the  mis¬ 
deeds  of  public  officials  and  forced  them 
from  public  office.  And  if  only  identifi¬ 
able  sources  had  been  used,  the  whole 
mess  might  still  be  hidden  under  the 
White  House  rug. 

But  if  Watergate  legitimized  anony¬ 
mous  sources,  look  at  all  the  illegitimate 
offspring.  Even  “The  Brethren,”  the 
semi-sequel  to  “All  the  President’s 
Men,”  was  hardly  a  public  exposure  of 
official  wrongdoing  that  resulted  in  some 
kind  of  reform.  It  was  one  long  keyhole 
peep  at  the  U.S.  Supreme  Court,  in  which 
every  law  clerk  who  had  a  grudge  against 
any  court  justice  was  given  an  anony¬ 
mous  tar  brush  in  print. 

From  the  idea  of  relying  on  anonymous 
sources  only  in  extenuating  stories — 
Pulitzer  Prize  stories,  if  you  will — we’ve 
come  to  rely  on  anonymous  sources  as 
readily  as  we  used  to  rely  on  typewriters 
(Continued  on  page  34) 


WILL  YOU  BE 
READY TO 
OEUVER  THE 
NEWSPAPER 
OF  THE 
FUTURE? 

You're  young! 

You  hove  0  four-year  bachelor's 
degree! 

You  hove  three  years  of 
professional  experience! 

And. .  .you  believe  that  a  senior- 
level  newspaper  management  position 
is  in  your  future! 

Now  is  the  time  for  you  to  explore 
a  new,  one-year 
Master  of  Arts  degree  program  in 

MEDIA 

MANAGEMENT 

at  the  University  of  Miami, 

Coral  Gables,  Florida 

For  further  information  contact: 

Hal  Jurgensmeyer 
Director,  Media  Management 
Department  of  Communication 
RO.  Box  248127 
University  of  Miami 
Coral  Gables,  FL  33124 
(305)  284-4571  or  667-7285 
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documents.  Where  Anderson  got  the 
document  is  somewhat  irrelevant,  be¬ 
cause  the  document  speaks  for  itself.  If 
Anderson  quit  using  the  few  anonymous 
quotes  he  does  use  both  he  and  his  read¬ 
ers  would  be  just  as  well  off. 

Even  the  people  the  press  has  hired  to 
criticize  the  press  seem  undismayed  by 
this  trend  toward  needless  secrecy.  Some 
even  appear  to  be  hooked  on  anonymity 
themselves.  David  Shaw,  the  Los 
Angeles  Times’  press  critic,  wrote  that 
the  Pulitzer  Prize  hoax  resulted  from  “an 
over-reliance  on  confdential  sources.” 
(“Confidential”  sounds  so  much  more 
enterprising  than  “anonymous.”)  Yet  in 
the  Shaw  critiques  that  I’ve  seen,  he  re¬ 
lies  habitually  on  “confidential”  quotes. 
Are  these  stories  of  scandal  in  high 
places?  Hardly.  One  was  a  piece  about 
restaurant  critiques. 

This  isn’t  meant  to  single  out  Shaw  or 
anyone  else.  We’ve  all  been  too  quick  to 
take  the  anonymous  route. 

Most  of  the  same  newspapers  refuse  to 
publish  unsigned  letters  to  the  editor,  for 
the  very  good  reason  that  doing  so  would 
just  invite  irresponsible  comment.  Yet  we 
invite  “sources”  to  do  the  very  thing  on 
the  news  pages  that  we  won’t  permit 
readers  to  do  on  the  opinion  page. 

And  then  we  wonder  where  our  credi¬ 
bility  went.  A  lot  of  it  went  down  a  hole 
marked  “not  to  be  identified.” 

The  public  has  never  fully  bought  our 
assurance  that  none  of  “our”  reporters 
would  manufacture  a  quote.  And  such 
assurances  will  be  even  harder  to  sell, 
now  that  one  of  the  nation’s  most  presti¬ 
gious  papers  has  manufactured  a  Pulitzer 
Prize. 

We  all  rely  on  the  integrity  of  our  repor¬ 
ters.  We  have  to.  But  there’s  an  irreduci¬ 
ble  minimum  of  fakers  and  incompetents 
in  every  profession,  and  we  shouldn’t  kid 
ourselves  that  journalism  is  immune. 

Quotes  for  attribution  are  harder  to  get, 
and  there’s  the  inevitable  incidence  of  “I 
was  misquoted,”  after  the  sources  see 
how  it  looks  in  print.  (Funny,  isn’t  it,  that 
no  one  is  ever  misquoted  anonymously.) 
But  we  can  kick  this  habit  of  anonymity, 
and  we’d  better  kick  it,  if  we  want  to 
salvage  our  credibility. 

We  all  managed  to  restrain  our  sorrow 
when  a  jury  awarded  Carol  Burnett  $1.6 
million  in  a  libel  suit  against  the  National 
Enquirer — even  though  it  bruised  the 
First  Amendment — because  Miss  Bur¬ 
nett  is  so  nice  and  the  Enquirer  so  sleazy. 
The  story  the  jury  found  libelous — like 
much  of  the  trash  the  Enquirer  serves — 
was  based  on  anonymous  sources — a 
first-hand  account  of  an  event  by  an  un¬ 
signed  observer  who  wasn’t  there. 

Most  of  us  in  this  business  detest  the 
kind  of  keyhold  journalism  the  Enquirer 
peddles.  But  when  it  comes  to  resorting 
to  anonymous  sources,  most  of  our  pap¬ 
ers  are  more  like  the  Enquirer  than  we’d 
care  to  admit. 
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in  the  days  before  VDTs. 

Pick  up  any  copy  of  most  newspapers 
and  news  magazines,  and  you’ll  find 
anonymous  quotes  used  in  the  most 
casuaJ  fashion,  even  in  the  stories  of  least 
consequence.  And  we’re  not  talking  ab¬ 
out  the  National  Enquirer  now,  but  about 
Time,  Newsweek,  New  York  Times,  Los 
Angeles  Times,  and  yes,  my  own  news¬ 
paper. 

Like  most  newspapers  today,  we  have 
a  number  of  young,  post-Watergate  re¬ 
porters  who  think  anonymous  quotes  are 
as  much  a  part  of  newspaper  work  as 


check  calls  and  mileage  slips.  We’ve  even 
had  reporters  resort  to  anonymous 
quotes  in  covering  public  hearings,  be¬ 
cause  it  didn’t  seem  worth  the  trouble  to 
find  the  speaker  after  the  meeting  and  get 
the  name. 

And  the  big  names  in  journalism  are 
just  as  quick  to  use  “an  angry  housewife 
said”  or  “one  striking  miner  snorted.” 
Some  of  the  nation’s  most  influential 
syndicated  columnists,  including  some 
legitimate  Pulitzer  Prize  winners,  use 
anonymous  quotes  almost  as  freely  as 
commas  or  adjectives. 

But  what  about  Jack  Anderson? 
Wouldn’t  we  put  the  nation’s  No.  1  muck- 
raker  out  of  business,  if  we  gave  up 
anonymous  quotes?  Perhaps  not.  Ander¬ 
son  deals  mostly  with  suppressed  official 


Lockwood  Greene. 
Design  capabilities 
to  help  publish  facts 
and  fiction. 


^  The  diffusion  of  knowledge  and  entertainment  through 
^blishing  and  printing  requires  increasingly  sophisticated 
facilities. 

At  Lockwood  Greene,  our  involvement  has  included 
collaboration  with  publishers  across  the  country  in  outlining, 
developing,  editing  and  completing  detailed  designs  for 
complex  operations. 

For  the  last  century  and  a  half,  we've  helped  industry 
meet  change  with  change— taking  your  technology  into 
account  while  applying  our  experience  to  your  needs. 

So  if  you're  planning  the  preface  for  a  publishing  or  print¬ 
ing  complex,  get'in  touch  with  Lockwood  Greene. 

Working  together,  we  can  co-author  a  facility  that  will 
enhance  your  literary  reputation  in  fact  rather  than  fiction. 


LiOCKWObb  GREENE 

ARCHITECTS  •  ENGINEERS 
NEW  YORK  •  SPARTANBURG  •  ATLANTA  •  DALLAS  •  CHICAGO 
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I  he  Fourth  Estate 

“There  are  three  estates  in  Parliament  hut  in 
the  Reporters’  Gallery  yonder  there  sits  a  Fourth 
Estate  more  important  far  than  they  all.  It  is  not  a 
figure  of  speech  or  witty  saying;  it  is  a  literal  fact, 
very  momentous  to  us  in  these  times.” 

—  Attributed  to  F.dmund  Burke, 
18th  Century  English  Statesman 


525  LAFAYETTE  STREET  BATON  ROUGE,  LOUISIANA  70821 
®  1977  Capital  City  Press 


Sweet  bir 


peter 


IMMORTAL  SPIRIT  OF  THE  PHOENIX  by  Peter  Max, 
one  of  America’s  foremost  contemporary  artists.  A 
new-age”  interpretation  of  the  mythical  bird  that  con¬ 
sumed  itself  on  a  pyre  of  spices  and  was  reborn-just 


as  the  city  of  Phoenix  grew  out  of  the  “ashes”  of  four 
ancient  American  Indian  cities.  A  commissioned  paint¬ 
ing  by  Peter  Max.  Reproduced  here  courtesy  of  the  Col¬ 
lection  of  The  Arizona  Republic/The  Phoenix  Gazette. 


Phoenix  is  younger,  brighter  and 
more  affluent  than  you  might  think. 

Most  people  still  think  of  Phoenix  as  simply  an 
oversized  retirement  community 

They  couldn’t  be  more  wrong. 

With  a  median  age  of  29.9,  the  people  of  Phoenix 
are  younger  than  the  people  of  Lx)S  Angeles,  San  Francisco 
and  New  York. 

They’re  not  only  young,  they’re  on  their  way  up. 

One  of  every  two  Phoenix  adults  is  college-educated. 

And,  last  year,  the  average  Phoenix  household  acquired 
retail  goods  at  a  faster  rate  than  the  households  of 
Chicago,  Boston  or  Philadelphia. 

To  help  make  those  purchase  decisions,  Phoenix 
young  families  turn  to  their  daily  newspapers. 

Of  adults  25  to  34,  six  out  of  ten  can  be  reached 
by  an  average  daily  issue  of  The  Arizona  Republic/The 
Phoenix  Gazette. 

Across  the  nation,  few  major  metro  newspapers 
deliver  such  impressive  penetration  of  the  young  adult 
audience.  And  few  major  markets  offer  such  a  surprisingly 
youthful  audience  to  deliver 

Phoenix.  It’s  a  rare  bird  indeed. 

TIIE  Arizona.  RePUBUc/ The  Phoenix  Gazette 

When  you  buy  us,  you  own  Phoenix. 

A  Member  of  Million  Market  Newspapers  Inc. 


Sources:  Scarborough  ftesearch,  1979;  S&MM  Survey  of  Buying  Power  1980. 
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Orchestra  will  supply  the  music  and  pian- 
istycomedian  Victor  Borge  the  entertain¬ 
ment. 

For  the  final  day,  Wednesday  May  6, 
ANPA  members  will  be  treated  to  a  first 
hand  account  of  the  space  shuttle  expedi¬ 
tion  from  Columbia’s  astronauts  John  W. 
Young  and  Robert  L.  Crippen. 

Vincent  Spezzano,  publisher  Cocoa 
(Fla.)  Today,  will  introduce  the  pilots. 

Following  the  astronauts,  Stanton  R. 
Cook,  president  of  the  Chicago  Tribune 
Co.,  will  moderate  a  panel  on  “Where  is 
America  Going?” 

Art  Buchwald  of  the  Los  Angeles 
Times  Syndicate,  Albert  Hunt  of  the  Wall 
Street  Journal,  the  Washington  Star’s 
Mary  McGrory,  and  William  Safire  of  the 
New  York  Times  will  be  asked  to  provide 
answers. 

At  10  A. M.  the  Newspaper  Advertising 
Bureau  will  present  an  overview  of  the 
major  problems  facing  newspapers  and 
how  its  three-year  operating  plan  will 
meet  these  challenges. 

The  ANPA  luncheon  will  begin  at  12 
noon.  Katharine  Graham  will  preside  and 
David  Stockman,  director  of  the  White 
House  Office  of  Management  and 
Budget,  will  deliver  the  keynote  address. 


The  afternoon  general  session  will  try 
to  answer  the  question,  “Are  newspapers 
living  up  to  their  responsibility?” 

Wilson  C.  Wearn,  chairman  of  Mul¬ 
timedia,  will  introduce  host  Phil  Dona¬ 
hue,  the  tv  talk  show  personality,  and 
guests  Charles  Peters,  editor  in  chief  of 
the  Washington  Monthly,  and  Adam 
Hochschild,  editor  of  Mother  Jones 
Magazine. 

The  ANPA  convention  will  conclude 
with  the  association’s  annual  business 
meeting  at  4:30  P.M.  The  main  order  of 
business  will  be  a  vote  on  whether  or  not 
to  relocate  the  ANPA/RI  from  Easton, 
Pa.  to  Reston,  Va.  (see  accompanying 
report).  Adjournment  is  scheduled  for  5 
P.M.,  May  6 

Abitibi  and  Reed  hike 
newsprint  to  $500  a  ton 

Abitibi-Price  Inc.  and  Reed  Paper  Ltd. 
of  Toronto  have  raised  the  price  of  their 
newsprint  by  $30  a  ton  to  $500  a  ton  to 
match  earlier  increases  announced  by 
Consolidated  Bathurst  Inc.  of  Montreal. 

Reed’s  price  increase  will  take  effect 
July  1  and  Abitibi-Price ’s  on  September 
1. 

George  Arellano,  president  of  Abitibi- 
Price  Sales  Corp.  of  New  York,  said  the 
increase  is  necessary  to  offset  rising 
costs. 


Survey  finds 
regular  readers 
of  op-ed  page 

Editorial  and  opinion  pages  are  the  in¬ 
tellectual  dessert  of  the  daily  newspap¬ 
er — not  the  main  course,  but  a  sort  of 
special,  welcome  extra. 

So  say  researchers  at  Syracuse  Uni¬ 
versity’s  Communication  Research  Cen¬ 
ter,  who  recently  completed  a  review  of 
the  literature  on  readership  patterns  for 
editorial  and  opinion  pages. 

“While  the  items  on  these  pages  may  not 
top  the  list  of  readers’  interests,  neverthe¬ 
less,  the  editorial  and  opinion  pages  fill  a 
key  niche  in  the  total  package  of  content 
delivered  each  day  by  the  newspaper,” 
says  Maxwell  E.  McCombs,  director  of 
the  center  and  John  Ben  Snow  professor 
at  the  S.I.  Newhouse  School  of  Public 
Communications.  “These  pages  appear 
especially  critical  in  maintaining  the  avid 
newspaper  reader  as  a  fan  and  sub¬ 
scriber.” 

McCombs  and  Elsa  Mohn,  a  former 
senior  analyst  in  the  research  department 
of  the  Minneapolis  Star  and  Tribune  Co. 
and  research  assistant  at  the  center, 
found  more  than  one-third  of  a  newspap¬ 
er’s  audience  are  regular  readers  of  edito¬ 
rial  and  opinion  pages. 

“Editorial  cartoons  and  the  letters 
from  readers  are  the  best  read  items  on 
the  editorial  and  opinion  pages,” 
McCombs  says.  These  are  followed  in 
popularity  by  the  newspaper’s  own  edito¬ 
rials.  National  columnists  have  the  smal¬ 
lest  readership  base,  with  columnists  and 
editorial  cartoons  appealing  primarily  to 
men. 

One  survey  ranked  editorial  and  opin¬ 
ion  pages  sixth  in  the  readership  com¬ 
pared  to  other  parts  of  the  Sunday  news¬ 
paper.  Readership  of  the  editorial  and 
opinion  pages  is  linked  to  how  much  of 
the  newspaper  is  read,  and  to  the  particu¬ 
lar  content  that  is  read. 

Regular  readership  of  the  editorial  and 
opinion  pages  increases  with  the  age  of 
the  reader,  the  researchers  say.  Level  of 
education,  income  and  sex  are  not  good 
predictors  of  readership,  but  significant 
correlation  exists  between  the  frequency 
of  daily  newspaper  reading  and  the  read¬ 
ing  of  editorial  and  opinion  pages. 

Changes  name  again 

Blackfoot  (Ida.)  News  became  the 
Morning  News  of  Southeastern  Idaho 
with  the  May  1  issue.  The  daily,  pub¬ 
lished  six  mornings  a  week,  Monday 
through  Saturday  by  the  David  Mark 
Brown  family,  changed  its  name  from  the 
Daily  Bulletin  to  the  Blackfoot  News 
when  it  switched  to  morning  publication 
on  March  7,  1960. 


It's  a  crime  for  pubiishers 
to  iose  out  on  Co-Op! 

Is  the  recession  cutting  into  your  ad  revenues? 

You  need  to  find  new  sources  FAST. 

The  answer  is  Co-Op.  Co-Op  money  never  dries  up.  It's  the  vital  link  between 
advertisers,  retailers,  and  consumers.  Millions  of  dollars  are  available 
nationally.  Tens  of  thousands  of  dollars  have  been  earmarked  for  YOUR  market. 

The  Co-Op  money  is  sitting  there  waiting  for  CREATIVE  media  sales  managers 
to  claim  it,  use  it,  and  build  Co-Op  programs  for  their  retailer  clients. 

What  you  need  is  Co-Op  know-how.  If  you  know  how  to  play  the  Co-Op  game  -  if 
you  know  where  the  money  is,  who  spends  it  and  HOW,  how  to  handle  the 
paperwork,  and  how  to  get  retailers  working  for  themselves  and  for  you  -  you  can 
win  the  Co-Op  game. 

•You  Can  Boost  Your  Sales  When  Other  Media  Are  Slipping. 

•You  Can  Turn  Cautious  Retailers  Into  Enthusiastic  Advertisers. 

•You  Can  Develop  New  Sources  of  Ad  Money  For  Your  Clients. 

Everything  you  need  to  know  about  Co-Op  -  a  sure-fire,  GUARANTEED  sales 
program  for  getting  Co-Op  money'  -  is  now  available.  The  Co-Mark  selling 
program  is  INEXPENSIVE,  complete,  and  proven  in  action  by  130  publishers 
already  using  it  successfully.  Money  back  guarantee  that  you’ll  get  TRIPLE  the 
program’s  cost  back  in  new  revenues  within  90  days. 

Get  complete  information,  judge  it  for  yourself  before 
you  spend  o  penny.  Send  for  free  information  or 

CALL  (516)  536-4900  COLLECT 

Talk  to  Steve  Traube. 

IMn  nni  The  Co-Mark  Program  •  CO-OPportunl'ty  Inc.  Dept.  E. 

Nil  UDLIU A  I  lUN  222  Sunrise  Highway,  Rockville  Centre,  N.Y.  1 1570 
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The  nation's 
newest  Sunday 
magazine  is  aiso 
the  nation’s 

BEST  MAGAZINE. 


When  you  start  something  new,  you  want  it  to  be 
good,  right  off  the  bat.  You  also  want  the  respea 
and  applause  of  your  peers  knowing  that  this  usually 
takes  a  lot  longer.  But  on  Thursday,  April  9,  the  Dallas 
Times  Herald  upset  all  the  standard  timetables  as 
westward  magazine,  in  its  first  year  of  publication, 
was  voted  the  nation's  "outstanding  newspaper 
magazine"  by  the  National  Headliners  Club. 

This  is  the  only  national  award  for  Sunday 
magazines,  given  annually  by  the  Headliners  Club  for 
47  years  in  conjunction  with  its  citations  for  news 
and  feature  reporting  and  photography.  Some  of 
the  other  winners  for  1980  were  Newsweek 
Magazine,  The  Philadelphia  inquirer  and  The  Miami 
Herald. 

What  made  Westward's  victory  all  the  more  ex¬ 
traordinary  was  that  the  new  magazine  had  been  ap¬ 


pearing  for  only  three  months  by  the  time  the  com¬ 
petition  for  1980  ended.  From  the  outset,  the 
magazine  set  out  to  give  Times  Herald  readers  a 
broader  and  more  colorful  canvas  than  that  of  any 
Sunday  publication  outside  New  York,  augmenting 
its  local  pieces  with  stories  and  photo  essays  from 
southern  and  western  Texas,  neighboring  states  and 
Mexico  and  Central  America. 

Many  talents  went  into  westward's  victory,  in¬ 
cluding  those  of  editor  Kerry  Slagle,  assistant  Chris 
wohlwend,  art  director  James  Noel  Smith,  writer 
Richard  Boeth,  art  assistant  Ramiro  Ramirez  and  a 
gifted  assembly  of  free-lancers  and  Times  Herald 
staff  writers  and  photographers.  Theyre  proud  of 
their  work  in  the  Sunday  Dallas  Times  Herald;  its  nice 
to  know  that  the  National  Headliners  Club  finds  their 
pride  Justified. 


Dallas  Times  Herald 

The  newspaper  Dallas  can  be  proud  of. 


PHOTOGRAPH  shows  one  seven-unit  Goss  Mark  II  letterpress  press  line  at 
the  43rd  Street  (Manhattan)  plant  of  the  New  York  Times  after  all  the  old 
letterpress  elements  have  been  removed  and  prior  to  reassembly  in  the  new. 

P.E.C.  offset  configuration. 

New  York  Times  approaches  ?oMh/p.Er.'’offi'; 

■  ^  unit  has  been  designed  and  field  tested  at 

nAlJlf  11  n  A  the  New  York  Times.  All  P.E.C.  units 

wtClIt  ^1^  llwVV  |JlwOO  llllw  will  be  equipped  with  this  system.  It  is 

mounted  on  the  aisle  side  of  the  printing 

Last  year  Publishers  Equipment  Cor-  gineering  techniques  for  relocating  letter-  unit  and  uses  an  S.C.R.  control  that  pro- 
poration  (P.E.C.)  of  Dallas,  Texas,  sue-  press  plate  and  blanket  cylinder  centers  vides  for  automatic  proportional  dampen- 
cessfully  completed  eight  months  of  field  so  that  true  blanket-to-blanket  offset  ing  through  the  entire  speed  range  of  the 
tests  at  the  New  York  Times  on  a  single  printing  is  accomplished.  The  printing  press.  The  system  is  equipped  with  manu- 
Goss  Mark  II  letterpress  printing  unit  that  unit  is  stripped  of  the  old  letterpress  com-  al  override  controls, 
had  been  re-engineered  and  reconfigured  ponents,  which  are  replaced  with  all  new  Since  both  the  plate  and  blanket  cylin- 
to  produce  high  quality,  blanket-to-  nickel-plated  plate  and  blanket  cylinders,  ders  are  replaced  in  the  P.E.C.  process, 
blanket  offset  printing.  The  successful  with  new  helical  drive  gears  and  new  Tim-  the  customer  is  provided  the  option  of 
conclusion  of  these  tests  resulted  in  a  ken  roller  bearings.  Ink  form  rollers  are  shortening  the  cutoff  of  the  press,  if  the 
commitment  from  the  Times  for  all  71  replaced  and  equipped  with  new  mic-  economics  and  circumstances  so  dictate, 

units  and  9  folders  at  their  43rd  Street  rometric  socket  adjustments  and  throw-  This  is  sometimes  awkward  in  a  single 

(Manhattan)  letterpress  plant.  The  first  off  capability.  A  conventional  pneumatic  press  plant,  however,  as  it  is,  of  course, 

full  seven-unit  press,  of  a  total  of  nine  cylinder  system  is  used  for  blanket  cylin-  also  necessary  to  rework  the  folder  to  the 

presses,  is  now  in  the  final  stages  of  reas-  der  throw-off,  and  clearances  on  throw-  new  cutoff.  In  the  case  of  the  New  York 

sembly  and  is  expected  to  be  put  on  edi-  off  between  plate  and  blanket  cylinders  Times,  the  change  is  being  made  from  22 

tion  within  the  next  several  weeks.  The  and  between  blanket  cylinders  are  greater  Yt”  to  56  centimeters,  which  represents  a 
entire  pressroom  project  will  be  com-  than  that  ofmost  web  offset  presses.  This  3%  reduction  in  newsprint  consumption, 
pleted  over  a  period  of  three  years.  feature  provides  additional  protection  This  reduction  in  cutoff  will  make  these 

The  Publishers  Equipment  Corpora-  against  wrap-up  damage.  All  ink  drums  presses  compatible  with  the  new  presses 

tion  process  is  one  that  incorporates  en-  are  removed  for  copper  plating.  (Continued  on  page  42) 
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Not  long  ago,  when  you  called  Coors 
with  a  question,  you  could  only  cross  your 
fingers  and  hope  for  an  answer. 

You  see,  mum  was  the  word  in  Golden, 
Colorado. 

It  wasn’t  that  we  had  some  deep,  dark 
secret.  Or  that  we  broke  out  in  hives  when 
faced  with  a  microphone  or  a  reporter’s  pad. 

Quite  the  opposite. 

We’re  proud  of  the  way  we  do  things 
here.  And  to  put  it  simply,  we  thought  that 
was  all  that  mattered. 

So  we  kept  our  silence. 


Then  we  looked  at  the  other  side  of  the 
coin.  And  saw  that  others  were  genuinely 
interested  in  what  we  were  doing.  And  how 
we  were  doing  it. 

We  saw  that  talking  about  our  programs 
on  the  environment,  energy,  and  minority 
hiring  wouldn’t  be  self-serving.  It  would  be 
serving  everybody. 

So  now  when  you  call  us  with  a  question, 
make  sure  you  have  a  pencil  handy.  We’ve 
taken  “no  comment”  out  of  our  vocabulary. 

And  that’s  good 
news  for  both  of  us. 

Corporate  Communications  Dept. 


UrsniKtSOO)  S25-3786 

lnColoraclo(800)  332-3725 


Adolph  Coors  Company,  Golden,  Colorado  80401 


Freedom  dailies  buy 
front-end  systems 


Times 

(Continued  from  page  40) 


at  the  Times’  Carlstadt,  New  Jersey, 
offset  plant  and  will  represent  a  savings  of 
$17  million  to  $22  million  dollars  over  the 
next  seven  years.  The  use  of  narrow  gap 
cylinders  makes  it  possible  to  shorten  the 
cutoff  and  still  maintain  the  same  printing 
length  on  the  press. 

The  narrow  gap  lockup  arrangement  in 
the  plate  cylinders  includes  an  innovative 
magnetic  plate  lockup  system  designed 
by  P.E.C.  in  conjunction  with  New  York 
Times  production  personnel.  It  facilitates 
fast,  efficient  plate  mounting  and  removal 
without  the  use  of  tools  and  with  mini¬ 
mum  press  jogging. 

In  order  to  relocate  the  printing  unit 
cylinder  centers  to  obtain  blanket-to- 
blanket  offset  printing,  new  large  cast  au¬ 
xiliary  side  frames  with  bores  locating  the 
new  offset  plate  and  blanket  cylinder  cen¬ 
ters  were  installed  inside  the  existing  side 
frames  of  the  New  York  Times'  letter- 
press  units.  The  entire  project  is  under 


the  direction  of  Reinhold  Eckelhoefer, 
Publishers  Equipment’s  on-site  project 
engineer.  The  process  is  not  a  simple  re¬ 
furbishing  of  an  old  press  but  rather  is  one 
that  transforms  the  Mark  II  letterpress 
units  and  folder  into  what  essentially  is 
the  equivalent  of  a  new  modern  function¬ 
al,  high  quality  offset  press  with  perform¬ 
ance  characteristics  equal  to  new  press 
equipment. 

The  press  drive  was  upgraded  to  the 
latest  state  of  the  art  technology  by  Jim 
Bond  Electric  of  Gardena,  California. 
Andy  Riggs,  vicepresident  of  operations 
at  the  New  York  Times,  stated  that  work 
on  the  balance  of  the  presses  in  the  43rd 
Street  plant  will  proceed  in  stages  with 
the  next  five  presses  scheduled  for  com¬ 
pletion  in  1982  and  the  balance  of  three 
presses  in  1983. 

Publishers  Equipment  Corporation  has 
booked  additional  orders  for  installation 
in  newspapers  within  the  Gannett  and 
Knight-Ridder  organizations.  The  press¬ 
es  involved  are  Hoe  Colormatic  and  Goss 
Mark  I  units  and  include  the  specific  color 
requirements  of  these  individual  news¬ 
papers. 


The  Valley  Group  of  Freedom  News¬ 
papers  Inc.,  including  the  Brownsville 
(Tex.)  Herald,  the  Harlingen  (Tex.)  Val¬ 
ley  Morning  Star,  and  the  McAllen  (Tex.) 
Monitor  have  ordered  System/22  compu¬ 
ters  from  System  Integrators  Inc.,  of  Sac¬ 
ramento,  California. 

The  system  will  allow  the  three  prop¬ 
erties  to  automatically  exchange  classi¬ 
fied  ads  entered  at  any  site  with  the  other 
sites  as  required  to  satisfy  the  requests  of 
customers  for  multi-newspaper  inser¬ 
tions.  Similarly  local  newspaper  editorial 
copy  may  be  electronically  transmitted 
along  the  three  newspapers. 

The  first  installation  will  be  in  Harling¬ 
en  and  will  have  dual  80Mb  disk  units,  22 
ET/960  VDTs,  and  on-line  high  speed  AP 
wire  service. 


McAllen  wll  have  24  ET/960  VDTs 
while  Brownsville  will  have  19  ET/960 
VDTs  and  will  be  installed  in  April. 


PUBLISHERS  EQUIPMENT  CORPORATION 

OFFSET  CONVERSION  NEW  YORK  TIMES  MARK  H 


NEW  PLATE  CYLINDERS 
WITH  MAGNETIC  LOCK-UP 


SPIRAL  BRUSH 
DAMPENER 


COPPERIZED  MK  DRUMS 


DRIVE  SDE  VEW 


AUXILIARY  FRAME 

-  NEW  BLANKET  CYLINDERS 
WITH  PNEUMATIC 
THROWOFFS 


NEW  FORM  ROLLERS 
WITH  MICROMETRIC 
ADJUSTMENT  & 
PNEUMATIC  THROWOFFS 


NOTE] 

PHANTOM  UNES  SNOW 
LOCATION  OP  PLATE  A 
BLANKET  CYLMDER8  A 
ROLLERS  IN  LETTERPRESS 
CONFIGURATION, 


SCHEAAATIC  of  the  P.E.C.  offset  conversion  system  for  the  Goss  Mork  II 
letterpress  press  units  at  the  New  York  Times. 
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Who  keeps 
ffklng  for  newspap< 
when the 
econon^doesnl? 

Landon  does. 


It  takes  a  strong  team  of  talented, 
sales-oriented  people  with  plenty  of 
know-how  to  generate  maximum 
results... especially  in  a  tough  econ¬ 
omy. 

It  takes  teamwork.  The  newspaper 
team  and  Landon’s  team  working  to¬ 
gether. 

It  takes  a  thorough  knowledge  of 
the  market  and  the  product  to  be 
competitive.  Your  knowledge  and 
Landon’s  knowledge. 

It  takes  creative  problem-solving, 
field  experience,  and  a  lot  of  hard 
work  to  capture  revenues.  Your  hard 
work  and  Landon’s  hard  work. 

It  takes  aggressive  sales  people  out 
in  the  front  lines.  Leaders.  Sales 
planners.  Hard-hitters.  And  it  takes  a 
strong  support  team  behind  that  sales 
force.  Detailed  follow-up.  Coordina¬ 
tion.  Responsiveness. 

Landon  has  what  it  takes.  Landon 
people  make  the  difference... they  get 
results. 


Tom  Phillips  of  Landon,  simplifies  the 
national  buy  for  Tom  Reddy,  William 
Esty,  NYC.  Bill  Vollrath  (r)  of  Landon’s 
Retail  Division,  Chicago,  leads  training 
session.  Mary  Spada  keeps  the  paper- 
flow  moving  in  Landon’s  Chicago  office. 


Teamwork 

Landon’s  sales  team  (over  75  people)  is 
strategically  located  in  22  offices 
coast-to-coast  where  national  ad¬ 
vertiser  and  agency  decisions  are 
made... in  major  national  centers  like 


Jim  had  developed  hard-hitting  pro¬ 
motional  material  that  showed  the 
superiority  of  the  News  over  com¬ 
petition.  Everyone  was  well  prepared 
to  get  the  business. 

Dick  Goller  of  London’s  Chicago 
office  went  to  ad  agency,  J.  Walter 
Thompson  to  sell  the  Kraft  contract. 
London’s  Steve  Foreman,  also  in 
Chicago,  sold  ad  agency  Leo  Burnett 
and  got  the  Pillshury  contract.  The 
same  cooperation  and  follow-through 
took  place  in  London’s  New  York 
office.  There  Joe  Bogner  was  called 
upon  to  get  the  ad  agencies  of  Procter  & 
Gamble  and  Nabisco  to  recommend 
the  Laredo  News  over  the  competition. 
And  that’s  exactly  what  was  accom¬ 
plished. 

National  linage  gains  confirm  the 
results. 

Knowledge 

Knowledge  is  a  key  to  better  sales 
results.  Each  Landon  sales  person  is 
trained  to  know  the  newspapers  and 
markets  inside  and  out.  Not  only  is  this 
knowledge  translated  into  direct  na¬ 
tional  sales,  but  it  is  applied  to  other 
revenue  producing  areas  such  as  co¬ 
op,  classified  and  retail  sales. 

Landon  people  work  hard  at  in¬ 
forming  retailers,  brokers,  manufac¬ 


turers,  and  agency  people  about  news¬ 
paper  advertising. 

Bill  Vollrath  of  Landon’s  Chicago 
office  is  a  typical  example. 


New  York,  Chicago,  Los  Angeles, 
Detroit,  and  Dallas... and  at  the  gr-’ss- 
root  level  where  Regional /District 
Managers,  Wholesalers  and  Brokers 
influence  the  decision  process.  That’s 
why  13  of  Landon’s  22  offices  are 
located  in  regional  trading  centers  like 
Seattle,  Charlotte  and  Hartford. 

Nationwide  teamwork  enables 
Landon  people  to  apply  sales  pressure 
simultaneously  at  ALL  decision¬ 
making  levels. 

That’s  how  Landon  produced  dra¬ 
matic  results  for  the  Laredo  (TX)News. 


March  10.  1981,  7:30  AM,  Michigan 
City:  In  a  90  minute,  intense  session 
sponsored  by  the  News- Dispatch,  Bill 
led  an  advertising  and  marketing  semi¬ 
nar  designed  to  meet  the  needs  of  over 
75  local  merchants.  He  fielded  dozens 
of  questions  from  hard  and  soft  line 
retailers,  chain  store  management,  real 
estate  brokers,  automobile  dealers, 
and  ad  agency  personnel. 

They  learned  why  to  advertise, 
when,  and  where... how  to  budget... 
how  to  create  good  newspaper  layouts 
and  ad  copy. . .  how  to  use  co  op. 

As  a  result.  Bill  left  the  audience 
with  more  confidence  in  using  adver¬ 
tising  as  a  sales  tool,  and  a  better 
understanding  of  how  to  use  the  News- 
Dispatch. 

Other  Landon  people  create  similar 
opportunities. .  .people  like  Jim  Pearce 
of  Landon’s  Retail  Division  in  New 
York  City,  who  spoke  on  advertising 
and  promotion  at  Princeton,  New 
Jersey ..  .people  like  Don  Devich  of 
Landon’s  Pittsburgh  office,  who 
created  an  innovative  series  of  “ex¬ 
change  visits’’  to  close  communic  ation 


March  27,  1981:  “The  revenue  results 
for  fiscal  year  1981  are  124.5%  greater 
than  1980  and  59.5%  greater  than 
budgeted!’’  This  report  was  submitted 
by  Jim  Lavender,  Landon’s  Dallas 
man,  on  behalf  of  the  Laredo  News. . . 
and  after  only  6  months  as  a  new 
client. 

It  took  teamwork  to  get  such  results. 

Procter  &  Gamble,  Kraft,  Pills- 
bury,  and  Nabisco  are  a  few  of  the  new 
accounts  that  impacted  on  the  News’ 
revenue.  Here’s  how: 

Jim  Lavender  initiated  interest  at 
the  district  level  with  each  account  in 
Dallas.  Follow-up  was  made  by  Lan¬ 
don  people  in  Chicago  and  New  York 
at  the  ad  agency  level. 


(I  to  r)  Bill  Harmon, 
Media  Supervisor, 
Leo  Burnett, 
Chicago  and  Dick 
Goller  of  Landon. 

(At  right)  Jodi 
Snyder,  Print 
Supervisor,  . 

BBD&O  A 

reviews  FCD 
network 
with  Dick 
Jones, 

Landon, 

Chicago. 


(I  to  r) 

Jim  Lavender 
of  Landon’s 
Dallas  office 
and  Al 

Newron,  Food 
'  Broker,  Fort 
\  Worth,  TX. 


Landon-a  newspaper  sale 


gaps  that  exist  between  ad  agencies 
and  newspapers. 

Never  Quit 

Creative  problem-solving  is  another 
dimension  to  successful  selling.  Ex¬ 
perience,  imagination,  and  perserver- 
ance  are  inherent  qualities  that  make  a 
sale. .. qualities  you’ll  find  in  Landon 
sales  people.  People  like  T om  Phillips, 
who  was  recently  appointed  to  manage 
Landon’s  Philadelphia  office.  He  en¬ 
joys  challenge. . .always  makes  an  op¬ 
portunity  out  of  a  problem.  He’s 
creative . . .  using  his  imagination  to  get 
the  sale.  Here’s  an  example. 

February  23,  1981,  Wilkes-Barre,  PA: 
Tom  Phillips  received  a  phone  call  in 
New  York  from  the  Lender’s  Bagels’ 
broker  in  Wilkes-Barre.  He  had  an 
urgent  problem  and  was  relying  on 
Tom’s  creativity  and  tenacity  to  solve 
it. 

The  broker  had  promised  an  NCC 
coupon  ad  the  next  week  to  his 
retailers  as  local  promotional  support. 
But  Lender’s  cancelled  at  the  last 
minute.  The  program  was  too  costly. 

The  broker  asked  Tom  to  go  directly 
to  Lender’s  in  West  Haven,  Conn,  to 
resolve  this  problem. 

Tom  quickly  worked  out  a  less 


costly  alternative.  He  called  on  Len¬ 
der’s  and  presented  the  Wilkes- Barrel 
Scranton  ADI  Newspaper  Network 
and  their  coverage  story.  Without  that 
group.  Lender’s  would  miss  75%  of  the 
homes  in  Northeastern  PA.  Lender’s 
was  convinced.  They  agreed  to  sup¬ 
port  the  broker  with  an  ROP  ad  in  the 
Network.  Materials  were  delivered  for 
a  March  2,  1981  insertion  date. 

Landon  sales  people  never  quit.  They 
always  try  to  find  a  way  to  solve  the 
problem.  That’s  why  they  continue  to 
get  sales  results. 

Extra  Effort 

Some  newspaper  buys  are  automatic. 
That’s  a  simple  sell.  Most  of  the 
newspapers  Landon  represents  are  not 
automatic.  That’s  not  as  simple.  It 
takes  extra  effort  to  overcome  that. 

For  example,  Landon’s  sales  team 
cracked  the  Toyota  account  for  the 
Santa  Rosa  Press  Democrat.  It  wasn’t 
easy.  It  took  three  people,  a  cross¬ 
country  trip  and  a  dozen  or  more  calls 
on  two  coasts  to  make  it  happen. 

October  3,  1980,  San  Francisco:  While 
auditing  the  San  Franciscoj  Bay  area 
newspapers,  Tom  Murray  of  Landon’s 
San  Francisco  office,  discovered  that 


the  Santa  Rosa  Press  Democrat  was 
not  included  in  a  Toyota  Corp.  cam¬ 
paign,  placed  by  Dancer  Fitzgerald  & 
Sample,  New  York. 

He  immediately  contacted  Toyota’s 
Regional  Merchandising  Manager  with 
a  program.  The  Manager  forwarded 
the  recommendation  to  the  National 
Marketing  Plans  and  Research  Man¬ 
ager  in  Torrance,  CA,  where  Landon’s 
Cliff  Pierson  followed-up. 

Two  weeks  later  Tom  was  in  New 
York  to  visit  with  Rich  Zackin,  Media 
Planner  at  Dancer,  along  with  Lan¬ 
don’s  Dick  Winkler.  Rich  had  all  the 
ammunition  he  needed,  including  new 
car  registrations  and  share  of  market 
for  both  domestic  and  imported  cars 
and  trucks. 

Two  weeks  later  the  ad  agency 
dropped  the  competitive  paper  and 
substituted  the  Press  Democrat  on  the 
basis  of  dollar  efficiency. 

When  the  economy  is  tough,  it’s 
important  to  have  people  like  Landon 
people  on  your  team.  They  make  a 
difference  on  the  bottom-line. 

Landon  people  don’t  stop  working 
when  the  economy  does.  You  can 
count  on  them  every  day. 

Turn  the  page  to  see  what  other 
newspapers  say... 


CR£AAtfR.INC. 
41EC>IA  DEPARTMENT 

OVERVIEW 


VtfPM 
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(Upper  I  to  r)  Bill  St.  Sure, 
Santa  Rosa  Press  Democrat, 
Freeman  Toyota’s  Don 
Woodruff,  Landon’s  Tom 
Murray. 

(Lower  I  to  r)  Task  force 
discussion  includes  Robert 
Hederman  of  the  Clarion 
Ledger,  Richard  Hare, 
Ma^etinglManagement 
Consultant,  Owen  E.  Landon, 
President,  Landon  Associates. 

(Top  right:  I  to  r)  Don  Devich 
of  Landon’s  Pittsburgh  office 
and  Alan  Linderman  of 
Creamer. 

(Lower  right:  I  to  r)  Mel 
Freeman,  Landon’s  Southern 
Reg’l  Mgr.  and  Joe  Neill, 
Retail  Mgr.,  Clarion  Ledger. 


s  &  marketing  company... 


.woridng  together 
for  sales  results. 


W“Jim  Lavender’s  knowledge,  experience 
and  hard  work  produced  results  for  us 
that  far  exceeded  our  most  aggressive 
forecasts.  Landon  knows  how  to  get 
results!” 

Raul  Perales,  President/Publisher 
Laredo  (TX)  News 

“Landon’s  Retail  sales  seminar  programs 
are  excellent.  Bill  Vollrath  really  knows 
his  stuff  and  gets  it  across.  Four  Nixon 
newspapers  have  used  this  resource . . . 
it’s  a  real  bonus  from  Landon ’s  Retail 
Division.  ” 

John  R.  Nixon,  President 
Nixon  (IN)  Newspapers,  Inc. 

"People  like  Gene  Ballard  are  one  of 
the  major  reasons  I  think  so  highly  of 
your  organization  and  its  responsiveness 
to  any  and  all  problems  regardless  of 
their  nature  with  which  you  can  help  . . . 
your  organization  has  the  ‘know  how’ 
as  well  as  the  willingness  to  help  in  any 
type  of  problem  I  have  encountered.  ” 

J.  M.  Hughes,  Adv.  Dir./Nat’l.  Mgr. 
Hattiesburg  (MS)  American 

"Landon  sales  people  in  several  offices 
have  worked  together  as  a  team  to  sell 
advertising  for  us.  We’re  impressed.  ” 

Frank  N.  Walser,  Publisher 
Hazelton  (PA)  Standard  Speaker 


"We  really  appreciate  the  help  ...  to 
solve  a  very  intricate  problem.  You 
( Tom  Phillips)  and  Landon  came 
through  for  us  once  again  and  for  this 
we  are  grateful.  ” 

L.  Jay  Smith,  General  Manager 
Fort  Dodge  (I A)  Messenger 

"We  are  constantly  impressed  with 
Landon’s  ability  to  get  the  job  done  for 
us.  Our  national  linage  has  never  been 
better.  They  have  a  fine  sales  team  .  . . 
ability  to  handle  billing  and  paper  prob¬ 
lems  is  really  exceptional.  We  are  de¬ 
lighted  with  our  entire  relationship.  ” 

Baily  Anderson,  Publisher 
Florence  (AL)  Times-Tri-Cities  Daily 

"I  cannot  tell  you  how  much  a  news¬ 
paper  can  benefit  from  your  services, 
but  I  can  testify  to  the  fact  that  the 
price  they  will  pay  is  little  in  compari¬ 
son  to  the  business  they  will  reap.  ” 

Robert  Lancaster,  Advertising  Manager 
Newton  (NC)  Observer-Enterprise 

“Don  Devich ’s  ad  agency  j  newspaper 
‘exchange’  program  has  produced  a  new 
wave  of  interest  and  enthusiasm  for 
newspaper  advertising.  It’s  typical  of 
the  innovative  initiative  that  charac¬ 
terizes  Landon  people.  ” 

Jim  Hoffman,  Publisher 
Dominion  (WV)  Post 


Let^  get  together  and  wolk 
on  results  for  you! 

LANDON  ASSOCIATES,  INC.  ■ 

A  newspaper  sales  &  marketing  company 


NEW  YORK  ■  CHICAGO  ■  LOS  ANGELES  ■  BOSTON  ■  ATLANTA  ■  PHILADELPHIA  ■  PITTSBURGH  ■  CLEVELAND  ■  CINCINNATI 
DETROIT  ■  MEMPHIS  ■  SEATTLE  ■  SAN  FRANCISCO  ■  DALLAS  ■  CHARLOTTE  ■  RALEIGH  ■  BUFFALO  ■  ALBANY 
HARTFORD  ■  LEVITTOWN  ■  HARRISBURG  ■  KANSAS  CITY 


iSaUa?  ptomiiiQ 

Judge  trailed  months  before  murder 


Hummel  Stirmer  Nehrbos 

NEW  OFFICERS — Bernard  C.  Stinner  i$  the  new  publisher  and  chief  executive 
officer  of  the  Call-Chronicle  Newspapers,  Inc.,  Allentown,  Pa.  Stinner,  formerly 
secretary-treasuree)  has  succeeded  Richard  J.  Hummel,  who  retired  and  retains  the 
position  of  treasurer.  The  new  secretary  of  the  corporation  is  George  Y.  Nehrbas, 
editorial  page  editor. 

Stinner  joined  the  Call-Chronicle  as  personnel  director  in  1969,  was  elected  to 
the  board  of  directors  two  years  later,  and  subsequently  named  corporate 
treasurer  in  1976  and  corporate  secretary  as  well  in  1979.  Nehrbas  began  with 
the  Morning  Call  as  a  reporter  in  1947,  and  later  held  various  editorial  posts. 


Following  merger  of  the  Call  and  Sunday  Call-Chronicle  operations,  Nehrbas  hod 


.  managing  editor  responsibilities  for  both  and  has  been  editorial  page  editor  since 

Cleaner  format  1976^ _ 


introduced  Chandler  named  Newspapersinc.,pubiishersofsram/ord 

Advocate  and  Greenwich  Time.  He  takes 


Dallas  Morning  News  made  changes  in 
its  format  and  organization. 

Executive  editor  Burl  Osborne  said, 
“A  principal  objective  is  to  design  the 
pages  of  the  News  so  they  are  to  the 
point,  uncluttered  and  easy  to  scan  or 
read.” 

The  new  headline  typeface  is  Goudy, 
the  same  headline  typeface  used  in  the 
Business  Tuesday  section  for  several 
months. 

Other  changes  include  an  index  for 
each  section,  labeled  “Inside,”  for  a 
quick  look  at  principal  articles  featured 
inside  the  section  and  everyday  a  sum¬ 
mary  of  the  top  news  and  information 
from  each  secton  on  Page  2  of  Section  A. 
The  News  Summary  also  will  include  a 
briefing  of  Page  1  articles,  plus  a  preview 
of  what  can  be  found  on  the  Editorial  and 
Viewpoints  pages.  (Viewpoint  has  been 
changed  to  Viewpoints  to  make  even 
clearer  the  role  of  the  page  as  a  forum  for 
a  wide  variety  of  opinions.) 

The  Editorial  and  Viewpoints  pages 
have  been  moved  to  the  inside  back  pages 
in  the  first  news  section.  On  Sunday,  they 
appear,  as  usual,  in  the  Focus  section. 

In  addition,  there  is  a  clearer  labeling  of 
international,  national,  Texas,  and  met¬ 
ropolitan  Dallas-Fort  Worth  news,  with 
related  articles  better  packaged  and  coor-' 
dinated;  Sports  Scoreboard  was  rede¬ 
signed  for  easier  readibility  and  with 
more  information;  more  pictures,  charts, 
maps  and  graphs  ares  used  to  simplify 
complicated  stories;  and  the  consumer 
feature.  Line  One,  has  a  new  fixed  home 
in  the  Today  section. 


Norman  Chandler,  son  of  Otis  Chand¬ 
ler,  was  appointed  to  a  circulation  man¬ 
agement  position  with  Connecticut 


the  postion  on  June  1.  He  joined  the  Los 
Angeles  Times’  management  training 
program  in  1976.  Prior  to  that  time,  he 
trained  at  the  Hawaii  Newspaper  Agency. 


more  than  just 
news  research. . 


Much  more.  Congressional  Quarterly  still  provides  thorough  and  objective 
coverage  of  Congress,  politics  and  national  issues,  the  hallmark  of  our 
service  for  36  years.  You’ll  always  be  able  to  check  the  CQ  Weekly  Report 
to  learn  the  details  of  legislation  and  how  each  Member  of  Congress  actually 
voted. 

But  CQ  Service  does  more  than  simply  record  the  facts  ...  it  helps  explain 
how  things  happen  and  why.  It  provides  timely,  sophisticated,  non-partisan 
analyses  of  the  issues,  the  key  players,  the  nuances,  the  politics,  the  outlook. 
It’s  a  must  for  newsmakers  and  newsgatherers,  lobbyists  and  laymen. 
Subscribers  to  this  privately  owned  service  include  500  of  the  535  Members 
of  Congress,  322  daily  newspapers  and  newsweeklies,  204  newspeople  at 
the  broadcasting  networks,  4,0M  libraries  and  schools,  most  of  the  Fortune 
500  companies,  labor  unions,  trade  associations,  state  governments,  foreign 
embassies,  political  scientists  . . .  everyone  from  the  White  House  to  the 
Kremlin,  from  Aetna  to  Xerox,  from  Bahrain  to  Buffalo.  They  all  subscribe  to 
Congressional  Quarterly  Service. ... 

. . .  Shouldn’t  you? 

Congressional  Quarterly  Inc.,  1414  22nd  Street  N.W.,  Washington  D.C.  20037 
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Majority  of  Americans 
find  media  valuabie 


The  younger  and  less  well  educated  a 
person  is,  the  more  likely  he  is  to  think  the 
press  is  doing  a  good  job  of  fulfilling  its 
responsibilities  to  the  public. 

A  person’s  race  has  some  impact  on 
how  he  views  the  press,  but  place  of  resi¬ 
dence,  wealth,  whether  someone  is  liber¬ 
al  or  conservative,  or  religious  or  not, 
have  little  impact  on  his  views  of  the 
press. 

These  were  some  of  the  conclusions  of 
a  survey  on  America  values  in  the  1980’s 
which  was  commissioned  by  the  Connec¬ 
ticut  Mutual  Life  Insurance  Co. 

Research  and  Forecasts,  Inc.  con¬ 
ducted  the  survey. 

The  14  to  20 — year — old  age  group  had 
the  highest  positive  response,  68%,  to  the 
question  “Do  you  agree  or  disagree  that 
the  press  is  doing  a  good  job  of  fulfilling 
its  responsiblity  to  the  public?” 

56%  of  the  21  to  24 — year — old  group 
said  they  “agree”  the  press  is  doing  a 
good  job.  51%  of  those  in  the  25  to  34  age 
group  and  51%  of  those  in  the  35  to  49 — 
year — old  group  said  they  “agree.” 

For  the  50  to  64 — year — old  group,  61% 
said  the  press  was  doing  a  good  job,  but 
for  the  over  65  age  group  the  positive 
response  rate  was  54%. 

In  the  education  categories,  64%  of 
those  with  1 1  grades  of  schooling  or  less 
said  the  press  was  fulfilling  it’s  responsi¬ 
bilities.  56%  of  high  school  graduates  said 
they  agreed  with  the  question  while  only 
50%  of  those  with  some  college  or  more 
answered  with  a  positive  response. 

Dr.  John  Pollock,  director  of  research 
for  Research  and  Forecasts,  said  the  high 
approval  rate  of  the  press  by  the  youngest 
age  group  is  “almost  blind  faith.  They’re 
not  really  questioning  things  yet.  They 
tend  to  have  a  high  regard  for  institutions 
generally.” 

He  said  the  50  to  64-year-old  group’s 
relatively  high  approval  of  the  press  “has 
something  to  do  with  World  War  II  and 
the  Cold  War.  They  would  associate  the 
press  with  national  institutions  they  are 
loyal  to.” 

People  over  65  who  came  of  age  during 
the  Depression  would  “not  feel  so  roman¬ 
tic  about  the  press,”  he  remarked. 

For  the  three  middle  groups  ranging  in 
age  from  21  to  49,  the  1960’s,  which  “wit¬ 
nessed  a  challenge  to  traditional  insti- 
tuions,”  most  affected  their  attitudes  to¬ 
wards  the  press.  Dr.  Pollock  explained. 
“They  have  less  faith  in  the  press  and  all 
other  institutions  generally,”  he  said. 

Dr.  Pollock  stated  well-educated  peo¬ 
ple  tend  to  have  a  lower  approval  rate  of 
the  press  because  “they  are  more  apt  to 
have  access  to  other  forms  of  information 
like  books  and  magazines.” 


The  survey  found  whites  by  56%  said 
they  agreed  that  the  press  was  fulfilling  its 
responsibilites.  But  66%  of  blacks 
answered  that  they  thought  the  press  was 
doing  a  good  job. 

Liberals  approved  of  the  job  the  press 
is  doing  by  62%,  moderates  approved  by 
55%,  and  conservatives  by  55%. 

Republicans  had  a  54%  approval  rate, 
independents  said  they  thought  the  press 
was  doing  a  good  job  by  55%,  and  Demo¬ 
crats  had  the  highest  “agree”  response 
with  60%. 

Large  city  dwellers  and  small  city 
dwellers  agreed  by  56%  that  the  press  was 
doing  a  good  job.  Rural  residents  agreed 
by  54%.  Suburbanites  gave  the  press  a 
59%  approval  rating. 

People  making  under  $12,000  approved 
of  the  press  by  58%.  Those  with  incomes 
ranging  from  $  1 2 ,000  to  $25 ,000  approved 
by  57%.  People  with  incomes  over 
$25,000  approved  by  53%. 

Overall,  57%  of  respondents  from  the 
general  public  agreed  the  press  was  doing 
a  good  job.  10%  neither  agreed  nor  dis¬ 
agreed,  and  33%  of  the  respondents  felt 
the  press  was  not  doing  a  good  job  of 
fulfilling  its  responsibilities  to  the  public. 

Dr.  Pollock  commented  a  key  finding 
of  the  poll  on  values  for  the  80’s  was  that 
the  American  people  have  “a  high  level  of 
religious  committment.” 

“This  is  a  very  religious  country,”  he 
said,  adding  this  religious  spirit  was  part 
of  “an  effort  to  reaffirm  community 
values.  Religious  people  tend  to  be  most 
civic  minded.” 

The  poll’s  findings  suggest  “editors 
should  be  very  sensitive  to  the  religious 
implications  of  everything,”  Dr.  Pollock 
continued.  “They  should  pay  attention  to 
the  family  page.” 

Stating  “American  renewal  is 
genuine,”  Dr.  Pollock  asserted,  “it  is 
happening  at  the  grassroots  level,  the 
community  level.  Disillusionment  with 
national  politics  is  genuine  too.” 

Dr.  Pollock  discounted  the  notion  that 
renewed  religious  spirit  in  America  repre¬ 
sents  a  conservative  movement. 

“Our  study  suggests  there  is  only  a 
slight  relationship  between  being  reli¬ 
gious  and  being  conservative.” 

The  poll  asked  respondents  “which 
groups  of  people  do  you  admire  most?” 

Clergymen  topped  the  list  at  36%,  fol¬ 
lowed  by  teachers  at  21%,  scientests  in¬ 
cluding  doctors  at  20%,  and  lawyers  at 
14%. 

Reporters  tied  with  military  men  at  6%. 

Businessmen  and  community  leaders 
got  4%,  and  government  officials  re¬ 
ceived  2%. 

Dr.  Pollock  noted  respondents  tended 


to  admire  most  those  groups  that  “re¬ 
quire  long  periods  of  training  and  are 
associated  with  sacrifice  for  education.” 

Another  part  of  the  poll  on  American 
values  dealt  with  the  attitudes  of  com¬ 
munity  leaders.  The  news  media  group  in 
the  leadership  sample  consisted  of  “col¬ 
umnists,  commentators,  and  news  direc¬ 
tors  of  radio,  television,  and  news¬ 
papers.” 

Dr.  Pollock  said  the  poll  found  that 
news  media  leaders  have  “the  highest 
confidence”  that  they  can  have  an  impact 
on  community  affairs. 

72%  of  the  news  media  sample 
answered  “Yes”  to  the  question,  “Do 
you  feel  you  can  have  a  significant  influ¬ 
ence  on  the  way  your  community  is  run?” 

Only  55%  of  the  general  public  and  59% 
of  all  leaders  queried  answered  yes  to  the 
question. 

Following  news  media  people,  reli¬ 
gious  leaders  had  a  69%  confidence  rate, 
law  and  justice  people  were  at  66%,  and 
business  leaders  were  at  61%. 

News  media  people  also  came  in  first 
with  yes  responses  to  “How  frequently 
do  you  discuss  local  issues  with  Mends 
and  neighbors?” 

68%  of  news  media  respondents  said 
they  do  so  frequently,  followed  by  reli¬ 
gious  leaders  at  62%,  business  leaders  at 
62%,  and  law  and  justice  leaders  at  61%. 

Only  40%  of  the  general  public  said 
they  frequently  discussed  community 
affairs,  and  55%  of  all  leaders  said  they 
talk  about  local  issues  frequently. 

News  media  people  ranked  second  in 
answering  the  question,  “Would  you  like 
to  participate  in  making  your  community 
a  better  place  to  live?” 

84%  of  them  said  “Yes.”  Religious 
leaders  came  in  first  with  an  87%  “yes” 
rate.  Government  leaders  were  third  with 
80%.  business  leaders  followed  with  79%. 

The  general  public  said  “yes”  to  the 
question  85%  of  the  time,  and  all  leaders 
responded  affirmatively  by  77%. 

One  survey  question  asked  leaders, 
“How  frequently  do  you  feel  it  is  more 
important  to  make  a  decision  than  to  be 
right  or  wrong?” 

Only  18%  of  the  news  media  respon¬ 
dents  answered  “Frequently.” 

55%  of  the  news  media  leaders 
answered  “Occasionally,”  and  28%  said 
“Never.” 

Business  leaders  answered  “Frequent¬ 
ly,”  37%  of  the  time,  followed  by  volun¬ 
tary  associations  at  24%,  law  and  jstice 
leaders  at  22%,  and  religious  leaders  at 
19%. 

Law  and  justice  leaders  said  “Occa¬ 
sionally”  in  response  53%  of  the  time  and 
“Never”  . by  25%.  Religious  leaders 
answered  the  question  with  “Occasional¬ 
ly”  by  48%  and  with  “Never”  33%  of  the 
time. 

To  the  question,  “What  do  you  feel  are 
the  most  important  rewards  of  your  lead¬ 
ership  position?”  news  media  people  by 
(Continued  on  page  50) 
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117o  gave  inner  satisfaction  as  their 
answer.  35%  gave  prestige  as  an  answer, 
26%  said  financial  rewards,  35%  said  abil¬ 
ity  to  affect  the  course  of  society,  65% 
said  challenge,  64%  said  doing  something 
of  value  for  society,  and  69%  said  a  sense 
of  having  accomplished  something. 

Regarding  family  and  community 
issues,  news  media  leaders  consistently 
ranked  in  the  middle  range  among  all 
leader  groups  in  their  views. 

Questions  asked  concerned  teenage 


sex,  premarital  sex,  pornography,  di¬ 
vorce,  working  mothers,  homosexuality, 
drug  use,  abortion,  and  unmarried  cou¬ 
ples  living  together. 

News  media  leaders  tended  to  rank  be¬ 
low  religious  leaders,  business  leaders, 
military  men,  and  voluntary  associations 
in  regarding  such  issues  as  morally 
wrong. 

They  tended  to  rank  above  science 
leaders,  law  and  justice  leaders,  and 
education  leaders. 

Dr.  Pollock  contended  the  poll’s  re¬ 
sults  showed  news  media  leaders  “played 
a  balancing  role  between  the  public  and 
other  groups”  on  moral  issues. 

He  said  the  tendency  for  news  media 
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people  to  be  in  the  middle  “means  they 
are  good  information  brokers.” 

The  poll’s  general  public  sample  was 
taken  from  2,018  interviews  conducted 
from  respondents  chosen  by  random  digit 
dialing  from  a  sample  provided  by  Survey 
Sampling,  Inc.  of  Westport,  Conn. 

The  main  sample  of  1,610  respondents 
was  supplemented  by  an  oversample  of 
408  interviews  to  provide  sufficient  num¬ 
bers  of  teenagers,  senior  citizens,  and 
blacks  for  separate  analyses. 

Combining  the  main  and  oversamples, 
a  235  blacks,  366  teenagers,  and  294 
senior  citizens  were  inerviewed. 

For  the  leadership  sample,  ten  different 
groups  were  selected:  business,  law  and 
justice,  religion,  entertainers  and  celebri¬ 
ties,  education,  military,  science,  news 
media,  government,  and  voluntary  asso¬ 
ciations. 

Samples  were  drawn  from  all  ten  cate¬ 
gories  according  to  criteria  used  by 
y/ho’s  Who. 

In  five  cases  the  actual  Who’s  Who 
listings  were  used,  and  in  five  cases  com¬ 
parable  listings  were  obtained  from  other 
sources.  Efforts  were  made  to  include 
women  in  the  sample. 

The  news  media  leaders  sample  was 
prepared  by  the  Alvin  Zeller  Corporation 
and  Reasearch  and  Forecasts  according 
to  the  same  criteria  as  Who’s  Who. 


Affiliated  acquires 
radio  stations 

Affiliated  Publications,  Inc. 
announced  that  its  wholly-owned  subsidi¬ 
ary,  Affiliated  Broadcasting,  Inc.,  has  ac¬ 
quired  radio  stations  WAIV-am  and 
WAIV-fm  in  Jacksonville,  Florida  from 
Robert  W.  Rounsaville  of  Atlanta,  Geor¬ 
gia  for  $3,000,000  in  cash. 

The  purchase  is  pursuant  to  the  terms 
of  a  purchase  and  Sale  agreement  signed 
December  19,  1980.  The  Federal  Com¬ 
munications  commission  approved  trans¬ 
fer  of  the  licenses  to  ABI  on  February  24, 
1981. 

John  A.  Winkel,  vicepresident  of  ABI 
and  general  manager  of  WFAS-am/ 
WWYD-fm  in  White  Plains,  New  York 
since  1978,  will  become  general  manager 
of  WAIV-am/fm. 

In  addition  to  the  above  radio  stations 
in  Jacksonville  and  White  Plains,  ABI 
owns  the  following:  KMPS — am/fm, 
Seattle,  Washington;  KRAK-am/ 
KEWT — fm,  Sacramento,  California; 
WHYN — am/fm,  Springfield,  Mas¬ 
sachusetts;  and  WSAI-am/fm,  Cincinna¬ 
ti,  Ohio.  FCC  regulations  allow  a  com¬ 
pany  to  own  up  to  seven  am  and  seven  fm 
stations. 

Affiliated  Publications,  Inc.’s  other 
major  subsidiary  is  Globe  Newspaper 
company,  publisher  of  the  Boston  Globe, 
now  in  its  109th  year  of  publication. 
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Shirley  Christian 


WWhen  Shirley  Christian  won  the  1980  Pulitzer  Prize  for 
foreign  reporting  for  articles  from  El  Salvador  and 
Guatemala,  it  capped  a  vintage  year  for  The  Miami  Herald. 

The  Pulitzer  jury  cited  her  presentation  of  the  turbulence 
in  Central  America  through  “the  human  stories  —  the 
peasant,  the  soldier,  the  landowner.”  Her  work  also 
earned  the  George  Polk  Award  for  foreign  reporting. 

The  Herald  was  recognized  with  1980  Pulitzer  finalists  in 
four  other  categories,  giving  us  an  unparalleled  two 
Pulitzer  Prizes  and  eight  other  finalists  in  the  last  two 
years. 

Finalists  included,  for  local  reporting,  the  newsroom 
staff  for  its  coverage  of  the  May  1980  riots  in  Miami;  for 
special  local  reporting,  reporters  Richard  Morin,  Carl 
Hiaasen  and  Susan  Sachs  for  their  investigative  series 
“Key  West:  Smuggler’s  Island”;  for  editorial  writing,  Morris 
S.  Thompson;  and  for  feature  writing,  Madeleine  Blais,  the 
Pulitzer  Prize  winner  in  that  category  last  year. 

A  lot  of  our  work  has  been  recognized  this  year.  We’ve 
won  the  Associated  Press  Managing  Editors  Association 
Public  Service  Award,  the  National  Headliner  Award  for 
outstanding  news  reporting  on  the  Miami  riots,  the 
Overseas  Press  Club  Award  for  news  interpretation  by 
reporter  Guy  Gugliotta,  the  George  Polk  Award  for  local 
reporting,  and  many  others. 

Sure,  we’ve  enjoyed  winning  these  awards,  because 
they  demonstrate  an  over-all  excellence  throughout  The 
Herald  that  is  respected  by  our  colleagues. 

It’s  an  excellence  that  comes  from  a  commitment  to 
serving  our  readers.  Their  respect  and  support  is  the  prize 
we  really  seek. 

The  Miami  Herald 
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board  and  chief  executive  of  Gannett, 
said  the  overwhelming  majority  of  the 
membership  would  vote  for  the  move .  He  < 
said  he  couldn’t  imagine  why  there  would 
be  a  close  vote  since  AN  PA  officers  and 
, ‘her  executives  had  studied  the  con¬ 
solidation  program  for  the  past  10  years. 

He  also  said  the  program  had  long  stand¬ 
ing  support. 

Only  one  executive  indicated  he  was 
seeking  the  advice  on  the  RI  move  from 
another  executive  in  his  organization 
with  a  detailed  working  knowledge  of  RI 
activities.  Answers  from  those  inter-  ARCHITECT'S  rendering  of  the  new  ANPA  building  at  the  Newspaper 
viewed  appear  to  indicate  that  voting  de-  Center,  Reston,  Va.,  as  recommended  by  the  ANPA  Facilities  Planning 
cisions  on  the  extra  dues  assessment  will  Committee, 
focus  on  economics  rather  than  the  full 

spectrum  of  the  impact  on  the  industry  of  would  vote  for  the  dues  assessment  and  with  press  innovations  and  other  technic- 
the  consolidation  operation.  felt  the  concentration  of  services  would  al  ongoing  projects. 

Following  are  comments  from  other  save  money  in  the  long  run.  Although  the  ANPA  material  made  re¬ 

newspaper  executives  in  response  to  the  j.  Stewart  Bryan  III,  publisher  of  the  ference  to  the  staff  and  benefits  for  mov- 
E  &  P  survey.  Richmond  (\ a.)  Times-Dispatch,  said  no  ing,  the  ANPA  did  not  state  specifically 

George  B.  Waters,  publisher  of  the  decision  had  been  reached  as  yet  but  this  that  either  “housing  allowances”  or 

19,000  evening  Rome  (N.Y.)  Daily  Sen-  was  a  steep  price  for  the  move.  He  also  “cost  of  living  adjustments”  would  be 

tinel,  said  he  had  an  underlying  resent-  said  in  all  probability  the  newspapers  of  part  of  the  program.  The  ANPA  re- 

ment  of  the  extra  1 -year’s  arbitrary  dues  the  Media  General  group  would  vote  the  sponded  to  this  specific  question  from  E 

assessment.  He  told  E  &  P  he  was  a  same  way.  &  P  by  saying,  “Standard  benefits  and 

strong  believer  in  research  activities  and  Stanley  H.  Stauffer,  president  of  Stauf-  benefit  parameters  have  been  set.” 

as  a  small  paper  he  supported  the  RI’s  fer  Communications,  headquartered  in  Further,  the  ANPA  material  makes  no 

research  activities.  Topeka,  Kansas,  was  the  only  executive  reference  to  these  “people  costs”  in  the 

The  general  manager  of  the  Sarasota  who  indicated  he  was  seeking  advice  S5.5  million  projected  costs  for  the  new 
(Fla.)  Herald-Tribune,  DayidG.B.  Lind-  from  a  staff  executive  with  detailed  Reston  building, 

say,  said  he  was  not  going  to  Chicago  for  knowledge  of  RI  workings  Stauffer  said  On  the  overall  subject  of  how  many  and 

the  annual  meeting  and  in  addition  didn’t  he  would  go  along  with  the  executive’s  who  will  move  to  Reston,  the  ANPA 

know  enough  about  the  concept  of  the  advice.  material  did  not  state  if  a  detailed  study 

dues  assessment  and  RI  move  to  com-  Charles  P.O’Donnell,  senior  vicepresi-  had  been  made  of  the  staff  at  Easton  and 
ment.  He  said  the  article  in  presstime  on  dent/operations  and  administration  for  their  plans  for  moving  or  not  moving  to 

the  move  was  not  very  specific.  the  Providence  (R.I.)  Journal,  told  E  &  P  the  Reston  center.  Again  E  &  P  asked  if 

Judith  W.  Brown,  publisher  of  the  the  paper  had  not  considered  the  RI  pro-  ANPA  had  taken  a  survey  to  find  out  how 

40,000  evening  New  Britain  (Conn.)  ject  as  yet.  He  said  the  paper  would  vote  many  people  will  move  and  the  ANPA 

Herald,  said  she  had  not  read  the  April  in  Chicago.  answerwas,  “As  we  said  earlier,  we  have 

issue  of  presstime  and  was  not  going  to  Edward  M.  Mead,  publisher  of  the  Erie  asked  all  RI  employes  to  make  the  move  if 

Chicago.  She  also  said  she  had  not  talked  (Pa.)  Mor/i/«g  News,  indicated  his  paper  they  can.  With  the  move  still  many 
about  the  RI  program  but  would  probably  would  probably  vote  for  the  dues  assess-  months  away,  no  final  numbers  can  be 
go  along  with  it.  Her  reservation  was  that  ment.  known.” 

if  the  Reston  facilities  are  not  the  same  as  Darrow  (Duke)  Tully ,  vicepresident  of  The  board  of  directors  decided  to  pay 

the  Easton  (press  training)  then  the  move  Phoenix  Newspapers,  told  E  &  P  no  deci-  for  the  new  building  in  Reston  by  institut- 
would  be  self-defeating.  sion  had  been  reached  on  the  dues  assess-  ing  the  assessment  method  which  was 

The  publisher/general  manager  of  the  ment  vote  slated  for  Chicago.  used  in  1955  by  the  members  to  finance 

18,000  evening  Lancaster  (Ohio)  Eagle-  The  information  set  forth  by  ANPA  did  legal  actions  in  an  anti-trust  suit.  Author- 

Gazette,  Richard  E.  Foreman,  said  he  not  spell  out  what  specific  equipment  ity  for  such  assessment  appears  in  Article 
was  not  that  familiar  with  the  project  to  from  the  Easton  Lab  would  be  moved  to  IV,  Section  3  of  the  ANPA  by-laws, 
move  the  RI  facility  and  would  vote  by  Reston.  Reference  was  not  made  to  the 

proxy.  moving  of  all  or  any  of  the  present  press  TOTIldClO  IGV0IS 

The  publisher  of  the  65,000  Riverside  equipment  at  Easton.  Further,  comments 
(Calif.)  Enterprise.  Arthur  A.  Culver,  on  the  new  building  did  not  state  if  the  WGGklV  S  Dldllt 
said  he  was  not  familiar  with  the  RI  pro-  proposed  design  would  accommodate  the 

ject  but  thought  $5.5  million  for  the  move  press  units  now  installed  at  Easton.  The  tornado  that  whipped  through  Mis- 

was  a  lot  of  money  to  spend  at  this  time.  In  response  to  an  inquiry  from  Editor  &  souri  April  22  wiped  out  the  two-story 

He  further  said  with  modem  communica-  Publisher  on  this  point,  the  ANPA  said,  home  of  the  twice-weekly  De  Soto  Press 
tions  the  Reston  staff  could  communicate  “At  the  present  time  we  plan  to  move  and  Jefferson  Republic. 
via  a  video  display  terminal  with  the  Eas-  some — but  perhaps  not  all — of  the  press-  “All  that’s  left  is  the  basement,”  said 
ton  staff(avdt  at  this  location).  He  did  not  es  now  at  Easton.”  publisher  Mike  Marten  who  has  owned 

think  there  was  a  great  gain  by  moving  RI  The  ANPA  material  also  did  not  reveal  the  9()-year-old  papers  less  than  a  year, 

to  Reston.  whether  or  not  the  51  professional  re-  Marten  estimated  the  damage  at  be- 

David  R.  Bradley,  publisher  of  the  St.  search  staff  members  would  move  to  Res-  tween  $500,000  and  $1  million,  but  said 
Joseph  (Mo.)  News-Press,  said  his  paper  ton  in  order  to  continue  projects  involved  that  neither  paper  has  missed  a  press  run. 
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The  pursuit  of  perfection.  “When  you’re  in  a  pressure  cooker  like  the  America’s 
Cup,  you’ve  got  to  pull  out  all  the  stops.”  In  1980,  Dennis  Conner  and  Freedom 
y  won  the  Cup,  in  exciting  fashion,  with  the  help  of  one  of  the  most  sophisticated 
V  sails  ever  conceived  for  a  12-meter. 

jjk  “Our  mainsail  was  made  with  some  new  synthetic  materials  called  Mylar 
and  Kevlar!  Basically,  they  made  the  sail  light  enough  to  set  well  in  light 
winds,  but  stiff  enough  to  hold  its  shape  in  a  breeze.  Pretty  exotic  stuff,  but 
if  it  will  help  you  go  even  a  1/10  knot  faster,  you  do  it.” 

pursuit  of  excellence  has  made  The  Providence 
H  Gravure  Companies  the  industry  leader  we  are  today.  Our  four  plant 

locations  provide  a  tmly  nation^  service  network  of  Gravure,  Web 
HHHB  Offset  and  finishing  capabilities.  ^ , ....  .. 

But  beyond  capabilities ,  it’s  the  superb 
quality  of  our  printed  products  that  sets  us  ^ 

apart.  Quality  we’ve  achieved  through  our  vKMW^j||l|| 
pioneering  use  of  electronics  in  printing, 
computer  oriented  preparation  procedures  and 
other  innovative  efforts  in  the  industry.  Quality 
brought  about  by  the  desire  of  our  people  to 
excel.  A  sincere  quest  for  eminence  that 
motivates  us  daily  in  our  never- 
ending  pursuit  of  perfection. 


The  Providence  Gravure  Companies 

Providence,  RI,  Dallas,  TX,  Richmond,  VA,  Mt.  Morris,  IL 
(401)  331-1771 


An  ICMA  report: 

Marketing  newspapers 
in  apartment  houses 


Circulation  executives,  particularly  in 
metropolitan  areas, continue  to  give  in¬ 
creased  attention  to  newspaper  sales  and 
service  in  apartment  complexes,  accord¬ 
ing  to  an  informal  survey  conducted  by 
International  Circulation  Managers 
Association. 

And,  this  emphasis  is  well  placed  if 
housing  trends  are  indicative  of  where 
Americans  will  be  living  in  the  future. 
From  1970  to  1978  year-around  housing 
units  of  five  or  more  units  grew  31.1% 
while  single  detached  units  advanced 
16.9%. 

In  fulfilling  their  responsibility  of 
marketing  the  daily  and  Sunday  newspap¬ 
er  to  the  reader,  circulation  people  are 
investigating,  planning  and  enacting  a 
variety  of  approaches,  some  involving 
elaborate  marketing  plans  while  others 
are  less  formal  in  keeping  apace  of  move¬ 
ment  into  apartments. 

In  the  metropolitan  area  of  Toronto, 
Mario  Newby,  circulation  sales  manager 
of  the  Toronto  Star,  said  marketing  in- 


CIRCULATION 
GAIN  IN  1981 


Is  this  just  wishful 
thinking? 

Or,  do  you  have  an 
Action  Plan? 

I  F 

1 )  This  needs  more 
thought,  do  write  for  our 
booklet,  “Circulation  in 
the  Bag.” 

2)  You’re  now  ready 
for  an  “Action  Plan  ’81,” 
then  let’s  discuss  costs  and 
commitment. 

IT’S  YOUR  MOVE! 


In  Either  Case,  Contact 

Cyrus  H.  Favor,  Creative  Dir. 
CIRCULATION  RESEARCH 
GROUP 

38  Vacation  Lane, 

W.  Yumouth,  Mass.  02673 
Phone:  617-775-0532 

Or  to  Administrative  Office 


A  Hjckty-Mitchall  Co.  Strvic* 
4242  Line<ll  Bouitvtrd 
St.  Louii,  MiMOuri  63106 
1-8004264268  or 
314-662-1414 


formation  indicated  that  one-half  of  the 
750,000  householders  live  in  apartments. 
In  single  unit  dwellings  the  Star  main¬ 
tained  a  comfortable  penetration,  but  in 
the  apartments,  a  penetration  of  only  20% 
was  accomplished.  Clearly,  he  said,  this 
market  necessitated  a  planned,  effective 
approach  to  selling,  collecting  and  de¬ 
livery. 

In  Houston,  Texas,  Charles  Harriman, 
circulation  director  of  the  Chronicle,  said 
the  newspaper  was  experiencing  difficul¬ 
ty  with  traditional  methods  of  service  and 
sales;  one  reason  being  that  distributors 
“didn’t  like  apartments.”  Harriman  said 
he  felt  newspaper  penetration  would  suf¬ 
fer  if  the  particular  problems  of  multiple 
dwelling  units  were  not  isolated  and 
assaulted  directly. 

At  Memphis,  Tennessee,  Bob  Hively, 
circulation  director,  said  that  26%  of  the 
people  live  in  apartments  and  he  is  taking 
a  planned,  step-by-step  approach  toward 
setting  up  a  specific  apartment  house  area 
within  the  circulation  department. 

Developments  are  monitored 

While  these  newspapers,  and  others, 
have  developed  targeted  apartment 
plans,  other  circulation  directors  are 
looking  closely  at  developments,  and  in 
the  meantime,  marketing  their  newspaper 
with  existing  systems. 

John  Mixon,  circulation  director, 
Montgomery  (Ala.)  Advertiser-Journal 
said  he  wants  to  develop  an  apartment 
manager  sales  program,  but  thus  far, 
apartments  have  not  presented  too  much 
of  a  problem.  He  is  experiencing  some 
difficulty  in  solicitation,  but  there  does 
not  seem  to  be  much  of  an  increase  in 
apartment  construction. 

In  Topeka,  Kansas,  no  formal,  special 
emphasis  is  placed  on  apartments, 
according  to  Ron  House,  city  circulation 
manager  of  the  Capital  and  State  Journal, 
although  they  are  constantly  monitoring 
the  situation.  While  a  problem  exists  in 
coverage,  collections  are  not  bad.  House 
said,  and  apartment  buildings  are  not 
growing  as  a  percentage  of  total  units. 

Roger  Ruwe,  circulation  director  of  the 
St.  Louis  (Mo.)  Globe-Democrat! Post- 
Dispatch,  said  they  are  experiencing 
some  problems  with  apartments,  particu¬ 
larly  the  smaller  ones,  and  said  that 
“coverage  isn’t  what  it  should  be.”  The 
construction  of  additional  units  has 
slowed  sustaining  the  approximate  16% 
of  apartments  among  total  dwelling  units. 

Ruwe  said  the  recently-initiated  prog¬ 
ram  of  the  apartment  manager  providing 
names  of  new  move-ins  who  then  receive 


a  two-week  sample  seems  to  be  working 
and  being  accepted  by  most  of  the  adult 
carriers. 

Some  newspapers  have  experienced 
delivery  problems  when  newspapers  left 
in  front  of  doors  in  apartments  are  stolen. 
In  some  cases,  motor  route  carriers  have 
looked  on  apartments  as  being  more  diff¬ 
icult  deliveries  when  compared  to  merely 
delivering  the  newspaper  to  the  driveway 
of  a  single  unit  residence. 

The  tight  security  enforced  in  some 
complexes  adds  to  delivery  problems. 
Richard  Lueck,  circulation  manager  of 
the  San  Francisco  Examiner,  said  the  real 
problem  was  getting  delivery  accom¬ 
plished  in  the  high  security  type  flat  as  of 
four  to  six  units  with  fences  and  locked 
gates. 

The  transiency  of  apartment  dwellers 
has  further  contributed  to  unhappy  ex¬ 
periences  of  collection  deficits  as  move- 
outs  occur.  Many  entreprenurial  carriers 
will  deliver  to  apartments  only  when 
payment  is  made  in  advance. 

Sales  are  often  difficult 
Effective  sales  approaches  have  been 
difficult  in  apartments.  One  problem  is 
gaining  access  so  that  a  sales  presentation 
might  be  made,  but  additionally,  sociolo¬ 
gical  factors  present  obstacles.  Although 
more  mature  and  older  persons  are 
occupying  apartments,  many  residents 
are  younger,  less  interested  and  involved 
in  community  affairs  and  adhere  to  life¬ 
styles  different  from  those  of  the  tradi¬ 
tional  single  unit  resident.  Specifically 
targeted  sales  approaches  are  often 
necessary. 

But  whatever  the  difficulties,  circula¬ 
tion  managers  seem  to  be  meeting  the 
multifarious  local  situations  with  innova¬ 
tive  methods  and  approaches.  Some  of 
these  evolve  by  trial  and  error,  but  most 
result  from  careful  market  analysis  and 
recognition  of  the  opportunities  for  crea¬ 
tive  marketing  and  additional  newspaper 
readers. 

In  Toronto 

The  Star  is  just  into  a  carefully  studied 
and  planned  apartment  complex 
approach  designed  toward  increasing 
penetration. 

Mario  Newby  said  he  and  the  Star  peo¬ 
ple  looked  at  apartment  house 
approaches  throughout  the  U.S.  and 
Canada  and  created  a  plan  for  their  mar¬ 
ket.  The  program  was  initiated  December 
1,  1980  and  while  results  are  not  final, 
they  are  encouraging. 

In  the  one  apartment  complex  in  which 
the  plan  was  inaugurated  daily  circulation 
has  increased  over  200%  and  Sunday  cir¬ 
culation  some  600%.  Newby  hastens  to 
add  that  while  he  is  happy  with  these 
figures,  he  is  certain  that  circulation  will 
settle  to  a  lower  percentage. 

Special  units  constructed 
The  Toronto  approach  utilizes  special¬ 
ly  constructed  metal  units  of  50  compart- 

(Continued  on  page  56) 
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GIVING  YOU  THE  BEST! 

The  Los  Angeles  Times-Washington  Post  News  ■  7  additional  daily  newspaper  affiliates,  includ- 
Service  will  give  you  just  that.  The  best  efforts  ing  Newsday,  The  Guardian  and  the  Dallas  Times 
every  day  of:  Herald,  and  the  English-language  wire  of  Agence 

■  800  editors,  reporters,  sportswriters,  news  France-Presse. 

analysts  and  photographers  assigned  to  local,  ■  21  specialists  who  produce  standing  features 
national  and  foreign  desks  in  Los  Angeles  and  every  week  on  money,  politics,  movies,  books 
Washington.  (including  best-seller  lists  east  and  west  coast), 

■  37  fully-accredited  foreign  correspondents  Jazz,  automobiles,  travel,  finances,  national  affairs, 
in  Europe,  the  Middle  East,  Africa,  the  Far  East.  wine,  food  and  gardening. 

South  America  and  Canada.  Plus  a  score  of  pro-  ■  35  News  Service  editors,  communication 
fessional  English-language  stringer  correspond-  and  administrative  people  at  electronic  editing 
ents  in  as  many  countries.  centers  in  Los  Angeles  and  Washington,  twin 

■  13  U.S.  domestic  bureaus,  including  a  26-  filling  points  for  wires  moving  in  standard  code 

person  Los  Angeles  Times  bureau  In  the  nation’s  and  format  at  speeds  ranging  from  88  to  1 ,200 
capital.  words  per  minute,  seven  days  a  week. 


ARsodingon 
the  Future 
by  the  Editors  of 
Timelncorporoted 


In  some  twenty  special  reports 
running  in  the  seven  Time  Incorpo¬ 
rated  magazines— TIME,  LIFE, 
FORTUNE,  SPORTS  ILLUSTRATED, 
MONEY,  PEOPLE  and  DISCOVER- 
our  editors  have  just  addressed  our  68 
million  readers  on  a  common  theme; 
“American  Renewal."  All  the  stories 
are  based  on  the  idea  that  America 
can  turn  itself  around. .  .economically, 
politically,  and  socially. .  .and  that  if 
solutions  to  America’s  current  prob¬ 
lems  are  thinkable,  they  are  do-able. 

Each  magazine  has  explored  as¬ 
pects  of  “renewal”  related  to  its  own 
editorial  nature.  Together,  these 
stories  make  up  a  volume  of  some  140 
pages  of  challenge,  reflection  and 
confidence.  And,  because  we  believe 
the  subjects  covered  are  important 
to  every  American  family.  ..we  are 
offering  copies  of  the  full  report  at  our 
cost  of  just  $1 .50  a  copy.  To  order, 
write  to  American  Renewal,  Time  Inc., 
Box  11011 ,  Chicago,  111.,  60611 .  Special 
bulk  order  rates  are  available  (1-10 
copies,  $1.50  each;  11-50,  $1.25  each; 
51-250,  $1.00  each;  over  250,  $.75 
each).  For  further  information  about 
bulk  orders,  phone  312-329-7117  or 
write  to  the  above  address. 

Time  Incorporated 

TIME,  LIFE,  SPORTS  ILLUSTRATED, 
FORTUNE.  MONEY,  PEOPLE,  DISCOVER 
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ments  to  hold  newspapers.  The  five-inch- 
square  compartments  are  secured  with 
individually  keyed  padlocks.  After  deliv¬ 
ery  the  subscriber  uses  his  or  her  key  to 
open  the  compartment  to  obtain  the 
newspaper.  When  a  customer  discon¬ 
tinues  the  Star,  the  padlock  is  recovered 
by  newspaper  personnel  and  a  new  lock, 
with  a  different  key,  is  placed  on  the  com¬ 
partment. 

While  the  unit  solved  the  pilferage  diffi¬ 
culty  and  provides  easy  access  for  sub¬ 
scribers,  the  total  approach  to  apartment 
house  problems  must  involve  a  sales  and 
collection  plan,  Newby  said. 

After  the  cooperation  of  the  owner  was 
secured  in  the  initial  apartment  building, 
a  Star  booth  was  set  up  in  the  lobby  com¬ 
plete  with  coffee  and  donuts.  Star  repre¬ 
sentative  manned  the  booths  to  explain 
the  system  and  offered  a  special  introduc¬ 
tory  rate.  Invitations  to  occupants  to  stop 
by  the  booth  had  been  placed  by  apart¬ 
ment  doors. 

In  Houston 

In  September,  1978,  the  Houston 
Chronicle  established  a  new  depart¬ 
ment — City  Circulation,  Multiple  Dwell¬ 
ings.  From  the  original  21  districts  the 
department  has  grown  to  include  57  dis¬ 
trict  managers,  six  supervisors  and  a 
secretary.  John  Satterfield  is  manager  of 
the  department. 

The  department  was  developed  from 
the  belief  that  this  specialized  area  of  cir¬ 
culation  marketing  merited  an  auton¬ 
omous  unit,  with  specially  trained  per¬ 
sonnel  with  specific  responsibilities  to¬ 
ward  multiple  dwelling  units. 

From  a  start  of 6,000  circulation  broken 
out  of  home  delivery,  the  department  is 
now  responsible  for  some  62,000  circula¬ 
tion,  80%  of  which  is  paid  in  advance 
through  the  office. 

Delivery  is  accomplished  through  car¬ 
riers  who  deliver  only  to  multiple  unit 
buildings.  Where  door-to-door  delivery  is 
not  possible,  an  especially  designed 
security  rack  is  placed  in  the  building  with 
keys  provided  for  subscribers. 

Since  considerable  weight  is  involved 
with  delivery  of  the  larger  issues  of  the 
Chronicle,  especially  on  Sunday,  a  deliv¬ 
ery  cart  was  designed  for  use  by  carriers 
in  apartments.  The  open-faced,  closed¬ 
sided  cart  has  large  wheels  to  facilitate 
going  up  steps.  Newspapers  can  be  pack¬ 
aged  in  plastic  and  placed  flat  before  the 
doors  with  minimal  effort  by  the  carrier. 

Sales  methods  are  also  specially  de¬ 
signed  for  multiple  units  involving  direct 
mail  and  controlled  sampling. 

Charles  Harriman  believes  that  prob¬ 
lems  must  be  isolated,  then  attacked.  The 
multiple  dwelling  department  is  a  result  of 
that  philosophy.  Harriman  says  they  are 
still  growing  and  just  getting  started. 


Specific  approaches  to  apartment 
buildings  are  taking  place  in  Miami 
according  to  Russell  Moore,  sales  and 
marketing  manager  of  the  Herald.  His 
responsibilities  lie  in  the  area  of  sales  as 
head  of  the  four  month  old  department. 

His  department  encompasses  three  di¬ 
visions;  Crew  Sales,  Telephone  Sales  and 
Special  Sales.  Apartment  house  sales  are 
accomplished  through  the  Special  Sales 
division,  by  telephone  sales,  an  apart¬ 
ment  manager  program  and  direct  mail. 
These  approaches  are  aimed  at  apartment 
residents  specifically. 

The  apartment  manager  program  pro¬ 
vides  the  manager  with  a  special  invita¬ 
tion  to  give  to  residents  soliciting  a  sub¬ 
scription  to  the  Herald.  The  manager  re¬ 
ceives  a  commission. 

The  direct  mail  list  is  computer¬ 
generated  from  the  subscriber/non¬ 
subscriber  list.  The  mailing  piece  is  fol¬ 
lowed  by  telephone  solicitation. 

Collections  and  delivery 

In  addition  to  sales,  the  Herald  is  also 
concentrating  on  delivery  and  collection 
in  apartment  units.  The  delivery  system  is 
being  converted  from  independent  con¬ 
tractors  to  employees  with  completion  of 
the  conversion  scheduled  for  the  end  of 
1981. 

A  collection  department  was  estab¬ 
lished  in  December,  1980  to  carry  out  a 
step-by-step  collection  process.  Names 
of  subscribers  are  placed  into  the  compu¬ 
ter  which  generates  a  statement  21  days 
prior  to  expiration.  A  reminder  notice, 
also  from  the  computer,  is  mailed  to  those 
not  paying. 

If  still  not  paid,  shortly  after  expiration 
the  subscriber  receives  a  call  from  the 
“phone  collectors.”  George  Gonzales, 
head  of  the  collection  department,  says  a 
particular  advantage  of  the  telephoning  is 
being  able  to  meet  the  objections  of  the 
person  who  maintains  the  newspaper 
should  have  been  stopped  on  expiration. 

Finally,  the  statement  is  turned  over 
the  crew  collectors,  part-time  people, 
who  call  door-to-door  on  unpaid  subscri¬ 
bers. 

Easton  Publishing 
names  president 

Hal  B.  Neitzel  is  the  newly  named  pres¬ 
ident  of  the  Easton  Publishing  Co.,  Eas¬ 
ton,  Pa.,  parent  company  of  the  daily  and 
Sunday  Express  and  several  radio  and 
weekly  subsidiaries. 

Neitzel  has  been  vicepresident  of  op¬ 
erations  and  his  election  fills  the  vacancy 
created  last  October  by  the  resignation  of 
Donald  W.  Diehl.  Neitzel  joined  Easton 
in  1979  as  vicepresident  and  assistant 
general  manager  and  earlier  was  corpo¬ 
rate  head  of  marketing  and  advertising  of 
Lindsay-Schaub  Newspapers  for  15 
years.  Previously  he  was  marketing  man¬ 
ager  of  the  Cincinnati  Enquirer. 
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2,500,000  reprints 
s^y  people  do  believe  in  the 
powerof  the  printed  word. 


We' re  girding  for  more  reprints  with  these  three  neiv  additions  to  the  series. 


Do  people  want  to  read  and  write  better?  More  good  news:  the  series  continues 

Here's  good  news  for  all  of  us  in  printing  and  with  the  new  advertisements  above.  Others 

publishing.  The  answer:  a  resounding  "yes!"  are  in  the  works. 

At  International  Paper,  we've  been  more  IP  is  pleased  to  be  helping  our  partners  in 

than  gratified  by  the  results  of  our  "Power  printing  and  publishing  by  helping  more  and 
of  the  Printed  Word"  campaign  begun  in  the  more  people  make  better  use  of  the  power 

fall  of  1979.  We've  been  overwnehned.  ■>  -  of  the  pnnted  word. 

IP  has  been  receiving  as  many  as  1,000  For  r^rints  of  the  series,  write:  "Power  of 

letters  a  day  requesting  reprints  of  the  <  the  Printed  Word,"  Dept.Pl,  P.O.  Box  900, 

series.  So  far,  we  have  sent  out  2,500,000.  ^1^  Elmsford,  N.Y.  10523. 
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the  “51  percent  rule”  on  newspaper  sup¬ 
plements. 

Labor  and  Personnel  Relations 
Department 

•  Processed  for  analysis  and  reference 
data  on  newly-received  contracts,  wage 
openings,  cost  of  living  adjustments  and 
options  to  divert. 

•  Wrote  some  85  contract  proposals  for 
member-newspaper  publishers. 

•  Analyzed  235  newspaper  manage¬ 
ment  or  union  proposals. 

Legal  Department 

•  Monitored  closed-courtroom  actions 
and  assisted  the  U.S.  Supreme  Court  as 
amicus  curiae  in  the  landmark  decision  in 
Richmond  Newspapers  v.  Virginia. 

•  Collected  information  relating  to  rela¬ 
tionships  between  newspapers  and  cable 
television  systems  involving  the  lease  of 
channels. 

•  Coordinated  activities  on  issues 
affecting  the  free  press  and  the  judiciary. 

•  Supported  the  Associations  effort  in 
telecommunications  public  policy  at  all 
levels,  including  involvement  in  activities 
before  Congress,  the  FCC,  state  public 
utility  commissions  and  various  federal 
courts. 


The  information 
speciaiists  at 
Phiilips 
Petroieum 
wiii  heip  you. 
Cail  us. 

Bill  Adams  (918)  661-5224 
Dick  Robinson  (918)  661-5204 
Jere  Smith  (918)  661-4982 
Dan  Harrison  (918)  661-4974 
Susan  Stoffle  (918)  661-5946 


Research  &  Development 
Jerry  Regan  (918)  661-8727 


BARTLESVILLE.  OKLAHOMA  74004 


Membership  Services  Depart¬ 
ment 

•  Added  50  new  members  since  the  last 
convention,  attaining  a  total  of  1,422. 

•  Established  a  liaison  committee  with 
the  Pennsylvania  Newspaper  Publishers 
Association. 

•  Reissued  Hertz  car  rental  cards  for 
1981-83  to  replace  the  15,000  previously 
issued  to  newspaper  executives.  Hertz 
estimates  a  saving  to  AN  PA  member 
newspapers  of  $480,000  during  1979-80. 

Newsprint/T raffic  Department 

•  Initiated  use  of  “seasonal  factors”  in 
calculating  publishers  inventories. 

•  Assisted  in  kenaf  project. 

•  Initiated  publication  of  “Monthly 
Newsprint  Statistical  Report.” 

•  Aided  in  holding  down  rates  bus  lines 
charge  for  newspapers  for  distribution. 

•  Opposed  the  Civil  Aeronautics  Board 
proposal  to  eliminate  uniform  time  limits 
on  overcharge  claims  with  international 
airlines. 

presstime 

•  Editorial  Advisory  Committee  estab¬ 
lished  a  formal  procedure  for  critiquing 
presstime  with  Committee  members 
undertaking  that  duty  on  a  rotating  basis. 

Public  Affairs  Department 

•  Issued  press  releases  to  major  news 
agencies  on  ANPA  activities  and  de¬ 
velopments. 

•  Serviced  several  thousand  requests 
from  member  newspapers,  journalism 
schools  and  the  private  sector  for  ANPA 
publications,  speeches  and  other  mate¬ 
rials. 

Readership  and  Training 
Department 

•  Programmed  and  administered  15 
seminars  for  800  executives  from  330 
newspapers. 

Telecommunications  Department 

•  Coordinated  development  of  a  policy 
position  on  the  rewrite  of  the  1934  Com¬ 
munications  Act. 

•  Provided  primary  staff  support  and 
documentation  for  the  SAT-FAX  project. 

•  Provided  information  to  member 
newspapers  on  new  technologies  such  as 
low-power  broadcasting,  cable-tv, 
videotex,  teletext  and  microwave. 

•  Initiated  the  installation  of  an  ANPA 
Telecommunications  Demonstration 
Room  at  The  Newspaper  Center. 

ANPA  Foundation 

•  Conducted  Newspaper  in  Education 
field  advisory  visits  to  more  than  50  news¬ 
papers  and  newspaper  organizations. 

•  Established  a  new  fellowship  program 
for  minority  journalists  and  journalism 
istructors. 

•  Co-sponsored  the  publication  of  two 


journalism  textbooks:  ‘  ‘The  Reporter  and 
the  Law,”  by  Lyle  Deniston,  and  “Re¬ 
porting  on  Business  and  the  Economy,” 
by  Louis  Kohlmeier. 

ANPA  Credit  Bureau,  Inc. 

•  Recovered  $1,600,000  in  delinquent 
accounts  for  CBI  clients. 

•  Increased  the  number  of  accounts 
processed  for  collection  by  26%. 

•  Increased  the  number  of  clients  using 
CBI  services  by  23%. 

Energy  stories 
cited  in  Canada 

The  Canadian  Petroleum  Association 
and  the  Calgary  Press  Club  disclosed  win¬ 
ners  of  the  fourth  annual  Canadian  Pet¬ 
roleum  Association  national  journalism 
awards. 

David  Hatter  won  the  award  for  best 
entry  from  a  daily  newspaper  for  a  series 
of  articles  depicting  petroleum  explor¬ 
ation  on  Canada’s  East  Coast.  The  articles 
appeared  in  the  Calgary  Herald  last  July. 

Elaine  Dewar,  a  Toronto  freelance  wri¬ 
ter,  won  the  award  for  best  entry  from  a 
business,  financial  or  trade  publication 
for  her  article  on  the  National  Energy 
Board,  entitled  Groping  in  the  Dark.  The 
article  appeared  in  the  May,  1980,  issue  of 
Canadian  Business. 

The  award  for  the  best  entry  from  a 
general  interest  publication  went  to 
Courtney  Tower,  Ottawa  editor  of  Read¬ 
er’s  Digest,  for  an  article  entitled  Energy: 
There  is  a  Simple  Answer,  published  last 
October. 

Robert  Catherwood,  associate  editor, 
public  affairs,  of  The  Financial  Post,  won 
the  award  for  best  column,  editorial  or 
opinion,  for  a  series  of  editorials  on  the 
national  energy  program,  published  last 
November  and  December. 

The  award  for  best  entry  from  a  com¬ 
munity  newspaper  went  to  D.  Lunan,  re¬ 
porter  with  the  Western  Review  of 
Drayton  Valley,  Alta.,  for  an  article  de¬ 
picting  a  test  exercise  in  oil  spill  recovery . 

The  awards  for  best  entry  from  a  corpo¬ 
rate  publication  were  divided  into  three 
categories,  according  to  company  em¬ 
ployee  numbers. 

Wynne  Thomas  of  Toronto,  editorial 
specialist  with  Imperial  Oil  Ltd.,  won  the 
award  for  a  corporate  publication  in  the 
more  than  3,000  employee  category  for 
his  article  in  Imperial’s  Review,  por¬ 
traying  the  company’s  100  years  of  ex¬ 
ploration  activity. 

Val  Christensen,  managing  editor,  and 
Jan  Henderson,  assistant  editor,  of  Mobil 
Oil  Canada  Ltd.’s  Dimensions  magazine, 
won  the  award  for  a  corporate  publication 
with  between  1,000  and  3,000  employees 
for  an  article  on  Canada’s  record  on  oil 
conservation  published  last  October. 

There  were  no  entries  in  the  under- 
1,000  employees  category. 

EDITOR  &  PUBLISHER  for  May  2,  1981 


58 


Gannett  Northeast 


George  Dastyck 
Rochester,  New  York 


Richard  Wager 
Poughkeepsie, 
New  York 


Terry  Hopkins 
Ithaca,  New  York 


Fred  Eaton 

Bingliamton,  New  York 


Sal  DeVivo 
Utica,  New  York 


Brian  Donnelly 
Westchester-Rockland, 
New  York 
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(Please  turn  page) 


IIBNOT 

ASEISY 

AS  PHMHi  THINK 

‘To  publish  a  good 
newspaper  is  not  so  easy 
an  undertaking  as  many 
people  imagine  it  to  be,’’ 
wrote  a  young  publisher 
in  the  first  issue  of  his 
newspaper.  Despite  the 


difficulties,  Benjamin 
Franklin  did  rather  welL 
His  newspaper  succes¬ 
sors  of  today  gather  this 
week  in  Chicago  for  the 
95th  annual  convention 
of  the  American  News¬ 
paper  Publishers  Asso- 
ciatioa  They  will  share 
experiences,  exchange 
ideas  and  discuss  public 
issues  that  might  also 
have  been  on  the  mind  of 
the  23-year-old  Franklin 
when  he  wrote  about 


the  publisher’s  role 
in  the  first  issue  of  his 
Penn^lvania  Gazette. 

Among  those  in  Chi¬ 
cago  will  be  the  men  and 
women  who  publish  the 
82  daily  newspapers  of 

Gannett - pictured 

on  these  pages.  They 
do  that  “not  so  easy 
an  undertaking^  every 
day,  each  in  his  or  her 
own  way,  to  serve  the 
individual  needs  of 
their  communities. 


Thomas  Dolan 
Regional  President 


Richard  Bottorf 
Burlington,  Vermont 


Susan  Clark 
Niagara  Falls,  New  York 


Michael  Coleman 
Saratoga  Springs, 
New  York 


Robert  Collson 
Elmira,  New  York 
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Cincinnati,  Ohio  Lafayette,  Indiana 


Regional  President  Regional  Vice  President 


Robert  Whittington 
Reno,  Nevada 
Regional  President 


Michael  Gage 
Green  Bay,  Wisconsin 
Regional  Vice  President 


Gary  Chappell 
Fremont,  Nebraska 


Harold  Burdick 
Huntington,  W.  Virginia 


Neil  Collins 
Richmond,  Indiana 


Gannett 


Larry  Fuller 
Sioux  Falls, 
South  Dakota 


J.C.  Hickman 
Iowa  City,  Iowa 


Robert  Lee 
Ft.  Collins,  Colorado 


James  Lewis 
Olympia,  Washington 


Gannett  West 


John  McMillan 
Salem,  Oregon 


Frank  Plano 
Wausau,  Wisconsin 


William  McKinney 
Marietta,  Ohio 


Gary  Sherlock 
Boise,  Idaho 


Gary  Stout 

Little  Falls,  Minnesota 


Steven  Studt 
St.  Cloud,  Minnesota 


Charles  Wanninger 
Bellingham, 
Washington 


Richard  Thomas 
Marion,  Indiana 


Hiilip  Gialanella 
Honolulu,  Hawaii 
Regional  Resident 


Robert  Uecker 
Stockton,  California 


Wayne  Vann 
Santa  Fe,  New  Mexico 
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Robert  Miller  John  Seigenthaler 

Battle  Creek,  Michigan  Nashville,  Tennessee 


Mickie  Timmons  Gary  Watson 

Chillicothe,  Ohio  Rockford,  Illinois 


Robert  Udick 
Agana,  Guam 


Norwin  Yoffie 
San  Rafael, 
California 


Gregory  Deliyanne 
Lansing,  Michigan 


James  Gunderson 
Sturgis,  Michigan 


Frank  Feuille  III 
El  Paso,  Texas 


James  Geehan 
Tucson,  Arizona 


Gannett  Southwest  &  Pacific 


William  Honeysett 
San  Bernardino,  Ca. 
Regional  Vice  President 


Margaret  Jean  Boyer  Albert  Dolata 

Visalia,  California  Oakland,  California 


Robert  Huttenhoff 
Salinas,  California 


Christy  Bulkeley 
Danville,  Dlinois 
Regional  Vice  President 


Phillip  Abrell 
Port  Huron,  Michigan 


James  Daubel 
Fremont  &  Port  Clinton, 
Ohio 


Central 


Vincent  Spezzano  Paul  Flynn 

Cocoa,  Florida  Ft  Myers,  Florida 

Regional  President  Regional  Vice  President 

Gannett  Southeast 
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Kenneth  Andrews 
Monroe,  Louisiana 


Clifford  Barnhart 
Pensacola,  Florida 


Howard  Bronson 
Shreveport,  Louisiana 
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James  Graham 

Pamela  Meals 

Ariel  Melchior,  Jr. 

Don  Newton 

Marjorie  Paxson 

Springfield,  Missouri 

Coffeyville,  Kansas 

US.  Virgin  Islands 

Gainesville,  Georgia 

Muskogee,  Oklahoma 

John  Curley  H.  Charles  Berky  Robert  Collins 

Wilmington,  Delaware  Lansdale,  Pennsylvania  Camden,  New  Jersey 
Regional  IVesident 


Gannett  Mid-Atlantic 


Margo  Drobney 
Chambersburg, 
Pennsylvania 


David  Mazzarella 
Bridgewater, 
New  Jersey 


Robert  Weil 
New  Kensington, 
Pennsylvania 
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Dallas  publishers  clash 
over  ABC  audit  totals 


Dallas  Morning  News  and  the  Dallas 
Times  Herald  are  at  it  again. 

After  finally  agreeing  to  release  the  re¬ 
sults  of  an  ABC  special  investigation  into 
both  dailies’  circulation  practices,  the 
Dallas  Times  Herald  disclosed  that  the 
ABC  will  conduct  an  extended  audit  of 
the  papers’  latest  12-month  figures.  The 
ABC’s  decision  came  after  the  two  dailies 
presented  their  cases  during  the  group’s 
March  board  meeting  in  Puerto  Rico. 

In  the  interim,  the  News  reported  that 
it’s  “gathering  information’’  against  the 
Times  Herald  which  it  also  intends  to 
hand  over  to  ABC. 

While  the  Times  Herald  still  has  not 
signed  its  1980  audit  report,  ABC  figures 
for  both  papers  were  distributed  last 
month  and  tallied  losses  for  both  of  the 
dailies.  The  Times  Herald  dropped  3,752 
during  the  week  and  4,455  on  Sunday, 


AP  to  elect 
6  directors 

At  the  annual  AP  meeting,  members 
will  vote  for  six  directors. 

For  memberships  in  cities  over  50,000 
population,  the  candidates: 

— Frank  Batten,  Norfolk  (Va.)  Ledger 
Star 

— blames  E.  Burgess,  Racine  (Wise.) 
Journal-Times 

— Stanton  R.  Cook,  Chicago  Tribune 
— Katherine  Fanning,  Anchorage 
(Alaska)  Daily  News 
— James  H.  Ottaway  Jr,  Oneonta 
(N.Y.)  Daily  Star 

— Daniel  H.  Ridder,  Long  Beach 
(Calif.)  Independent 
— Otto  A.  Silha,  Minneapolis  (Minn.) 
Star 

— Jean  Alice  Small,  Kankakee  (Ill.) 
Daily  Journal 

— Arthur  Ochs  Sulzberger,  New  York 
Times 

— Darrow  Tully,  Phoenix  (Ariz.) 
Gazette. 

For  memberships  in  cities  under 
50,000,  the  candidates  are: 

— A.  L.  Alford  Jr.,  Lewiston  (Ida.) 
Morning  Tribune 

— ^John  O.  Emmerich  Jr.,  Greenwood 
(Miss.)  Commonwealth 
Incumbent  candidates  whose  current 
terms  expire  May  4  are  Batten,  Cook, 
Sulzberger,  Ridder  and  Silha.  All  are 
eligible  for  re-election. 

Director  John  M.  McClelland  of  the 
Longview  (Wash.)  Daily  News,  repre¬ 
senting  the  under-50,000  category,  has 
served  for  nine  years  and  is  not  eligible 
for  re-election. 
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while  the  News  lost  8,122  daily  and  6,546 
Sunday. 

The  audited  results  show  that  the  News 
leads  the  Times  Herald  in  total  circula¬ 
tion,  but  trails  it  in  city  zone  and  SMSA. 
The  News  gained  3,279  daily  copies  in  its 
1 1-county  SMSA  from  1979  to  1980,  com¬ 
pared  to  the  Times  Herald’s  decline  of 
3,045  daily.  During  the  same  period  on 
Sundays,  the  News  picked  up  7,351 
copies  while  the  Times  Herald  added 
1,645. 

“We  maintained  last  summer  that  no 
major  irregularities  or  violations  would 
be  found  in  our  circulation  operation,’’ 
declared  News  executive  vicepresident 
James  M.  Moroney,  who  had  been  cla¬ 
moring  for  the  Times  Herald  to  release  its 
figures  since  last  fall.  “The  results  of  the 
1980  audit  reflect  this  fact  and  further 
reflect  our  steady  growth  in  the  market 
place  while  our  competitor  shows  little  or 
no  growth.’’ 

But  Times  Herald  publisher  Thomas  R. 
McCartin  said  he  was  more  concerned 
with  the  ABC’s  auditing  techniques  than 
with  the  results  of  the  special  investiga¬ 
tion. 


“ABC  has  assured  us  that  the  upcom¬ 
ing  extended  audit  will  be  the  most  inten¬ 
sive  and  thorough  audit  it’s  ever  done  in  a 
market  and  that’s  what  I  was  after,’’ 
McCartin  said.  McCartin  said  that  while 
the  Times  Herald  still  has  not  signed  the 
disputed  1980  audit,  it  agreed  to  release 
its  numbers  after  ABC  said  it  had  no  other 
choice  except  to  press  formal  chaises 
against  the  News. 

The  Times  Herald  executive  said  the 
company  was  reluctant  “to  do  this  be¬ 
cause  it  would  have  driven  a  wedge  be¬ 
tween  (the  papers)  for  a  generation.’’ 

While  the  Times  Herald  said  it  has 
actual  copies  of  its  rival’s  sales  records 
thanks  to  an  extensive  Pinkerton  inves¬ 
tigation,  the  News  declared  that  “we’ve 
been  gathering  information  too  and  we’re 
not  going  to  sit  back  and  let  them  harass 
us  again  like  this.’’ 


Vezza  named  editor 

Richard  J.  Vezza,  32,  has  resigned  as 
executive  editor  of  Union  City  (N.J.)  Dis¬ 
patch  and  Paterson  News  to  become  edi¬ 
tor  of  Elizabeth  (N.J.)  Daily  Journal,  suc¬ 
ceeding  Richard  A.  Hight,  63,  who  will 
become  editorial  page  editor.  Paul  T.  Mil- 
ler,  II,  publisher.  Daily  Journal, 
an;'.ounced  the  appointment. 


Have  you  talked  with 
Deane  Wfeinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
new’spaper  carrier  insurance  and  bonding.  We  created  them  both. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  1934. 
Today  we  continue  to  serve  you  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  Jr.,  personally.  We  were  first,  today  we  are  foremost: 
Our  carrier  insurance,  for  example.  While  others  may  offer  a  $250.(X)0 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  (hat's  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  protection 
you  can  get.  With  aggressive  follow-through. 

And  our  underwriters  rate  a  Best’s  A  +  ,  the  highest  possible 
rating  for  financial  condition  and  operating  performance. 

Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)  474-5594 


Deane  Weinberg  Insurance  Agency,  Inc. 

1754  Westwood  Blvd.,  Los  Angeles.  CA  90024  f] 
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Newspeople  in  the  news 


James  L.  Yuenger,  longtime  Chicago 
Tribune  reporter,  editor  and  foreign  cor¬ 
respondent,  was  appointed  director  of 
news  and  information  for  the  University 
of  Chicago.  Yuenger  joined  the  Tribune 
in  1963  and  served  variously  as  the  Mos¬ 
cow  bureau  chief,  London  correspon¬ 
dent,  foreign  editor,  assistant  news  editor 
and  a  member  of  the  ^Vashington  bureau. 

*  ♦  * 

Promotions  in  restructure  of  the  cir¬ 
culation  department  of  the  Duluth  Herald 
&  News  Tribune  include: 

Mike  Huot,  promoted  to  assistant  cir¬ 
culation  director;  Greg  Hafdahl  to  cir¬ 
culation  systems/operations  manager; 
Gary  Scanlon  to  customer  services 
manager  and  Shirley  Bakke  to  circula¬ 
tion  account  manager. 

David  Peterson,  to  assistant  regional 
circulation  manager,  and  Lee  Smith,  to 
assistant  city  circulation  manager. 

*  ♦  * 

Chris  Baum,  managing  editor  of  the 
Lerner  Newspapers  Times  division,  Chi¬ 
cago,  will  spend  the  month  of  May  in 
Brazil  on  a  Journalists  Exchange  Prog¬ 
ram  under  the  auspices  of  the  National 
Association  of  the  Partners  of  the  Amer¬ 
icas.  Baum  will  study  media  operations  in 
Sao  Paulo,  the  sister  chapter  of  the  Ilinois 
Partners  of  the  Americas. 

4:  4:  * 

Kristie  M.  Twaddell  was  elected  a 
director  of  the  Chicago-based  Tribune 
Company.  Twaddell,  a  teacher,  is  a  grand 
niece  of  the  late  Colonel  Robert  R. 
McCormick,  who  was  publisher  of  the 
Chicago  Tribune.  She  fills  a  vacancy  on 
the  board  caused  by  the  retirement  of 
Garvin  E.  Tankersley. 


Stroll 

througJilV^lan 

without 

leaving 

Worcester. 


Visit  a  replica  of  Milan’s  famous 
shopping  arcade.  At  the  Worces¬ 
ter  Center  Galleria  in  Central 
New  England.  Where  we  don’t 
want  you  to  miss  a  thing. 


WORCESTER 

Telegram 

6cGazette 


Marjorie  W.  Longley,  director  of 
circulation  sales  for  the  New  York  Times, 
is  newly  appointed  director  of  public 
affairs  for  The  New  York  Times  Com¬ 
pany.  She  will  concentrate  on  working 
with  community  leaders  and  company  ex¬ 
ecutives  in  26  cities  and  towns  where  the 
company  has  affiliated  operations.  With 
the  Times  since  1948,  Longley  has  held 
several  posts,  including  manager  of  the 
school  and  college  service  of  the  circula¬ 
tion  department,  manager  of  marketing 
and  research  and  development  for  the 
book  and  educational  division,  and  also 
assistant  to  the  vicepresident  for  consum¬ 
er  marketing. 

*  *  « 

Kay  Lockridge,  free-lance  editor  and 
writer,  is  the  1981-82  president  of  the 
Deadline  Club,  the  New  York  City  pro¬ 
fessional  chapter  of  The  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi. 
Formerly  a  reporter  and  editor  with  The 
Associated  Press  in  upstate  New  York, 
Lockridge  is  the  first  woman  to  hold  the 
Deadline  Club  presidency.  She  also 
taught  journalism  at  Michigan  State  Uni¬ 
versity  before  moving  to  New  York  seven 
years  ago. 

Lockridge  was  installed  at  the  annual 
dinner  at  which  three  well-known  jour¬ 
nalists  were  inducted  into  the  club’s  Hall 
of  Fame.  They  are  John  Hohenberg, 
retired  Columbia  University  Graduate 
School  of  Journalism  professor;  Elmer 
Lower,  retired  president  of  ABC-TV 
News;  and  Walter  W.  (Red)  Smith, 
Pulitzer-Prize-winning  sports  writer/col¬ 
umnist  for  the  New  York  Times. 

4:  4:  * 

Kelso  Gillenwater  will  succeed 
Glenn  C.  Lee  as  publisher  of  the  Pasco- 
Kennewick-Richiand  (Wash.)  Tri-City 
Herald.  Lee,  who  with  his  partner  R.  F. 
Philip,  took  the  Herald  from  a  weekly  to 
a  seven-day  40,000-circulation  paper 
over  a  period  of  33  years,  has  been  desig¬ 
nated  publisher  emeritus  and  Philip,  pres¬ 
ident  of  the  Scott  Publishing  Co.,  will 
retire. 


CONGRATULATIONS— Fort  Worth 
Star-Telegram  photographer  Larry  C. 
Price  (right)  gets  warm  congratulations  on 
winning  the  1981  Pulitzer  Prize  for  spot 
news  photography.  The  award  was  for  a 
portfolio  of  photographs  showing  the  ex¬ 
ecution  of  former  Liberian  government 
officials.  Price  went  to  Liberia  last  April 
with  Star-Telegram  assistant  city  editor 
Paul  Rowan  (left). 


Paul  Anderson  was  appointed  depu¬ 
ty  news  editor  of  United  Press  Interna¬ 
tional’s  Asia-Pacific  division.  Anderson 
joined  UPI  in  1968  in  Dallas  after  serving 
in  the  Peace  Corps  in  Micronesia.  He 
worked  in  Oklahoma  City,  Seattle  and 
New  York  before  transferring  to  Hong 
Kong  in  1978. 

*  *  ♦ 

Theodore  Lutz,  former  administra¬ 
tor  of  Urban  Mass  Transportation  for  the 
U.S.  Department  of  Transportation,  was 
appointed  vicepresident-controller  of  the 
Washington  Post.  Lutz  was  general  man¬ 
ager  of  the  Washington  Metropolitan 
Area  Transit  Authority  from  1976  until 
1979  and  earlier  was  deputy  under  secret¬ 
ary  of  budget  and  program  review  at  the 
Department  of  Transportation. 


Please  contact  at  the  Tremont 
Hotel  during  ANPA  Week 


LEE  E.  DIRKS 

•  Broker 

•  Appraiser 

•  Consultant 

Serving  Newspaper 
Owners  and  Publishers 

Suite  3343,  100  Renaissance  Center 
Detroit,  Mich.  48243 
313-259-0080 
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Di  Piazza 


Higdon  Witty  Kaiser 


Williams 


Ray  G.  Dl  Piazza  is  the  newly 
appointed  western  manager-newspaper 
relations  of  Parade,  with  his  headquar¬ 
ters  in  Parade’s  San  Francisco  office.  He 
joins  the  newspaper  magazine  from  the 
Peninsula  Times-Trihune,  Palo  Alto, 
California,  where  he  was  director  of  sales 
and  marketing.  He  also  has  held  manage¬ 
ment  positions  at  the  Long  Beach  Inde¬ 
pendent  Press-Telegram  and  the  River¬ 
side  Press-Enterprise.  Di  Piazza  is  a 
founder  and  former  president  of  the 
Newspaper  Research  Council. 

*  *  * 

Robert  B.  Higdon,  employe  relations 
manager  for  the  Detroit  News,  was 
appointed  vicepresident  for  human  re¬ 
sources  at  the  Chicago  Sun-Times.  Hig¬ 
don  was  also  personnel  relations  manager 
for  the  Journal  Co.  Milwaukee,  from  1970 
to  1978. 

♦  *  ♦ 

Paul  Jones,  general  manager  and  co¬ 
editor  of  the  Lyons  (Kans.)  Daily  News, 
has  been  elected  president  of  the  Kansas 
Press  Association. 

*  *  * 

Robert  Pearman,  national  editor  of 
the  Kansas  City  Times,  has  been  named 
day  managing  editor  of  the  Omaha  World 
Herald.  Pearman  replaces  Jack  Holley  , 
who  moves  to  managing  editor  for  admi¬ 
nistration.  Pearman  had  been  with  the 
Times  25  years,  serving  as  managing  edi¬ 
tor  from  1974  to  1979. 


Robert  M.  Witty,  editor  of  the  San 
Diego  Daily  Transcript,  is  newly  named 
associate  editor  of  the  San  Diego  Tri¬ 
bune.  Before  joining  the  Transcript,  Wit¬ 
ty  worked  as  a  reporter  for  the  Tribune 
from  1%1  to  1973  and  put  in  stints  on  the 
Dallas  Times  Herald  and  Holdenville 
(Okla.)  Daily  News.  Jerry  Schniepp, 
Transcript  news  editor,  assumes  Witty’s 
former  duties  while  Ken  Placek,  pr 
manager  for  the  Northern  Building  Socie¬ 
ty  of  Auckland,  New  Zealand,  takes  over 
Schniepp’s  former  title. 

*  *  4: 

Dick  Williams,  television  columnist 
for  for  the  Atlanta  Journal  and  for  TV 
Week  in  the  Sunday  Journal  and  Con¬ 
stitution  was  named  an  editorial  associ¬ 
ate  for  the  Journal.  His  editorial  column 
will  appear  in  the  weekday  Journal  and 
the  Weekend  edition  of  the  Journal  and 
Constitution.  Williams  joined  the  Journal 
in  1979  as  an  investigative  reporter  and 
was  successively  assistant  city  editor  for 
business  and  executive  city  editor  before 
becoming  television  columnist. 

*  *  * 

John  H.  Satterwhite,  editor  of  the 
Bradford  (Pa.)  Era,  was  elected  president 
and  chief  executive  officer  of  Bradford 
Publications,  Inc.,  which  publishes  the 
Era.  He  is  a  director  of  Blue  Cross  of 
Western  Pennsylvania  and  several  news¬ 
paper  and  broadcasting  properites. 


Robert  Blair  Kaiser  is  the  newly 
named  chairman  of  the  University  of 
Nevada-Reno  journalism  department 
with  his  appointment  as  full  professor  be¬ 
ginning  July  I. 

Kaiser  succeeds  La  Rue  Gilleland, 
who  leaves  in  June  to  head  the  journalism 
department  at  Northeastern  University  in 
Boston.  Most  recently  Kaiser  has  been  a 
reporter  for  New  York  Times  ,  specializ¬ 
ing  in  religion  and  ethics.  Earlier  he  was 
Time-Life  bureau  chief  in  Rome,  free¬ 
lanced  for  magazines,  and  wrote  four 
books,  in  addition  to  a  stint  as  a  television 
newsman  and  running  a  weekly  in  Cali¬ 
fornia.  Kaiser  began  his  career  in  1958  at 
the  Arizona  Republic,  Phoenix. 

(Continued  on  page  66) 
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CALL  (202)  338-8866  and  join 
over  100  newspaper  and  magazine 
subscribers  to: 

INTERNATIONAL 

MEniCAL(^ta|l| 

TRIRUNE 

SYNDICATE 

Suite  700,  600  New  Hampshire  Avenue,  N.W. 
Weshington,  D.C.  20037 


Visit  us  at  the  AN  PA 

For  a  confidential  discussion  of  executive  recruitment 
or  organizational  training,  call  our  office  for  an  appoint¬ 
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Gingold  Feuille  Jones 

JOIN  MEMPHIS  PUBLISHING — Harold  Jones  has  joined  Memphis  Pub¬ 
lishing  Company,  publisher  of  the  Commercial  Appeal  and  the  Memphis 
Press-Scimitar,  in  the  new  position  of  assistant  marketing  and  promotion 
director.  His  move  to  Memphis  follows  a  two-year  project  in  Saudi  Arabia, 
where  he  served  as  marketing' director.  His  management  experiences  range 
from  transportation  to  architecture  and  engineering. 

Lester  Gingold  joins  the  company  in  another  newly  created  position,  that 
of  manager  of  major  retail  advertising  accounts.  He  was  an  executive  with 
Sears  Roebuck  &  Company  more  than  34  years. 

Richard  E.  Feuille  is  the  new  classified  advertising  manager,  moving  from 
assistant  advertising  director  of  the  Idaho  Statesman,  Boise.  Previously  he 
was  with  the  Newspaper  Printing  Corporation  in  El  Paso. 


Newspeople 

(Continued  from  page  65) 


Homer  Brickey,  Sunday  editor  of  the 
Toledo  Blade,  was  promoted  to  an  assis¬ 
tant  managing  editor.  Caryl  Steinman, 
assistant  editor  of  the  Living  Today  sec¬ 
tion,  was  named  features  editor. 

*  *  ♦ 

Thomas  W.  Ottenad,  national  poli¬ 
tical  correspondent  for  the  St.  Louis-Post 
Dispatch,  was  promoted  to  chief 
Washington  correspondent.  He  has  been 
a  member  of  the  Washington  bureau  staff 
for  21  years. 

*  *  * 

Leo  Bowler  was  named  to  the  new 
post  of  science  editor  of  the  San  Diego 
Evening  Tribune.  He  has  been  a  staff 
member  since  1953. 


Lee  J.  Guittar,  board  chairman  of  the 
Dallas  Times  Herald,  was  elected  a 
corporate  vicepresident  of  The  Times 
Mirror  Company.  He  will  continue  in  his 
roles  as  board  chairman  and  chief  execu¬ 
tive  officer. 

As  part  of  Guittar’s  new  duties,  the 
publishers  of  five  other  Times  Mirror 
newspapers; — Denver  Post,  Hartford 
(Conn.)  Courant,  Stamford  (Conn.) 
Times  and  the  Orange  Coast  (Calif.)  Dai¬ 
ly  Pilot— m\\  report  to  him. 

*  *  ♦ 

Narda  Zacchino  was  named  Sac¬ 
ramento  bureau  chief  for  the  Los  Angeles 
Times,  after  having  been  assistant  metro¬ 
politan  editor  since  1979  and  with  the 
newspaper  since  1970  in  various  editorial 
staff  capacities. 

Bill  Rood,  Jr.,  of  the  Sacramento 
bureau,  will  succeed  Zacchino  as  assis¬ 
tant  metropolitan  editor. 


SNPA  director  sets 
retirement  date 

Reed  Sarratt,  executive  director  of 
SNPA  and  the  SNPA  Foundation,  has 
notified  the  board  of  directors  and  the 
foundation  trustees  that  he  intends  to  re¬ 
tire  in  1983. 

Sarratt  will  be  65  in  September  of  next 
year,  but  at  the  request  of  the  executive 
committee,  he  agreed  to  remain  in  his 
present  position  until  the  Fall  of  1983. 

Named  to  AP  post 

Don  Tillery  was  appointed  to  the  newly 
created  post  of  international  operations 
manager  for  The  Associated  Press.  Til¬ 
lery,  a  native  of  Tulsa,  joined  AP  in  1972 
and  served  in  the  communications  field  in 
East  Brunswick,  N.J.,  Indianapolis  and 
Milwaukee.  He  will  be  based  at  AP  world 
headquarters  in  New  York  City. 


Newly  announced  appointments  at  The 
Associated  Press  include: 

Matt  Phillips,  assistant  chief  of  com¬ 
munications  for  Boston,  to  chief  of  com¬ 
munications  in  Milwaukee. 

Billy  Pratt,  technician  for  Helena, 
to  the  newly  created  chief  of  communica¬ 
tions  post  in  Helena. 

Dick  Flemming,  to  field  engineer  in 
Washington,  D.C. 

Stephen  Paul,  technician  for 
Newark,  to  operation  manager.  New 
York  City. 

*  ♦  ♦ 

Albert  C.  Smith  III,  publisher  of  the 
Richlands  (Va.)  News-Press  and  Clinch 
Valley  News,  Tazewell,  Va.,  was  named 
publisher  of  the  York  County  Coast  Star 
in  Kennebunk,  Maine.  He  replaces  Doug 
A.  Miller,  who  will  in  turn  take  over  the 
Virginia  posts. 

*  *  ♦ 

Glen  W.  Feigum  is  the  new  retail 
advertising  manager  of  the  Statesman- 
Journal  Co.,  Salem,  Oregon.  Feigum  fills 
a  vacancy  created  by  the  promotion  of 
John  Hawkins  to  advertising  manager. 

^ 

Gene  Prall  was  named  assistant 
New  York  sales  manager  for  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc.  He 
has  been  manager  of  the  food  group  in  the 
New  York  office  since  1979. 

Kenneth  A.  Holloway  was  named 
vicepresident  for  marketing  of  the  Hamil¬ 
ton  (Ohio)  Journal-News.  He  moved 
from  marketing  director  of  the  Holyoke 
(Mass.")  Transcript-Telegram. 

Uli  Hi 

David  Lyons,  recently  managing  edi¬ 
tor  of  the  Fort  Walton  Beach  (Fla.)  Play¬ 
ground  Daily  News,  has  become  manag¬ 
ing  editor  of  the  Odessa  (Tex.)  Amer¬ 
ican,  succeeding  Olin  Ashley. 
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John  R.  Wilhelm,  founding  dean  of 
the  College  of  Communications  at  Ohio 
University  has  been  named  dean  emer¬ 
itus  by  the  board  of  trustees  effective  with 
his  retirement  June  30. 

Wilhelm  is  taking  early  retirement 
which  provides  for  him  to  continue  as  a 
member  of  the  faculty.  He  spent  25  years 
in  foreign  correspondence  and  as  an  over¬ 
seas  news  executive  and  joined  Ohio  Uni¬ 
versity  in  1968,  being  named  dean  of  the 
new  college  four  months  later. 

♦  *  * 

Richard  Drukker  III  is  newly  prom¬ 
oted  to  commercial  printing  manager  for 
all  Drukker  Communications  affiliates. 
He  has  held  positions  in  affiliate  publica¬ 
tions,  the  Passaic-Clifton  (N.J.)  Herald- 
News  and  The  Press  Publications. 

*  ♦  * 

Gene  Washer,  editor  of  the  Leaf- 
Chronicle,  Clarksville,  Tenn.,  was 
named  general  manager  of  Nashville  Sub¬ 
urban  Newspapers,  a  division  of  Mul¬ 
timedia,  Inc. 

*  ♦  * 

Mary  Meador,  29-year  staffer  for  the 
Kilgore  (Tex.)  News  Herald,  was 
appointed  managing  editor  to  succeed 
Jack  Kilgore,  who  resigned  to  become 
public  information  officer  for  the  Pine 
Tree  Indpendent  School  District. 

*  ♦  * 

John  Vornholt,  editor  and  general 
manager  of  the  Berea  (Ky .)  Citizen  for  the 
past  five  years,  was  appointed  publisher 
of  the  Harriman  (Tenn.)  Record.  Vor¬ 
nholt  has  served  since  1979  as  president 
of  the  Kentucky  Weekly  Newspaper 
Association  and  is  a  member-at-large  of 
the  Kentucky  Press  Association  board. 
His  successor  at  the  Citizen  will  be  Jack 
Hall,  assistant  to  the  vicepresident  for 
development  at  Berea  College  since  1978. 
Hall  is  a  former  manager  of  the  Ports¬ 
mouth  (Ohio)  Times. 

Ed  Swenson,  formerly  news  editor  of 
the  Carlsbad  (N.M.)  Current-Argus,  is 
now  managing  editor  of  the  Kerrville 
(Tex.)  Daily  Times;  he  succeeds  George 
Ferguson,  who  resigned  to  operate  an 
advertising  agency  in  College  Station, 
Tex. 

*  *  * 

Richard  L.  Milewski  was  named 
transportation  supervisor  of  the 
Bloomington  (Ill.)  Daily  Pantagraph,  and 
will  supervise  distribution  of  the  news¬ 
paper  across  Central  Illinois. 

*  *  * 

Janet  Jones  was  appointed  assistant 
circulation  manager  of  the  Corvallis 
(Ore.)  Gazette-Times.  Jones  was  district 
manager  and  succeeds  Angela  Car¬ 
men,  who  has  joined  a  West  Coast  metro. 
Succeeding  Jones  in  the  district  manager 
post  is  Cody  Sorenson,  formerly  with 
the  Eugene  (Ore.)  Register-Guard. 
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ABC  election 

Robert  E.  Harris  was  elected  staff 
vicepresident,  finance  and  computer  ser¬ 
vices,  and  assistant  treasurer  of  the  Audit 
Bureau  of  Circulation.  Harris  joined  ABC 
last  November  as  director  of  finance  after 
serving  as  vicepresident  of  finance  and 
treasurer  of  Cartan  Travel  Bureau,  Inc.,  a 
subsidiary  of  Avco  Corporation,  Green¬ 
wich,  Conn. 

*  *  * 

Jan  Jarboe,  San  Antonio  Light  assis¬ 
tant  managing  editor,  was  promoted  to 
managing  editor.  She  was  formerly  on  the 
staff  of  the  Savannah  (Ga.)  Morning 
News. 


Wilson  Locke  was  appointed  edito¬ 
rial  systems  editor  for  the  Los  Angeles 
Times.  Locke,  who  joined  the  newspaper 
in  1973,  will  be  responsible  for  editing, 
typesetting  and  communications  require¬ 
ments  for  the  editorial  department. 

*  *  ♦ 

Mitch  Chortkoff,  sports  columnist 
of  the  Santa  Monica  (Calif.)  Evening  Out¬ 
look,  was  promoted  to  executive  sports 
editor. 

Leo  Noonan,  formerly  sports  editor 
of  the  San  Gabriel  Valley  Tribune,  was 
named  sports  editor  and  Chris  Long, 
formerly  assistant  sports  editor,  was 
assigned  to  cover  the  Los  Angeles  E)od- 
gers. 


There... 


and... 


From  Wall  Street  to  Threadneedle 
Street . . .  from  Chicago  to  Hong 
Kong ...  no  one  writes  with  more 
authority  on  business  matters 
than  Reuters. 

The  reason  is  simple.  No  other 
news  organization  has  such  an 
array  of  economic  expertise  and 
resources.  Each  day  thousands 
of  stockbrokers,  commodity 
traders  and  bankers  rely  on 
Reuters'  specialized  services  for 
the  sort  of  up-to-the-minute 
news  that  is  so  vital  to  their  buy 
and  sell  decisions. 

From  these  same  services 
comes  the  basic  material  used  in 
the  production  of  the  Business 
Beat  portion  of  The  Reuter  News 
Report — the  high-quality  news 
service  used  by  many  of  the 
country's  most  distinguished 
newspapers. 


The  Reuter 

News 

Report 


Here 


Our  Business  Beat  staff  in  New 
York  and  London  cull  these  spe¬ 
cialized  services  for  the  top 
breaking  business  and  economic 
stories  and  edit  them  to  present 
clear,  concise,  well-back¬ 
grounded  stories  that  comple¬ 
ment  local  business  coverage. 

Business  page  editors  and  their 
readers  like  Business  Beat.  They 
like  it  because  it's  informative  and 
distinctive— as  distinctive  as  the 
national  and  international  report¬ 
ing  that  add  luster  to  The  Reuter 
News  Report. 

For  more  information  about 
Business  Beat  and  The  Reuter 
News  Report,  contact  Manager 
Media  Services,  REUTERS,  1212 
Avenue  of  the  Americas,  New 
York,  N.Y  10036 
Telephone  (212)  730-2739 
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IS  GOOD 
JOURNALISM 
GOOD 
BUSINESS? 


This  year,  Knight-Ridder  newspapers  won 
three  Pulitzer  Prizes  and  many  other  national  and 
international  journalism  awards. 

We  believe  the  same  qualities  that  won  these 
awards,  win  readers. 

We  sell  more  newspapers  every  week  than  any 


other  company  in  America.  So  we  feel  that  our 
readers  respond  to  our  commitment  to  quality. 

We’re  proud  of  our  prize-winning  papers  and 
people.  We’re  grateful  to  the  awards  committees. 

Butwe’rehappiest  to  report  that,  indeed,  good 
JoumEillsm  continues  to  be  good  business. 


TWENTY-TWO  OF  OUR  1981  AWARDS 


Pulitzer  Prize  Gold  Medal  for  Meritorious  Public  Service 
THE  CHARLOTTE  OBSERVER 

.  Pulitzer  Prize  for  International  Reporting 

THE  MIAMI  HERALD/SHIRLEY  CHRISTIAN 

Pulitzer  Prize  for  Feature  Photography 

DETROIT  FREE  PRESS /TARO  YAMASAKI 

George  Polk  Award  for  Foreign  Reporting 

THE  MIAMI  HERALD/SHIRLEY  CHRISTIAN 

National  Headliner  Award  For  Best  Spot  News  Photograph 
SAN  JOSE  MERCURY  NEWS/GEORGE  WEDDING 

Edward  W.  Scripps  First  Amendment  Award 
LEXINGTON  HERALD 

Sigma  Delta  Chi  Award  for  Public  Service 

LONG  BEACH  INDEPENDENT,  PRESS-TELEGRAM 
JOHN  J.  FRIED  &  GERALD  P.  MERRELL 

National  Headliner  Award  for  Best  Feature  Photography 

SAN  JOSE  MERCURY  NEWS/RICHARD  WISDOM 

First  Place  World  Press  Photo  Competition 

SAN  JOSE  MERCURY  NEWS /GEORGE  WEDDING 

Nationeil  Newspaper  Magazine  Picture  of  the  Year 
SAN  JOSE  MERCURY  NEWS  /  J.  BRUCE  BAUMANN 

Overseas  Press  Club  Award  for  Best  Reporting  from  Abroad 

THE  PHILADELPHIA  INQUIRER /RICHARD  BEN  CRAMER 

Overseas  Press  Club  Award  for  Outstanding  Newspaper  Interpretation 
THE  MIAMI  HERALD/GUY  GUGLIOTTA 

National  Headliner  Award  for  Best  Columnist 
THE  PHILADELPHIA  INQUIRER /DOROTHY  STORCK 

Associated  Press  Managing  Editors  Public  Service  Award 

THE  MIAMI  HERALD 

National  Newspaper  Photographer  of  the  Year 
SAN  JOSE  MERCURY  NEWS /GEORGE  WEDDING 

28th  Ernie  Pyle  Awaird 

THE  PHILADELPHIA  INQUIRER /RICHARD  BEN  CRAMER 

Roy  W.  Howard  Public  Service  Award 
THE  CHARLOTTE  OBSERVER 

National  Headliner  Award  for  Investigative  Reporting 
THE  PHIL/VDELPHIA  INQUIRER /DON  BARLETT  &  JIM  STEELE 

Amos  Tbck  Award  for  Economic  Understanding 
THE  PHILADELPHIA  INQUIRER/ J.  A.  LIVINGSTON 

National  Headliner  Award  for  Outstanding  News  Reporting 

THE  MIAMI  HERALD 

George  Polk  Award  for  Local  Reporting 

THE  MIAMI  HERALD 

George  Polk  Award  for  Best  Regional  Reporting 

THE  CHARLOTTE  OBSERVER 
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Detroit  FYee  Press  photographer  Thro  Yamasaki  went  behind 
prison  walls  to  learn  the  truth  about  conditions.  He  came  out  with  these  pictures, 
and  a  Pulitzer  Prize  for  Feature  Photography. 


Proceeds  from  sale 
willed  to  YMCA  camp 


By  Jim  Newton 

Nobody  knew  when  Campbell  Card 
collapsed  and  died  of  a  heart  attack  at  his 
desk  in  the  editorial  department  of  the 
Hamilton  (Ohio)  Evening  Journal,  Octo¬ 
ber  25,  1921,  the  impact  his  death  would 
have  on  the  lives  of  tens  of  thousands  of 
boys  and  girls,  men  and  women,  through¬ 
out  Ohio,  Kentucky  and  Indiana. 

At  age  26,  he  was  the  heir  apparent  to 
the  newspaper  founded  by  his  father, 
Homer  Card,  in  1888. 

The  young  man  had  served  as  a  pilot  in 
World  War  I,  a  war  his  uncle — Congress¬ 
man  Warren  Card  of  Hamilton — had  co¬ 
sponsored  in  Washington  to  stop  the 
Kaiser  and  take  our  nation  to  battle  in  the 
“war  to  end  all  wars.” 

He  survived  the  war,  was  the  obvious 
future  publisher  of  the  newspaper,  was 
soon  to  be  married,  when  death  struck. 

His  father,  Homer  Card,  was  grief 
stricken.  He  had  won  most  of  his  news¬ 
paper’s  battles  on  the  street,  but  lost  his 
most  treasured  possession  in  his  own 
editorial  department. 

The  loss  of  Homer  Card’s  son  in  1921 
was — nearly  50  years  later — to  lead  the 
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largest  endowment  ever  received  by  a 
YMCA  camp;  more  than  $6.5  million  to 
the  Hamilton  camp  that  Homer  Card  had 
established  as  a  memorial  to  his  son  in 
1926. 

Camp  Campbell  Card  was  completed 
in  1927  as  a  summer  camp,  to  provide  at 
that  time  what  was  described  as  one  of  the 
finest  camps  in  the  nation.  By  compari¬ 
son,  50  years  later,  the  original  camp  had 
been  a  polite  refugee  camp  and  the  new 
one  a  pleasant  outdoor  Hilton. 

In  1927  the  summer  camp  facilities  in¬ 
cluded  sleeping  cabins  for  125  boys,  a 
dining  hall,  a  recreation  hall,  toilet  facili¬ 
ties  and  staff  housing. 

In  1981,  there  are  now  four  winterized 
sleeping  lodges,  housing  24  to  30  persons, 
12  to  15  in  each  of  two  sleeping  rooms  ;  all 
new.  Each  room  is  equipped  with  a  mod¬ 
ern  bathroom,  plus  a  group  livingroom 
with  fireplace,  and  electrically  heated. 
Total  winter  capacity  up  to  120  persons. 

There  are  six  older  cabins  in  the 
“Pioneer  Area”,  each  housing  10  per¬ 
sons,  with  detached  restroom  facilities. 
“Pioneer”  capacity,  60. 

The  recently  remodeled  recreation  hall 
is  heated,  complete  with  state,  camp 
store,  restrooms,  one  conference  room, 
resident  director’s  office,  outdoor  educa¬ 
tion  director’s  office,  a  sign-out  equip¬ 
ment  room,  and  a  large  fireplace. 

Completely  new  is  the  summer  village 
with  four  sleeping  lodges,  each  with  two 
sleeping  rooms  and  bath  room  facilities, 
housing  10  in  each  dorm  room,  plus  a 
group  livingroom.  This  unique  village  is 
elevated  and  connected  by  elevated  walk¬ 
ways  leading  to  a  large  covered  program 
shelter.  Summer  village  capacity,  80. 

The  dining  room  has  a  capacity  of  250, 
an  all  modern  kitchen,  the  warmth  of  a 
mammoth  fireplace,  and  is  completely 
heated  for  year-round  use. 

Recreational  facilities  include  basket¬ 
ball,  volleyball,  handball  and  tennis 
courts,  all  with  lights.  There  are  three 
softball  fields,  one  is  lighted.  There  is 
boating,  horseback  riding,  an  outdoor 
swimming  pool,  and  “Chapel  in  the 
Pines,”  campfire  sites  and  ajogging  trail. 

The  175-acre  site  attracted  more  than 
37,000  boys  and  girls,  men  and  women,  in 
1980;  from  schools,  churches,  social 
organizations,  every  walk  of  life. 

That  was  the  way  Homer  Card  would 
have  wanted  it.  From  the  formal  dedica¬ 
tion  of  the  camp  in  1927  untl  his  death  in 
1952,  he  was  a  constant  and  avid  suppor¬ 
ter  of  the  camp  and  his  carrier  boys  and 
newspaper  employes  were  his  guests  at 
regular  outings  at  the  camp. 

Following  his  death,  his  widow 
assumed  reins  of  the  newspaper  and 


maintained  his  interest  and  support  of  the 
camp.  The  Hamilton  Evening  Journal  ac¬ 
quired  the  Hamilton  Daily  News  in  1932, 
and  the  paper  became  the  Hamilton 
Journal-News. 

Homer  Card’s  first  wife  died  in  May  of 
1934,  and  he  married  Ethelyne  Grove  on 
July  5,  1935.  She  was  a  registered  nurse 
and  a  native  of  Martinsburg,  W.Va.  The 
wedding  took  place  in  Washington, 
where  Mr.  Card  was  to  serve  as  a  member 
of  the  board  of  the  U.S.  Chamber  of  Com¬ 
merce. 

In  1949,  Mr.  and  Mrs.  Card  gave 
$36,000  for  a  new  swimming  pool  at  the 
camp  and  additional  improvements  con¬ 
tinued.  He  died  Oct.  8,  1952,  age  86. 

Mrs.  Card’s  dedication  to  the  news¬ 
paper,  the  community  and  the  camp  nev¬ 
er  waned. 

She  married  Harry  B.  Gramm  on  Dec. 
31,  1953  in  her  Hamilton  home.  He  was 
manager  of  the  New  York  office  of  John 
W.  Cullen  Co.,  the  national  advertising 
representatives  of  the  Journal-News. 
Gramm  died  in  1960  at  their  home  in  Win¬ 
ter  Park,  Fla. 

The  newspaper  and  the  camp  con¬ 
tinued  to  flourish  for  the  next  10  years 
under  the  leadership  and  with  the  enthu¬ 
siasm  offered  by  Mrs.  Gramm. 

On  October  19, 1970,  at  age  62,  she  died 
in  Winter  Park.  Her  will  stipulated  that 
the  newspaper  be  sold — and  proceeds  be 
given  to  Camp  Campbell  Card. 

The  newspaper  was  sold  to  Harte- 
Hanks  Newspapers  Inc.,  Houston,  on 
May  28,  1971  and  Camp  Card  received 
the  endowment  of  more  than  $6.5  million, 
the  largest  single  endowment  ever  bes¬ 
towed  on  a  YMCA  camp. 

Her  will  stipulated  that  the  money  “be 
used  exclusively  for  the  maintenance,  de¬ 
velopment,  improvement  and/or  beauti¬ 
fication  of  Camp  Campbell  Card.” 

The  camp  has  gone  from  a  budget  of 
$48,000  in  1971  to  $507,000  in  1981,  with 
60%  from  fees  and  40%  from  interest  de¬ 
rived  from  the  endowment. 

More  than  $1.25  million  in  improve¬ 
ments  have  been  made  since  the  endow¬ 
ment  was  received,  and  all  expenditures 
have  come  from  the  dividends  received 
from  investments  of  the  endowment. 

The  camp  in  1980  had  an  appraised  re¬ 
placement  value  of  more  than  $1.76  mil¬ 
lion  plus  $250,000  in  underground  utili¬ 
ties,  including  sewer  lines  for  its  own 
sewage  treatment  plant  along  the  banks  of 
the  Great  Miami  River. 

The  camp  went  co-ed  in  1976,  and  is 
now  open  to  boys  and  girls,  men  and 
women.  In  1980  there  were  210  groups 
that  held  outings  there,  more  than  12,500 
persons  involved. 

There  were  more  than  32,000  campers 
last  year,  winter  and  summer,  including 
public  and  parochial  school  children  who 
spend  a  day  to  a  week  at  the  camp,  study¬ 
ing  the  outdoors  while  receiving  their  nor¬ 
mal  classroom  academic  training. 
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Sportswriters  rapped 
by  KC  managing  editor 


By  Celeste  Huenergard 

A  few  years  ago,  the  managing  editor  of 
the  Kansas  City  Star  visited  the  press  box 
after  a  national  horse  race.  He  was 
amazed  at  what  he  found:  100  sportswri¬ 
ters  ignoring  their  typewriters  and  the 
front  door  that  might  have  led  to  an  inter¬ 
view,  to  casually  await  the  track’s  official 
press  release  on  the  event. 

When  the  furnished  material  arrived, 
the  same  reporters  sat  down  and  wrote 
their  stories.  None  of  them  had  talked  to 
the  race  participants. 

“I  found  it  appalling  and  very  unpro¬ 
fessional,”  Mike  Waller  recalled  during  a 
two-day  workshop  sponsored  by  the  Star 
and  its  morning  sister,  the  Times,  for  the 
papers’  joint  sports  staff.  “I  don’t  know 
how  often  that  happens  but  when  it  does, 
it  hurts  everybody  in  the  sports  depart¬ 
ment.” 

Waller  warned  his  listeners  that  the 
boundary  between  professionalism  and 
friendship  is  another  sore  spot  among 
many  sportswriters. 

“It’s  easy  to  become  friends  with  your 
sources — they’re  usually  nice  guys — and 
forget  first  and  foremost  that  you  are  a 
reporter,”  he  said,  adding  that  the  prob¬ 
lem  can  multiply  because  “most  athletes 
and  coaches  have  bigger  egos  than  politi¬ 
cians.” 

As  an  example  of  overstepping  that 
boundary.  Waller  referred  to  one  sports- 
writer  who  would  demonstrate  his  con¬ 
gratulations  by  slapping  the  winning  play¬ 
ers  on  the  bottom  as  they  returned  to  the 
locker  room 

“There’s  nothing  wrong  with  congratu¬ 
lating  anyone,  but  I  doubt  if  a  political 
reporter  would  pat  the  mayor  on  the 
butt,”  he  said. 

Sources  should  be  cultivated  profes- 
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sionally  and  on  a  regular  in-person  basis, 
even  if  it  means  just  having  coffee  with 
them  for  ten  minutes  a  day,  the  editor 
said.  He  also  advised  his  audience  not  to 
overlook  their  sources’  secretaries  as  in¬ 
formation  providers. 

In  addition  to  Waller’s  pronounce¬ 
ments,  Jay  Searcy,  executive  sports  edi¬ 
tor  of  the  Philadelphia  Inquirer,  and 
Kenn  Finkel,  assistant  sports  editor  in 
charge  of  the  copy  desk  at  the  New  York 
Times,  ticked  off  ways  to  improve  report¬ 
ing  and  editing  techniques. 

Searcy,  whose  own  sports  department 
was  kept  busy  last  year  when  Phi¬ 
ladelphia  made  it  to  the  finals  in  the  NBA, 
Super  Bowl,  Stanley  Jup,  and  the  World 
Series,  offered  the  following  list  of  dos 
and  don’ts. 

— Avoid  overstatement,  an  immediate 
sign  of  a  reporter’s  inexperience  which 
tends  to  build  an  immediate  distrust  with 
the  reader. 

— Eliminate  needless  words  which 
cause  readers  extra  work  and  useless  and 
inane  quotes  elicited  by  useless  and  inane 
questions. 

— Stop  following  the  pack.  It  may  be  a 
wonderful  place  to  be  because  you  feel 
secure,  but  you’ll  produce  better  writing, 
better  stories  and  win  more  respect  on 
your  own. 

— Avoid  commentary  in  straight  news 
stories.  It’s  unfair  to  the  reader,  an  ego 
trip  for  the  writer  and  reflects  lazy  re¬ 
porting. 

— Be  in  touch  with  your  audience.  Too 
often  sportswriters  write  for  one  another 
and  tend  to  forget  that  readers  have  legiti¬ 
mate  questions  and  don’t  care  about  your 
witticisms. 

— Don’t  sacrifice  information  for  style. 
If  you  get  the  proper  information  and  put 
it  in  order,  then  the  style  will  come  later. 
Read  your  early  game  stuff  as  a  example 
of  this  and  you’ll  see  that  it  appears  stiff. 
If  readers  want  style,  they’ll  read  Fitz¬ 
gerald  or  Hernmingway. 

— Know  your  limitations.  We  have  one 
of  the  best  and  most  respected  sports  col¬ 
umnists  in  the  city  but  he  can’t  write 
humor  and  he  doesn’t  know  it.  We’ve 
talked  to  him  and  he  still  writes  his  un- 
humorous  humor  but  at  least  he  doesn’t 
do  it  quite  as  often. 

Telling  his  listeners  that  “you  should 
read  every  story  you  have  to  edit  with 
your  hands  behind  your  back  ...  to 
find  out  what  the  reporter  is  trying  to 
say,”  Finkel  said  the  copy  editor’s  main 
responsibility  is  to  challenge. 

Additional  responsibilities,  he  con¬ 
tinued,  include:  to  be  certain  that  all  ques¬ 
tions  are  answered  and  that  there  are  no 
holes  in  a  story;  that  grammar,  spelling. 


punctuation  and  style  are  correct;  that  the 
way  the  story  reads  is  improved;  that 
headlines  push  the  readers  into  a  story; 
and  that  captions  give  information  and 
add  to  the  appeal  of  the  picture. 

Turning  the  coin  over,  Finkel  gave  the 
following  suggestions  on  how  not  to  edit: 

Don’t  make  every  story  read  as  though 
you  wrote  it;  don’t  edit  by  absolutes — 
trying  to  remove  ever  adverb  and  adjec¬ 
tive,  limit  every  sentence  to  a  specific 
word  count;  and  don’t  assume  that  the 
reader  or  author  knows  nothing  or  every¬ 
thing. 

Getting  more  specific,  Finkel  perused 
the  Kansas  City  papers  and  offered  the 
following  advice: 

— Hometown  athletes  who  have  gone 
on  to  national  fame  should  not  be  con¬ 
stantly  identified  with  the  hometown  in 
the  hometown  newspapers.  Finkel 
pointed  out  that  Tom  Watson  was  con¬ 
tinuously  referred  to  as  “Tom  Watson  of 
Kansas  City”  in  the  two  local  papers. 
That’s  the  silliest  thing  I’ve  ever  heard, 
Finkel  said. 

— Winners  of  the  World  Series  are  not 
“world  champions.” 

— Keeping  in  mind  that  the  Soviet  Un¬ 
ion  includes  other  countries  besides  Rus¬ 
sia,  Soviet  teams  should  not  be  referred 
to  as  “Russian”  unless  they  are  identified 
first  as  Soviet. 

— War  references  such  as  “battling”  or 
“troops  being  sent  in”  should  be  avoided 
since  a  sporting  event  is  a  game  not  a  war. 

— When  the  phrase,  “one  of  the 
greatest”  is  used,  it  must  be  backed  up. 
To  say  that  the  Kansas  City  basketball 
team  had  “one  of  its  greatest  come¬ 
backs”  when  it  had  14  minutes  left  to 
play  is  not  believable. 

Library  shield  law 
proposed  for  N.Y.S. 

New  York  Assemblyman  Steven  San¬ 
ders  introduced  a  bill  into  the  State 
Legislature  which  will  shield  the  records 
and  information  of  any  library  from  sub¬ 
poena  by  a  court  or  tribunal. 

Sander’s  bill  was  in  response  to  recent 
court  cases  involving  the  Moral  Majority 
and  similar  groups. 

In  one  case,  the  Moral  Majority  sued 
the  Washington  State  Library  to  obtain 
the  list  of  schools  which  had  checked  out 
a  film  on  sex  education. 

“If  the  Washington  State  Library  were 
forced  to  disclose  the  information,  the 
results  might  have  been  very  de¬ 
trimental,”  Sanders  commented,  saying 
the  Moral  Majority  wanted  to  use  the  list 
“to  fight  against  those  who  would  show 
films  that  are  ‘morally  offensive’  to 
them.” 

He  added  disclosure  of  individuals 
checking  out  books  would  violate  their 
rights  of  privacy  and  rights  under  the 
First  Amendment. 
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Editor  calls  ombudsmen 
a  ‘sham’  and  a  ‘bad  idea’ 


By  John  Consoli 

In  the  aftermath  of  the  Janet  Cooke — 
Washington  Post  incident,  St.  Peters¬ 
burg  (Fla.)  Times  executive  editor  Bob 
Haiman  told  Editor  &  Publisher,  “This  is 
not  just  a  one  week  story.  It  will  be 
around  for  a  while.” 

At  a  panel  discussion  during  the  annual 
meeting  of  the  American  Society  of 
Newspaper  Editors  (ASNE)  the  follow¬ 
ing  morning,  Haiman  single-handedly 
assured  that  it  would  continue  to  b;  dis¬ 
cussed  among  newspaper  circles  for 
some  time  when  he  denounced  the  role  of 
newspaper  ombudsmen  and  implied  that 
if  the  Post’s  ombudsman.  Bill  Green,  had 
done  his  job  properly,  the  Cooke  incident 
might  have  been  prevented. 

Green,  who  was  on  the  same  panel  as 
Haiman,  responded  angrily  before  the  au¬ 
dience  of  the  nation’s  newspaper  editors, 
“It  seems  to  me  Bob  Haiman  represents 
the  worst  arrogance  in  this  business.” 

Bad  idea 

Haiman  called  ombudsmen  or  reader 
advocate  editors  a  “bad  idea”  and  a 
“sham”  and  said  what  the  industry  needs 
is  “sustained,  systematic,  disinterested, 
objective  criticism  and  analysis  by  intel¬ 
lectuals  and  ordinary  citizens  outside  our 
papers.” 

“There  are  some  who  will  point  to  the 
Washington  Post’s  fake  story  and  lost 
Pulitzer  Prize  and  say,  “Now  look  at 
what  Bill  Green  did  on  that  story,”  Hai¬ 
man  said.  Green  had  put  together  a  de¬ 
tailed  report  of  how  the  Cooke  fraud 
came  about,  following  interviews  with  47 
members  of  the  Post  staff.  It  was  pub¬ 
lished  on  four  pages  of  the  Post  just  three 
days  after  the  disclosure  that  Cooke’s 
story  about  an  8-year  old  heroin  addict 
had  been  fabricated. 

Haiman  said  people  should  not  try  to 
use  the  Post  incident  as  support  for  the 
notion  that  ombudsmen  are  a  good  idea. 

“We  all  admire  Bill  Green  for  the  re¬ 
markable  work  he’s  done  on  this  unfor¬ 
tunate  case.  .  .  and  I  believe  we  all 
admire  the  Post  for  turning  him  loose  to 
do  it,”  Haiman  said.  “But  let’s  remem¬ 
ber,  Green’s  role  was  to  do  the  post  mor- 
tum  on  a  disaster.  That  gruesome  task 
which  falls  to  every  coroner — to  pick 
through  the  tatters  of  flesh  after  a  terrible 
crash.” 

“One  hopes,”  said  Haiman,  “that  the 
solution  we  seek  to  improve  the  credibil¬ 
ity  of  newspapers  would  have  more  to  do 
with  trying  to  keep  the  plane 
flying.  .  .  with  monitoring  the  captain 
and  crew  who  fly  it.  .  .  and  with  trying 
to  avoid  the  crash  in  the  first  place.  But 
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you  see,  that’s  not  the  way  most  ombuds¬ 
men  work.” 

Most  ombudsmen,  Haiman  said,  oper¬ 
ate  on  the  idea  that  they  do  not  get  in¬ 
volved  until  after  the  fact. 

“Mr.  Green  has  done  well,  but  I  do  not 
see  his  performance,  even  on  this  ex¬ 
traordinary  story,  as  an  argument  in  favor 
of  ombudsmen,”  Haiman  said. 

“We  can  use  criticism,”  the  Florida 
editor  said.  “We  need  the  criticism.  As 
one  of  the  basic  institutions  of  democra¬ 
cy,  we  ought  to  have  criticism. 

“Please  let’s  not  indulge  in  this  sham  of 
doing  it  to  ourselves.  .  .  after  the 
fact.  .  .  and  then  trying  to  persuade  our 
readers  that  it  is  being  done  well.” 

Haiman  listed  a  number  of  other 
reasons  as  to  why  he  feels  the  ombuds¬ 
man  concept  should  be  dropped  by  the 
some  18  newspapers  around  the  nation 
who  now  use  it.  He  said  the  idea  of  news¬ 
papers  touting  their  ombudsmen  or  inter¬ 
nal  critics  is  not  “honest  or  even  candid.  ” 

“We  are  told  that  one  reason  to  have  an 
ombudsman  is  to  open  up  lines  of  com¬ 
munication  between  readers  and  editors. 
If  that  is  so,  then  why  are  we  interposing 
this  person  called  the  ombudsman  be¬ 
tween  the  readers  and  the  editor.  If  we 
want  to  get  close  to  readers,  then  why 
don’t  we  answer  our  own  phones  and 
open  our  own  mail.  .  .  rather  than 
appointing  an  ombudsman  to  do  it.” 

Haiman  told  editors,  “It  is  a  misguided 
effort  to  tell  our  readers  about 
ourselves.” 

“I’ve  heard  of  some  ombudsmen 
whose  job  it  is  not  to  criticize  their  news¬ 
papers,  but  rather  to  write  chatty  little 
columns  about  ‘who’  we  are  and  ‘what’ 
we  do  in  this  fascinating  business  called 
newspapering.  Sort  of  a  more  accurate 
print  version  of  the  Lou  Grant 
Show.  .  .  you  know,  what  those  news¬ 
paper  people  are  really  like. 

“I  hear  talk  that  we  have  to  personalize 
ourselves.  .  .  to  try  to  counter  that 
humanized  advantage  that  television  has 
over  us.  .  .  with  Uncle  Walter  and  now  I 
guess,  nephew  Dan,  coming  into  the 
home  in  living  color. 

Lou  Grantsmanship 

“I  have  some  problems  with  that, 
too,”  Haiman  said.  “We  should  encour¬ 
age  our  top  writers  and  columnists  to  let 
their  personalities  show  through  and 
come  alive  in  their  copy.  But  this  Lou 
Grantsmanship,  this  Hollywood-izing, 
this  turning  the  press  into  a  studio  of 
stars,  is  a  mistake.  It  can  blind  us  to  what 
we  are  supposed  to  be  and  make  us  forget 
which  side  of  the  footlights  we  are  sup¬ 


posed  to  be  on.” 

Haiman  said  the  ombudsmen  should 
not  even  be  blamed  for  failing  to  catch  a 
newspaper’s  mistakes.  “If  we  want 
someone  to  work  harder  on  the  quality 
control  of  our  city  or  metro  sections,  let’s 
give  the  job  to  people  called  city  editors 
and  metro  editors,  not  to  some  semi¬ 
outsider  called  an  ombudsman.” 

Ben  Bradlee,  executive  editor  of  the 
Washington  Post,  also  took  exception  to 
some  of  Haiman’s  statements. 


"We  can  use  criticism.  We  need 
criticism.  As  one  of  the  basic  in¬ 
stitutions  of  democracy,  we  ought 
to  hove  criticism. 

"Please  let's  not  indulge  in  this 
shorn  of  doing  it  ourselves 
.  .  .  after  the  fact.  .  .  and  then 
trying  to  persuade  our  readers  that 
it  is  being  done  well." — Bob  Hai¬ 
man,  executive  editor,  St.  Peters¬ 
burg  Times. 


Pointing  out  that  Green  is  working  as 
ombudsman  at  the  Post  while  on  a  leave 
of  absence  from  a  professorship  at  Duke 
University,  Bradlee  said,  “Mr.  Haiman 
seems  to  feel  an  ombudsman  should  be  an 
outsider  (from  the  newspaper.)  Duke 
University  is  about  as  outside  as  ypu  can 
get.” 

Bradlee  also  pointed  out  that  Green,  as 
ombudsman,  is  the  only  person  at  the 
Post  with  a  contract.  “The  executive  edi¬ 
tor  doesn’t  even  have  a  contract,”  he 
said. 

"I  think  the  (newspaper)  busi¬ 
ness  would  be  much  better  off  if 
there  were  fewer  executive  editors 
and  more  ombudsmen." — Paul 
Jonensch,  executive  editor,  Louis¬ 
ville  Courier-Journal  and  Times. 


Bradlee  said  he  never  tells  Green  what 
to  write  about  and  said  when  the  Cooke 
incident  surfaced,  “I  didn’t  tell  Bill  Green 
what  to  write.” 

Paul  Janensch,  executive  editor  of  the 
Louisville  Courier-Journal  and  Times, 
also  disagreed  with  Haiman.  “I  think  the 
(newspaper)  business  would  be  much  bet¬ 
ter  off  if  there  were  fewer  executive  edi¬ 
tors  and  more  ombudsmen.” 

A1  JaCoby  of  the  San  Diego  Union, 
who  is  the  head  of  a  national  newspaper 
ombudsmen  group,  told  the  audience  of 
editors,  “An  ombudsman  can  be  awfully 
valuable  to  your  newspaper.  An  ombuds¬ 
man  can  indeed  help  you  stay  out  of  trou¬ 
ble  and  when  you  get  into  trouble  can  help 
you  get  out.” 

JaCoby  said  an  ombudsman  has  the 
(Continued  on  page  78) 
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''Texaco’s  got  a 
way  to  turn  coal 
into  clean  energy. 
It’s  electrifying]” 

—  Bob  Hope 
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America’s  got  enough  coal  to  keep  your  lights  on  for  hundreds  of  years. 
And  Texaco’s  coal  gasification  process  could  mean 
you  won’t  have  to  worry  about  how  it  affects  the  environment. 


One  of  the  main  problems 
with  burning  coal  to  generate 
electricity  has  been,  of  course, 


We’ve  already  successfully 
proven  the  gasification  process  in 
small-scale  plants.  Now  Texaco 


to  burn  it  in  an  environmentally  is  working  with  other  companies 


acceptable  manner. 

But  Texaco’s  developed  a 
process  to  turn  our  most 
plentiful  energy  resource  into 
clean-burning  fuel  gas  which 
can  be  used  to  produce  power 
for  generating  electricity. 


and  organizations  to  build  a  large 
coal  gasification/electrical  gener¬ 
ating  plant  in  the  Mojave  Desert. 
It  will  turn  a  thousand  tons  of 
coal  a  day  into  electricity. 

Some  years  from  now, 
Texaco’s  investment  in  coal  gasifi¬ 


cation  technology  can  mean 
you’ll  have  the  electricity  you’ll 
need— and  without  worrying 
about  environmental  effects. 


TEXACO 


You  can  trust  the  Star 
at  home,  at  work, 
or  in  your  car. 


Ex-press  secretaries 
talk  shop  at  ASNE 


By  John  Consoli 

Three  former  W  hite  House  press  secre¬ 
taries  were  given  the  opportunity  to  roast 
the  White  House  press  corps  last  week, 
but  instead  opted  for  some  polite  con¬ 
structive  criticism. 

One  reporter  covering  the  session  for 
the  Washington  Post  wrote,  that  two  of 
them — Ron  Ziegler  and  Ron  Nessen — 
“might  almost  have  been  looking  for  jobs 
as  reporters,  they  were  so  nice.” 

The  third  ex-Presidential  press  secret¬ 
ary,  Jody  Powell,  had  more  to  say,  but 
was  careful  to  explain  why  he  wasn’t  real¬ 
ly  trying  to  be  so  hard  on  the  press. 

“It  seems  to  me  that  the  relationship 
between  government  and  the  Fourth 
Estate  probably  doesn’t  work  as  well  as  it 
should,”  Powell  said,  “in  providing  the 
American  people  with  the  information 
they  need  to  make  the  decision^  they 
have  to  make  in  order  for  the  country  to 
govern  itself.” 

He  went  on  to  say  that  whatever  prob¬ 
lems  exist  are  “not  primarily  due  to 
malice  on  the  part  of  those  who  cover  the 
White  House”  and  are  not  due  to  “de¬ 
ceit”  on  the  part  of  those  who  speak  for 
the  White  House. 

Both  “sides,”  he  said,  must  operate 
against  “artificial  deadlines  which  have 
no  bearing  on  what  is  going  on  in  the 
world,”  both  must  “make  decisions 
based  on  inadequate  information,”  both 
“must  make  decisions  based  on  what  the 
other  side  is  perceived  to  do  or  thought 
will  do,”  and  both  “institutions  tend  to 
react  in  a  hostile  way  whenever  they  are 
criticized.” 

“What  are  the  solutions  to  these  prob¬ 
lems?”  Powell  was  asked. 

“Now  that  I’m  no  longer  in  the  White 
House  I  will  let  others  worry  about  the 
solutions,”  he  said.  Powell  is  also  writing 
a  book  on  the  media  and  some  of  his 
solutions  are  expected  to  appear  in  that 
when  it  hits  the  bookstands. 

“Reporters  would  do  well  to  get  out  of 
the  White  House  for  a  while  and  get  into 
the  agencies  and  departments  (of  the  gov¬ 
ernment),”  Nessen  said. 

The  press  secretary  under  Gerald  Ford 
said  there  seems  to  be  a  sense  by  the  press 
corps  that  a  story  from  the  White  House 
will  be  more  apt  to  get  on  the  front  page 
than  a  story  from  the  Commerce  Depart¬ 
ment. 

Nessen  said  the  press  secretary’s  office 
staff  today  numbers  about  50,  while 
under  President  Johnson  it  numbered 
only  seven.  This,  he  said,  is  due  to  the 
larger  number  of  reporters  covering  the 
White  House  today. 

Nessen  also  said  newspapers  should 


also  use  more  “experts”  in  the  coverage 
of  the  White  House. 

“White  House  reporters  tend  to  be 
generalists  who  know  a  little  about  a  lot,” 
he  said.  Newspapers,  he  said,  should  hire 
experts  in  the  area  of  economy,  energy, 
foreign  policy  and  taxes  to  cover  those 
beats  or  to  help  analyze  trends. 

“Make  the  experts  into  reporters  in¬ 
stead  of  the  other  way  around,”  he  said. 

Ziegler,  who  probably  had  the  most 
adverse  relationship  with  the  White 
House  press  corps  of  any  press  secretary 
in  history  was  totally  polite. 

“Things  really  do  appear  differently 
from  the  outside  than  from  the  inside,”  he 
said.  “We  do  in  America  have  the  best 
press  corps  than  in  any  capital  (city)  any¬ 
where.” 

Zeigler  said  the  press  should  not  deem 
every  criticism  against  it  as  an  attack  on 
the  First  Amendment. 

“Too  often  when  criticism  is  addressed 
do  the  press,  the  reaction  is  overreac¬ 
tion,”  said  Zeigler,  who  added  that  he 
knows  what  it’s  like  to  have  credibility 
taken  away. 

Jack  Nelson,  White  House  correspon¬ 
dent  for  the  Los  Angeles  Times,  who  par¬ 
ticipated  on  the  panel,  said  the  reason  the 
White  House  gets  saturation  coverage  is 
“the  White  House  is  where  the  power 
is.”  He  said  this  is  especially  true  of  the 
Reagan  Administration  with  the  “deputy 
presidents” — Ed  Meese  and  Jim  Baker. 
“We  need  tremendous  coverage  of  the 
White  House,”  he  said. 

Nelson  said  the  problem  arises,  not  be¬ 
cause  of  the  press’  attitude,  but  because 
many  government  officials  feel  it  is  not 
the  public’s  business  to  know  certain 
things. 

Responding  to  that,  Powell  said,  “that 
may  be  overstating  the  case  just  a  bit.  It 
seems  to  me  people  in  government  should 
have  the  right,  and  perhaps  an  obligation 
to  seek  to  maintain  some  degree  of  con¬ 
fidentiality  in  the  running  of  govern¬ 
ment.” 

Powell  said  certain  information,  while 
the  decision  is  in  the  process  of  being 
arrived  at  and  could  jeopardize  the  out¬ 
come,  should  be  kept  confidential  until  a 
decision  has  been  made.  “At  that  point, 
there  is  an  obligation  to  make  it  known 
how  you  arrived  at  the  decision  and 
why,”  he  said. 

Zeigler  said  he  “never  walked  out  and 
lied”  to  the  press  during  his  term  as  press 
secretary.  “I  know  that  some  of  the 
things  I  said  turned  out  not  to  be  true.” 
He  said  many  times  he  attempted  “to 
develop  a  composite  of  the  facts.” 

Zeigler  said  sometimes  press  secretar¬ 
ies  will  say  they  don’t  know  or  have  no 


comment,  when  they  really  do  know,  but 
added  he  knows  of  no  press  secretary 
who  has  ever  given  out  false  information. 

Powell  said  he  lied — but  “only”  on  one 
occasion.  Powell  related  how  he  told  a 
reporter  that  the  United  States  would 
absolutely  not  attempt  to  use  force  to  res¬ 
cue  the  hostages  in  Iran,  while  at  the  same 
time  knowing  that  a  rescue  raid  attempt 
was  set  to  be  pulled  off  a  few  days  later. 

“I  regret  doing  it,”  he  said,  “but  if  I 
had  to  do  it  over  again,  I  would.” 

Powell  was  asked  to  describe  what  his 
opinion  was  of  the  worst  example  of  re¬ 
porting.  He  cited  two  columns — one  writ¬ 
ten  by  Jack  Anderson  and  the  other  writ¬ 
ten  by  Evans  and  Novak. 

Without  naming  the  authors,  Powell 
described  the  columns  as  “fabrications.” 
One  reported  that  President  Carter  was 
planning  to  invade  Iran  for  political  pur¬ 
poses  just  before  the  election.  The  second 
reported  that  White  House  counsel  Lloyd 
Cutler  had  made  a  secret  deal  for  the  pre¬ 
election  release  of  the  American  hos¬ 
tages. 

Powell  said  no  one  from  the  White 
House  or  the  Defense  Department,  to  his 
knowledge,  was  ever  contacted  to  at  least 
comment  on  the  reports. 

Calling  them  “columns  under  the  guise 
of  reporting,”  he  added,  “what  recourse 
did  we  have?  You  can’t  sue  for  libel.” 

He  said  an  attempt  was  made  to  get  a 
White  House  denial  of  the  stories  put  out 
over  the  wire  services.  Beyond  that,  he 
said,  there  was  not  “a  hell  of  a  lot  of 
recourse.” 

Nessen  pointed  out  that  there  “is  a 
tendency  to  dismiss  official  government 
denials.”  He  said  they  are  looked  at  by 
reporters  as  “self  serving  and  predict¬ 
able.” 

Nelson  agreed. 

“In  the  aftermath  of  Watergate  and 
Vietnam  and  all  the  official  lies  that  went 
out.  .  .  the  Washington  Press  corps  did 
get  cynical,”  he  said.  “There  has  been  a 
tremendous  amount  of  relatively  loose  re¬ 
porting  developing  in  recent  year,”  he 
added,  “and  the  pendulum  may  be  begin¬ 
ning  to  swing  back.” 

Nelson  also  agreed  with  Powell’s 
assessment  of  the  columns  in  question. 
“I’ve  seen  these  columns,”  he  said.  “I 
think  it’s  bad.  I  think  it  hurts  the  credibil¬ 
ity  of  the  news  media  tremendously.” 


‘Love  Boat’  editor 

Boston  Globe  editor  Tom  Winship  is 
known  as  “editor  of  the  Love  Boat,”  be¬ 
cause  there  are  so  many  married  couples 
who  work  together  in  the  Globe  news¬ 
room. 

That  tidbit  was  made  public  by 
Washington  Post  reporter  Sally  Quinn, 
who  spoke  at  an  American  Society  of 
Newspaper  Editors’  session  on  “Sex, 
Sexism  and  the  Sexes.” 
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STOP  DEALING 
WITH  HEARSAY 


You’ve  heard  chiropractic  called  everything  many  non-qualified  sources  talk  about 

from  a  “cult”  to  a  “miracle  health  care  chiropractic  —  pro  and  con. 

method.”  You’ve  heard  doctors  of  chiropractic  If  you  want  the  true  facts  about  modem 
called  everything  from  “quacks”  to  the  “family  chiropractic,  go  to  the  source.  We’ll  furnish  you 
health  doctor  of  the  future.”  You’ve  heard  credible  people  and  material. 

If  the  subject  is'Chiropractic". 

check  with  the  reliable  information  source: 


AMERICAN  CHIROPRACTIC  ASSOCIATION 

1735  DE  SALES  STREET,  NW  •  SUITE  600 
WASHINGTON,  DC  20036 


Maynard  polls  highest 
in  ASNE  director  vote 


Robert  Maynard,  editor,  Oakland 
(Calif.)  Tribune,  received  the  most  votes 
among  18  candidates  for  nine  spots  on  the 
board  of  directors  of  the  American  News¬ 
paper  Publishers  Association. 

Maynard  received  264  votes  and  was 
elected  to  a  three-year  term  along  with 
Loren  Ghiglione,  Southbridge  (Mass.) 
News  (259  votes);  Robert  Clark,  Florida 
Times-Union  and  Jacksonville  Journal 
(236  votes);  Judith  Brown,  New  Britain 
(Conn.)  Herald  (231  votes);  and  Robert 
Stiff,  St.  Petersburg  Independent  (226 
votes.) 

The  top  five  vote  getters  won  three- 
year  terms  on  the  board.  The  next  three 
received  two-year  terms  and  the  ninth 
place  finisher  received  a  one-year  term. 

Stiff  and  Edward  Cony,  Wall  Street 
Journal,  both  received  226  votes  and  Stiff 
won  a  flip  of  the  coin  for  the  three-year 
term.  Cony  won  a  two-year  term  on  the 
board  along  with  Katherine  Fanning, 
Anchorage  Daily  News  (223  votes);  and 
Max  McCrohon,  Chicago  Tribune  (219 
votes.) 


Tina  Hills,  ElMundo,  San  Juan,  Puerto 
Rico,  won  the  one-year  term  by  polling 
212  votes. 

Others  in  the  race  included:  Arnold 
Rosenfeld,  Dayton  News  and  Journal 
Herald  (200  votes);  James  Batten, 
Knight-Ridder  Newspapers  (192  votes); 
Reg  Murphy,  San  Francisco  Examiner 
(160  votes);  Norm  Chemiss,  Riverside 
(Calif.)  Press-Enterprise  (155  votes); 
Donald  Sterling,  Oregon  Journal  (143 
votes);  William  Burleigh,  Cincinnati  Post 
(143  votes);  James  Squires,  Orlando  Sen¬ 
tinel-Star  (138  votes);  Murray  Cart, 
Washington  Star  (134  votes);  and  Tony 
Insolia,  Long  Island  (N.Y.)  Newsday 
(128  votes.) 

Brown  and  Hills  were  the  only  incum¬ 
bents  and  both  were  re-elected  to  the 
board. 

More  than  100  editors  from  around  the 
country  were  originally  nominated  for 
directorships  and  the  nominating  board 
whittled  it  down  to  the  final  18  candidates 
who  were  voted  for  at  last  week’s  ASNE 
annual  meeting  in  Washington,  D.C. 


Hostage  wife  says  coverage 
could  have  been  streamlined 


Louisa  Kennedy,  who  served  as 
spokesman  for  the  wives  of  the  American 
hostages  during  their  period  of  captivity 
in  Iran,  feels  press  coverage  of  the  situa¬ 
tion  could  have  been  streamlined  —  espe¬ 
cially  within  the  wire  services. 

Addressing  an  audience  of  the  nation’s 
newspaper  editors  at  the  ASNE  conven¬ 
tion  last  week,  Kennedy  said,  “I  must 
have  spoken  to  about  40  different  repor¬ 
ters  (from  the  wire  services)  each  month. 
I  found  I  had  to  keep  repeating  myself  and 
it  became  very  strenuous.” 

Kennedy  said  each  time  new  reporters 
called,  she  would  have  to  spend  time  fill¬ 
ing  them  in  —  many  times  on  the  most 
basic  background.  She  said  the  rotating  of 
reporters  who  handled  the  continuing 
story  was,  in  her  opinion,  “not  terribly 
good  from  a  news  gathering  aspect.” 

“I  sometimes  questioned  the  subst¬ 
ance  of  the  questions  themselves,”  she 
added. 

Kennedy  told  of  a  time  she  was 
awakened  at  5:30  a.m.  by  a  United  Press 
International  reporter  “who  asked  me  if  I 
had  heard  the  Shah  (of  Iran)  had  died  and 
what  my  reaction  was.  It  seemed  as  if 
they  could  have  waited  until,  say,  7  a.m. 

“There  were  so  many  other,  more  sub¬ 
stantive  questions  that  were  not  asked,” 
she  said. 


Kennedy  said  dealing  with  the  media 
was,  at  times,  like  dealing  with  a  herd  of 
elephants.  “You  push  a  button  and  there 
are  hundreds  of  them.  At  times  I  thought  I 
would  never  survive.” 

She  said  on  most  days  she  was  on  the 
go  from  6:30  a.m.  until  1 1  p.m.  answering 
reporters’  questions.  Many  newspapers 
and  the  wire  services,  she  said,  had  diffe¬ 
rent  shifts  and  she  had  to  deal  with  each  of 
them. 


Right  wing  ieader 
advises  top  editors 


Terry  Dolan,  head  of  the  National  Con¬ 
servative  Political  Action  Committee, 
faulted  the  media  for  not  predicting  in 
advance  how  many  conservatives  would 
win  election  to  major  offices  last 
November. 

Addressing  newspaper  editors  at  the 
ASNE  annual  meeting,  Dolan  said,  “It  is 
your  job  to  predict  what  is  happening,  not 
to  watch  it.  Much  of  the  media  didn’t 
realize  what  was  happening.  As  a  friendly 
warning,  I  suggest  you  keep  an  eye  on  us 
in  (the)  1982  (elections)  so  you  can  get  a 
chance  to  redeem  yourselves.” 
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time  to  sit  back  and  contemplate  over 
situations,  while  the  editors  are  too  busy 
to  have  the  time  to  do  this. 

Outside  critics 

Haiman  said  the  outside  critics  he  sug¬ 
gested  are  not  those  “who  make  the  news 
by  assailing  the  press.”  Those  people,  he 
said,  “are  not  usually  the  best  critics.” 

Focusing  in  on  Accuracy  In  Media 
head  Reed  Irvine,  Haiman  said,  “shoot¬ 
ing  darts  at  newspapers  is  by  no  means 
co-terminus  with  the  notion  of  continuing 
analysis  and  criticism.” 

Irvine’s  latest  criticism  was  against  the 
Post  over  the  Janet  Cooke  incident.  He 
called  for  the  resignation  of  Bradlee  and 
Post  metro  editor  Bob  Woodward.  He 
also  called  on  Woodward  to  reveal  his 
Watergate  “Deep  Throat”  source  and 
suggested  that  the  source  might  not  have 
existed. 

The  ASNE  Ethics  Committee  also 
does  not  look  too  kindly  on  Irvine  and  his 
role  as  a  media  critic.  James  Powell, 
editorial  director  of  the  Arkansas  Gazette, 
conducted  a  study  of  Irvine  and  his 
AIM  organization.  In  his  report  to  the 
ASNE.  Powell  said  of  Irvine  and  AIM: 

“My  conclusion  is  simply  that  Irvine  is 
no  watchdog  at  all,  but  rather  a  right  wing 
propagandist  whose  purpose  is  to  try  to 
discredit  the  mainline  newspapers,  wire 
services  and  television  networks.  His 
advertisements  and  newsletters  are  shrill 
denunciations  of  the  national  media  for 
being  soft  on  communists  et  al  and  for 
being  beastly  to  the  CIA,  FBI,  Anastasio 
Somoza  and  the  late  Shah  of  Iran,  among 
others. 

“As  a  propagandist,  Irvine  does  not 
deserve  to  be  taken  seriously  by  the 
media,  although  his  operation  will  be  a 
nuisance  to  various  newspapers  and  to 
broadcasters  from  time  to  time.” 

Family  Weekly  will 
publish  weekly  tv  mag 

Mort  Frank,  president  and  publisher  of 
Family  Weekly,  said  the  Sunday  maga¬ 
zine  is  getting  ready  for  distribution  of  a 
nationally  syndicated  television  maga¬ 
zine  that  will  rival  TV  Guide. 

Addressing  a  workshop  session  during 
the  American  Society  of  Newspaper  Edi¬ 
tors  annual  meeting  in  Washington,  D.C. 
last  week,  Frank  said  the  goal  of  the  new 
magazine  is  “to  be  as  good  or  better  than 
TV  Guide.” 

Frank  said  the  new  magazine  has  been 
in  the  planning  stages  for  four  years  and 
will  be  sold  to  major  market  daily  news¬ 
papers  for  distribution. 

Frank  said  he  hopes  the  new  magazine 
will  help  newspapers  add  to  their  audi¬ 
ence. 

EDITOR  &  PUBLISHER  for  May  2,  1981 


Who’s  )^tchii^The  N^? 


We  are.  Were  Inside  Story  with  chief  correspon-  both  print  and  electronic,  is  reporting  the  news 
dent  Hodding  Carter.  Each  week,  our  and  how  well  its  coverage  is  serving  you, 

half-hour  magazine  program  reports  and  the  news  consumer, 

comments  on  the  press.  With  cover  sto- 

ne^  Hits  and  Misses  and  the  humor  of  insije  story  Premieres  May  7  on  PBS. 

Bob  and  R.ay,  we  11  watch  how  the  press,  check  your  ■ocalpuMk  television  iKting  for  correct  date  and  time. 


This  ad  made  possible  by  a  grant  from  The  William  and  Mary  Greve  Foundation. 


I  View  from  the  Top 

By  Milton  Rockmore 

Are  newspapers 
innovative  enough? 


Eugene  C.  Patterson 
Editor  and  Publisher 
St.  Petersburg  Times 
Evening  Independent 

Newspapers  get  C  minus  for  innova¬ 
tion. 

The  enemy  is  us.  We  spooked 
ourselves  into  thinking  some  unlikely 
electronic  information  system  is  thre¬ 
atening  us,  when  we  ought  to  be  concen¬ 
trating  on  doing  our  print  jobs  better. 

We  have  been  meeting  electronic  com¬ 
petition  for  morfc  than  30  years.  And 
when  electronic  technology  fragments 
television’s  mass  audience,  the  news 
journals  will  still  be  coming  into  our 
homes  over  a  tube.  We  hold  an  estab¬ 
lished  local  audience  for  print,  and  no¬ 
body  can  take  that  away  from  us  unless 
we  get  careless  and  let  them. 'And  yes, 
there  has  been  carelessness.  We  need  to 
get  back  to  our  knitting,  set  more  deman¬ 
ding  standards  and  find  new  ways  for 
ourselves. 

Can  we  expect  readers  to  stay  with  us  ^ 
when  we  bore  them?  Most  writing  in 
newspapers  is  relentlessly  second  rate. 
There  is  no  excuse  for  inflicting  dull,  bor¬ 
ing  work  on  readers  when  the  Wall  Street 
Journal  proves  every  day  that  skill  with 
the  language  can  make  any  story  read¬ 
able. 

Professor  Roy  Peter  Clark,  assistant 
director  of  The  Modem  Media  Institute, 
says,  news  feature  sections  are  too  often 
“havens  for  over-writers  and  under¬ 
achievers — puffy  as  popovers.”  What 
are  we  going  to  do  with  these  dismal  sec¬ 
tions,  at  a  time  when  they’re  head  to  head 
with  slick,  skillful  magazines  competing 
for  readers’  time.  Professor  Clark  sug¬ 
gests  we  generate  some  “imaginative 
energy.’’ 

And  that’s  basically  what’s  lacking  in 
our  newspapers.  We’ve  gotten  compla¬ 
cent.  We  neither  funded  nor  demanded 
the  quality  our  readers  require  in  an  era  of 
proliferating  choices.  We  shouldn’t  be 
surprised  if  we  lose  readers  of  a  newspap¬ 
er  that  you  can  flip  through  in  10  minutes 
and  leave  feeling  unnourished. 

It’s  always  easier  to  think  about 
gadgets  than  ideas.  So  we  spend  all  our 
time  wondering  about  cable  and  satellites 
and  telephone  companies  when  we 
(Continued  on  page  82) 


Judith  Brown 


Tom  Winship 


(Milton  Rockmore  writes  the  nationally 
syndicated  columns,  The  View  From  The 
Top  and  How  To  Make  Extra  Money.  The 
Rockmore  Company,  32  Orchard  Hill 
Lane,  Greenwich,  Conn.  06830. 


Bob  Marbut 


Gene  Patterson 
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Myth: 

All  freight  carriers  compete 
on  an  equal  basis. 


Fact: 


Public  subsidies  for  trucks  and 
barges  throw  competition  out  of 
balance. 


You,  as  an  individual,  pay  part  of  the  cost  for 
everything  shipped  by  truck  or  barge— whether 
you  use  it  or  not. 

The  public  roads  and  highways— the  rights-of- 
way  for  heavy  trucks— are  built  and  maintained 
primarily  by  money  collected  from  drivers  of  pas¬ 
senger  cars  and  light  trucks.  If  a  product  travels 
by  barge,  it  moves  through  locks  and  dams  and 
over  waterways  built  and  maintained  almost 
entirely  with  your  tax  dollars. 

Nearly  all  of  Americas  freight  railroads  build, 
maintain  and  pay  taxes  on  their  track  and  rights- 
of-way,  and  these  costs  are  paid  from  dollars 
earned  by  the  railroads.  As  a  result,  it  costs  the 
railroads  34c  out  of  every  dollar  of  revenue  for 
track  and  rights-of-way.  compared  to  the  5e  paid 
by  trucks  and  the  .003c  paid  by  barges,  neither 
of\which  amounts  to  a  fair  share  of  costs. 

All  transportation  has  received  government 
assistance  at  one  time  or  another.  The  freight 
i  railroads,  however,  have  reimbursed  the  govern- 
'«)ment  for  most  prior  aid.  Much  of  the  current  aid 
{o  some  railroads  is  in  the  form  of  loans  to  be 
repaid  with  interest.  On  the  other  hand,  trucks  and 
tJi^rges  have  long  received  outright  subsidies. 

\AII  forms  of  freight  transportation  should  pay 
thAjr  full  costs  of  doing  business.  When  they  do.  the 
Am'erican  people  will  receive  the  most  economical 
transportation  services— and  a  needless  burden 
will  lifted  from  the  motorist  and  taxpayer. 

For, .more  information,  write:  Competition,  Dept.  21 
Association  of  American  Railroads,  American 
Railroads  Building,  Washington,  DC.  20036. 


Surprise: 

Rights-of-way  costs 
are  heavy  for 
America’s  freight 
railroads;  motorists 
and  taxpayers  carry 
most  of  the  burden 
for  highways  and 
waterways. 
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View  from  the  top 

(Continued  from  page  80) 

should  be  concentrating  on  producing 
better  print  products  that  will  compete 
with  those  fellows.  The  new  ideas  for  the 
future  must  come  right  out  of  the  hats  of 
the  editors  and  publishers  of  the  country. 
We’re  the  ones  who  have  to  get  deman¬ 
ding  and  start  leaning  toward  innovation. 

Judith  W.  Brown 
Editor  and  Chairman 
New  Britain  (Conn.)  Herald 

Perhaps  one  reason  newspapers  don’t 
do  more  brainstorming  about  the  future  is 
that  while  running  on  the  treadmill  of  to¬ 
day,  we  just  don’t  have  time  to  think  ab¬ 
out  tomorrow.  We  deal  so  much  with 
facts  that  imagination  often  takes  a  back 
seat. 

Call  it  room  for  improvement  or  target 
for  innovation,  but  something  troubles 
me.  I  recently  served  as  one  of  the  judges 
for  the  ASNE  Writing  Contest,  and  I 
came  away  with  the  strong  impression 
newspapers  are  running  terribly,  terribly 
long  stories  which  may  not  be  right  for 
today’s  reader.  I  believe  shorter,  snap¬ 
pier  stories  with  an  abundance  of  in¬ 
formation  better  serves  our  current 
needs. 

I  also  found  that  deadline  news  is  not 
written  nearly  as  well  as  are  feature  stor¬ 
ies.  Apparently  editors  give  better  writers 
the  feature  assignments  and  let  the  news 
story  sort  of  fend  for  itself.  Here  was 
further  evidence  of  what,  I  suppose, 
could  be  called  editorial  favoritism: 
There  were  only  40  entries  in  the  deadline 
category  and  more  than  300  in  the  non¬ 
deadline  or  feature  classification. 

If  this  is  a  reflection  of  what  is  actually 
happening,  it  is  not  a  happy  sign  of  a  good 
balance.  After  all  we  are  newspapers,  and 
we  should  be  able  to  produce  explicit  and 
well-written  stories  about  things  as  they 
happen. 

There  is  one  trend  I’m  not  quite  sure 
about.  I  wonder  if  the  current  vogue  of 
sectionalizing  newspapers  doesn’t  nar¬ 
row  the  vision  of  readers?  If  one’s  in¬ 
terest  is  in  entertainment,  for  instance,  he 
or  she  will  reach  for  that  section  or, 
homemaking  or  whatever.  This  does  not 
encourage  a  reader  to  browse  through  the 
potpourri  that  is  a  newspaper.  And  that’s 
what  I  believe  life  essentially  is — a  pot¬ 
pourri. 

As  to  the  future  of  syndicated  features, 
I  believe  some  of  the  bright  new  col¬ 
umnists  definitely  have  a  place.  Some  of 
the  older  ones  have  grown  a  bit  stodgy  for 
today’s  world.  The  continuity  strips  don’t 
seem  to  have  the  hold  on  readers  they 
once  did.  We  dropped  Winnie  the  Pooh 
about  five  weeks  ago,  and  I  think  two 
people  mentioned  it.  Thirty  years  ago  we 
dropped  Dixie  Dugan,  and  I’m  told  our 
offices  were  stormed. 
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And  last  but  far  from  least,  whether  we 
do  it  innovatively  or  as  part  of  our  every¬ 
day  effort,  we  must  continue  to  preserve 
and  protect  the  freedom  of  the  press  at  all 
costs. 

John  C.  Quinn 
President 

Gannett  News  Service 

We  may  have  been  too  innovative  in 
recent  years.  Many  newspapers  tried  to 
be  what  they  were  never  cut  out  for.  I 
think  we’re  now  seeing  a  swing  back  to 
the  basic  newspaper  function — delivering 
the  news. 

We  have  been  hearing  about  the  lurking 
threats  all  around  us — television,  cable, 
specialized  magazines  and  everything 
else.  But  we  may  not  have  realized  that 
the  information  explosion,  by  increasing 
the  national  appetite  for  news,  has  only 
confirmed  our  leadership  in  those  areas 
where  we  perform  best. 

For  instance,  no  event  in  history  was  as 
thoroughly  covered  in  the  world’s  living 
rooms  as  the  attempted  assassination  of 
President  Reagan.  We  saw  it  as  it  hap¬ 
pened.  Yet,  that  afternoon  and  the  fol¬ 
lowing  day  more  newspapers  were  sold 
than  ever.  That  tells  me  that  newspapers 
are  still  indispensable  suppliers  of  news. 

We  will  never  be  a  daily  magazine.  Nor 
should  we  try  to  compete  with  them  or 
television  or  anything  else.  Our  innova¬ 
tive  efforts  should  be  directed  to  doing 
what  we  do  better,  rather  than  trying  to 
do  things  drastically  different. 

The  urge  to  be  different  may  also  have 
affected  sports  coverage.  Television  has 
generated  an  even  bigger  audience  for 
sports  news  and  a  hungry  appetite  for 
details  among  fans.  Yet,  if  you  look  at  the 
sports  pages  of  many  newspapers,  you’ll 
find  them  dominated  by  feature  writing 
with  scores  buried  in  the  third  paragraph 
or  even  further  down.  These  mini-daily 
Sports  Illustrateds  are  fur  for  writers  and 
a  fresh  challenge  for  editors,  but  it  gives 
readers  everything  except  what  they 
want — the  results. 

I  believe  there  has  been  real  innovative 
progress  in  the  area  of  newspaper  reader 
research.  This  is  especially  true  in  the 
way  editors  have  learned  to  use  it  as  a  tool 
and  not  as  a  rule.  They  realize  more  and 
more  that  news  isn’t  news  until  it’s  read. 
And  so  they  have  to  approach  the  reader 
in  a  way  that  will  get  the  news  read  even  if 
it  is  something  he  or  she  doesn’t  neces¬ 
sarily  want  to  know. 

That  takes  innovation — the  kind  that  is 
responsive  to  a  reader’s  interests  but 
doesn’t  overlook  our  professional  obliga¬ 
tions. 

Jean  Sharley  Taylor 
Associate  Editor 
Los  Angeles  Times 

People  and  living  patterns  are  shifting 
faster  than  ever,  so  newspapers  need  to 
be  constantly  alert  to  the  need  for  change. 
We’re  certainly  seeing  it  take  place  here. 


By  1984,  the  Hispanic  citizenry  will  be 
the  largest  element  in  our  population. 

Change  is  a  stimulant  for  innovation 
bringing  with  it  opportunities  for  new 
solutions.  Our  first  goal  as  newspapers 
should  be  to  present  the  news,  mirror  the 
community  and  tell  people  what  is  hap¬ 
pening.  This  may  sound  quite  basic,  but  it 
is  not  always  done. 

Many  newspapers  have  taken  a  kind  of 
television  approach — once  over  lightly 
on  the  news  with  strong  emphasis  on  fea¬ 
ture  treatment.  I  believe  our  course  lies  in 
adding  the  dimensions  of  understanding 
and  explanation — to  say  why  things  hap¬ 
pen  and  what  may  happen  as  a  result  of 
the  news  we  have  reported.  Our  role  is  to 
perform  as  partial  historians  and  partial 
futurists. 

Here,  after  we  have  tended  to  our  first 
thing,  news,  we  research  and  test  to  stay 
abreast  of  the  rapidly  changing  concerns 
and  interests  of  our  readers.  As  a  result, 
we  recently  dropped  our  CB  column 
when  we  detected  signs  of  waning  in¬ 
terest  and  replaced  it  with  a  coin  column 
which  got  high  marks  in  market  research 
tests. 

Out  of  our  testing  has  come  a  whole 
range,  far  more  than  in  many  papers,  of 
money  and  health  columns.  We  have 
added  remodeling  columns  in  our  real 
estate  sections  and  Sunday  Home  Maga¬ 
zine.  Billions  are  being  spent  on  altera¬ 
tions  and  remodeling  since  people  can’t 
move  as  freely  as  they  did  when  costs 
were  lower. 

We’ve  moved  into  nutrition  much  more 
seriously:  calories,  sodium  content,  that 
sort  of  thing.  And  we’re  into  collectibles, 
a  fast  growing  area,  while  always  keeping 
a  watch  out  for  new  emerging  reader  in¬ 
terests. 

We  do  not  believe  in  sectionalizing  by 
age  groups — only  by  topics.  We  have  re¬ 
sisted  saying  to  older  people,  “We’re 
lumping  you  all  together  into  a  group.” 
Nor  do  we  want  to  say  to  young  people, 
“You’re  different.”  Let  them  come  into 
the  paper  at  whatever  point  they  think  is 
right  for  them.  It  could  be  through  the 
music  column,  the  calendar  section,  the 
stories  we  do  on  rock  people  and  so  many 
others. 

Creating  greater  homogenization 
among  the  various  departments  of  a 
newspaper  can  offer  positive  benefits. 
Getting  editors  and  reporters  from  diffe¬ 
rent  departments  to  work  together  on 
stories,  and  diversify  into  each  other’s 
area  of  specialization,  can  enrich  the 
totality  of  a  newspaper.  Eliminating  the 
barriers  of  island  journalism  can  help  us 
bring  a  new  dimension  of  interrelatedness 
to  our  work. 

Thomas  Winship 
Editor 

Boston  Globe 

I  hope  newspapers  will  never  be  satis¬ 
fied  with  what  we  do  for  our  readers.  But 
(Continued  on  page  106) 
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What  Are 

Canadtan  Newisiaiat  Producers 
Doing  hi  Gonnaadcalioiis? 


Twenty-five  years  ago,  a  group  of  Canadian  newsprint  producers  decided  to  get  into 
communications.  Two-way  communications. 


The  Canadians  felt  it  was  important  to  let  publishers  and  newsprint  purchasers  in  the  U.S.  know  more 
about  what  was  going  on  in  their  industry.  At  the  same  time,  they  felt  it  was  equally  important  to  get  more 
feedback  from  newsprint  users:  Their  problems.  Their  gripes.  Their  questions.  Their  ideas. 

As  a  result,  the  Canadian  producers  formed  the  Newsprint  Information  Committee. 

The  activities  of  the  Newsprint  Information  Committee  have  grown  over  the  years.  Today  they  include: 

■  Newsprint  Facts.  A  quarterly  newsletter  dealing  with  developments  and  trends  in  both  the  newsprint 
and  newspaper  industries. 

■  Newspaper  and  Newsprint  Facts  at  a  Giance.  An  annual,  pocket-size  compendium  containing  all 
sorts  of  data  on  newsprint  and  newspapers. 

a  Advertising  and  Research  Studies.  The  Newsprint  Information  Committee  has  backed  ten  research 
studies  conceived  and  executed  by  the  Newspaper  Advertising  Bureau.  The  projects  represent  an 
investment  of  more  than  three-quarters  of  a  million  dollars  on  our  part.  Tens  of  millions  of  dollars  of 
newspaper  advertising  have  been  sold  with  the  help  of  the  sales  arguments  based  on  the  findings  of  the 
studies,  according  to  the  NAB. 

a  information  Center.  Each  year,  the  Newsprint  Information  Committee's  office  in  New  York  serves  as 
a  clearing  house  for  hundreds  of  inquiries  about  newsprint. 

a  Speakers’  Bureau.  The  Newsprint  Information  Committee  has  tapped  the  expertise  of  its  member 
companies  to  develop  a  list  of  key  executives  qualified  to  speak  on  any  newsprint-related  subject — from 
an  industry  overview  to  pressroom  operations — for  meetings,  seminars  and  conventions. 

The  Newsprint  Information  Committee  has  been  honored  in  recent  years  with  citations  or  certificates  of 
appreciation  from  the  American  Newspaper  Publishers  Association,  the  Newspaper  Advertising  Bureau 
and  the  International  Newspaper  Promotion  Association. 

We’re  proud  of  that.  And  we’re  committed  to  staying  in  “two-way  communications.” 

Newsprint  Information  Committee 

Member  companies  and  their  U.S.  service  representatives: 


Bowater  Canadian  Limited 
Bowater  Sales  Co. 

British  Columbia  Forest  Products  Ltd. 

Crofton  Paper  Company,  Inc. 

Consolidated-Bathurst  Inc. 
Consolidated  Newsprint,  Inc. 

Crown  Zellerbach  Canada  Ltd. 

Crown  Zellerbach  Corp. 

Domtar  Inc. 

Domtar  Industries  Inc. 


Great  Lakes  Forest  Products  Limited 
Lake  Superior  Newsprint  Co. 

The  James  Maclaren  Company  Ltd. 
Maclaren  Newsprint  Sales  Ltd. 

MacMillan  Bloedel  Limited 
Powell  River-Albemi  Sales  Corp. 

MacMillan  Rothesay  Limited 
MacMillan  Bloedel  Sales 

The  Ontario  Paper  Company  Limited 
Q.N.S.  Paper  Company  Limited 


If  you’re  not  receiving  our  materials  or  if  we  may  be  of  any  service  to  you,  please  fill  out  the  following 
coupon  and  mail  it  to  us.  If  the  matter’s  urgent,  call  us  at  (21 2)  697-5600. 


■  Newsprint  Information  Committee  Please  add  my  name  to  your  mailing  list  for:  □  British  Columbia  Forest  Products  Ltd. 

RRR  ThirrI  Awoni  lo  □  Newsprint  Facts  (Quarterly  Newsletter)  □  Consolidated-Bathurst  Inc. 

DOomiiUAve  ue  □  Newspaper  and  Newsprint  Facts  at  a  □  Crown  Zellerbach  Canada  Ltd. 

■  New  York,  N.Y .  1 001 7  Glance  (Annual  Booklet)  n  Domtar  Inc. 


□  Crown  Zellerbach  Canfida  Ltd. 

□  Domtar  Inc. 


□  Please  contact  me  regarding  a  speaker  □  Great  Lakes  Forest  Products  Ltd. 

for _ —  □  The  James  Maclaren  Company  Ltd. 

(Function)  □  MacMillan  Bloedel  Limited 

Please  send  me  literature  on  the  following :  □  The  Ontario  Paper  Company  Limited 

□  Bowater  Canadian  Limited 


Publication/Company . 

Address _ 

City _ 

Telephone _ 


The  American  Antiquarian  Society,  185  Salisbury  Street,  Worcester, 
AAassachusetts. 


INTERIOR  of  the  American  Antiquarian 
Society,  185  Salisbury  Street,  Worces¬ 
ter,  AAassachusetts. 


44S  newspaper  preservation  fund  tops  goal 


On  March  8  a  grant  of  $30,000  from  the 
Alfred  Wilson  Lee  and  Mary  I.  T.  Lee 
Trust  Fund  put  the  American  Antiquarian 
Society  Preservation  Newspaper  Fund 
over  the  top. 

The  successful  effort  to  raise  a  half¬ 
million  dollars  was  directed  by  AAS 
member  Richard  C.  Steele,  president  and 
publisher  of  the  Worcester  (Mass.)  Tele¬ 
gram  &  Gazette.  More  than  130  friends, 
newspapers,  related  foundations,  and 
allied  industries  contributed  to  the  Pre¬ 
servation  Fund  which  will  endow  a  cura- 
torship,  establish  a  purchase  fund,  and 
support  the  conservation  program  of  the 
newspaper  department. 

The  grant  was  made  to  the  Society  by 
Arthur  B.  Hanson  of  Washington  on  be¬ 
half  of  his  co-trustees  Philip  Adler,  re¬ 
tired  president  and  Lloyd  G.  Shermer 
present  president  of  Lee  Enterprises, 
Inc.,  Davenport,  Iowa.  Hanson,  co¬ 
executor  of  the  will  of  Miss  Laura  Lee, 
which  established  the  fund  in  memory  of 
her  parents,  is  general  counsel  for  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 

The  newspaper  collection  of  AAS  is  the 
largest  and  most  comprehensive  collec¬ 
tion  of  early  American  newspapers  ex¬ 
tant.  Shelved  on  seven  miles  of  stacks  on 
two  floors  of  the  library,  the  collection  is 
held  in  a  climate  and  light  controlled  en¬ 
vironment.  It  contains  approximately 
three  million  issues  of  newspapers  pub¬ 
lished  in  the  U.S.  before  1876.  The  collec¬ 
tion  is  continually  growing.  As  historical 
societies,  colleges,  and  public  libraries 
microfilm  their  newspaper  collections  to 
conserve  space,  the  original  issues  are 
sent  to  AAS  for  preservation.  Thus,  more 
than  3000  issues  are  added  to  the  collec¬ 
tion  annually. 

The  American  Antiquarian  society  was 
founded  in  1812  by  Isaiah  Thomas,  lead- 
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Richard  C.  Steele,  (left),  president  and 
publisher  of  the  Worcester  Telegram  & 
Gazette,  Inc.,  chairman  of  the  AAS 
Newspaper  Preservation  Fund,  and  Mar¬ 
cus  A.  AAcCorison,  director  and  librarian 
of  the  American  Antiquarian  Society, 
ing  printer  and  publisher  of  his  day,  in 
order  to  preserve  the  written  record  of  the 
young  nation  that  he  had  helped  to  estab¬ 
lish.  He  was  the  founder  and  publisher  of 
the  Massachusetts  Spy,  a  weekly  news¬ 
paper  which  had  a  continuous  run  into  the 
twentieth  century.  He  was  also  a  major 
book  publisher  with  150  employees, 
seven  presses,  and  two  paper  mills.  His 
History  of  Printing  in  America,  published 
in  1810,  remains  a  standard  reference 
work  for  the  study  of  printing  in  18th  cen¬ 
tury  America. 

In  his  quest  for  material  for  his  history, 
Thomas  collected  newspapers  and  the 
files  of  their  publishers.  Some  of  the  files 
were  the  Boston  Evening  Post,  1735- 
1775,  which  cost  Thomas  $60;  the  Amer¬ 


ican  Weekly  Mercury,  1719-1746,  which 
cost  $70;  the  New  York  Weekly  Journal, 
1733-1751,  which  cost  $30;  and  the  Penn¬ 
sylvania  Gazette,  1735-1755,  which  cost 
$180. 

Thomas  had  collected  and  preserved 
newspapers  during  his  tenure  as  Worces¬ 
ter  postmaster  and  while  preparing  his 
History  of  Printing  in  America  he  inserted 
notices  regarding  his  forthcoming  work  in 
newspapers  throughout  the  country. 
Thus,  the  manuscript  collection  at  AAS  is 
rich  in  letters  and  account  books  of  early 
publishers. 

The  collecting  practices  of  the  AAS 
founder  were  pursued  by  all  of  his  succes¬ 
sors  but  by  none  more  vigorously  than  by 
Clarence  S.  Brigham,  director  of  AAS 
from  1909  to  1959.  Brigham  devoted  most 
of  his  life  to  writing  the  classic  two- 
volume  bibliography  of  all  newspapers 
published  in  the  United  States  before 
1821.  His  History  and  Bibliography  of 
American  Newspapers,  1690-1820  is  a 
basic  source  for  authors  of  Early  Amer¬ 
ican  journalism. 

More  recently  AAS  published  The 
Press  and  the  American  Revolution,  a 
collection  of  essays  by  leading  historians 
which  sheds  new  light  on  the  political, 
social,  and  economic  roll  of  the  press  dur¬ 
ing  the  great  upheaval  that  created  the 
American  Revolution.  Edited  by  John  B. 
Hench  and  Bernard  Bailyn,  the  publica¬ 
tion  was  made  possible  by  a  grant  from 
the  Gridiron  foundation  of  Washington, 
D.C. 

For  nineteen  years  the  society  has  co¬ 
sponsored  with  the  Readex  Microprint 
Corporation  a  program  to  film  and  repro¬ 
duce  on  microprint  cards  all  the  extant 
newspapers  printed  in  America  through 
1820  and  listed  in  Brigham’s  bibliogra¬ 
phy.  The  AAS  newspaper  collection  has 
(Continued  on  page  III) 
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Edited  by  EARL  WILKEN 


Newspaper  uses  data  entry  system 
to  build  full-text  database 


Kurzweil  Computer  Products  of  Cam¬ 
bridge,  Mass.,  a  Xerox  Company, 
announced  April  20,  that  the  conversion 
of  ordinary  printed  material  (includes 
most  newspapers)  to  digital  form  can  be 
processed  at  a  300%  increase  in  speed 
with  its  new  Kurzweil  Data  Entry 
Machine  (KDEM). 

The  KDEM  system  can  recognize  and 
convert  to  digital  signals  all  of  the  200- 
plus  typefaces  and  typefonts  in  common 
use.  This  omni-font  recognition  capabil¬ 
ity  of  the  KDEM  is  presently  being  used 
to  convert  information  in  a  daily  news¬ 
paper  for  placement  in  a  full-text  data¬ 
base. 

Raymond  Kurzweil,  president  of  the 
firm,  said  the  system  is  being  used  by 
service  bureaus  employing  the  KDEM  to 
convert  general  information  in  various 
formats  for  insertion  in  a  variety  of  data¬ 
bases.  Further,  the  system  is  not  only 
being  positioned  in  the  computerized 
office  of  the  future  but  also  to  create  type¬ 
set  copy  directly  from  typed  manuscripts, 
taking  advantage  of  the  machine’s  ability 
to  automatically  insert  typographical  in¬ 
structions. 

A  new  processor,  designed  by  Kurz¬ 
weil  engineers,  is  responsible  for  the 
KDEM’s  increased  recognition  speeds. 
This  processor,  based  on  advanced  Emit¬ 


ter  Coupled  Logic  (ECL)  technology,  is 
capable  of  executing  six  to  seven  million 
instructions  per  second,  an  instruction 
rate  comparable  to  large  mainframes.  The 
Kurzweil  company  is  considering 
marketing  the  new  processor. 

The  KDEM  also  incorporates  a  40,000 
word  dictionary.  The  system  checks  any 
words  with  questionable  characters 
against  the  dictionary,  reducing  the  need 
for  operator  identification  of  characters 
by  an  estimated  80-90%  on  typical  docu¬ 
ments. 

The  new  version  offers  a  document 
feed  and  a  redesigned  workstation. 

Price  of  the  KDEM  is  $89,000,  includ¬ 
ing  scanner,  workstation,  CRT,  proces¬ 
sor  and  10MB  disk  drive.  Other  con¬ 
figurations  of  the  system  are  available  for 
as  low  as  $59,800.  The  new  KDEM  will  be 
ready  for  delivery  in  May  of  this  year. 
And  the  new  processor  and  the  new 
workstation  can  be  retrofitted  into  ex¬ 
isting  KDEM  units. 

The  KDEM  system  works  as  follows. 
The  scanner,  a  specially  designed  camera 
with  lighting  system,  integrated  sensing 
array  and  preamplifier  circuit  riding  on  a 
computer-controlled  X — Y  mover,  scans 
the  printed  page  and  transmits  the  analog 
image  to  an  image  enhancement  circuit. 
This  circuit  brings  out  features  which  im¬ 


prove  the  recognition  process  by  increas¬ 
ing  the  contrast  found  on  the  page  and 
eliminating  noise.  The  enhanced  image, 
now  in  digital  form,  is  transmitted  to  a 
computer  contained  within  the  data  entry 
machine. 

The  computer,  under  software  control, 
first  separates  the  image  into  discrete 
character  forms.  Characters  are  consi¬ 
dered  to  be  discontiguous  forms,  with 
special  algorithms  handling  joined  and 
fragmented  characters.  Once  separated, 
several  hundred  features,  including  topo¬ 
logical  and  geometric  properties  such  as 
loops,  concavities,  line  segments,  ver¬ 
tices,  loop  extensions  and  the  rela¬ 
tionships  of  these  properties  are  ex¬ 
tracted  for  each  character.  This  set  of 
properties,  called  a  Multiple  Property  De¬ 
scriptor  (MPD)  is  compared  to  MPD’s  in 
the  character  definition  table  to  generate 
a  tentative  identification.  This  tentative 
identification  can  be  changed  by  post¬ 
processing  routines  that  consider  size  and 
positional  relationships.  The  character 
identifications  generated  by  the  post¬ 
processing  routines  are  then  subject  to 
possible  further  modification  by  operator 
interventions  and  editing.  Special 
routines  compensate  for  broken  charac¬ 
ters. 

The  character  definition  table  is  initial¬ 
ized  for  each  data  entry  task  with  a  gener¬ 
alized  table  for  multi-font  character  rec¬ 
ognition.  The  table  is  optimized  for  each 
specific  task  in  the  Training  Mode.  Char- 
acter  definition  tables,  optimized  for  par¬ 
ticular  combinations  of  fonts  and  print 
characteristics,  can  be  stored  on  disk  for 
subsequent  use  without  retraining. 

The  system’s  real  time  software  pack¬ 
age  allows  concurrent  operation  of  the 
scanning-character  recognition  process 
and  the  optional  operator  intervention 
and  editing  processes. 

The  scanner  camera  in  the  KDEM  is 
capable  of  seeing  several  text  lines  at 
once  on  most  material.  The  format  con¬ 
trol  software  in  the  old  system  selects  one 
of  these  text  lines  to  track  and  recognize. 
In  the  new  KDEM,  a  multi-line  format 
controller  (MLFC)  will  now  track  and 
recognize  all  of  the  text  lines  in  view  of 
the  camera  simultaneously. 

Some  options  for  the  KDEM  system 
include:  magnetic  tape — dual  density 
(800/1600  bpi),  9  track  magnetic  tape 
drive  with  45  inch  per  second  mechanical 
arm  transport;  automatic  document  feed¬ 
er  that  handles  up  to  one-half  inch  stack 
of  documents  in  one  feeding,  document 
sizes  8  '/:  inch  wide  and  14  inch  long,  and 
paper  stock  from  20  to  50  pounds;  a  stan¬ 
dard  asynchronous  or  an  emulation  of 
(Continued  on  page  88) 
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KURZWEIL  Data  Entry  Machine  converts  ordinary  printed  material  (in¬ 
cludes  most  newspapers)  to  digital  form  on  an  average  of  1 0  to  1 5,  and  up  to 
25,  times  faster  than  a  human  operator  typing  of  o  keyboard. 
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When  you're  number  one, 
you  do  things  better. 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  minicomputers  made 
it  practical.  Today,  more  U.S.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor’s. 

Not  simply  because  we  were  first.  We 
understood  the  industry’s  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you’ve  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 

This  is  our 
conunitment. 

Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 


V\fe  change  the  way 
the  world  thinks. 


Data  entry 

(Continued  from  page  86) 


IBM  2780/3780  remote  job  entry  station 
output  (BISYNCH)  supported  by  option¬ 
al  software  and  hardware;  easy-to-use 
disk  file  management  system  that  in¬ 
cludes  creating,  copying,  appending,  and 
deleting  files,  file  input  and  output,  text 
editor,  scanning  throughput  log,  and  utili¬ 
ties;  for  applications  where  online  proof¬ 
reading  slows  throughput,  two  terminal 
editing  is  available;  and  in  the  area  of 
output  the  system  has  online  storage  of  10 
different  formats,  ASCII,  EBCDIC,  or 


TTS  code,  character  string  translations/ 
replacements,  maintains  or  suppresses 
the  format  of  the  physical  page,  optional 
page  numbering,  optional  review  of  text 
file  on  CRT  before  output  and  character 
count  on  output. 

Newspaper  facility 
named  for  executive 

Ground  breaking  ceremonies  were  held 
Monday,  April  6,  for  the  Gale  W.  Free¬ 
man  Building.  The  new  building  is  a  five- 
million  dollar,  five-story  building  which 
will  house  offices  of  the  Minneapolis  Star 
and  Minneapolis  Tribune  newspapers. 


John  Cowles,  Jr.,  president  of  the  Min¬ 
neapolis  Star  and  Tribune  Company  said, 
“when  choosing  a  name,  none  seemed 
more  appropriate  than  the  Gale  W.  Free¬ 
man  Building.  Few  have  had  as  much  to 
do  with  the  quality  and  success  of  these 
newspapers  as  Gale  Freeman  during  the 
past  25  years.” 

Gale  Freeman  is  presently  the 
vicepresident  of  the  Minneapolis  Star  and 
Tribune  Company  and  general  manager 
of  the  newspapers.  He  joined  the  news¬ 
papers  in  1956  as  an  attorney,  became 
industrial  relations  director  in  1962,  and 
vicepresident  for  operations  in  1970.  He 
was  named  company  vicepresident  and 
associate  publisher  of  the  newspapers  in 
1972.  Freeman  became  general  manager 
of  the  newspapers  in  1976. 

Previous  to  his  employment  with  the 
Minneapolis  Star  and  Minneapolis  Tri¬ 
bune,  Freeman  practiced  law  in  Dodge 
Center,  Minn.  He  was  Dodge  County 
Attorney  from  1950  to  1954,  and  served  a 
term  as  representative  in  the  Minnesota 
State  Legislature  (1954-56). 

The  new  building  will  be  located  across 
Fourth  Street  from  the  Star  and  Tribune 
Building. 

Diversified  to  print 
Sunday  magazine 

Diversified  Printing  Corp.,  of  Atglen, 
Pa.,  has  signed  a  six  year  agreement  with 
the  Detroit  Free  Press  to  print  its  Sunday 
magazine,  Detroit. 

Diversified  Printing,  a  subsidiary  of  Pa¬ 
rade  Publications,  Inc.,  provides  printing 
services  for  both  Parade  Magazine  and 
Family  Weekly  at  its  Atglen,  Pa.,  loca¬ 
tion. 

Joseph  S.  McEntee,  president  and 
chief  operating  officer  at  Diversified,  said 
the  agreement  with  the  Detroit  Free  Press 
was  a  significant  step  forward  toward  the 
company's  ultimate  goal  of  becoming  a 
full-service  publication  gravure  printer. 

Diversified,  in  line  with  its  expansion, 
will  open  another  major  rotogravure 
printing  facility  in  Dickson,  Tennessee. 

$50  million  web  press 
order  goes  to  Harris 

Treasure  Chest  Advertising  Co.  of  Los 
Angeles.  Calif,  has  placed  a  $50  million 
contract  with  Harris  Corp.  for  delivery  of 
155  web  offset  color  units  over  the  next 
three  years. 

Harris  said  the  order  included  enough 


NEC  ANNOUNCES 

the  lowest  cost, 
full  capability  terminal  system 
in  the  industry.  * 


:{:  NEC’s 

NEW  Models  E2308  and  E2316 
make  the  NEWS  II  the  lowest  cost  four,  eight, 
sixteen  or  seventeen  to  forty  eight  terminal 
system  in  the  news  business  today. 

Floppy  or  hard  disc  storage  systems  for  600  thousand  to  50  million  charac¬ 
ters.  Model  E2316  (shown)  available  in  12"  or  15"  screen  sizes.  Full  split 
screen  capability.  This  system  will  interface  with  any  American  made 
typesetter.  For  features  found  only  in  systems  costing  thousands  of  dollars 
more,  look  at  the  NEWS! 
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NEC  makes  the  NEWSI  Well  see  you  at  the  convention. 
Visit  Booth  No.  1846 

Newspaper  Electronic  Corp. 

3225  Roanoke,  Kansas  City,  Mo.  641 11 ‘Call  (816)  756-0052 


units  to  assemble  about  25  newspaper 
presses,  with  the  average  press  being  a 
six-unit  line.  Some  press  lines  will  have 
five  units  and  others  as  many  as  eight. 

Treasure  Chest  Advertising  prints  in¬ 
serts  and  Sunday  magazines  for  newspap¬ 
ers.  The  new  presses  for  the  closely  held 
company  will  enable  Treasure  Chest  to 
double  its  production  capacity  by  1 984. 
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And  that’s  good  for  you. 
Because  Inland  Newspaper 
Machinery  Corporation  and 
Smith  RPM  have  joined 
forces  to  offer  you  the  finest 
letterpress  to  offset  conver¬ 
sion  process  in  the  world... 
the  LOG  System  from  Smith 
RPM.  Exclusively  marketed 
in  the  U.S.,  Canada,  South 
Africa  and  New  Zealand  by 
Inland  Newspaper  Machinery 
Corporation. 

Smith  RPM/Inland  because 
the  best  deserves  the  best. 
LOC  because  you  deserve 
the  best  too. 


Clark  O.  Murray,  Chairman  of  the  Board  of  Inland  Industries  and  Gary  R.  Smith. 
President  of  Smith  RPM  shown  here  signing  papers  to  formalize  the  agreement. 


Smith  RPM/inland- 
good  neighbors 
makegood 
business  partners. 


vooroV 


SMITH  RPM  CORPORATION 

P.O.  Box  12205 
9040  Cody 

Overland  Park,  Kansas  66212 

913/888-0695 

Telex  4-2516 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

14500  W.  105th  Street 
P.O.  Box  15999 
Lenexa,  Kansas  66215 
913/492-9050 
Telex  4-2362 


The  finest  letterpress/ 
offset  conversion 
process  in  the  world 


Chicago  Tribune  starts  instaiiation 
of  automated  roii  handling  system 


The  Chicago  Tribune  has  begun  in¬ 
stallation  of  an  automated  newsprint  roll 
handling  system  at  its  new  printing  plant 
on  Chicago’s  near  north  side. 

The  system  which  was  designed  and 
manufactured  by  the  FMC  Corporation 
of  Colmar,  Pa.,  can  distribute  newsprint 
rolls  weighing  up  to  3,000  pounds  to  ten 
Goss  Metroliner  offset  presses  at  the  rate 
of  600  to  900  rolls  daily;  1,200  to  1,800 
rolls  for  the  Sunday  edition.  The  ten 
presses  will  consume  about  5,000  tons  of 
paper  each  week. 

Located  on  the  North  Branch  of  the 
Chicago  River,  the  plant  will  receive 
newsprint  by  water,  chiefly  from  the  Tri¬ 
bune  Company’s  own  mill  near  Baie 
Comeau,  Quebec.  However,  most  of  the 
rolls  will  be  delivered  by  rail.  The  news¬ 
print  storage  area  will  have  a  capacity  to 
store  30,000  tons — a  six-week  supply  at 
current  levels  of  consumption. 

In  the  newsprint  handling  system,  fur¬ 
nished  by  FMC’s  Material  Handling  Sys¬ 
tems  Division,  all  movements  of  the 
newsprint  rolls  will  be  controlled  by  a 
programmable  controller  and  computer 
from  the  rail  and  boat  loading  facilities 
through  to  the  loading  of  rolls  into  press 
reels. 


The  FMC  system  will  interface  with 
Goss’s  new  automatic  reel  loading  ( ARL) 
system,  which  will  automatically  load  the 
rolls  of  paper  into  press  reel  stands. 

Each  press  can  turn  out  75,000  papers 
an  hour,  compared  with  60,000  currently 
at  Tribune  Tower,  with  capability  of 
printing  144  pages  per  print  run  (expand¬ 
able  to  160  pages  in  the  future),  compared 
with  the  present  maximum  of  1 12  pages. 
The  presses  and  newsprint  handling  sys¬ 
tem  are  designed  to  handle  45-inch  dia¬ 
meter  rolls,  but  the  Tribune  plans  to  begin 
operations  with  42-inch  rolls. 

The  ten  presses  will  use  2.3  rolls  of 
newsprint  per  hour  per  reel,  or  as  many  as 
235  rolls  an  hour  (based  on  160-page  pap¬ 
ers).  This  comes  to  a  demand  for  a  new 
roll  each  15  seconds  that  the  presses  are 
running.  The  newsprint  handling  system 
is  designed  to  ultimately  handle  paper  for 
16  presses — 376  rolls  an  hour  or  a  fresh 
roll  every  ten  seconds. 

The  Tribune  newsprint  handling  in¬ 
volves  three  functional  systems:  A  stor¬ 
age  area  conveyor  system  which  will  car¬ 
ry  rolls  on  end,  into  storage  and  out.  It 
includes  more  than  650  feet  of  slat  con¬ 
veyors  and  roller  flight  conveyors  with 
such  auxiliary  equipment  as  roll  stops,  lift 


gates,  and  right-angle  transfers.  It  is  de¬ 
signed  to  operate  in  either  an  immediate- 
use  mode  or  storage  mode,  permitting 
rolls  to  go  directly  to  the  reel  room  or  be 
stacked  in  the  storage  area.  The  system 
can  also  be  reversed  to  carry  rolls  back  to 
the  shipping  dock;  A  system  from  storage 
area  to  laydown  platform — two  lines  of 
conveyors,  some  330  feet  of  slat  con¬ 
veyors  and  roller  flight  conveyors — to 
carry  rolls  on  end  to  any  of  four  downen- 
ders  and  then  on  their  sides  (bilge  posi¬ 
tion)  to  the  stripping  platform  and 
laydown  platform,  where  rolls  to  be  used 
in  the  day’s  run  will  be  held  in  24  lanes, 
each  holding  12  rolls;  and  a  system  from 
laydown  platform  to  presses  and  return, 
to  carry  rolls  to  the  press  spurs  and  return 
the  empty  carts  for  reloading — a  225-cart 
Trukveyor  circulating  loop  conveyor  en¬ 
circling  the  press  reels,  with  powered 
spurs  into  the  reel  stand  area  and  addi¬ 
tional  Trukveyors  to  the  waste  handling 
area. 

Breach  of  contract 
filed  by  Logicon 

Logicon,  Inc.,  of  Los  Angeles,  Calif., 
filed  on  April  24  a  breach  of  contract  ac¬ 
tion  against  the  Santa  Ana  (Calif.)  Regis¬ 
ter.  The  Register  notified  Logicon  of  its 
intent  to  terminate  the  contract  under 
which  Logicon  is  providing  an  electronic 
text  processing  system. 


SOLID  OFFSET  . . .  through 
precision  engineering  p 


PMC  can  put  your  newspaper 
squarely  in  the  offset  column, 
now.  We’ll  do  it  in  a  few  weeks, 
and  without  production  loss. 

Our  proven  system  will 
produce  quality  reproduction 
on  a  par  with  any  offset 
newspaper.  And  we’ll  do  it  at  a 
fraction  of  a  new  press 
investment. 

PMC  systems  are  enhanced 
by  Ryco  dampening 
technology  and  K&F  shims 
and  locks  expertise.  Best  in 
the  business. 

Investigate  our  know-how 
today  and  ask  for  a  quote. 


See  us  at  Booth  1946 
ANPA/RI  Conference 
Atlantic  City,  N.J.  June  6-10 


PRESS  MACHINERY  CORP. 

*  ■  ■  •  P.'^n  .lampc  ^trppt  RpnQpn\/illp  li  RHinF 


230  James  Street,  Bensenville,  IL.  60106 
TWX  910-650-0370  (312)  860-5574 
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MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 

See  proven  cost -cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generatin 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


See  us  at  Booth  #1628  r 
at  the  I 

ANFA/RI  I 
Conference  | 
Atlanta,  June  6-10  i 


■r  r  OTA 


MYCRO-TEK,  INC. 

620  V\test  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


For  more  information  on  revenue-generating 
systems  from  Mycro-Tek,  send  this  coupon, 
or  call  toll-free. 
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Dahlgren  unveils 
offset  inking  unit 

Dahlgren  Manufacturing  Company  of 
Dallas,  Texas,  has  unveiled  an  inking  sys¬ 
tem  for  offset  printing  that  will  cut  print¬ 
ing  costs  by  virtually  eliminating 
makeready  paper  waste. 

The  Dahlgren  inking  system  represents 
a  total  departure  from  the  standard  inking 
system.  The  inker  produces  perfect  color 
immediately  and  eliminates  color  varia¬ 
tion  during  a  press  run. 

The  inking  system  is  designed  to  pro¬ 
vide  uniform,  continuous  ink  flow  auto¬ 
matically  which  produces  consistent, 
high  quality  color  and  it  eliminates  such 
problems  as  ghosting  and  hickies  that 
occur  because  of  inconsistencies  in  ink 
application. 

In  printing,  the  dampening  system 
serves  as  a  partner  to  the  inking  system. 
The  new  Dahlgren  inker  incorporates  the 
Dahlgren  dampener,  ink  fountainhead, 
one  form  roller,  two  oscillating  idler  rol¬ 
lers  and  an  extruder —  all  of  which  are 
mounted  in  a  simple  framework  that  is 
bolted  to  the  press  frame.  The  inker’s 
unitized  construction  further  eliminates 
the  need  for  costly,  time-consuming 
adjustments.  The  inker  has  been  en¬ 
gineered  for  both  sheetfed  and  web 
presses. 


The  system’s  electrical  circuitry,  spe¬ 
cially  designed  by  Dahlgren  engineers, 
also  improves  on  the  conventional  inking 
system.  Once  a  press  is  in  operation,  the 
standard  inker  rotates  constantly,  even 
when  not  in  use.  The  system  is  designed 
with  three  separate  switches  for  shutting 
off  the  dampening  application,  the  ink  ap¬ 
plication  or  the  entire  system.  The  be¬ 
nefits  are  energy  savings  and  improved 
on-the-job  safety. 

Web  offset  solution 
is  bichromate-free 

Anchor/LithKemKo,  of  South  Wind¬ 
sor,  Conn.,  has  recently  developed  a 
bichromate-free  fountain  solution  called 
KEM  GUARD.  It  was  specifically  de¬ 
signed  for  all  types  of  web  presses.  Con¬ 
taining  pure  gum  arabic,  buffering  salts 
and  fungus  arresters,  it  is  a  true  one-step 
fountain  solution. 

Kem  Guard  virtually  eliminates  the 
possibility  of  scumming  on  any  type  of 
plate  and  assures  a  sharp,  clear  print.  It 
will  run  in  conventional  as  well  as  alcohol 
dampening  systems.  Only  1  to  1  ‘A  ounces 
is  required  to  make  a  gallon  of  press- 
ready  fountain  solution.  It  is  packed  in  1 
gallon  plastic  jugs,  5  gallon  plastic 
drumettes  and  30  and  55  gallon  drums. 


Vertical  process 
camera  uses 
microprocessor 

Agfa-Gevaert  of  Teterboro,  N.J.,  has 
introduced  a  vertical  process  camera 
equipped  with  microprocessor  control, 
model  Repromaster  3000. 

The  camera  has  three  lenses  on  a  quick- 
change  turret  allowing  enlargements  and 
reductions  from  10%  reduction  through 
1000%  enlargement.  The  electronic  sys¬ 
tem  in  the  camera  automatically  com¬ 
putes  line  and  halftone  exposures  and 
provides  the  proper  compensation  for 
these  operations  regardless  of  the  size  or 
aperture  of  the  camera. 

The  Repromaster  3000  also  allows  the 
operator  to  program  up  to  78  different 
exposures  on  an  easily  accesible 
keyboard  with  maximum  speed  and  con¬ 
venience.  An  inline  densitometer  with 
direct  input  is  also  provided. 

Compensation  for  such  variables  as 
flare,  size  setting,  aperture  setting,  flash 
and  focal  lengths  of  the  individual  lens  are 
all  included  in  the  camera’s  memory. 


VERTICAL  process  camera  with  mic¬ 
roprocessor,  model  Repromaster  3000. 


Houston  Post  installs 
Magnuson  computer 

The  Houston  Post  recently  installed  a 
model  M80  /  3 1  from  Magnuson  Compu¬ 
ter  Systems  to  handle  all  online  circula¬ 
tion  information  processing. 

Magnuson  is  a  manufacturer  of  in¬ 
termediate  size  computers  which  are 
compatible  with  IBM  Systems  360,  370, 
and  the  4300  Series.  The  M80  /  31  is  com¬ 
patible  with  all  IBM  software,  and  is  up  to 
20%  faster  than  the  4331/Group  2. 
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THE  ELECTRONIC  WORLD  COMES  TO  TORONTO 
MAY  20-22 


INTERNATIONAL  CONFERENCE  &  EXHIBmON 


For  the  first  time  in  North  America  you  can  explore 
the  products,  services  and  techniques  of  two-way 
television. 


1,000  senior  executives  from  around  the  world 
have  already  registered  as  delegates. 

Videotex  Is  the  business  opportunity  of  the  ’80s. 

Don’t  miss  it. 

For  full  details  of  the  80-speaker  program  call 

(416)598-1981 

Victeotex’81  is  organized  jointly  by  Infomart  of  Toronto,  Canada  and 
Online  Conferences  Ltd.  of  London,  U.K.  In  Europe  call  (09274)  2821 1  Tetex  923406 
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'  The  Harris  Automatic 
Repair  System. 

Because  corrected  beats  rejected* 


COMMUNICATION  AND 
INFORMATION  PROCESSINC 
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International  Paper 
lifts  newsprint  prices 

International  Paper  Company  is  raising 
newsprint  prices  to  $500  a  metric  ton 
(2,204.6  pounds)  effective  August  1 . 

Other  newsprint  firms  that  have  in¬ 
creased  prices  recently  to  $500  a  metric 
ton  include:  Abitibi-Price  Inc.;  Consoli- 
dated-Bathurst  Inc. ;  and  Reed  Paper  Ltd. 

Abitibi-Price,  the  world's  largest  news¬ 
print  producer,  is  92%  owned  by  Olympia 
&  York  Developments  Ltd.,  a  real  estate 
firm  owned  by  the  Reichmann  family  of 
Toronto. 

Duai  output  added 
to  tele-typereader 

Hendrix  Electronics  has  announced 
dual  output  capability  as  a  standard  fea¬ 
ture  for  the  TELE-TYPEREADER  in¬ 
telligent  terminal. 

The  Tele-typereader  terminal,  when 
combined  with  any  Typereader  OCR 
page  reader,  provides  electronic  mail 
capability  through  the  capture  and  auto¬ 
mated  conversion  of  typewritten  mes¬ 
sages  to  fully  formatted  messages  suit¬ 
able  for  transmission  via  public  and  pri¬ 
vate  communication  networks. 

Users  may  now  select  output  connec¬ 
tion  to  any  two  of  the  following  devices  or 
systems;  telex  paper  tape  punch,  TWX 
paper  tape  punch,  message  switching 
computers,  data  entry  systems,  electro¬ 
nic  mail  network,  telex  network  for 
timesharing,  and  private  line  modems. 

The  dual  output  feature  is  also  avail¬ 
able  as  a  field  upgrade  kit  for  previously 
installed  units. 

Step  and  repeat  unit 
has  digital  readout 

Litho  Design  &  Mfg.  Inc.,  based  in  St. 
Paul,  Minn.,  has  announced  the  COR- 
TRON  Step  and  Repeat  Machine.  Origin¬ 
al  mounted  on  a  12x12  vacuum  chase  can 
be  stepped  onto  a  30x40  plate  or  film  with 
four  color  accuracy. 

This  machine  combines  electronic 
digital  readout  accuracy  and  manual  sim¬ 
plicity  at  the  price  of  $8,950. 

Also  available  in  fully  automatic  model 
and  custom  units. 


UPl's  Digital  Darkroom  will  be  installed  in  June  of  this  year  at  New  York 
City  World  Headquarters.  System  will  also  be  shown  at  ANPA/RI  conference 
in  Atlantic  City,  June  6-10,  1981. 


UPl’s  1st  Digital  Darkroom 
to  go  live  in  New  York  City 


United  Press  International  will  install 
in  World  Headquarters  in  June  its  first 
"‘Digital  Darkroom,”  an  electronic  de¬ 
vice  that  captures,  stores  and  forwards 
wire  photos  much  as  UPI  electronically 
handles  its  newswires. 

The  Digital  Darkroom,  which  can  re¬ 
ceive  and  send  1 4  photos  simultaneously, 
provides  for  storage  from  UPl’s  worl¬ 
dwide  circuits  of  as  many  as  202  pictures 
at  any  given  time. 

Photos  are  received  automatically, 
converted  from  analog  to  digital  informa¬ 
tion  and  stored  electronically.  Any  photo 
in  the  file  may  be  viewed  upon  command 
on  a  high-resolution  television  monitor. 

A  video  display  terminal  and  associ¬ 
ated  keyboard  allows  the  operator  to  crop 
pictures,  correct  or  insert  new  caption 
information,  enlarge  cropped  photos 


which  are  received  too  dark  or  too  light, 
too  flat  or  too  contrasting. 

F.W.  Lyon,  vicepresident  for  News- 
pictures,  said  the  system  will  bring  a 
dramatic  improvement  in  overall  network 
efficiency  and  improved  quality  to  sub¬ 
scribers. 

“A  second  Digital  Darkroom  is  sche¬ 
duled  for  installation  in  UPTs  European 
Headquarters  in  Brussels  later  this 
year,”  Lyon  stated. 

“When  it  is  in  place,  no  UPI  subscriber 
will  be  more  than  one  'generation'  away 
from  the  original  transmission  print — 
worldwide,”  he  said. 

UPI  will  have  a  display  illustrating  the 
first  Digital  Darkroom,  installed  in  UPTs 
World  Headquarters  in  New  York  City 
and  at  the  ANPA/RI  conference  in  Atlan- 


back  to  full  size,  and  enhance  pictures  tic  City,  June  6- IQ,  1981 


Backup  achieved  via  linked  network 

Composition  Systems,  Inc.  (CSI)  printing  plants, 
announced  that  Dow  Jones  &  Co.,  Inc.  The  CSI  system  will  be  utilized  for  both 

will  soon  install  a  CSI  state-of-the-art  editorial  and  advertising  applications, 
computerized  text  processing  system  for  Identical  systems — each  with  two  com¬ 
use  in  publication  of  the  Wu// Street  Jour-  puters — will  be  installed  in  Dow  Jones 
nal  and  Barron’s  magazine.  production  facilities  in  Dallas,  Tex.  and 

The  new  production  system  offers  tele-  Chicopee,  Mass.  All  information  entered 
communications  capability,  expansion  at  one  location  will  be  automatically  re¬ 
potential,  and  backup  support  through  a  corded  at  the  other,  thereby  assuring  total 
linked  computer  network.  When  the  sys-  backup  protection.  Telecommunications 
tern  is  installed,  the  Wall  Street  Journal  equipment  will  link  the  remaining  Dow 
will  be  composed  in  four  locations  and  Jones  composing  facilities  to  the  Dallas- 
sent  via  satellite  to  an  additional  nine  Chicopee  network. 


CORTRON  step  and  repeat  unit. 
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LARGEST  SELECTION  EVER 
OF  USED  METROPOLITAN 
NEWSPAPER  PRESSES 


Chicago  Tribune  Presses 

23  9/16”  cutoff 

32  Goss  Mark  II  Headliner  Units  -  Manufactured  1963-65.  Equipped  with  color  cylinders 
superimposed  -  6  superimposed  full  color  units.  18  superimposed  color  half-decks.  Fully 
automatic  reels  and  Hurletron  drive. 

6  Goss  3:2  double  Imperial  folders. 

53  Goss  Mark  I  Headliner  Units  -  Unusual  color  superimposed  automatic  reels,  Hurletron 
or  Cline  drive. 

4  Goss  3:2  double  Imperial  folders.  5  Goss  2:1  double  folders., 

Available  for  release  first  quarter  of  1983 
Frame  width  either  A82  orA88 

Baltimore  Sun  Presses 

22  3/4”  cutoff 

Hoe  Colormatic  Press  -  Available  for  Release  1982.  8  units  Hoe  Colormatic  press, 
manufactured  1966.  3  color  cylinders  superimposed.  1  single  3:2  Hoe  folder,  fully 
automatic  reels.  G.E.  drive. 

18  Unit  Hoe  Color  Convertible  Press  -  Manufactured  1950  (2  units,  1957).  6  color 
cylinders,  superimposed.  2  Hoe  double  folders,  3:2  -  2:1  plus  one  double  2:1  folder, 
semi-automatic  reels,  G.E.  drive. 

18  Unit  Hoe  Color  Convertible  Press  -  6  color  cylinders  superimposed,  2  single  3:2  folders, 
1  single  2:1  folder.  Manufactured  1950  (2  units,  1957).  Semi-automatic  reels,  G.E.  drive. 

Available  for  release  January  1982 


Newspaper  Machinery  Corporation 

14500  W.  105th  Street  «  P.O.  Box  15999  «  Lenexa.  KS  66215  »  913/492-9050  »  Telex  4-2362 


From  the  Queens  Midtown  Tunnel 
to  the  Montauk  Lighthouse, 
you’re  in  Newsday  Country. 


The  Long  Island  Newspaper 

503,336  Daily  (up  2.2%) 
573,726  Sunday  (up  2.8%) 


Who’s  where  at  the  ANPA 


Newspapers 


Agana  (Guam)  Pacific  Daily  News 
Mr.  Robert  E.  Udick— HR 
Akron  (Oh.)  Beacon  Journal 
Mr.  &  Mrs.  James  V.  Gels — RC 
Albany  (N.Y.)  Capital  Newspapers  Group 
Mr.  &  Mrs.  Joseph  T.  Lyons — HR 
Alexandria  (La.)  Daily  Town  Talk 
Mr.  &  Mrs.  Tom  J.  Hardin — TR 
Mr.  &  Mrs.  Joe  D.  Smith,  Jr. — HR 
Mr.  Larry  D.  Smith  -HR 
Allentown  (Pa.)  Morning  Call 
Mr.  &  Mrs.  Roy  C.  Follett — HR 
Alliance  (Oh.)  Review 
Mr.  &  Mrs.  Donald  A.  Peterson,  Sr. — HR 
Ames  (la.)  Daily  Tribune 
Mr.  &  Mrs.  Hollis  J.  Nordyke  HR 
Mr.  &  Mrs.  Jack  R.  Nordyke-  -HR 
Anchorage  (Alaska)  Times 
Mr.  Robert  B.  Atwood  HR 
Ms.  Elaine  Atwood-  HR 
Anchorage  (Alaska)  Daily  News 
Ms.  Katherine  Fanning — HR 
Mr.  &  Mrs.  Gerald  E.  Grilly  HR 
Anderson  (S.C.)  Independent/Daily  Mail 
Mr.  &  Mrs.  John  C.  Ginn — HR 
Anderson  (Ind.)  Anderson  Newspapers 
Mr.  &  Mrs.  Charles  W.  Laughlin-  HR 
Angola  (Ind.)  Herald-Republican 
Mr.  &  Mrs.  Don  R.  Bucknam— HR 
Annapolis  (Md.)  Capital-Gazette  Newspapers 
Ms.  Karen  Balderson — HR 
Ann  Arbor  (Mich.)  News 
Mr.  &  Mrs.  Timothy  0.  White— RC 
Anniston  (Ala.)  Star 
Mr.  &  Mrs.  Phillip  A.  Sanguinetti  -  HR 
Asbury  Park  (N.J.)  Press 
Mr.  &  Mrs.  Jules  L.  Plangere,  Jr.— RC 
Asheville  (N.C.)  Citizen-Times 
Mr.  &  Mrs.  John  Q.  Schell— HR 
Ashland  (Ky.)  Daily  Independent 
Mr.  &  Mrs.  Robert  A.  McCullough,  Jr— HR 
Atlanta  (Ga.)  Cox  Enterprises 
Mr.  &  Mrs.  Garner  Anthony — HR 
Mr.  &  Mrs.  Charles  E.  Glover — HR 
Mr.  &  Mrs.  Jack  Tarver — HR 
Mr.  &  Mrs.  G.  L.  Williams — HR 
Atlanta  (Ga.)  Atlanta  Newspapers 
Mr.  &  Mrs.  Thomas  H.  Wood — HR 
Atlantic  City  (N.J.)  Press 
Mr.  &  Mrs.  Charles  C.  Reynolds — HR 
Attleboro  (Mass.)  Sun  Chronicle 
Mr.  &  Mrs.  Paul  A.  Rixon — RC 


Bakersfield  (Calif.)  Californian 
Mr.  Alfred  T.  Fritts— RC 
Mr.  J.  K.  Stanners-  RC 
Baltimore  (Md.)  News  American 
Mr.  &  Mrs.  B.  Maurice  Sparby-  HR 
Baltimore  (Md.)  Sun 
Mr.  &  Mrs.  William  S.  Abell  RC 
Mr.  &  Mrs.  John  J.  Banach -HR 
Mr.  &  Mrs  Gary  Black  RC 
Mr.  &  Mrs.  Gary  Black,  Jr  -PH 
Mr.  &  Mrs.  Perry  J.  Bolton  RC 
Mr.  Louis  J.  Franconeri  -HR 
Mr.  &  Mrs.  Donald  H.  Patterson  RC 
Bangor  (Me.)  Daily  News 
Mr.  Richard  K.  Warren  HR 
Mrs.  Joanne  J.  Van  Namee-  HR 
Mr.  James  Van  Namee  HR 
Barre  (Ver.)  Times  Argus 
Mr.  &  Mrs.  R.  John  Mitchell  HR 
Baton  Rouge  (La.)  State-Times  &  Advocate 
Mr.  &  Mrs.  Charles  C.  Garvey-  HR 
Mr.  Douglas  L.  Manship — RC 
Mr.  &  Mrs.  David  C.  Manship— HR 
Battle  Creek  (Mich.)  Fnquirer  &  News 
Mr.  Robert  B.  Miller,  Jr.— HR 
Bay  City  (Mich.)  Times 
Mr  &  Mrs.  Rex  H.  Thatcher -HR 
Beaver  (Pa.)  County  Times 
Mr.  &  Mrs.  Arthur  E.  Mayhew-HR 
Belleville  (III.)  News-Democrat 
Mr.  &  Mrs.  Darwin  C.  Wile  -HR 
Bellingham  (Wash.)  Herald 
Mr.  &  Mrs.  Charles  T  Wanninger  HR 
Bend  (Ore.)  Bulletin 
Mr.  Robert  W.  Chandler— HR 
Bethlehem  (Pa.)  Globe-Times 
Mr.  Donald  S.  Taylor— HR 
Billings  (Mont.)  Gazette 
Ms.  Sonja  Craig— HR 
Binghamton  (N.Y.)  Press  &  Sun-Bulletin 
Mr.  &  Mrs.  Fred  G.  Eaton-  PH 
Birmingham  (  Ala.)  News  Company 
Mr.  &  Mrs.  William  C.  Green— HR 
Bismark  (N.D.)  Tribune 
Mr.  &  Mrs.  Sanders  Hook  HR 
Mr.  &  Mrs.  Glen  Sorlie  -  HR 
Bloomington  (III.)  Pantagraph 
Mr.  &  Mrs.  William  G.  Diesel-  HR 
Mr.  &  Mrs.  Peter  E.  Thierot-  RC 
Mr.  &  Mrs.  Davis  U.  Merwin-  RC 


Bloomington  (III.)  Herald-Times 
Mr.  &  Mrs.  Scott  C.  Scburz  HR 
Boise  (Id.)  Statesman 
Mr.  Gary  F.  Sherlock  -  HR 
Boone  (N.C.)  Watauga  Derrocrat 
Mr.  Armfield  Coffey-  HR 
Ms.  Rachel  Rivers-Coff^v  HR 
Boston  (Ma.)  Globe 
Mr.  &  Mrs.  John  P.  Guggio-RC 
Mr.  &  Mrs.  Richard  C.  Orkerbloom  RC 
Mr.  John  L.  Taylor  RC 
Mr.  &  Mrs.  William  0.  Taylor  RC 
Boston  (Ma.)  Herald-Ameri'-an 
Mr.  &  Mrs.  James  T.  Dorns  -HR 
Boulder  (Colo.)  Camera 
Mr.  &  Mrs.  Gaylord  P.  Whiting  -HR 
Bradenton  (Fla.)  Herald 
Mr.  &  Mrs.  Frank  McComas  -HR 
Bradford  (Pa.)  Era 
Mr.  Henry  Satterwhite  HR 
Mr.  &  Mrs.  John  Satterwhite  -  HR 
Brandon  (Manitoba,  Can.)  Sun 
Mr.  Lewis  T.  Whitehead  RC 
Bridgeport  (Conn.)  Post-Telegram 
Mr.  &  Mrs.  John  E.  Priem  HR 
Bridgeton  (N.J.)  Evening  News 
Mr.  John  T.  Schofield  RC 
Bridgewater  (N.J.)  Courier-News 
Mr.  &  Mrs.  David  Mazzarolla  - HR 
Bristol  (Conn.)  Press 
Mr.  Wiliam  S.  Barnes-  HR 
Mr.  Joseph  H.  Zerby  HR 
Brownsville  (Pa.)  Telegraph 
Mr  Charles  W.  McKinley  RC 
Brunswick  (Me.)  Times  Rei'ord 
Mr.  Campbell  B.  Niven  HR 
Buffalo  (N.Y.)  Evening  News 
Mr.  Stanford  Lipsey — RC 
Mr.  &  Mrs.  Henry  Z.  Urban — RC 
Buffalo  (N.Y.)  Courier-Express 
Mr.  &  Mrs.  Roger  P.  Parkinson — HR 
BurliQgton  (Va.)  Free  Press 
Mr:  &  Mrs.  Richard  M.  Rottorf — HR 
Burlington  (Va.)  Hawk  Eye 
Mr.  Stuart  Awbrey  -HR 
Butler  (Pa.)  Eagle 

Mr.  &  Mrs.  Vernon  L.  Wise,  Jr.  HR 
Mr.  &  Mrs.  John  L.  Wise,  Jr.- HR 

Calgary  (Alberta,  Can.)  Herald 
Mr.  &  Mrs.  Vera  Swanson  RC 
Cambridge  (Oh.)  Jeffersonian 
Mr.  &  Mrs.  Robert  S.  Moorehead — HR 


Mr.  &  Mrs.  Guy  S.  DeVany — RC 
Augusta  (Ga.)  Chronicle  &  Herald 
Mr.  &  Mrs.  W.  S.  Morris  III — HR 
Aurora  (III.)  Beacon-News 
Mr.  &  Mrs.  Denny  C.  Hough-  -HR 


Expertise  in  Handling 
Media  Ownership  Changes 

At  The  Hyatt  Regency  for  ANPA 
BOX  17127  RALEIGH,  N.C.  27609  (919)  782-3131 

25  Years  Nation-Wide  Personal  Service 


Key  to  hotel  abbreviations: 

HR — Hyatt  Regency 

RC—Ritz  Carlton 

AC — Americana  Congress 

AL—AUerton 

CP— Continental  Plaza 

DR — Drake 

LA — Lakeshore 

MA—Mariott 

MR— Mayfair  Regent 

PA — Paimer  House 

PH— Park  Hyatt 

RA— Raphael 

RH — Richmont 

TL—Travelodge 

TR—Tremont 

UL— Union  League  Club 

WH— Whitehall 
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Canton  (III.)  Ledger 
Mr.  &  Mrs.  Thomas  C.  Wood — HR 
Canton  (III.)  Winsor  Newspapers 
Mr.  &  Mrs.John  B.  Winsor 
Canton  (III.)  Repository 
Mr.  S.  John  Siam — HR 
Casper  (Wy.)  Star-Tribune 
Mr.  Thomas  W.  Howard — HR 
Cedar  Rapids  (la.)  Gazette 
Mr.  &  Mrs.  Joe  Hladky  III— TR 
Chambersburg  (Pa.)  Public  Opinion 
Ms.  Margo  Drobney — HR 
Champaign  (III.)  News-Gazette 
Marajen  Stevick  Chinigo — HR 
Mr.  &  Mrs.  John  C.  Hirschfeld — HR 
Charleston  (W.  Va.)  Charleston  Newspapers 
Mr.  &  Mrs.  W.  E.  Chilton  III— HR 
Mr.  &  Mrs.  Robert  L.  Smith,  Jr. — HR 
Mr.  &  Mrs.  Charles  M.  Avampato — HR 
Mr.  &  Mrs.  Craig  L.  Selby — HR 
Mr.  &  Mrs.  Lyell  B.  Clay— HR 
Charleston  (W.Va.)  Clay  Communications 
Mr.  &  Mrs.  Buckner  Clay — HR 
Mr.  &  Mrs.  John  F.  McGee — HR 
Mr.  &  Mrs.  C.  V.  Smedley— HR 
Charlotte  (N.C.)  Knight  Publishing  Co. 

Mr.  &  Mrs.  Robert  J.  Suarez — HR 
Charlotte  Amalie  (St.  Thomas,  V.l.)  Daily  News 
Mr.  &  Mrs.  Richer  Stout — HR 
Mr.  &  Mrs.  Ariel  Melchior— HR 
Charlottesville  (Va.)  Daily  Progress 
Mr.  &  Mrs.  J.  S.  Swartz — HR 
Mr.  &  Mrs.  Dennis  Rooker — HR 
Mr.  &  Mrs.  John  Badoud — HR 
Mr.  John  W.  Fitzwater— HR 
Mr.  Thomas  E.  Worrell,  Jr. — HR 
Cherry  Hill  (N.J.)  Courier-Post 
Mr.  &  Mrs.  Robert  T.  Collins — HR 
Chicago  (III.)  Sun-Times 
Mr.  &  Mrs.  Charles  D.  Fegert 
Mr.  &  Mrs.  James  F.  Hoge 
Mr.  &  Mrs.  Thomas  M.  Tallarico 
Mr.  D.  M.  Cramer-HR 
Chicago  (III.)  Tribune 
Mr.  &  Mrs.  Maxwell  McCrohon — HR 
Mr.  &  Mrs.  Thomas  P.  O'Donnell 
Mr.  &  Mrs.  Clayton  Kirkpatrick 
Mr.  &  Mrs.  Charles  T.  Brumback— HR 
Mr.  &  Mrs.  Stanton  R.  Cook — HR 
Mr.  &  Mrs.  J.  Howard  Wood 
Mr.  &  Mrs.  John  W.  Madigan — HR 
Cincinnati  (Oh.)  Enquirer 
Mr.  &  Mrs.  William  J.  Keating — HR 
Clarksburg  (W.Va.)  Clarksburg  Publishing  Co. 

Mr.  &  Mrs.  Cecil  B.  Highland,  Jr. — RC 
Clarksdale  (Miss.)  Press  Register 
Mr.  &  Mrs.  Joseph  F.  Ellis— HR 
Cleveland  (Oh.)  Plain  Dealer 
Mr.  &  Mrs.  Roy  0.  Kopp— RA 
Mr.  &  Mrs.  Thomas  Vail — TR 
Cobourg  (Ont.)  Daily  Star 
Dr.  James  Johnston — HR 
Cocoa  (Fla.)  Cape  Publications 
Mr.  &  Mrs.  Vince  Spezzano— HR 
Coffeyville  (Kans.)  Journal 
Ms.  Pamela  F.  Meals — HR 


Colorado  Springs  (Colo.)  Sun 
Mr.  &  Mrs.  Edmund  0.  Martin — HR 
Columbia  (Tenn.)  Daily  Herald 
Mr.  &  Mrs.  Sam  D.  Kennedy — HR 
Columbia  (S.C.)  State-Record 
Mr.  Ben  R.  Morris — RC 
Columbus  (Oh.)  Citizen-Journal 
Mr.  &  Mrs.  Gregory  A.  Dembski— HR 
Columbus  (Oh.)  Dispatch 
Mr.  &  Mrs.  A.  Kenneth  Pierce,  Jr— WH 
Mr.  &  Mrs.  John  Wolfe— WH 
Mr.  &  Mrs.  Bob  Johnson — WH 
Mr.  &^Mrs.  Tom  Sherrill — WH 
Columbus  (Ind.)  Republic 
Mr.  &  Mrs.  Robert  N.  Brown 
Concord  (N.H.)  Monitor  Publishing  Co. 

Mr.  &  Mrs.  George  W.  Wilson — HR 
Cortland  (N.Y.)  Standard 
Mr,  &  Mrs.  Paul  L.  Geibel— HR 
Corydon  (Ind.)  Democrat 
Mr.  Dennis  L.  Huber — HR 
Costa  Mesa  (Calif.)  Orange  Coast  Daily  Pilot 
Mr.  &  Mrs.  Thomas  P.  Haley — HR 
Cumberland  (Md.)  Times-News 
Mr.  &  Mrs.  John  J.  McMullen— HR 


Dade  City  (Fla.)  Sunpress 
Mr.  &  Mrs,  Bill  Matthews — HR 
Dallas  (Tx.)  Morning  News 
Mr.  &  Mrs.  Richard  C.  Blum — HR 
Mr.  &  Mrs.  Robert  W.  Dechard — RC 
Mr,  &  Mrs.  Burl  Osborne — RC 
Dallas  (Tx.)  Evening  News 
Mr.  &  Mrs.  John  A.  Rector,  Jr.— RC 
Mr.  &  Mrs.  Jim  Moroney — HR 
Dallas  (Tx.)  Times  Herald 
Mr.  &  Mrs.  Lee  J.  Guittar — HR 
Mr.  Thomas  C.  McCartin— HR 
Danville  (Conn.)  Advance- Messenger 
Ms.  Mary  Schurz — HR 

Danville  (III.)  Commercial-News 
Ms.  Christy  C.  Bulkeley— HR 
Mr.  P.  David  Finks— HR 
Davenport  (la.)  Quad-City  Times 
Mr.  &  Mrs.  Bob  Fusie — HR 
Dayton  (Oh.)  Newspapers  Inc. 

Mr.  &  Mrs.  David  E.  Easterly — HR 
Mr.  &  Mrs.  R.  H.  Musselman,  Jr.— HR 
Mr.  &  Mrs.  Robert  C.  Snyder — HR 
Decatur  (III.)  Herald  &  Review 
Mr.  Steve  Burgess— HR 
Mr.  &  Mrs.  Wayne  Schile — HR 
Denver  (Colo.)  Rocky  Mountain  News 
Mr.  &  Mrs.  William  W.  Fletcher 

Des  Moines  (la.)  Register  &  Tribune 
Mr.  Michael  Gartner— HR 
Mr.  Gary  Gerlach— HR 
Mr.  &  Mrs.  Stephen  S.  Ingham— HR 
Mr.  &  Mrs.  David  Kruidenier— HR 
Des  Moines  (la.) 

Mid-America  Publishing  Corp. 

Mr.  David  Archie— HR 
Des  Plains  (III.)  Publishing  Co. 

Mr.  Norman  F.  Hirsch 


LeROY  KELLER 

Media  Consultant  •  Broker  •  Appraiser 

At  the  Hyatt  Regency  Hotel 
during  the  ANPA  Convention 

Suite  902,  40S  Park  Avenue 
New  York,  N.Y.  10022 

Telephone:  212-759-2349 


Detroit  (Mich.)  Evening  News 
Mr.  &  Mrs.  Robert  C.  Nelson — HR 
Mr.  &  Mrs.  Gene  R.  Arehart — HR 
Mr.  &  Mrs,  Richard  J.  McClennen— HR 
Doylestown  (Pa.)  Intelligencer 
Mr,  &  Mrs.  Charles  P.  Smith — RC 
Dublin  (Ga.)  Courier  Herald 
Mr.  Griffin  Lovett — HR 
Mr,  Doug  Hall— HR 
Mr.  &  Mrs.  Norman  McMillion — HR 


Easton  (Pa.)  Express 
Mr.  &  Mrs.  George  F.  Coffin,  Jr, — HR 
Mr.  &  Mrs.  Hal  B.  Neitzel— HR 
Edwardsville  (III.)  Intelligencer 
Mr.  &  Mrs.  Otto  Wick,  Jr. — HR 
Effington  (III.)  Daily  News 
Ms.  Mary  McNaughton — RC 
Elgin  (III.)  Courier-Journal 
Mr.  &  Mrs.  D.  Ray — HR 
Elizabeth  (N.J)  Daily  Journal 
Mr.  &  Mrs.  Paul  T.  Miller — HR 
Elkhart  (Ind.)  Truth 
Mr.  &  Mrs.  Anthony  H.  Biggs— RC 
Elwood  City  (Pa.)  Ledger 
Mr,  &  Mrs.  W.  C.  Kegel— RC 
Elmira  (N.Y.)  Star-Gazette 
Mr.  Robert  L.  Collson — HR 
El  Paso  (Tx.)  Times/Herald-Post 
Mr.  &  Mrs.  Frank  Feille  III— HR 
Elyria  (Oh.)  Chronicle-Telegram 
Mr.  Otto  Schoepfle — HR 
Escondida  (Ca.)  Times-Advocate 
Mr.  &  Mrs.  John  M.  Armstrong — HR 
Eugene  (Or.)  Register-Guard 
Mr.  &  Mrs.  Edwin  Baker— HR 
Evansville  (Ind.)  Cleveland  Press 
Mr.  &  Mrs.  William  A.  Holcombe — HR 
Evansville  (Ind.)  Courier 
Ms.  Rossanna  M.  Enlow- UL 
Ms.  Nell  Ernspiger— UL 
Mr.  &  Mrs.  Walter  J.  Goetz — HR 
Mr.  Leonard  Banks — HR 
Everett  (Wash.)  Herald 
Mr.  &  Mrs.  Christopher  M.  Little— HR 


Falmouth  (Mass.)  Enterprise 
Mr.  Michael  E.  Phelps 
Fairfield  (Calif.)  Fairfield  Publishing  Co. 

Mr.  &  Mrs.  Don  R.  Hancock— HR 
Mr.  &  Mrs.  Foy  McNaughton— HR 
Fargo  (N.D.)  Forum 
Mr.  &  Mrs.  William  C.  Marcil— HR 
Farmington  (N.M.)  Daily  Times 
Mr.  &  Mrs.  Eliot  O’Brien — HR 
Findlay  (Oh.)  Courier 
Mr.  &  Mrs.  Edwin  L.  Heminger — HR 
Mr.  Kurt  P.  Kah— RC 

Flemington  (N.J.)  Hunterdon  County  Democrat 
Mr.  &  Mrs.  H.  Seely  Thomas,  Jr.— RC 
Flint  (Mich.)  Journal 
Mr.  &  Mrs.  Robert  D.  Swartz— RC 
Fontabelle  (St.  Michael,  Barbados) 

Nation  Publishing  Co. 

Mr.  Harold  Hoyte— HR 
Fort  Collins  (Colo.)  Coloradoan 
Mr.  &  Mrs.  Robert  S.  Lee— HR 
Fort  Lauderdale  (Fla.)  Gore  Newspapers 
Mr.  Byron  C.  Campbell— HR 
Fort  Myers  (^la.)  News-Press 
Mr.  &  Mrs.  Paul  B.  Flynn — HR 
Fort  Wayne  (Ind.)  Ft.  Wayne  Newspapers 
Mr.  &  Mrs.  Phil  deMontmollin — HR 
Fort  Worth  (Tex.)  Star-Telegram 
Mr.  &  Mrs.  Phillip  J.  Meek — RC 
Fredericksburg  (Va.)  Free  Lance-Star 
Mr.  &  Mrs.  Charles  S.  Rowe — HR 
Fremont  (Neb.)  Tribune 
Mr.  Gary  K.  Chappell— HR 
Fremont  (Oh.)  News-Messenger 
Mr.  &  Mrs.  James  F,  Daubel — HR 
Fresno  (Calif.)  Bee 
Mr.  &  Mrs.  Roger  C.  Coryell — TR 
Fullerton  (Calif.)  Daily  News  Tribune 
Mr.  &  Mrs.  Mel  Harkavy — HR 

Gallup  (N.M.)  Independent 
Mr.  &  Mrs.  John  K.  Zollinger 
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Tulsans  celebrate 
their  growth  in 
aviation  July  9 


Newspaper  Printing  Corporation 

Agent  for 

TWMA.  ★  Wc\z  tolsa  (tribune 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham. 

315  South  Boulder  (918)583-2161  Tulsa,  Oklahoma  74102 


Tulsa's  airport,  from  its  humble  beginning 
in  1928,  has  been  periodically  modernized 
and  expanded  to  keep  pace  with  its  fast 
growing  city.  Tulsa,  in  turn,  flourishes  today 
from  the  aviation  industry  because  of  the 
$750  million  annual  economic  impact  it  has 
on  the  community. 

In  celebration  of  the  completion  of  the 
recent  $28  million  expansion  and  improve¬ 
ment  project  of  the  present  multi-billion 
dollar  Tulsa  International  Airport,  a  special 
Progress  Edition  of  the  Tulsa  World  and 
The  Tulsa  Tribune  will  be  published. 

This  full-size  edition,  supported  by  Tul¬ 
sa's  aviation  and  business  leaders,  will  be 
an  excellent  opportunity  to  tell  Tulsa  and  the 
international  community  about  the  progress 
of  your  company  as  well. 

For  details  about  the  Progress  Edition, 
contact  your  Branham  newspaper  repre¬ 
sentative  today.  Advertising  space 
deadlina  is  Friday,  June  26. 


Galveston  (Tex.)  Daily  News 
Mr.  &  Mrs.  Les  Daughtry — HR 
Gardner  (Mass.)  News 
Mr,  &  Mrs.  C.  Gordon  Bell — HR 
Mr.  Francis  H.  LeBlanc — HR 
Gary  (Ind.)  Post-Tribune 
Mr.  &  Mrs.  John  R.  Cornett — HR 
Mr.  &  Mrs.  W.  Lawrence  Walker,  Jr. — HR 
Gloversville  (N.Y.)  Leader-Herald 
Mr.  &  Mrs.  David  C.  Ormiston — HR 
Grand  Forks  (N.D.)  Herald 
Mr.  Tom  Schumaker — HR 
Grand  Island  (Neb.)  Daily  Independent 
Mr.  &  Mrs.  David  A.  Beliles— HR 
Grand  Junction  (Colo.)  Daily  Sentinel 
Mr.  &  Mrs.  Jim  Kennedy — HR 
Grand  Rapids  (Mich.)  Press 
Mr.  &  Mrs.  Danny  R.  Gaydou — RC 
Mr.  &  Mrs.  Richard  A.  Morton — RC 
Great  Falls  (Mont.)  Tribune 
Mr.  &  Mrs.  William  A.  Cordingley— HR 
Greeneville  (Tenn.)  Sun 
Mr.  John  M.  Jones — HR 
Greenfield  (Mass.)  Recorder 
Mr.  &  Mrs.  Al  Hutchison— HR 

Hackensack  (N.J.)  Bergen  Record 
Mr.  Malcolm  A.  Borg — MR 
Mr.  Michael  H.  Heath— MR 
Mr.  Frank  J.  Savino — MR 
Hamilton  (Oh.)  Journal  News 
Mr.  &  Mrs.  Frank  Puckett  Jr — HR 
Hamilton  (Ont.)  Spectator 
Mr.  Thomas  J.  McCarthy — HR 
Harlingen  (Tex.)  McAllen  Monitor 
Mr.  &  Mrs.  Lyle  DeBolt— HR 
Harrisburg  (Pa.)  Patriot-News 
Mr.  &  Mrs.  John  H.  Baum — MA 
Mr,  &  Mrs.  Richard  F.  Wehrle — MA 
Hartford  (Conn.)  Courant 
Mr.  &  Mrs.  Keith  L.  McGlade— HR 
Mr.  Milton  J.  Merz,  Jr. — HR 
Hattiesburg  (Miss.)  American 
Mr.  &  Mrs.  Duane  K.  McCallister— HR 
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We  design 
newspaper  plants 
. . .  and  we  do  it  well 


. . .  because  our  service  is  pro¬ 
fessional  and  personalized  and 
we’ve  done  it  many  times  before. 
Our  track  record  speaks  for  it¬ 
self.  We  provide  a  full  spectrum 
of  architectural/engineering  ser¬ 
vices  ...  all  the  way  from  a 
brief  study  to  complete  plant 
design  .  .  .  whatever  fits  your  j 
needs. 

For  information  call  (303)  770- 
7812,  come  see  us  when  you’re 
in  the  Denver  area,  or  write  to  . . . 

P^the  Pellegren 
Corporation 

Architects  and  Engineers 

40-West  Denver  Technological  Center 
Englewood.  CO  80111 
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Hazleton  (Pa.)  Standard-Speaker 
Mr.  &  Mrs.  Frank  H.  Walser — HR 
Ms.  Jane  N.  Walser — HR 
Mr,  Paul  N.  Walser— HR 
Helena  (Mont.)  Independent  Record 
Mr.  Bill  Roesgen— HR 
Hendersonville  (N.C.)  Times-News 
Mr.  &  Mrs.  Dave  Roberts — RC 
Hickory  (N.C.)  Daily  Record 
Mr.  &  Mrs.  L.  C.  Gifford— HR 
Mr.  &  Mrs.  K.  K.  Millholland— HR 
Hollywood  (Fla.)  Sun-Tattler 
Mr.  &  Mrs.  Arthur  Segall,  Sr.— HR 
Honolulu  (Hawaii)  Advertiser 
Mr.  &  Mrs.  Thurston  Twigg-Smith — HR 
Honolulu  (Hawaii)  Star-Bulletin 
Mr.  Philip  T.  Gialanella— HR 
Houston  (Tex.)  Chronicle 
Mr.  &  Mrs.  Gene  McDavid— HR 
Mr.  H.  Michael  Tyson — HR 
Mr.  &  Mrs.  Richard  J.  V.  Johnson— HR 
Huntington  (W.Va.)  Herald-Dispatch 
Mr.  &  Mrs.  Harold  E.  Burdick — HR 
Huntsville  (Ala.)  Times 
Mr.  &  Mrs.  Leroy  A.  Simms — HR 
Hyannis  (Mass.)  Cape  Cod  Times 
Mr.  &  Mrs.  Scott  Himstead — HR 

Indianapolis  (Pa.)  Central  News 
Mr.  &  Mrs.  Frank  E.  Russell — HR 
Mr.  &  Mrs.  Thomas  K.  Crowe — HR 
Mr.  &  Mrs.  William  A.  Dwyer — HR 
Mr.  &  Mrs.  Eugene  S.  Pulliam — RC 
Ionia  (Mich.)  Sentinel-Standard 
Mr.  &  Mrs.  James  Huckle— LA 
Iowa  City  do.)  Press-Citizen 
Mr.  &  Mrs.  J.  C.  Hickman — HR 
Ithaca  (N.Y.)  Journal 
Terry  G.  Hopkins — HR 


Jackson  (Mich.)  Citizen  Patriot 
Mr.  &  Mrs.  F.  T.  Weaver — MA 
Jackson  Clarion  Ledger 
Mr.  &  Mrs.  R.  M,  Hederman,  Jr. — HR 
Jackson  (Tenn.)  Sun 
Mr.  Reid  Ashe 

Jacksonville  (Fla.)  Publishing  Co. 

Mr.  &  Mrs.  John  A  Tucker— HR 
Jacksonville  (III.)  Journal-Courier 
Mr.  &  Mrs.  W.  L.  Fay— HR 
Janesville  (Wis.)  Gazette 
Mr.  Skip  Bliss — MA 
Jefferson  City  (Mo.)  News  Tribune 
Mr.  &  Mrs.  Robert  D.  Blosser — HR 
Johnston  (Pa.)  Tribune-Democrat 
Mr.  &  Mrs.  Richard  H.  Mayer 
Joliet  (III.)  Herald-News 
Mr.  &  Mrs.  William  F.  Blackburn — HR 
Joplin  (Mo.)  Globe 
Mr.  &  Mrs.  Richard  P.  Barker— HR 


Kalamazoo  (Mich.)  Gazette 
Mr.  &  Mrs.  Ralph  H.  Bastien,  Jr— RA 
Kankakee  (III.)  Daily  Journal 
Mr,  &  Mrs.  Carol  Moyer — HR 
Ms.  Jean  Alice  Small — HR 
Mr.  Thomas  P.  Small— HR 
Kendallville  (Ind.)  News-Sun 
Mr.  &  Mrs.  George  0.  Witwer— HR 
Mr.  &  Mrs.  James  D.  Kroemer— HR 
Kenosha  (Wise.)  News 
Mr.  &  Mrs.  Howard  J.  Brown 
Kent  (Wash.)  Valley  Publishing  Co. 

Mr.  &  Mrs.  John  Fournier  Jr.— HR 
Keokuk  (la.)  Daily  Gate  City 
Mr,  &  Mrs.  Adam  G.  Llewellyn— RC 
Kewanee  (III.)  Star  Courier 
Mr.  &  Mrs.  Robert  Jones— HR 
Kingman  (Ariz.)  Daily  Miner 
Mr.  &  Mrs.  Herb  Gollis— HR 
Kingston  (N.Y.)  Daily  Freeman 
Mr.  &  Mrs.  Murray  D.  Schwartz — RC 
Mr.  Thomas  P.  Geyer— RC 
Knoxville  (Tenn.)  Journal 
Mr.  &  Mrs.  W.  F.  Childress— HR 
Mr.  &  Mrs.  Charles  M.  Mason— HR 
Knoxville  (Tenn.)  News-Sentinel 
Mr.  &  Mrs.  Roger  A.  Daley— HR 


Kokomo  (Ind.)  Tribune 
Mr.  Kent  H.  Blacklidge— RC 
Mr.  &  Mrs.  Richard  D.  Isham — RC 

La  Crosse  (Wis.)  Tribune 
Mr,  &  Mrs.  Kenneth  0.  Blanchard — HR 
Mr.  &  Mrs.  Thomas  S.  Jenks — HR 
Lafayette  (Ind.)  Journal  &  Courier 
Mr.  &  Mrs.  Malcolm  W.  Applegate— HR 
La  Jolla  (Cal.)  Copley  Newspapers 
Ms.  Helen  Copley— HR 
Mr.  David  Copley— HR 
Mr.  &  Mrs.  Hubert  L.  Kaltenbach — HR 
Lancaster  (Pa.)  Newspapers 
Mr.  &  Mrs.  John  M.  Buckwalter— HR 
Mr.  Warren  L.  Swartz — HR 
Lansdale  (Pa.)  Reporter 
Mr.  &  Mrs.  H.  Charles  Berky — HR 
Lansing  (Mich.)  State  Journal 
Mr.  &  Mrs.  Gregory  L.  Deliyanne — HR 
LaPorte  (Ind.)  Herald  -Argus 
Mr.  &  Mrs.  W.  R.  Morrish — HR 
La  Salle  (III.)  News-Tribune 
Mr.  &  Mrs.  F.  C.  Miller— HR 
Mr.  Louis  A.  Lesniak — HR 
Las  Vegas  (Nev.)  Sun 
Mr.  &  Mrs.  H.  M.  Greenspun— HR 
Lawrence  (Kan.)  Journal-World 
Mr.  &  Mrs.  Dolph  C.  Simons,  Jr.— HR 
Lexington  (Ken.)  Herald-Leader 
Mr.  Creed  C.  Black— HR 
Lexington  (N.C.)  Dispatch 
Mr,  &  Mrs.  Joe  Sink — RC 
Liberal  (Kan.)  Southwest  Times 
Mr.  &  Mrs.  Jim  Head — HR 
Lima  (Oh.)  News 

Mr.  &  Mrs.  F.  William  Power— HR 
Lincoln  (Neb.)  Journal-Star 
Mr.  Paul  McCue— HR 
Mr.  &  Mrs.  Joe  R.  Seacrest — HR 
Little  Falls  (Minn.)  Transcript 
Mr.  &  Mrs.  Gary  Stout — HR 
Little  Rock  (Ark.)  Democrat 
Mr.  &  Mrs.  Walter  E.  Hussman— RC 
Little  Rock  (Ark.)  Gazette 
Mr.  J.  T.  Meriwether— HR 
Mr.  Leon  S.  Reed— HR 
Logansport  (Ind.)  Pharos-Tribune 
Mr.  &  Mrs.  J.  M.  Druck — HR 
Long  Beach  (Cal.)  Press-Telegram 
Mr.  &  Mrs.  Vance  Caesar— HR 
Long  Island  (N.Y.)  Newsday 
Mr.  &  Mrs.  Stanley  Asimov — HR 
Mr.  David  Laventhol — HR 
Longview  (Wash.)  Publishing  Co. 

Mr.  &  Mrs.  John  M.  McClelland— HR 
Lorain  (Oh.)  Journal 
Mr.  &  Mrs.  Kenyon  D.  Gornall — HR 
Los  Angeles  (Cal.)  Times 
Mr.  &  Mrs.  Norman  Chandler — HR 
Mr.  Otis  Chandler— HR 
Ms.  Bettina  Whitaker — HR 
Mr.  &  Mrs.  Robert  F.  Erburu — HR 
Ms.  Elizabeth  Higashi— HR 
Mr.  &  Mrs.  W.  Thomas  Johnson — HR 
Mr.  Stender  Sweeney — HR 
Mr.  &  Mrs.  Phillip  L.  Williams— HR 
Louisville  (Ken.)  Courier-Journal 
Mr.  &  Mrs.  George  N.  Gill— HR 
Mr.  &  Mrs.  John  L.  Richards — HR 
Mr.  Donald  B.  Towles 
Lowell  (Mass.)  Sun 
Ms.  Mary  Costello — HR 
Mr.  &  Mrs.  James  I.  O’Hearn — HR 
Lufkin  (Tex.)  News 
Mr.  &  Mrs.  Joe  Murray — HR 
Lynn  (Mass.)  Evening  Item 
Mr.  &  Mrs.  Peter  H.  Gamage — HR 


Macon  (Ga.)  Telegraph  &  News 
Mr.  &  Mrs.  Edmund  E.  Olson— HR 
Mr.  &  Mrs.  Bert  Struthy — HR 
Madison  (Wis.)  Times 
Mr.  &  Mrs.  Frederick  W.  Miller— HR 
Madison  (Wis.)  Newspapers  Inc. 

Mr.  &  Mrs.  Henry  Bird— HR 
Mr.  &  Mrs.  J.  Martin  Wolman — HR 
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Mansfield  (Oh.)  News  Journal 
Mr.  &  Mrs.  Robert  J.  Blake— RC 
Marietta  (Oh.)  Times 
Mr.  William  C.  McKinnet— HR 
Marion  (Ind.)  Chronicle-Tribune 
Mr.  &  Mrs.  Richard  B.  Thomas— RC 
Manrille  (Tenn.)  Alcoa  Times 
Mr.  &  Mrs.  Tutt  S.  Bradford — HR 
Mason  City  do.)  Globe  Gazette 
Mr.  &  Mrs.  Gerald  Moriarity— HR 
McKeesport  (Pa.)  News 
Mr.  Thomas  D.  Mansfield— RC 
Medford  (Ore.)  Mail  Tribune 
Mr.  &  Mrs.  Stephen  W.  Ryder— HR 
Memphis  (Tenn.)  Publishing  Co. 

Mr.  &  Mrs.  Joseph  R.  Williams — HR 
Meridian  (Miss.)  Star 
Mr.  &  Mrs.  James  B.  Skewes — RC 
Mesa  (Ariz.)  Tribune 
Mr.  &  Mrs.  Charles  A.  Wahiheim — HR 
Mexico  (Mo.)  Ledger 
Mr.  &  Mrs.  Robert  M.  White,  II— RC 
Miami  (Fla.)  Diario  Las  Americas 
Mr.  &  Mrs.  Horacio  Aguirre — HR 
Miami  (Fla.)  Herald 
Mr.  &  Mrs.  Beverly  R.  Carter — RC 
Miami  (Fla.)  News 
Ms.  Gloria  Brown  Anderson— HR 
Mr.  &  Mrs.  David  Kraslow — HR 
Middletown  (N.Y.)  Times  Herald-Record 
Mr.  John  Van  Cleek— HR 
Midland  (Mich.)  Daily  News 
Mr.  &  Mrs.  George  B.  Irish — HR 
Midland  (Tex.)  Reporter-Telegram 
Mr.  &  Mrs.  William  C.  Thomas — HR 
Milwaukee  (Wis.)  Journal 
Mr.  &  Mrs.  Donald  B.  Abert — RC 
Mr.  Warren  J.  Heyse — RC 
Mr.  &  Mrs.  Joe  Flanagan — HR 
Minneapolis  (Minn.)  Star  &  Tribune 
Mr.  Norton  L.  Amour — HR 
Mr.  &  Mrs.  Charles  W.  Arnason — HR 
Mr.  &  Mrs.  William  R.  Beattie— HR 
Mr.  &  Mrs.  Christopher  Burns — HR 
Mr.  &  Mrs.  Lee  Canning — HR 
Mr.  &  Mrs.  John  Cowles— HR 
Mr.  &  Mrs.  David  Cox— HR 
Mr.  &  Mrs.  Donald  Dwight — HR 
Mr.  &  Mrs.  Gale  Freeman — HR 
Mr.  &  Mrs.  Richard  I.  Halvorsen— HR 
Mr.  &  Mrs.  Robert  C.  King — HR 
Mr.  &  Mrs.  Rollie  A.  Lefebvre — HR 
Mr.  &  Mrs.  Otto  A.  Silha— HR 
Mr.  &  Mrs.  Paul  A.  Tattersall — HR 
Minneapolis  (Minn.)  Minnesota  Daily 
Mr.  Ronald  White— RC 
Missoula  (Mont.)  Missoulian 
Mr.  Charles  Baumann — HR 
Mr.  Tom  Brown — HR 
Mobile  (Ala.)  Press  Register 
Mr.  W.  J.  Hearin— HR 
Mr.  &  Mrs.  Luis  M.  Williams— HR 
Moline  (III.)  Daily  Dispatch 
Mr.  &  Mrs.  Len  R.  Small — HR 
Monroe  (Mich.)  Evening  News 
Mr.  &  Mrs.  Grattan  Gray— HR 
Monroe  (La.)  News-Star-World 
Mr.  &  Mrs.  Kenneth  W.  Andrews— HR 
Morgantown  (W.  Va.)  Dominion  Post 
Mr.  &  Mrs.  James  D.  Hoffman— HR 
Muncie  (Ind.)  Newspapers 
Mr.  &  Mrs.  Robert  G.  Ellis— HR 
Mr.  &  Mrs.  Wiley  W.  Spurgeon,  Jr. — WH 
Muskegon  (Mich.)  Chronicle 
Mr.  &  Mrs.  George  Arwady — HR 
Mr.  &  Mrs.  Robert  A.  Morse— HR 


Nashua  (N.H.)  Telegraph 
Mr.  &  Mrs.  J.  Herman  Pouliot — HR 
Nashville  (Tenn.)  Tennessean 
Mr.  &  Mrs.  James  H.  Jesse — HR 
Newark  (N.J.)  Star-Ledger 
Mr.  Mark  Newhouse — RC 
New  Bedford  (Mass.)  Standard-Times 
Mr.  &  Mrs.  Donald  J.  Clifford— HR 
New  Brunswick  (N.J.)  Home  News 
Mr.  &  Mrs.  William  M.  Boyd — HR 
Mr.  &  Mrs.  Richard  N.  Sheble — HR 
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New  Haven  (Conn.)  Jackson  Newspapers 
Mr.  Lionel  Jackson — HR 
Ms.  Josette  C.  Gilbert— HR 
New  London  (Conn.)  Day 
Mr.  &  Mrs.  Deane  C.  Avery — HR 
Mr.  &  Mrs.  E.  Wesley  Hammond — HR 
New  Orleans  (La.)  Times-Picayune 
Mr.  &  Mrs.  Earl  Cobb— HR 
Mr.  Ashton  Phelps,  Jr. — RC 
Newport  (Va.)  Daily  Press 
&  Times  Herald— HR 
Mr.  Raymond  Bottom  Jr. — HR 
Mr.  &  Mrs.  N.  L.  Freeman — HR 
Mr.  &  Mrs.  William  Van  Buren,  Jr. — HR 
Newton  ((N.J.)  Herald 
Mr.  James  W.  Collins— HR 
New  York  (N.Y.)  News 
Mr.  &  Mrs.  Robert  M.  Hunt — HR 
Mr.  &  Mrs.  Michael  J.  O'Neill— HR 
New  York  (N.Y.)  Times 
Mr.  &  Mrs.  Walter  E.  Mattson — RC 
Mr.  &  Mrs.  Arthur  Ochs  Sulzberger — RC 
New  York  (N.Y.)  Post 
Mr.  Raymond  R.  Dittrich — HR 
Mr.  &  Mrs.  Donald  D.  Kummerfeld — RC 
New  York  (N.Y.)  Wall  Street  Journal 
Mr.  Peter  R.  Kann — HR 
Mr.  &  Mrs.  Warren  H.  Phillips— WH 
New  Westminister  (B.C.,  (^nada) 
Columbian 
Mr.  R.D.  Taylor— HR 
Niagara  (N.Y.)  Gazette 
Ms.  Susan  J.  Clark — HR 
Norfolk  (Va.)  Virginian-Pilot  &  Ledger-Star 
Mr.  &  Mrs.  Carl  W.  Mangum — RC 
Norristown  (Pa.)  Times-Herald 
Mr.  &  Mrs.  R.l.  McCracken — HR 
Norwich  (Conn.)  Bulletin 
Mr.  Donald  Oat,  Jr. — RC 
Mr.  Darryl  C.  Oat — RC 
Mr.  &  Mrs.  Thomas  C.  Oat — RC 
Mr.  &  Mrs.  Harrison  Noyes,  Jr. — RC 
Mr.  &  Mrs.  Donald  L.  Oat,  Sr. — RC 


Oakland  (Calif.)  Tribune 
Mr.  Albert  Dolata — HR 
Oak  Ridge  (Tenn.)  The  Oak  Ridger 
Mr.  Richard  Smyser — HR 
Oklahoma  City  (Okla.)  Daily  Oklahoman 
Mr.  &  Mrs.  Howard  J.  Nicks — HR 
Mr.  &  Mrs.  Edward  L.  Gaylord — HR 
Ms.  Edith  Gaylord  Harper — HR 
Old  San  Juan  (Puerto  Rico)  El  Reportero 
Mr.  Alex  W.  Maldonado — HR 
Olympia  (Wash.)  Daily  Olympian 
Mr.  &  Mrs.  James  E.  Lewis — HR 
Omaha  (Neb.)  World-Herald 
Mr.  &  Mrs.  Harold  W.  Andersen — RC 
Mr.  &  Mrs.  John  Gottschalk — HR 
Mr.  Hans  H.  Riddervold — RC 
Oneonta  (N.Y.)  Daily  Star 
Mr.  &  Mrs.  Edward  J.  Somers — HR 
Orangeburg  (S.C.)  Times  &  Democrat 
Mr.  &  Mrs.  Dean  B.  Livingston — HR 
Oregon  City  (Ore.)  Times  Mirror  Co. 

Mr.  &  Mrs.  Jack  E.  Meadows — HR 


Orlando  (Fla.)  Sentinel  Star 
Mr.  &  Mrs.  Harold  R.  Lifvendahl — HR 
Oshkosh  (Wise.)  Oshkosh  Northwestern  Co. 

Mr.  &  Mrs.  A.  Thomas  Schwalm — RC 
Owensboro  (Ken.)  Messenger-Inquirer 
Mr.  &  Mrs.  John  S.  Hager — RC 
Owen  Sound  (Ont.)  Sun  Times 
Mr.  E.  Paul  Williams— HR 
Owosso  (Mich.)  Argus-Press 
Mr.  &  Mrs.  (jeorge  T.  Campbell — RC 

Palo  Alto  (Calif.)  Times  Tribune 
Mr.  &  Mrs.  William  J.  Rowe — HR 
Passaic  (N.J.)  Herald-News 
Mr.  &  Mrs.  Austin  C.  Drukker — HR 
Peekskill  (N.Y.)  Evening  Star 
Mr.  &  Mrs.  Kenneth  M.  Carter — HR 
Pensacola  (Fla.)  News-Journal 
Mr.  &  Mrs.  Clifford  W.  Barnhart — HR 
Peoria  (III.)  Journal  Star 
Mr.  &  Mrs.  John  T.  Mc(^nell — WH 
Philadelphia  (Pa.)  Bulletin 
Mr.  &  Mrs.  N.  S.  Hayden— HR 
Philadelphia  (Pa.)  Inquirer  &  Daily  News 
Mr.  &  Mrs.  Sam  S.  McKeel— HR 
Phoenix  (Ariz.)  Arizona  Republic/ 

Phoenix  (^zette 
Mr.  &  Mrs.  Darrow  Tully— RC 
Pine  Bluff  (Ark.)  Commercial 
Mr.  &  Mrs.  Edmond  W.  Freeman  III — RC 
Pittsburgh  (Pa.)  Press  Co. 

Mr.  &  Mrs.  Robert  J.  O'Connell — HR 
Plattsburgh  (N.Y.)  Press-Republican 
Mr.  &  Mrs.  Benjamin  M.  Turnbull — HR 
Port  Huron  (Mich.)  Times  Herald 
Mr.  &  Mrs.  Phillip  E.  Abrell— HR 
Portland  (Me.)  Guy  (^nnett  Publishing  Co. 
Mr.  &  Mrs.  John  R.  DiMatteo — HR 
Mr.  &  Mrs.  Robert  L.  Gilbertson — HR 
Mr.  &  Mrs.  George  F.  Marshall.  Jr.— HR 
Portland  (Ore.)  Oregonian 
Mr.  &  Mrs.  Fred  A.  Stickel — HR 
Pottstown  (Pa.)  Mercury 
Mr.  &  Mrs.  Robert  Y.  Kurtz— HR 
Pottsville  (Pa.)  Republican 
Mr.  &  Mrs.  Uzal  H.  Martz,  Jr.— HR 
Poughkeepsie  (N.Y.)  Journal 
Mr.  &  Mrs.  Richard  K.  Wager — HR 
Princeton  (Ind.)  Princeton  Publishing  Co. 

Mr.  &  Mrs.  Larry  Hiatt — HR 
Providence  (R.l.)  Journal 
Mr.  &  Mrs.  Michael  P.  Metcalf— RC 
Mr.  &  Mrs.  Charles  N.  Mock— RC 
Mr.  Charles  P.  O'Donnell — RC 
Mr.  &  Mrs.  John  C.  A.  Watkins— RC 
Pueblo  (Colo.)  Chieftan  &  Star-Journal 
Mr.  &  Mrs.  Sob  Rawlings — HR 
Mr.  &  Mrs.  Frank  S.  Hoag,  Jr.— HR 

Quakertown  (Pa.)  Free  Press 
Mr.  &  Mrs.  Charles  M.  Meredith— HR 
Mrs.  Ella  Meredith— HR 
Quincy  (III.)  Quincy  Newspapers 
Mr.  Walter  A.  Barker— HR 
Quincy  (Mass.)  Patriot  Ledger 
Mr.  &  Mrs.  Richard  D.  Allen — HR 
Mr.  &  Mrs.  K.  Prescott  Low — RC 
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Racine  (Wise.)  Journal  Times 
Mr.  &  Mrs.  Richard  Gottlieb— HR 
Raleigh  (N.C.)  News  &  Observer 
Mr.  &  Mrs.  Frank  Daniels  Jr. — WH 
Mr.  &  Mrs.  Dave  Jones — HR 
Richmond  (Va.)  Richmond  Newspapers 
Mr.  &  Mrs.  J.  Steward  Bryan 
Richmond  (Ind.)  Palladium-Item 
Mr.  &  Mrs.  Neil  P.  Collins — HR 
Riverside  (Calif.)  Press-Enterprise 
Mr.  &  Mrs.  Howard  H.  Hays  Jr. — HR 
Roanoke  (Va.)  Times  &  World-News 
Mr.  &  Mrs.  Barton  W.  Morris — HR 
Rochelle  (III.)  Tompkins  Media 
Mr.  &  Mrs.  John  C.  Tompkins— HR 
Rochester  (Minn.)  Post-Bulletin 
Mr.  &  Mrs.  Charles  Withers — HR 
Mr.  &  Mrs.  William  C.  Boyne — HR 
Rockford  (III.)  Register  Star 
Mr.  &  Mrs.  Gary  L.  Watson — HR 
Rock  Hill  (S.C.)  Evening  Herald 
Mr.  &  Mrs.  Wayne  T.  Patrick — HR 
Rutland  (Ver.)  Daily  Herald 
Mr.  &  Mrs.  Robert  W.  Mitchell— RC 

Sacramento  (Calif.)  McClatchy  Newspapers 
Mr.  Edwin  Potts— HR 
Sacramento  (Calif.)  Union 
Mr.  &  Mrs.  William  J.  Hofer— HR 
Saginaw  (Mich.)  News 
Mr.  &  Mrs.  Raymond  L.  Gover — HR 
St.  Cloud  (Minn.)  St.  Cloud  Newspapers 
Mr.  &  Mrs.  Steven  A.  Studt— HR 
St.  Johnsbury  (Ver.)  Caledonian-Record 
Mr.  &  Mrs.  Gordon  Smith— HR 
Mr.  &  Mrs.  Leslie  Hunt — HR 
Mr.  &  Mrs.  Jack  Byrne— HR 
St.  Joseph  (Mo.)  News-Press  &  Gazette 
Mr.  &  Mrs.  Henry  H.  Bradley— HR 
Mr.  &  Mrs.  David  R.  Bradley  Jr.— HR 
Mr.  &  Mrs.  Daniel  J.  Mahoney,  Jr.— HR 
Mr.  &  Mrs.  Victor  A.  Modeer — HR 
St.  Louis  (Mo.)  Globe-Democrat 
Mr.  &  Mrs.  G.  Duncan  Bauman — DR 
Mr.  &  Mrs.  W.  Munro  Roberts,  Jr. — DR 
St.  Louis  (Mo.)  Post-Dispatch 
Mr.  &  Mrs.  James  D.  Cherry— HR 
Mr.  &  Mrs.  Michael  E.  Pulitzer — TR 
St.  Petersburg  (Fla.)  Times  Publishing  Co. 
Mr.  &  Mrs.  John  B.  Lake 
Mr.  &  Mrs.  Eugene  C.  Patterson — HR 
Salem  (Mass.)  Evening  News 
Mr.  &  Mrs.  Cyrus  J.  Newbegin — HR 
Salem  (Ore.)  Statesman-Journal 
Mr.  &  Mrs.  John  H.  McMillan — HR 
Salinas  (Calif.)  Californian 
Mr.  &  Mrs.  Robert  L.  Huttenhoff— HR 
Salt  Lake  City  (Utah)  Deseret  News 
Mr.  &  Mrs.  Wendell  J.  Ashton— HR 
Salt  Lake  City  (Utah)  Tribune 
Mr.  Jerry  O’Brien— HR 
San  Angelo  (Tex.)  Standard-Times 
Mr.  &  Mrs.  Tucker  Sutherland — HR 
San  Antonio  (Tex.)  Express-News 
Mr.  Charles  0.  Kilpatrick— HR 


San  Antonio  (Tex.)  Light 
Mr.  &  Mrs.  William  Bellamy— HR 
San  Bernadino  (Calif.)  Sun 
Mr.  &  Mrs.  William  Honeysett — HR 
San  Diego  (Calif.)  Copley  Newspapers 
Mr.  &  Mrs.  Herbert  G.  Klein — HR 
Mr.  &  Mrs.  Alex  DeBakesy — HR 
San  Francisco  (Calif.)  Chronicle 
Mr.  &  Mrs.  Richard  T.  Thieriot — RC 
San  Francisco  (Calif.)  Examiner 
Mr.  &  Mrs.  Reg  Murphy — HR 
San  Francisco  (Calif.)  Newspaper  Agency 
Mr.  Richard  W.  Carpenter — HR 

San  Jose  (Calif.)  Mercury  News 
Mr.  &  Mrs.  Dean  R.  Bartee — HR 
Mr.  &  Mrs.  Tony  Ridder— RC 
San  Juan  (Puerto  Rico)  Star 
Mr.  &  Mrs.  John  A.  Zerbe,  Jr. — HR 
San  Mateo  (Calif.)  Times 
Mr.  Francis  H.  Cislini — HR 
Mr.  &  Mrs.  J.  Hart  Clinton — HR 
San  Rafael  (Calif.)  Independent  Journal 
Mr.  &  Mrs.  Norwin  S.  Yoffie — HR 
Santa  Ana  (Calif.)  Register 
Mr.  &  Mrs.  Dave  Threshie— HR 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  William  F.  Sykes — RA 
Mr.  &  Mrs.  Stuart  S.  Taylor — HR 
Santa  Fe  (N.M.)  New  Mexican 
Mr.  &  Mrs.  Wayne  C.  Vann — HR 
Saratoga  Springs  (N.Y.)  Saratogian 
Mr.  &  Mrs.  Michael  J.  Coleman— HR 
Scottsdale  (Ariz.)  Wick  Newspapers 
Mr.  Milton  I.  Wick— HR 
Scranton  (Penn.)  Times 
Mr.  Frank  J.  Blewitt — HR 
Mr.  Edward  J.  Lynett,  Jr.— HR 
Mr  George  V.  Lynett— HR 
Mr.  William  R.  Lynett — HR 
»  Mr.  Harry  L.  Mullen— HR 

Seattle  (Wash.)  Post-Intelligencer 
Mr.  Virgil  Fassio— HR 
Seattle  (Wash.)  Times 
Mr.  &  Mrs.  Alden  J.  Blethen — CP 
Mr.  &  Mrs.  John  A.  Blethen — CP 
Mr.  &  Mrs.  W.  J.  Pennington — CP 
Sedalia  (Mo.)  Democrat 
Mr.  Don  Miller — HR 
Sharon  (Penn.)  Herald 
Mr.  &  Mrs.  George  D.  Lanier — HR 
Sheboygan  (Wise.)  Press 
Mr.  &  Mrs.  Anthony  M.  Werner — HR 
Mr.  Timothy  B.  Werner — RH 
Shreveport  (La.)  Journal 
Mr.  &  Mrs.  Charles  T.  Beaird— HR 
Shreveport  (La.)  Times 
Mr.  &  Mrs.  Howard  Bronson — RC 
Sidney  (Ohio)  Amos  Press 
Mr.  &  Mrs.  J.  Daniel  Francis — HR 
Sioux  Falls  (S.D.)  Argus  Leader 
Mr.  &  Mrs.  Lawrence  Fuller — HR 
Somerset  (Penn.)  Somerset  Newspapers 
Mr.  &  Mrs.  Henry  B.  Reiley,  Jr — HR 
South  Bend  (Ind.)  Tribune 
Mr.  Franklin  D.  Schurz,  Jr.— RA 
Spokane  (Wash.)  Review  &  Daily  Chronicle 
Mr.  &  Mrs.  William  H.  Cowles  III— HR 
Springfield  (Mass.)  Springfield  Newspapers 
Mr.  &  Mrs.  David  Starr 
Springfield  (Mo.)  Springfield  Newspapers 
Mr.  &  Mrs.  James  S.  Graham— RC 
Springfield  (Ohio)  Springfield  Newspapers 
Mr.  &  Mrs.  Richard  Hibbett— HR 
Mr.  &  Mrs.  Dennis  Shere — HR 
State  College  (Penn.)  Centre  Daily  Times 
Mr.  &  Mrs.  Frank  W.  Gappa— HR 
Staten  Island  (N.Y.)  Advance 
Mr.  &  Mrs.  Richard  E.  Diamond— RC 
Stamford  (Conn.)  Connecticut  Newspapers 
Mr.  &  Mrs.  Jay  A.  Shaw— HR 
Stillwater  (Okla.)  News  Press 
Mr.  &  Mrs.  J.  R.  Bellatti— HR 
Stockton  (Calif.)  Stockton  Newspapers 
Mr.  &  Mrs.  Robert  P.  Uecker— HR 
Streator  (III.)  Daily  Times-Press 
Mr.  &  Mrs.  John  J.  Bowman — RC 
Sturgis  (Mich.)  Journal 
Mr.  James  W.  Gunderson— HR 
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Sunbury  (Penn.)  Daily  Item — HR 
Mr.  &  Mrs.  Milton  D.  McLean — HR 
Superior  (Wise.)  Evening  Telegram 
Mr.  &  Mrs.  John  B.  Murphy — HR 
Syracuse  (N.Y.)  Herald-Journal/Post  Standard 
Mr.  &  Mrs.  Stephen  Rogers — HR 


Tacoma  (Wash.)  News  Tribune 
Mr.  &  Mrs.  Elbert  H.  Baker,  II 
Tallahassee  (Fla.)  Democrat 
Mr.  &  Mrs.  J.  Carrol  Dadison— HR 
Mr.  &  Mrs.  Gus  Harwell— HR 
Tampa  (Fla.)  Tribune  and  Times 
Mr.  &  Mrs.  Richard  F.  Pittman — HR 
Mr.  &  Mrs.  James  F.  Urbanski — HR 
Taos  (N.M.)  News 
Ms.  Robin  McKinney — HR 
Tarentum  (Pa.)  Valley  News  Dispatch 
Mr.  Robert  J.  Weil— HR 
Texarkana  (Tex.)  Gazette 
Mr.  &  Mrs.  George  Wanstrath — HR 
Tiffen  (Oh.)  Advertiser-Tribune 
Mr.  &  Mrs.  Kaj  Spencer — HR 
Topeka  (Kan.)  Capital-Journal 
Mr.  John  H.  Stauffer — HR 
Toronto  (Ont.)  Globe  and  Mail 
Mr.  A.  Roy  Megarry — HR 
Toronto  (Ont.)  Star 
Mr.  &  Mrs.  Martin  Goodman — HR 
Mr.  &  Mrs.  Roland  Honderich — HR 
Mr.  Jim  Robinson — HR 
Mr.  Burnett  M.  Hall — HR 
Ms.  Eleanor  Thall — HR 
Ms.  Eva  Langbord — HR 
Torrance  (Calif.)  Breeze  &  News  Pilot 
Mr.  &  Mrs.  W.  Walton  Crouch — HR 
Tracey  (Calif.)  Press,  Inc. 

Mr.  &  Mrs.  Thomas  F.  Matthews — RC 
Traverse  City  (Mich.)  Record-Eagle 
Mr.  &  Mrs.  Orren  B.  Robbins — HR 
Trenton  (N.J.)  Trentonian 
Mr.  &  Mrs.  Roy.  M.  Cockburn — RC 
Troy  (N.Y.)  Times  Record 
Mr.  &  Mrs.  William  J.  Rush— HR 
Troy  (N.Y.)  News 
Mr.  &  Mrs.  Joel  H.  Walker— HR 
Tucson  (Ariz.)  Star 
Mr.  &  Mrs.  Frank  C.  Delahanty — HR 
Ms.  Rosemary  Delahanty — HR 
Tucson  (Ariz.)  Citizen 
Mr.  &  Mrs.  James  Geehan — HR 
Tulsa  (Okla.)  Tribune 
Mr.  &  Mrs.  Richard  Lloyd  Jones,  Jr. — RC 
Mr.  &  Mrs.  Ben  Schiieider— RC 
Tulsa  (Okla.)  World 
Mr.  &  Mrs.  Robert  E.  Lorton — HR 


Utica  (N.Y.)  Observer-Dispatch 
Mr.  &  Mrs.  Sal  DeVivo— HR 


Valparaisio  (Ind.)  Vidette-Messenger 
Mr.  &  Mrs.  Vince  V.  Anderson— HR 
Vancouver  (Wash.)  Columbian 
Mr.  &  Mrs.  Don  P.  Campbell — HR 
Vancouver  (Wash.)  Sun 
Mr.  Clark  W.  Davey— HR 
Ms.  Joyce  Davey— HR 
Vincennes  (Ind.)  Sun-Commercial 
Mr.  William  E.'Brooks,  Jr.— HR 
Visalia  (Calif.)  Times-Delta 
Ms.  Jean  Boyer — HR 


Waco  (Tex.)  Tribune-Herald 
Mr.  &  Mrs.  Raymond  R.  Preddy— HR 
Mr.  Lewis  Preddy — HR 
Wallace  (Ida.)  Publishing  Co. 

Mr.  James  A.  Hail— HR 
Washington  (Pa.)  Observer 
Mr.  &  Mrs.  John  L.  S.  Northrop— HR 
Washington  (D.C.)  bureau-Wall  Street  Journal 
Mr.  Albert  Hunt— HR 
Washington  (D.C.)  Star 
Mr.  George  W.  Hoyt — HR 
Washington  (D.C.)  Oil/Daily  Coal  Industry  News 
Mr.  &  Mrs.  DeVan  L.  Shumay— HR 
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Washington  (D.C.)  Post 
Mr.  &  Mrs.  Bo  Jones — HR 
Mr.  &  Mrs.  Milt  Benjamin— HR 
Mr.  Bill  Dickinson — HR 
Mr.  &  Mrs.  Tom  Ferguson — HR 
Mr.  Doug  Gripp — HR 
Mr.  &  Mrs.  Donald  Graham— HR 
Ms.  Katherine  Graham — HR 
Mr.  Hal  Logan — HR 
Mr.  &  Mrs.  Bob  McCormick — HR 
Mr.  Jack  Patterson — HR 
Mr.  Cal  Thorton — HR 
Mr.  &  Mrs.  Larry  Wallace — HR 
Waterbury  (Conn.)  Republican 
Mr.  Eugene  L.  Martin — HR 
Mr.  &  Mrs.  William  J.  Pape,  II — HR 
Mr.  William  B.  Pape, II— HR 
Watertown  (N.Y.)  Daily  Times — HR 
Mr.  James  Higgins — HR 
Waukegan  (III.)  News  Sun 
Mr.  John  R.  Goldrick — TR 
Mr.  &  Mrs.  Richard  F.  Kennedy — TR 
Wausau  (Wis.)  Daily  Herald 
Mr.  &  Mrs.  Frank  Plano — HR 
West  Covina  (Cal.)  San  Gabriel  Valley  Tribune 
Mr.  &  Mrs.  F.  Al  Totter— HR 
Westerly  (R.l.)  Sun 
Mr.  &  Mrs.  Charles  W.  Utter — HR 
Mr.  &  Mrs.  George  H.  Utter — HR 
Mr.  Robert  D.  Utter — HR 
West  Frankfort  (III.)  Daily  American— HR 
Mr.  Harry  Dickinson — HR 
Mr.  L.  J.  Perrotto — HR 
Mr.  G.  R.  Sample — HR 
Mr.  G.  R.  Sample,  III— HR 
West  Lafayette  (Ind.)  Purdue  Exponent 
Mr.  &  Mrs.  J.  C.  Donohue — TL 
West  Palm  Beach  (Fla.)  Post  &  Evening  News 
Mr.  &  Mrs.  Cecil  B.  Kelly,  Jr.— HR 
Mr.  &  Mrs.  Daniel  J.  Mahoney,  Jr.— HR 
Wichita  (Kan.)  Eagle-Beacon 
Mr.  &  Mrs.  Norman  J.  Christiansen— HR 
Mr.  &  Mrs.  Peter  B.  Bidder — RC 
Wichita  Falls  (Tex.)  Times  &  Record — HR 
Mr.  &  Mrs.  James  D.  Lonergan — HR 
Williamsport  (Pa.)  Grit  Publishing  Co. 

Mr.  &  Mrs.  James  H.  Lamade — HR 
Mr.  Andrew  W.  Stabler,  Jr. — HR 
Williamsport  (Pa.)  Sun-Gazette 
Mr.  &  Mrs.  John  E.  Person,  Jr.— HR 
Willoughby  (Oh.)  News-Herald 
Mr.  Peter  Horovitz — HR 
Mr.  &  Mrs.  Dudley  B.  Thomas — HR 
Winona  (Minn.)  News 
Mr.  Ronald  J.  Semple — HR 
Wisconsin  Rapids  (Wis.)  Tribune 
Mr.  &  Mrs.  William  Huffman — HR 
Worcester  (Mass.)  Telegram  &  Gazette 
Mr.  &  Mrs.  Richard  C.  Steele— RC 
Mr.  Robert  C.  Achorn — HR 
Mr.  &  Mrs.  David  A.  Sjosten — HR 

Youngstown  (Oh.)  Vindicator 
Mr.  &  Mrs.  William  J.  Brown — HR 
Yuma  (Ariz.)  Daily  Sun 
Mr.  &  Mrs.  Donald  N.  Soldwedel— HR 

Newspaper  Groups  & 
Magazine  Supplements 

Booth  Newspapers  Inc.,  Grand  Rapids,  Mich. 
Mr.  &  Mrs.  Roger  C.  Schoemaker — HR 
Mr.  &  Mrs.  Werner  Veit — RC 

Calkins  Newspapers,  Levittown,  Pa. 

Mr.  &  Mrs.  Sandra  C.  Hardy 
Capital  Cities  Communications,  New  York,  N.Y. 
Mr.  John  B.  Sias 

Copley  Newspapers,  La  Jolla,  Calif. 

Mr.  Harold  0.  Walker— HR 
Cox  R.  Gross — HR 
Dear  Publications,  Washington  D.C. 

Mr.  Dave  Dear— HR 
Donrey  Media  Group,  Las  Vegas,  Nev, 

Mr.  Donald  W.  Reynolds — RC 
Mr.  &  Mrs.  Fred  Smith— HR 
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Dow  Jones  &  Co.,  Princeton,  N.J. 

Mr.  &  Mrs.  Frank  C.  Breese,  III — HR 
Mr.  &  Mrs.  Kenneth  L.  Burenga— HR 
Mr.  &  Mrs.  W.  Gilbert  Faulk,  Jr.— HR 
Mr.  &  Mrs.  Ray  Shaw— HR 

Family  Weekly,  New  York,  N.Y. 

Ms.  Roz  Abreuaya— HR 

Ms.  Maggie  Alexander — HR 

Mr.  &  Mrs.  James  Baher— HR 

Mr.  &  Mrs.  Robert  Carney— HR 

Mr.  &  Mrs.  Robert  Christian— HR 

Mr.  &  Mrs.  Arthur  Cooper— HR 

Mr.  &  Mrs.  Lee  Elliss— HR 

Mr.  James  T.  Enright— HR 

Mr.  &  Mrs.  Morton  Frank — HR 

Ms.  Donna  Gentile — HR 

Ms.  Marilyn  Hanson — HR 

Ms.  Lydia  Janon — HR 

Mr.  Robert  Krepting — HR 

Mr.  Patrick  Linskey — HR 

Mr.  &  Mrs.  Robert  Marriot — HR 

Mr.  Richard  Millen — HR 

Mr.  &  Mrs.  Jack  Purcell— HR 

Mr.  Allan  Rabinowitz — HR 

Mr.  Stan  Rosenfeld — HR 

Ms.  Barbara  Shapiro— HR 

Mr.  &  Mrs.  John  Suhler — HR 

Mr.  &  Mrs.  Jonathan  Thompson — HR 

Mr.  &  Mrs.  Joseph  Wise — HR 

Mr.  Gerry  Wroe — HR 

Freedom  Newspapers,  Santa  Ana,  Calif. 
Mr.  &  Mrs.  D.  R.  Segal— HR 

Gannett  Co.,  Rochester,  N.Y. — HR 
Mr.  Allen  H.  Neuharth — HR 
Ms.  Lori  Wilson — HR 
Mr.  Mark  Arnold — HR 
Mr.  &  Mrs.  Tams  Bixby,  III — DR 
Mr.  Robert  T.  Burns 
Mr.  Reed  B.  Byrum — RC 
Mr.  John  Cantlay — HR 
Ms.  Joyce  M.  Cherry — RC 
Mr.  &  Mrs.  Richard  L.  Clapp — HR 
Mr.  &  Mrs.  John  J.  Curley — HR 
Mr.  &  Mrs.  George  J.  Dastyck — HR 
Mr.  &  Mrs.  Thomas  P.  Dolan— HR 
Mr.  &  Mrs.  Brian  Donnelly — RC 
Mr.  &  Mrs.  Eugene  C.  Dorsey — HR 
Mr.  Carl  R.  Fortson — HR 
Mr.  &  Mrs.  Peter  B.  Hickey — HR 
Mr.  John  B.  Jaske — RC 
Ms.  Madelyn  P.  Jennings— HR 
Mr.  James  R.  Jones.  Ill — HR 
Mr.  Paul  Kessinger — HR 
Ms.  Alice  Neff  Lucan— HR 
Mr.  William  T.  Malone — HR 
Mr.  &  Mrs.  Larry  F.  Miller — HR 
Ms.  Nancy  J.  O’Neill — HR 
Ms.  Marjorie  B.  Paxson — HR 
Mr.  Peter  Prichard — HR 
Mr.  &  Mrs.  John  C.  Quinn — HR 
Mr.  &  Mrs.  William  F.  Shannon— HR 
Ms.  Carol  Ann  Skalski — HR 
Ms.  Sybil  P.  Stoudenmire — HR 
Mr.  &  Mrs.  Jimmy  L.  Thomas — HR 
Mr.  Wendell  J.  Van  Lare— HR 
Ms.  Arlene  P.  Waggett— HR 
Mr.  Louis  A.  (Chip)  Weil,  III — HR 
Mr.  Daryl  G.  Weil— HR 
Mr.  Walter  Wurfel — RC 


Harris  Enterprises,  Inc. 

Mr.  Lloyd  Ballhagen — HR 
Harte-Hanks  Communications,  Inc. 

Mr.  Charles  H.  Everill— HR 
Mr.  &  Mrs.  Larry  D.  Franklin — HR 
Mr.  &  Mrs.  Houston  H.  Harte — RC 
Mr.  &  Mrs.  Arthur  J.  Keeney — HR 
Mr.  &  Mrs.  Robert  G.  Marbut — HR 
Mr.  &  Mrs.  Richard  T.  Schlosberg— HR 
Hearst  Corporation 

Mr.  &  Mrs.  Frank  A.  Bennack,  Jr. — RC 

Mr.  &  Mrs.  J.  Roger  Grier— HR 

Mr.  &  Mrs.  Robert  J.  Danzig— HR 

Mr.  &  Mrs.  William  Randolph  Hearst,  Jr.— HR 

Mr.  &  Mrs.  John  Sacchia — HR 


Horvitz  Newspapers 
Mr.  &  Mrs.  Harry  R.  Horvitz— HR 
Howard  Publications,  Inc. 

Mr.  R.S.  Howard — RC 

Independent  Publications,  Inc. 

Mr.  John  H.  Buhsmer — HR 
Mr.  Charles  E.  Catherwood — HR 
Mr.  &  Mrs.  William  L.  McLean, III — HR 
Mr.  &  Mrs.  Robert  L.  Taylor — HR 
Ingersoll  Publications  Company 
Mr.  &  Mrs.  Lee  Stauffer— RC 

Jefferson-Pilot  Publications 
Mr.  &  Mrs.  Harold  E.  Martin — HR 
Mr.  &  Mrs.  W.  Scott  Trundle— HR 

Knight-Ridder  Newspapers.  Inc. 

Mr.  &  Mrs.  Richard  G.  Capen,  Jr. — RC 

Mr.  &  Mrs.  Don  E.  Carter — RC 

Mr.  &  Mrs.  Alvah  H.  Chapman.  Jr. — HR 

Mr.  Albert  J.  Gillen — HR 

Mr.  &  Mrs.  Frank  N.  Hawkins,  Jr. — HR 

Mr.  &  Mrs.  James  L.  Knight — RC 

Mr.  &  Mrs.  William  A.  Ott— HR 

Mr.  &  Mrs.  Bernard  H.  Bidder,  Jr.— RC 

Mr.  Ralph  S.  Roth — HR 

Mr.  &  Mrs.  Robert  F.  Singleton — HR 

Landmark  Communications,  Inc. 

Mr.  &  Mrs.  M.W.  Armistead,  III— HR 
Mr.  &  Mrs.  Richard  F.  Barry,  III— RC 
Lavine  Newspaper  Group 
Mr.  John  Lavine — HR 
Lee  Enterprises,  Inc. 

Mr.  &  Mrs.  Richard  Belkin — HR 
Mr.  &  Mrs.  James  E.  Burgess — HR 
Mr.  &  Mrs.  Harry  A.  Fischer,  Jr. 

Mr.  Robert  D.  Ross — HR 
Mr.  &  Mrs.  Lloyd  G.  Schermer — HR 
Mr.  &  Mrs.  John  Stemlar — HR 
Mr.  Steven  B.  Sturm — HR 
Mr.  &  Mrs.  John  Talbut— HR 
Mr.  George  Veon — HR 
Lehman  Newspapers 
Mr.  &  Mrs.  Edward  Lehman — RC 
Lerner  Newspapers,  Inc. 

Mr.  Louis  A.  Lerner 

McClatchy  Newspapers 
Mr.  Keith  R.  Fuller — HR 
Mr.  C.K.  McClatchy — HR 
Mr.  James  B.  McClatchy— HR 
Media  General  Inc. 

Mr.  &  Mrs.  J.  Curtis  Barden — HR 
Mr.  &  Mrs.  D.  Tennant  Bryan — HR 
Mr.  &  Mrs.  Gerald  W.  Estes— HR 
Mr.  &  Mrs.  James  S.  Evans— RC 
Mr.  &  Mrs.  James  A.  Linen,  IV — RC 
Mr.  John  B.  Mauro— HR 
Metropolitan  Sunday  Newspapers,  Inc. 

Mr.  F.  Jerry  Brown 
Mr.  &  Mrs.  James  L.  Davy— RC 
Mr.  &  Mrs.  Michael  J.  Veitch — RC 
Mirror  Group  Newspapers,  Ltd. 

Mr.  &  Mrs.  Douglas  Long— HR 
Montgomery  Newspapers 
Mr.  &  Mrs.  William  E.  Strasburg — HR 
Montgomery  Publications,  Inc. 

Mr.  &  Mrs.  John  G.  Montgomery — HR 
Mr.  &  Mrs.  John  D.  Montgomery— HR 
Morris  Comminications  Corp. 

Mr.  &  Mrs.  Paul  S.  Simon— HR 
Morris  Newspaper  Corp. 

Mr.  &  Mrs.  James  G.  Harris — HR 
Mr.  &  Mrs.  Charles  H.  Morris — HR 
Multimedia,  Inc. 

Mr.  &  Mrs.  Donald  J.  Barhyte — HR 
Mr.  &  Mrs.  R.  T.  Eskew — HR 
Mr.  &  Mrs.  Wilson  C.  Wearn — HR 

Newhouse  Newspapers 
Mr.  Jonathan  Newhouse — HR 
Mr.  &  Mrs.  Theodore  Newhouse 
Mr.  &  Mrs.  Edwin  F.  Russell — HR 
New  York  Times  Affiliated  Newspaper  Group 
Mr.  &  Mrs.  John  P.  Harrison— RC 
Mr.  &  Mrs.  John  R.  Harrison — RC 
Mr.  &  Mrs.  James  Weeks— RC 
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Nixon  Newspapers,  Inc. 

Mr.  Joe  H.  Nixon 

Mr.  &  Mrs.  John  R.  Nixon — HR 

Ogden  Newspapers,  Inc. 

Mr.  &  Mrs.  G.  Ogden  Nutting — HR 
Mr.  &  Mrs.  John  R.  Williams— HR 
Ottaway  Newspapers,  Inc. 

Mr.  F.  Philip  Blake— HR 

Mr.  &  Mrs.  John  S.  Goodreds — HR 

Mr.  &  Mrs.  Richard  A.  Myers — HR 

Mr.  &  Mrs.  James  H.  Ottaway,  Sr. — HR 

Mr.  Jim  Ottaway,  Jr.— HR 

Mr.  &  Mrs.  Thomas  E.  Purcell— HR 

Mr.  Peter  G.  Stone — HR 

Mr.  &  Mrs.  Gerald  T.  Tache — HR 

Mr.  Robert  S.  Van  Fleet — HR 

Parade  Publications,  Inc. 

Mr.  &  Mrs.  James  D.  Bradley — HR 
Mr.  William  J.  Gillerlain — RC 
Mr.  Warren  J.  Reynolds — RC 
Mr.  Carlo  Vittorini — RC 
Park  Newspapers,  Inc. 

Mr.  &  Mrs.  J.  Allan  Meath-  HR 
Mr.  &  Mrs.  Roy  H.  Park— RC 
Pioneer  Newspapers 
Mr.  Leighton  P.  Wood— HR 
Press-Enterprise,  Inc. 

Mr.  J.  Stephen  Buckley— HR 
Mr.  &  Mrs.  Arthur  A.  Culver — HR 
Mr.  &  Mrs.  Paul  R.  Eyerly,  Jr. — HR 
Mr.  Eyerly— HR 

Schurz  Communications,  Inc. 

Mr.  &  Mrs.  Warren  G.  Wheeler,  Jr.— HR 
The  E.  W.  Scripps  Company 
Mr.  &  Mrs.  L.  A.  Leser — HR 
Scripps-Howard  Newspapers 
Mr.  &  Mrs.  Robert  E.  Brophy— HR 
Mr.  Jacques  A.  Caldwell — HR 
Mr.  &  Mrs.  Gilles  R.  Champagne— HR 
Mr.  &  Mrs.  Robert  H.  Hartmann — HR 
Mr.  &  Mrs.  William  G.  Hilsdorf— HR 
Mr.  &  Mrs.  Edward  Estlow — HR 
Mr.  William  J.  Lee— HR 
Mr.  &  Mrs.  Raymond  F.  Mack — HR 
Mr.  &  Mrs.  Jimmy  E.  Manis,  Jr. — HR 
Mr.  Charles  E.  Scripps — HR 
Mr.  &  Mrs.  Edward  W.  Scripps,  II— HR 
Southam  Inc. 

Mr.  &  Mrs.  William  J.  Carradine — HR 
Stauffer  Communications,  Inc. 

Mr.  Stanley  H.  Stauffer— HR 

Thomson  Newspapers.  Inc. 

Mr.  &  Mrs.  Merle  L.  Becker — HR 
Miss  Margaret  L.  Hamilton 
Mr.  &  Mrs.  Don  P.  Hicks — HR 
Mr.  Hugh  D.  Hollister 
Mr.  Frank  C.  Miles— HR 
Mr.  &  Mrs.  Brian  Slaight — HR 
Mr.  &  Mrs.  J.  Knox  Dye— HR 

Companies,  Syndicates 
&  Services 

Abitibi-Price,  Toronto,  Ont. 

Mr.  R.  C.  Gimlin— HR 
B.  K.  Koken— HR 
R.  B.  Moore — HR 
G.  R.  Arellano — HR 

B.  E.  Barnett — HR 

Mr.  &  Mrs.  P.  J.  Corboy— HR 
Mr.  &  Mrs.  M.  T.  Daly— HR 
Mr.  G.  B.  DeLashmet — HR 
Mr.  &  Mrs.  R.  T.  Dorris— HR 
Mr.  &  Mrs.  L.  D.  Griffiths— HR 
Mr.  E.  W.  E.  Hughes— HR 
Mr.  F.  H.  Johnson — HR 
J.  A.  Logan  III— HR 

C.  D.  Martin — HR 

Joe  C.  McCutcheon— HR 

James  B.  O’Brien— HR 

Mr.  &  Mrs.  R.  W.  O'Rourke — HR 

J.  H.  Parish— HR 

Mr.  &  Mrs.  P.  F.  Regan— HR 

R.  W.  Ridder— HR 


Advertising  Age,  New  York,  N.Y. 

Mr.  Louis  F.  DeMarco — HR 
Mr.  Davis  Persson — HR 

American  Telephone  &  Telegraph,  Denver,  Colo. 

Mr.  Glen  G.  Kephart — HR 
Associated  Press,  New  York,  N.Y. 

Louis  D.  Boccardi 
Mr.  James  W.  Mangan 

Belden  Associates,  Dallas,  Tex. 

Mr.  Ralph  Bubis— HR 
Boise  Cascade  Paper  Group 
Mr.  J.  Peter  Powell — Drake 
Mr.  &  Mrs.  Martin  A.  Waller— RC 
Bonneville  International,  Salt  Lake  City,  Utah 
Mr.  &  Mrs.  Arch  L.  Madsen— HR 
Bowater  Sales,  Old  Greenwhich,  Conn. 

Mr.  J.  C.  Davis— MA 
Mr.  B.  R.  Pryde— MA 

Branham  Newspaper  Sales,  San  Francisco,  Calif. 

Mr.  &  Mrs.  Robert  Erickson 
Mr.  &  Mrs.  Frank  B.  Gurda — HR 
Mr.  &  Mrs.  C.  D.  Joseph  Lafferty— HR 
Mr.  &  Mrs.  Frank  Stapleton — HR 
Mr.  &  Mrs.  Don  Waddington — HR 

Canadian  Press,  Toronto,  Ont. 

Mr.  Keith  Kincaid — HR 

Chemco  Photoproducts  Company,  Glen  Cove,  N.  Y. 

Mr.  &  Mrs.  Nicholas  Z.  Minotti— HR 
Chicago  Tribune-New  York  News  Syndicate 
Mr.  &  Mrs.  Robert  S.  Reed— HR 
CompuServe,  Columbus,  Ohio 
Mr.  John  E.  Meier— HR 
Mr.  George  M.  Minot — HR 
Mr.  Michael  Ward— HR 
Consolidated  Newsprint,  Oak  Brook,  III. 

Mr.  &  Mrs.  R.  Badenoch — HR 
Mr.  &  Mrs.  J.  Brown — TR 
Mr.  &  Mrs.  E.  G.  Burrows — HR 
Mr.  &  Mrs.  P.  B.  Collins— WH 
Mr.  &  Mrs.  K.  R.  Hughes— RA 
Mr.  &  Mrs.  F.  W.  Marlatt— HR 
Mr.  &  Mrs.  S.  A.  Meighen — TR 
Mr.  &  Mrs.  A.  R.  Rogers — TR 
Mr.  &  Mrs.  D.  Shirmer — HR 
Mr.  &  Mrs.  L.  E.  Simpson — HR 
Mr.  &  Mrs.  T.  0.  Stangeland— RC 
Mr.  &  Mrs.  deB.  Strathy — WH 
Mr.  &  Mrs.  D.  M.  Young— RA 
Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Chicago,  III. 
and  New  York,  N.Y. 

Mr.  Thomas  V.  Clifford — HR 
Mr.  John  C.  Davidson— HR 
Mr.  William  M.  Fleischman— HR 
Mr.  Charles  L.  Healy— HR 
Mr.  Robert  LaFontaine— HR 
Mr.  Charles  S.  McNally— HR 
Mr.  States  D.  Tompkins— HR 
Mr.  Robert  T.  Weber— HR 
Crossmark  Graphics,  Alexandria,  Va. 

Mr.  Lee  A.  Nocera— HR 

Dirks,  Lee,  Detroit  Mich. —  IK 
Domtar  Industries,  Stamford,  Conn. 

Mr.  J.  R.  Welch— Drake 

Editor  &  Publisher,  New  York,  N.Y. 

Mr.  &  Mrs.  Robert  U.  Brown 
Mr.  &  Mrs.  Ferdinand  Teubner 
Mr.  Jerry  Walker 
Mr.  Donald  L.  Parvin 
Mr.  Andrew  Radolf 
Ms.  Darlene  Thomas 
Mr.  Durland  Stewart 
Ms.  Celeste  Huenergard 
Mrs.  Terilyn  McGovern-Mazza 

Field  Enterprises,  Chicago,  III. 

Mr.  &  Mrs.  Darwin  M.  Cranmer — HR 
Mr.  &  Mrs.  Richard  A.  Giesen— HR 
Mr.  Joe  McAdams— HR 
Mr.  David  L.  Stein— MR 
Mr.  Steven  Jehorek— HR 
Mr.  Lewis  Little — HR 
Mr.  &  Mrs.  Kenneth  Reiley— HR 
Mr.  John  G.  Trezevant— HR 
Financial  Consultant  &  Broker,  Tucson,  Ariz. 

Mr.  George  Romano— HR 


Gannett  News  Service,  Washington,  D.C. 

Mr.  Robert  Dubill— HR 
Mr.  &  Mrs.  William  Metzfield— HR 
GANSAT,  Washington,  D.C. 

Mr.  &  Mrs.  Gerald  Bean— HR 
Mr.  Maurice  Hickey — HR 

Hanson,  O’Brien,  Birney  &  Butler,  Washington,  D.  C. 

Mr.  &  Mrs.  Arthur  Hanson — HR 
Harris,  Westerly,  R.l. 

Mr.  &  Mrs.  Harold  R.  Evans — HR 
Mr.  Richard  H.  Bell— HR 
Mr.  Harry  L.  DeVore — HR 
Mr.  James  .  Feldhacker— HR 
Mr.  Gerry  Levitz — HR 
Mr.  Jeff  H.  Rex— HR 
Mr.  Ed  Slattery— HR 
Hodell,  Mel— Media  Broker/Realtor 
Mr.  &  Mrs.  Mel  Hodell— HR 

International  Paper  Sales,  Chicago,  III. 

Mr.  James  R.  Tisdale — RA 
Mr.  J.  Hugh  Whalen — RA 
Mr.  Warren  P.  Woodworth  -RA 

Leroy  Keller  Associates,  New  York,  N.Y. 

Mr.  LeRoy  Keller— HR 

King  Features  Syndicate,  New  York,  N.Y. 

Mr.  &  Mrs.  Joseph  G.  D’Angelo— HR 
Mr.  George  Driscoll— HR 
Mr.  &  Mrs.  Heloise  Evans — HR 
Mr.  Richard  E.  Fales — HR 
William  T.  McGhee — HR 
Mr.  Don  Owen— HR 
Ms.  Nancy  Sarnoff— HR 
Ms.  Janet  Spencer— HR 
Mr.  &  Mrs.  Benson  M.  Srere — HR 
Mr.  &  Mrs.  John  Truitt— HR 
Kirkland  &  Ellis,  Washington,  D.C. 

Mr.  Richard  E.  Wiley — HR 
Kruger  Pulp  &  Paper  Sales,  New  York,  N.Y. 

Mr.  &  Mrs.  Charles  E.  Martin— MA 

Lake  Superior  Newsprint,  Chicago,  III. 

Mr.  W.  D.  Frost 
Lazard  Freres,  New  York,  N.Y. 

Mr.  Felix  G.  Rohatyn — RC 
Landon  Associates,  New  York,  N.Y. 

Mr.  Rod  Keeney 
Mr.  &  Mrs.  Owen  Landon 
Mr.  &  Mrs.  Robert  Leyburn 
Mr.  &  Mrs.  George  shannon 
Mr.  &  Mrs.  Arthur  Wright 
Levin,  Morris  J.,  Washington,  D.C. —HR 

Madden  Corporation,  New  York,  N.Y. 

Mr.  Raymond  G.  Auwarter — RC 
Management  Planning,  Princeton,  N.J. 

Mr.  James  Brockhardt— HR 
Mr.  Robert  M.  Meyers — HR 
M.A.N. — Wood,  Middlesex,  N.J. 

Mr.  Leo  F.  Kelleher — HR 
Mr.  Harry  L.  Newton — HR 
Mr.  John  Pascarella—  HR 
Walter  A.  Tolk— HR 

Metro  Newspaper  Service,  New  York,  N.Y. 

Ms.  Ann  Goldgraben — HR 
Mr.  Steven  W.  Kess — HR 
Mr.  Andrew  Shapiro — HR 
Mr.  Robert  Zimmerman — HR 
Muir,  John  &  Co.,  Washington,  D.C 
Mr.  John  Morton— HR 
Mr.  Bruce  E.  Thorp — HR 

Ontario  Paper,  St.  Catharines,  Ontario 
Mr,  &  Mrs.  John  E.  Houghton — RC 
Mr.  &  Mrs.  Robert  M,  Schmon— RC 


Park,  John  A.  &  Co.,  Raleigh,  N.C. 

Mr.  &  Mrs.  John  A.  Park — HR 
Powell  River-Alberni  Sales,  Seattle,  Wash. 

Mr.  &  Mrs.  Dan  E.  Stryker— HR 
Mr.  &  Mrs.  Anson  Brooks — HR 
Price  &  Pierce,  St.  Catherines,  Ont.,  and  New  York, 
N.Y. 

Mr.  &  Mrs.  David  F,  Kerr— HR 
Mr.  Francis  Davis— HR 
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Reed  Paper,  Toronto,  Danbury,  Conn. 
Mr.  Nicholas  Keane— HR 
Mr.  Richard  Peterson— HR 
Mr.  James  A.  Stiles — HR 
Rockwell  International- 
Graphics  Systems  Div.,  Chicago,  III. 
Mr.  &  Mrs.  George  Booth— HR 
Mr.  Bill  Boston — HR 
Mr.  &  Mrs.  C.  W.  Burger— HR 
Mr.  &  Mrs.  H.  Ernst — HR 
Mr.  &  Mrs.  Walt  Gesell— HR 
Mr.  &  Mrs.  H.  Gruenwald — HR 
Mr.  &  Mrs.  William  Hamilton — HR 
Mr.  H.  Lowry — HR 
Mr.  &  Mrs.  R.  Pearson  -HR 
Mr.  &  Mrs.  W.  Perk-HR 
Mr.  Richard  Segal— HR 
Mr.  &  Mrs.  J.  Sulko— HR 
Mr.  &  Mrs.  A.  Taber — HR 
Mr.  &  Mrs.  Ron  White—  HR 
Mr.  &  Mrs.  R.  Wickham — HR 


St.  Regis  Paper  Co.,  Dallas,  Tex. 

Mr.  &  Mrs.  Jon  W.  Bair— RC 
Sawyer,  Ferguson,  Walker,  New  York,  N.Y. 

Mr.  &  Mrs.  Roy  G.  Blackfield — HR 
Mr.  &  Mrs.  John  A.  Picano — HR 
Mr.  &  Mrs.  C.  Richard  Splittorf— RC 
Seyfarth,  Shaw,  Fairweather&Geraldson,  Chicago,  III. 
Mr.  Peter  Chatilovicz — HR 
Mr.  Zachary  D.  Fasman— HR 
Mr.  Robert  L.  Ford— HR 
Mr.  Gerald  A,  Golden— HR 
Mr.  Joseph  Herman — HR 
Mr.  Dennis  R.  Homerin--HR 
Mr.  Peter  Hurtgen— HR 
Mr.  Eugene  Jacobs — HR 
Mr.  Andrew  Kramer— HR 
Mr.  Andrew  Laidlaw 
Mr.  Richard  D.  Ostrow 
Mr.  John  W.  Powers 
Mr.  David  B.  Ross 
Mr.  Jeffery  K.  Ross 
Mr.  Michael  Rybicki 
Mr.  Jay  G.  Swardenski — HR 
Mr.  David  Youngerman 
Ms.  Sandra  P.  Zemm 

Sieger  Sommers  &  Schwartz.  New  York,  N.Y. 

Mr.  &  Mrs.  Leonard  Schwartz— HR 
Southwest  Forest  Industries,  Phoenix,  Ariz. 

Mr.  David  L.  Ho^— HR 
Jack  L.  Stoll  Associates 
Mr.  Bruce  A.  Stoll-  MA 
Story,  Kelly  &  Smith,  New  York,  N.Y. 

Mr.  &  Mrs.  Robert  H.  Lambert— HR 
Mr.  Howard  C.  Story,  Jr.—  HR 
Sun  Chemical,  Newport  Beach,  Calif. 

Mr.  Leo  W.  Shea— HR 

Mr.  &  Mrs.  Anthony  L.  Brown,  Jr.— HR 

Taft  Equipment  Sales.  Chicago,  III. 

Mr.  &  Mrs.  James  R.  Price— HR 
Taylor  Communications,  Dallas,  Tex. 

Mr.  &  Mrs.  0.  L.  Taylor- -RC 
Mr.  &  Mrs.  Ted  Taylor—  RC 
Texas  Daily  Press  League,  Inc. 

Mr.  S.  W.  Papert,  Jr— HR 


United  Media  Enterprise,  New  York,  N.Y. 

Mr.  Keith  Anderson  HR 
Mr.  Brad  Bushell-  -HR 
Mr.  John  J.  Carroll  — RC 
Mr.  David  Hendon — HR 
Mr.  Robert  Metz — RC 

United  Press  International,  New  York,  N.Y. 

Mr.  William  K.  Adler  -HR 
Mr.  &  Mrs.  Roderick  W.  Beaton-  HR 
Mr.  &  Mrs.  Donald  J.  Brydon  -  HR 
Mr.  &  Mrs.  Robert  C.  Crennen— HR 
Ms.  Annette  Holst — HR 
Mr.  &  Mrs.  Frederick  H.  Marks — HR 
Mr.  &  Mrs.  Richard  C.  Ross 
Mr.  &  Mrs.  H.  L.  Stevenson — HR 
United  States  Printing  Ink,  East  Rutherford,  N.  J, 
Mr.  &  Mrs.  Hans  E.  Rosberg— HR 
Up  With  People,  Tucson,  Ariz. 

Mr.  Blanton  Belk 


Wahls,  Gordon  Co.,  Media,  Pa. 

Mr.  Patrick  J.  Quinn,  Jr. — HR 
Wall,  Patterson,  McGrey  &  Richards,  Atlanta,  Ga. 

Mr.  &  Mrs.  Wayne  D.  McGrew — RC 
Wells,  J.  N.  &  Co. 

Mr.  &  Mrs.  Joe  N.  Wells— HR 
Mr.  &  Mrs.  Charles  C.  Wells— HR 
Ms.  Marjorie  S.  Wells — HR 
Wirth,  Timothy,  Washington,  D.C. 

Mr.  &  Mrs.  Timothy  Wirth— HR 
Mr.  Christopher  Wirth— HR 
Ms.  Kelsey  Wirth— HR 

Yankelovich,  Skelly  &  White,  New  York,  N.Y. 

Ms.  Ruth  Clark— HR 

Youngs,  Walker  &  Co.,  Rolling  Meadows,  III. 

Mr.  Carl  E.  Youngs— HR 


Associations 

American  Press  Institute 
Mr.  &  Mrs.  Malcolm  F.  Mallette— HR 
Mr.  &  Mrs.  Frank  Quine — HR 
American  Society  of  Newspaper  Editors 
Mr.  Gene  Giancarlo — HR 
Mr.  Lee  Stinnett — HR 
Audit  Bureau  of  Circulations 
Mr.  Alan  T.  Wolcott 

Canadian  Daily  Newspaper  Publisher  Association 
Mr.  &  Mrs.  John  E.  Foy — HR 

International  Newspaper  Promotion  Association 
Mr.  Edward  A.  Linsmier— HR 

Japan  Newspaper  Publishers  &  Editors  Association 
Mr.  &  Mrs.  Masakuni  Hashimoto— HR 

Michigan  Press  Association 
Mr.  &  Mrs.  Warren  M.  Hoyt— HR 

National  Newspaper  Association 
Mr.  W.  Melvin  Street — HR 
New  England  Newspapers  Advertising  Bureau 
Mr.  Morley  L.  Piper — HR 
New  York  State  Publishers  Association 
Mr.  John  D.  Kutzer— HR 
Newspaper  Advertising  Bureau 
Mr.  &  Mrs.  Leo  Bogart— RC 
Mr.  &  Mrs.  Jack  Kauffman — RC 
Mr.  &  Mrs.  Craig  C.  Standen 

Ohio  Newspaper  Association 
Mr.  Ken  Drum — HR 

Reporters  Committee  for  Freedom  of  the  Press 
Mr.  Jack  C.  Landau— HR 

Texas  Daily  Newspaper  Assoc. 

Mr.  &  Mrs.  John  H.  Murphy— HR 
Texas  Daily  Press  League,  Inc. 

Mr.  S.  W.  Papert,  Jr.— HR 

U.S.  Suburban  Press,  Inc. 

Mr.  &  Mrs.  Robert  P.  Hanson — HR 
Mr.  Jim  Thavis — HR 

World  Press  Freedom  Committee 
Mr.  &  Mrs.  Leonard  H.  Marks — HR 

Colleges  &  Universities 

Ball  State  University 
Mr.  Dr.  Mark  Popovich 

Department  of  Communications 
Mr.  Dr.  Kenward  L.  Atkin 

School  of  Journalism,  University  of  Georgia 
Mr.  &  Mrs.  George  A.  Hough,  lll-AC 
University  of  Kansas  School  of  Journalism 
Mr.  Del  Brinkman-HR 

Medill  School  of  Journalism,  Northwestern  University 
Mr.  I.  W.  Cole— HR 
Mr.  &  Mrs.  James  Armsey— HR 
School  of  Journalism,  University  of  Missouri 
Mr.  &  Mrs.  Roy  M.  Fisher 


S.l.  Newhouse  School  of  Public  Communications 
Mr.  Edward  C.  Stephens — HR 

North  Carolina  A  &  T  State  Univ. 

Mr.  Richard  E.  Moore — HR 

School  of  Journalism,  University  of  Oklahoma 
Mr.  Bob  Carrell,  Jr. — PA 
School  of  Printing,  Rochester  Institute  of  Tech. 

Mr.  &  Mrs.  Robert  G.  Hacker— HR 

University  of  Texas  at  Austin  College  of  Communica¬ 
tions 

Mr.  Robert  C.  Jeffrey,  Ph.D. — AL 

Texas  Christian  University,  Dept,  of  Journalism 
Dr.  Douglas  Ann  Newson 

Addendum 

The  following  list  of  participants  in  the 
AN  PA  Convention,  arrived  at  press  dead¬ 
line. 

Newspapers 


Albuquerque  (N.M.)  Publishing 
T.  H.  Lang— RC 
W.  P.  Lang— RC 
Altoona  (Pa.)  Mirror 
Ms.  Marjorie  A.  Helsel — HR 
Ames  (la.)  Daily  Tribune 
Mr.  Verle  Burgason — HR 
Annapolis  (Md.)  Chesapeake  Publishing  Co. 
Mr.  George  Neuhart — HR 
Mr.  &  Mrs.  Rodney  Smith — HR 
Appleton  (Wise.)  Post  Crescent 
Mr.  &  Mrs.  John  B.Torinus 
Atlanta  (Ga.)  Atlanta  Newspapers 
Mr.  L.  Jerry  West— HR 
Austin  (Tex.)  American-Statesman 
Mr.  Jim  Fain — RC 
Mr.  &  Mrs.  Clayton  Frink 

Bad  Axe  (Mich.)  Huron  Publishing  Co. 

Mr.  &  Mrs.  Charles  A.  Spence — HR 
Bangor  (Me.)  Daily  News 
Mr.  Donald  P.  Hanscom — HR 
Boston  (Mass.)  Globe 
Mr.  Lawrence  B.  Healy — RC 

Cedar  Rapids  (la.)  Gazette 
Mr.  &  Mrs.  J.  F.  Hladky,  Jr.— DR 
Champaign  (III.)  Daily  lllini 
Mr.  Richard  H.  Sublette — RH 
Cleveland  (Oh.)  Press 
Mr.  Craig  M.  Brown — HR 
Cleveland  (Oh.)  Plain  Dealer 
Mr.  Alex  Machaskee — HR 

Denver  (Colo.)  Post 
Mr.  Donald  R.  Seawell — RC 
Mr.  &  Mrs.  Robert  H.  Shanahan — RC 
Detroit  (Mich.)  Free  Press 
Mr.  &  Mrs.  Lee  Clark— HR 
Dublin  (Ga.)  Courier  Herald 
Mr.  Doug  Hall— HR 
Mr.  Griffin  Lovett— HR 

Erie  (Pa.)  Times  News 
Mr.  Edward  M.  Mead 

Fargo  (N.D.)  Forum 
Mr.  &  Mrs.  John  Paulson — HR 
Findlay  (Oh.)  Courier 
Ms.  Meg  Heminger— PH 
Ft.  Wayne  (Ind.)  Newspapers 
Mr.  &  Mrs.  John  Ward— HR 
Ft  Worth  (Tex.)  Star 
Mr.  Tom  Steinert-Threlkeld — HR 

Gainesville  (Ga.)  Times 
Mr.  &  Mrs.  Don  C.  Newton — HR 
Grand  Haven  (Mich.)  Tribune 
Mr.  &  Mrs.  David  A.  Rau — HR 
Green  Bay  (Wise.)  Press  Gazette 
Mr.  &  Mrs.  Mike  Gage— HR 

(Continued  on  page  UO) 
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View  from  the  top 

{Continued  from  page  82) 


I  think  one  of  our  current  failures  is  not 
even  addressing,  let  alone  satisfying,  the 
needs  of  a  large  segment  of  our  read¬ 
ership — specifically,  the  non-white  and 
the  very  poor  white  readers. 

We  are  essentially  an  all-white  industry 
trying  to  deal  with  a  mixed  society.  And 
to  be  absolutely  blunt  about  it,  I  don’t  see 
how  you  can  reflect  the  needs  of  non¬ 
whites  through  white  eyes.  The  integra¬ 
tion  of  our  newsrooms  is  one  of  our 
greatest  challenges.  In  1981  there  are 
great  numbers  of  highly  qualified  non¬ 
whites  we  should  be  bringing  into  the  in¬ 
dustry,  but  it  has  never  been  given  a  high 
enough  priority  by  newspaper  manage¬ 
ment  anywhere. 

This  is  something  else  we  need  to 
address:  Newspapers  are  still  tangled  up 
and  struggling  with  news  on  the  conveyor 
belt.  We’re  getting  it  out  as  it  flows  with¬ 
out  doing  enough  daily  explaining  of  the 
news.  We  have  got  to  stand  back  regular¬ 
ly  and  do  more  explanatory  journalism. 
For  instance,  there’s  a  revolution  in  eco¬ 
nomics  being  played  out  in  Washington 
every  day,  and  we  have  to  keep  explain¬ 
ing  what  supply  side  economics  is.  We’re 
just  not  doing  enough  of  that. 

Yes,  there  are  some  innovative  things 
happening.  We’re  trying  to  raise  writing 


standards,  we’re  making  progress  in 
readership  research  and  the  New  York 
Times  has  taught  us  a  lot  about  putting  out 
very  attractive,  well-written  special  in¬ 
terest  sections.  Their  Science  and  Home 
sections  are  excellent.  They’ve  set  a  good 
standard  for  us. 

We  have  got  to  bring  back  science  in  a 
very  big  way  because  the  world  is  getting 
to  be  a  pretty  complicated  place.  We  have 
an  immense  explaining  job  to  do  about 
our  environment,  acid  rain,  polluted  wa¬ 
ters  and  so  many  other  things — all  by¬ 
products  of  the  technological,  industrial 
age  we  spawned  200  years  ago. 

The  newspaper  of  2000?  Surviving 
newspapers — those  that  don’t  change 
their  focus  and  function  will  falter — will 
be  smaller.  They  will  be  better  written 
and  better  looking.  They  will  set  the  agen¬ 
da  and  become  the  explainers  and  opinion 
makers — the  thought  leaders — filling  the 
enormously  important  role  of  sorting  out 
the  sea  of  information  flooding  into  our 
homes. 

Robert  G.  Marbut 
President 
Harte-Hanks  Inc. 

I  don’t  think  we  can  ever  be  innovative 
enough;  it’s  an  unreachable  frontier. 
Tomorrow’s  opportunities  will  always  be 
ahead  of  us. 

I  sense  some  things  going  on  now  that 
point  toward  a  better  newspaper  product. 
One  of  the  most  important  is  the  fast¬ 


rising  perception  that  a  newspaper  is  real¬ 
ly  a  composite  package  for  many  ele¬ 
ments  of  information.  With  the  growing 
trend  to  market  fragmentation,  this  puts 
us  in  a  great  position.  The  recent  repack¬ 
aging  activity  of  newspapers,  especially 
Sunday  editions,  is,  in  good  part,  prepa¬ 
ration  to  capitalize  on  the  frangmentation 
trend. 

At  Harte-Hanks,  we  are  probing  the 
future  with  what  we  call  the  Community 
Information  Center  Concept.  We  start 
with  the  assumption  we  are  not  simply  a 
newspaper  producer  in  a  given  market, 
but  rather  a  community  information  cen¬ 
ter.  Freed  from  traditional  myopic  con¬ 
straints,  we  are  able  to  conceive 
ourselves  as  potential  providers  of  what¬ 
ever  is  needed. 

That  may  then  lead  us  to  new  products 
which  could  be  supplements,  weekly 
newspapers,  shoppers,  paid  or  free,  and 
even  electronically  transmitted  informa¬ 
tion. 

Another  change  taking  place  that  I 
whole-heartedly  endorse  is  on  where  edi¬ 
tors  are  taking  more  active  roles  in  adapt¬ 
ing  their  papers  for  the  future.  They  are 
saying,  “We’re  not  going  to  take  a  pas¬ 
sive  part  on  the  marketing  questions  any¬ 
more.  We  insist  on  being  actively  in¬ 
volved  in  understanding  the  needs  of  the 
reader  better  and  in  designing  the  product 
to  meet  those  needs.’’ 

As  part  of  this,  there  is  also  the  wel¬ 
come  development  of  various  depart¬ 
ments  such  as  circulation,  advertising, 
production  and  others,  working  more 
closely  together  as  a  marketing  team. 
This  tells  me  they  are  not  so  much  hung 
up  on  their  own  self-perceptions  and  they 
are  willing  to  listen  to  others  and  be  more 
objective  as  to  what  is  happening  in  the 
marketplace. 

The  important  things  for  newspapers  is 
to  stay  in  the  mainstream  in  the  80s.  I 
think  these  are  some  of  the  things  that  can 
keep  us  there. 

Dallas  News  opens 
San  Antonio  bureau 

Dallas  Morning  News  has  opened  a 
news  bureau  in  San  Antonio.  David 
McLemore,  a  San  Antonio  newsman  for 
nearly  seven  years,  will  be  chief  of  the 
Morning  News’  bureau,  said  Burl 
Osborne,  executive  editor  of  the  Morning 
News.  Osborne  also  announced  that  Nik¬ 
ki  Finke  Greenberg,  a  former  news  ser¬ 
vice  correspondent  in  London  and  Mos¬ 
cow,  was  named  chief  of  the  newspaper’s 
Houston  bureau.  She  succeeds  Don 
Mason,  who  resigned. 

“The  bureau  gives  the  newspaper 
strong  representation  in  all  of  the  Texas 
Triangle  cities  (Dallas,  Houston  and  San 
Antonio)  and  gives  our  readers  a  better 
understanding  of  the  dynamic  develop¬ 
ments  that  are  unfolding  in  San  Anto¬ 
nio,”  Osborne  said. 
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‘‘We  were  overwhelmed  with  the  number  of  entries  received,” 
reports  William  S.  Pfaff,  Jr.,  Director  of  Promotion  for  the  New 
Orleans  Times-Picayune. 

“Entries  received  were  truly  unbelievable.  Home  delivery 
increased,  dealer  returnsdropped.”  David  F.  Meade,  Jr.,  Marketing 
Director,  Brockton  Enterprise,  Mass. 

“More  than  10,000  entries  the  first  week  for  our  17,000 
circulation.”  Robert  R.  Carl,  Publisher,  Tonawanda,  N.Y.  News. 

Not  surprising,  because  THE  BIRTHDAY  GAME  is  the  easiest- 
to-play,  easiest-to-run  circulation  promotion  there  is. 

Call  today  for  full  details.  (203)  562-1133.  Or  write:  The 
Jackson  Newspapers,  P.O.  Box  2026,  New  Haven  CT.  06521. 
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Syndicates 


By  Lenora  Williamson 


Cartoonist  and  heroine  both  in  their  20’s 


Cartoonist  Perry  Howe  and  her  title  character  "Verbena." 


There  will  be  two  young  women  debut¬ 
ing  on  the  comics  pages  as  of  June  first. 
One  is  21  and  the  heroine  of  a  new  strip 
named  for  her,  “Verbena. ’’And  the  other 
is  cartoonist  Perry  Howze,  herself  just  a 
few  years  older  than  her  title  character. 

Howze,  bowing  with  New  York  Times 
Special  Features,  got  a  bachelor  of  arts 
degree  in  American  history  way  back  in 
1975  at  Yale  University,  with,  her  official 
bio  adds,  “not  the  faintest  idea  of  what  to 
do  next.’’ 


So,  the  graduate  moved  to  New  York 
City  and  set  to  work  with  a  her  sketch¬ 
book.  The  subsequent  development  was 
“Verbena  Nash’’,  a  21-year-oid  who  had 
just  moved  to  the  city  after  college  gra¬ 
duation  and  also  did  not  know  what  she 
wanted  to  do. 

Howze  says  of  her  heroine  that  “Ver¬ 
bena”  is  naive  and  ambitious  and  wants 
all  the  good  things  life  offers — but  she  is 
also  a  little  flaky  and  not  a  completely 
efficient  mechanism. 


Somebody  who  does  everything  right 
and  is  completely  efficient  is  just  not  fun¬ 
ny,  says  the  young  cartoonist  in  disclaim¬ 
ing  any  career  resemblance  between  her¬ 
self  and  her  heroine.  “Verbena  is  real  and 
I’m  a  cartoon.” 

Howze  remembers  religiously  reading 
“Brenda  Starr”  when  she  was  a  child.  “1 
thought  is  was  wonderful.  She  wasn’t 
funny,  but  she  was  a  single,  glamorous 
woman  who  had  everything  going  for  her 
and  lived  in  the  city.” 

The  cartoonist  has  her  heroine  go 
through  the  trauma  and  humor  of  finding 
an  apartment  in  New  York  City  and  get¬ 
ting  a  job  at  Peephole  Magazine  and  even¬ 
tually  becoming  a  reporter  by  the  cir¬ 
cumstance  of  being  the  only  one  in  the 
office  when  the  fashion  reporter  quits  in  a 
rage. 

Howze  thereby  peoples  her  strip  with 
assorted,  zany  characters.  “1  think  that 
what  she  goes  through  are  things  most 
young  people  go  through  when  they’re 
trying  to  figure  out  what  they’re  doing. 
That’s  the  idea  behind  it — to  show  a  kid 
taking  responsibility  for  his  or  her  own 
life,  finding  out  what  life  is,  growing 
up  .  .  .  Verbena  trips  and  falls,  but  she 
gets  there.  It’s  a  very  positive  strip.” 

New  York  Times  Special  Features  is 
using  a  specially  designed  magazine  titled 
(Continued  on  page  108) 


Advertising  Siwlements. 


Now  two  years  old,  our  unique  concept  continues  to  generate  new  advertising  revenue  and 
high  reader  interest  for  an  increasing  number  of  papers. 

We’ve  taken  our  unparalleled  coverage  of  fashion,  home  furnishings,  bridal  gowns  and 
accessories,  and  converted  it  into  totally  integrated,  seasonal  editorial  packages. 


Completely  camera-ready,  and  available  in  tab  or  standard-size,  our  pages  offer  crisp  graphics 
and  illustration.  This  outstanding  artwork,  in  combination  with  copy  written  by  our  experienced 
staff,  offers  a  complete  look  at  the  upcoming  season. 

Designed  to  either  stand  alone,  or  to  be  incorporated  into  existing  sections,  our  material  offers 
many  advantages.  Available  far  in  advance  of  publication,  ample  time  for  promotion  and 
planning  is  assured.  Ad  Managers  consistently  rate  our  sections  among  the  easiest  to  sell.  The 
lead  time  lets  them  prepare  layouts  to  show  their  accounts,  and  the  reputation  of  Fairchild 
increases  acceptance. 

Editors  attest  to  reader  interest  and  the  quality  of  our  editorial-produced  without  over¬ 
burdening  their  own  staff. 

Let  us  show  you  how  our  material  can  help  you,  editorially-and  on  the  bottom  line. 


THE  FAIRCHILD  SyMDICATE 

7  East  12th  Street.  N.Y,  N.Y.  10003  (212)  741-4315 


n  Of  Cop'tol  Cittes  Medio. 


Women's  Wear  Daily,  W,  Daily  News  Record,  Men’s  Wear,  SportStyle,  Home  Furnishings  Daily 
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Consumer  pioneer, 
columnist  dies 


Syndicates 

(Continued  from  page  107) 


“Verbena**  to  introduce  editors  to  the 
new  strip,  utilizing  the  job  atmosphere  of 
the  strip  itself. 

The  strip  will  be  available  six  times  a 
week. 

*  *  * 

King  Features  Syndicate  is  releasing  its 
newest  reader  special,  **The  Intimate  Sex 
Lives  of  Famous  People.”  The  five-part 
series  is  from  the  book  of  the  same  title  by 
Irving,  Sylvia,  Amy  Wallace  and  David 
Wallechinsky,  published  by  Delacorte. 
The  Wallaces  wrote  **The  People’s  Alma¬ 
nac”  and  two  versions  of  **The  Book  of 
Lists.”  The  new  book  is  based  on  205 
profiles  of  famous  people. 

♦  *  * 

Jim  Sahner  is  the  newly  named  promo¬ 
tion  manager  for  United  Media  Enter¬ 
prises,  including  United  Feature  Syndi¬ 
cate  and  Newspaper  Enterprise  Associa¬ 
tion. 

Carole  Monroe,  director  of  corporate 
public  relations  at  UME,  said  Sahner 
would  coordinate  the  promotion  and 
advertising  projects  for  UFS  and  NEA 
columnists  and  cartoonists,  as  well  as 
promotional  campaigns  for  the  other 
UME  affiliates. 

Sahner  joined  UME  in  1978  as  assistant 
to  the  publisher  of  The  World  Almanac 
and  moved  to  the  promotion  department 
the  following  year  as  project  manager. 
Sahner  was  a  communications  specialist 
with  the  Middle  East  Forces  in  the  U.  S. 
Navy  for  four  years  and  then  received  a 
bachelor’s  degree  in  journalism  from  the 
University  of  Arkansas  in  1978. 


May  15  Columbia  Features  will  begin 
syndication  of  a  five-part  special,  **Male 
Practice:  How  Doctors  Manipulate 
Women”  by  the  syndicate’s  feisty  medic¬ 
al  columnist,  Robert  S.  Mendelsohn, 
M.D.  The  Chicago  doctor  writes  a  three- 
a-week  column  **People’s  Doctor — a 
second  opinion”  for  Columbia. 

Dr.  Mendelsohn,  in  the  series  excerp¬ 
ted  from  his  best-selling  book,  gives  a 
graphic,  authoritative  story,  charging 
abuse  of  American  women  through 
thousands  of  needless  (and  often  harmful) 
tests,  unnecessary  hysterectomies,  mas¬ 
tectomies  and  a  host  of  other  cases  of 
“male  practice”  on  female  patients. 

The  best-seller  (Contempary,  Chicago) 
resulted  in  many  television  talks  shows 
and  interview  appearances  by  the  physi¬ 
cian,  who  still  makes  housecalls,  teaches 
at  the  University  of  Illinois  Medical 
School  and  is  a  consultant  to  the  Illinois 
Department  of  Public  Aid  and  Mental 
Health. 

*  :4c 

The  Sunday  newspaper  supplement  for 
children,  3  To  Get  Ready,  ceased  publica¬ 
tion  with  the  March  29  issue,  but  will  be 
converted  to  a  monthly  subscription 
magazine  beginning  June  15.  Michael 
Longevin,  president,  said  that  although 
the  supplement  had  reached  over  7  mil¬ 
lion  circulation,  it  could  not  attract 
enough  advertising  to  support  that  base 
and  the  decision  to  withdraw  it  as  a  sup¬ 
plement  was  made.  ' 

*  ♦  * 

A  new  Summer  series  from  the  Energy 
Notebook  is  ready  just  in  time  titled 
“How  not  to  break  into  a  sweat  when  the 
utility  bill  comes.”  The  five  LOOO-word- 
parts  range  from  what  the  homeowner  or 


Margaret  Dana,  a  pioneer  in  consumer 
relations  and  a  syndicated  columnist  for 
United  Feature  Syndicate  for  15  years, 
died  April  2  in  Bucks  County,  Pa.,  after  a 
long  illness.  She  was  81. 

Mrs.  Dana,  a  native  of  Verona,  New 
Jersey,  joined  UFS  in  1%5  and  wrote  two 
columns,  “Consumer’s  Question-Box” 
and  “Before  You  Buy.”  Her  primary  in¬ 
terest  and  work  for  many  years  was  a 
first-hand  study  of  people  as  consumer 
buyers.  She  published  more  than  100  arti¬ 
cles  on  consumer  matters  and  wrote  a 
book,  “Behind  the  Label.”  As  a  consum¬ 
er  consultant,  she  was  the  first  woman  to 
be  on  the  board  of  directors  of  several 
organizations — Trustees  of  Underwri¬ 
ters’  Laboratories,  American  Society  of 
Testing  and  Material,  National  Fire  Pro¬ 
tection  Association  and  the  Philadelphia 
Better  Business  Bureau. 


tenant  can  do  to  trim  electric  bills,  how 
fans  can  help,  ways  to  use  landscaping, 
awnings  and  window  shades  to  keep  the 
heat  out,  information  on  air  conditioners 
and  ways  to  get  free  solar  cooling. 

Energy  Notebook’s  regular  weekly 
column  is  receiving  reader  questions  on 
how  to  beat  the  approaching  warm  sea¬ 
son.  Inquiries  may  be  directed  to  George 
R.  Zachar,  Energy  Notebook,  P.O.  Box 
600,  Wall  Street  Station,  New  York, 
N.Y.10268. 

The  Los  Angeles  Times  Syndicate  has 
scheduled  distribution  of  a  seven  part 
serialization  of  “The  Aida  Grey  Beauty 
Book”  (J.B.  Lippincott)  as  a  comprehen¬ 
sive  guide  to  skin  care  and  makeup  begin¬ 
ning  May  17.  The  series  includes  informa¬ 
tion  on  beauty  products  that  can  be  made 
at  home,  “kitchen  cosmetology”  in  other 
words. 

Also,  Los  Angeles  Times  Syndicate 
has  a  special  Mother’s  Day  essay  from  its 
special  series  department,  an  800-word 
poetic  essay  by  the  black  poet,  Nikki 
Giovanni.  Titled  “Hands:  For  Mother’s 
Day”,  the  essay  remembers  the  mothers 
of  Atlanta,  her  own  mother  and  the 
mother  she  wants  to  be. 

«  «  :|e 

Under  a  licensing  arrangement, 
selected  columns  by  Don  Fabun  titled 
“Of  Things  to  Come”,  appear  monthly  in 
the  International  Association  of  Business 
Communicators  periodical.  Fabun  writes 
the  weekly  column  for  newspapers 
through  Feature  Associates,  San  Rafael, 
California.  The  lABC  magazine  goes  to 
communication  managers,  executives, 
and  editors.  Subscribers  have  permission 
to  reprint  Fabun  columns  in  their  own 
newsletter  or  house  organs. 
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For  rates  and  availability  on  this  new  daily  panel 
call  Chris  Pierson  at  800-221-4816. 

■  Mg  UNITED  FEATURE  SYNDICATE 
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Judge  opens  grand  jury  records  under  Fol  Act 


Strike  postponed 
by  New  York  Guild 

Negotiations  between  the  New  York 
unit  of  The  Newspaper  Guild  and  the 
New  York  News  and  New  York  Times 
continued  past  a  strike  deadline  of  12:01 
a.m.  April  29,  but  Guild  executives  said 
they  were  still  far  apart  on  the  controver¬ 
sial  “dual  minimum”  salary  structure 
issue. 

The  two-tiered  wage  structure  was 
agreed  to  in  the  1978  contract,  but  the 
Guild  is  seeking  to  eliminate  it  in  jts  new 
contract. 

Seven  other  newspaper  unions  have 
reached  full  agreements  on  new  contracts 
calling  for  pay  increases  of  $124  over 
three  years,  with  $6  additional  for  fringe 
benefits  in  the  second  year. 

Federal  mediator  Robert  Kyler  said  he 
is  hoping  to  keep  both  the  Guild  and  man¬ 
agements  talking  until  an  agreement  is 
reached. 

Guild  officials  are  negotiating  with  the 
News  and  Times  jointly  and  with  the  New 
York  Times  separately.  The  strike  dead¬ 
line  for  April  29  had  been  set  against  the 
Times. 

The  Allied  Printing  Trades  Council, 
made  up  of  10  newspaper  unions,  met  last 
week,  but  did  not  determine  whether  it 
would  support  the  Guild  should  it  decide 
to  go  out  on  strike. 

Reporters  and  photographers  at  the 


A  U.S.  District  Court  judge  has  ruled 
that  grand  jury  proceedings  cannot  be 
kept  secret  under  the  Freedom  of  In¬ 
formation  Act  (Fol)  and  ordered  a  lower 
court  to  turn  over  documents  requested 
by  a  Washington,  D.C.  souvenir  shop 
owner. 

The  Justice  Department  is  expected  to 
appeal  the  ruling.  Meanwhile,  govern¬ 
ment  lawyers  and  attorneys  for  the  media 
are  examining  the  three-page  decision  to 
determine  exactly  what  the  implications 
might  be. 

The  ruling  is  the  first  time  that  a  judge 
has  rejected  a  disclosure  exemption  in¬ 
volving  grand  jury  material  under  the 
Freedom  of  Information  Act. 

Traditionally,  the  government  has 
shielded  disclosure  of  grand  jury  informa¬ 
tion  from  release  under  the  Act  by  citing  a 
federal  court  rule  that  holds  such  pro¬ 
ceedings  secret,  except  in  rare  circumst¬ 
ances.  The  courts  have  routinely  upheld 
this  argument  by  government. 

Judge  Aubrey  E.  Robinson,  Jr.,  in  his 
ruling,  said  such  a  rule  does  not  apply  to 
the  Freedom  of  Information  Act  and  can¬ 
not  be  used  to  stop  a  request  for  grand 
jury  information. 

News,  Times  and  Post  earn  a  top  mini¬ 
mum  of  $616,  but  Guild  officials  contend 
that  most  of  their  members  make  less 
than  $450  a  week. 


While  acknowledging  that  application 
of  the  Fol  Act  to  grand  jury  information 
“threatens  the  grand  jury  process”  and 
that  the  process  will  be  “seriously  en¬ 
dangered  unless  secrecy  is  ensured,” 
Judge  Robinson  said,  only  the  Congress 
or  higher  courts  can  take  action  to  amend 
current  law  to  specifically  protect  grand 
jury  proceedings  from  disclosure  under  . 
the  Act. 

The  Fol  Act  specifically  exempts  the 
release  of  material  from  ongoing  inves¬ 
tigations,  but  not  completed  ones.  There¬ 
fore,  under  the  ruling,  transcripts  of  com¬ 
pleted  grand  jury  hearings  can  be  made 
public  on  request. 

Judge  Robinson  ruled  in  favor  of  a  re¬ 
quest  by  souvenir  shop  owner  James  Pic¬ 
colo.  Piccolo  was  convicted  in  1979  in 
D.C.  Superior  Court  of  receiving  stolen 
property.  He  sought  the  grand  jury  in¬ 
formation  under  Fol  in  connection  with 
his  appeal. 

Reg  Murphy  moves 

Reg  Murphy,  publisher  and  editor,  San 
Francisco  Examiner,  disclosed  this  week 
that  he  will  join  the  Baltimore  Sunpapers 
about  July  1  as  publisher. 

Murphy  will  succeed  Donald  H.  Patter¬ 
son,  who  will  remain  as  president  of  the 
A.S.  Abell  Co. 


Introducing... 
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You  can't 
ignore  cable  TV. 


It  covers  the  fastest  growing 
entertainment  market  of  them  all/ 
New  from  King  Features 


More  and  more  of  your  readers  are 
subscribing  to  cable  television.  Now 
there's  a  syndicated  feature  for  them. 
Cable  Key  provides  independent 
reviews  and  previews  of  the  major 
programs  each  and  every  day  for  the 
cable  networks  in  your  area!  What's  on? 
What's  good?  What's  bad? 

Cable  Key  is  delivered  to  you  two  weeks 
in  advance,  computer-to-computer,  in  a 
convenient  package  of  reviews, 
previews,  and  bonus  Cablegrams.  You 
tailor  the  service  so  that  each  day's 
programming  is  just  right  for  your 
readers— just  right  for  your  area. 

More  and  more  newspapers  are 
covering  cable  television. ..perhaps 
you  should  be,  too. 


For  additional  information  contact  Dick  Fales, 

National  Sales  Director,  at  800-223-7383  or  2 1 2-682-5600 

King  Fea-l-wres  Sv***li***'*'^ 

235  East  45th  Street,  New  York,  N.Y.  1(X)I7 
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Greensburg  (Pa.)  Tribune-Review 
Mr.  &  Mrs.  Richard  M.  Scaife— RC 
Mr.  &  Mrs.  Barry  Hopwood — RC 
Mr.  William  M.  Jones — RC 
Mr.  James  S.  Lyon — RC 
Greenwood  (Miss.)  Commonwealth 
Mr.  John  0. Emmerich,  Jr. — HR 

Houghton  (Mich.)  Daily  Mining  Gazette 
Mr.  Robert  Skuggen — HR 
Houston  (Tex.)  Post 
Mr.  &  Mrs.  M.  Byron  Womack — HR 

Indiana  (Pa.)  Evening  Gazette 
Mr.  &  Mrs.  Joseph  L. Donnelly — HR 

Jacksonville  (Fla.)  Florida  Publishing  Co. 

Mr.  &  Mrs.  Wade  H.  Cason— HR 
Janesville  (Wise.)  Gazette 
Mr.  Marshall  W.  Johnston— MA 
Johnson  City  (Tenn.)  Press-Chronicle 
Mr.  &  Mrs.  John  A.  Jones— HR 

Leesburg  (Fla.)  Commercial 
Mr.  &  Mrs.  James  M.  Brown — HR 
Lenexa  (Kans.)  Mt  Pleasant  Iowa  News 
Mr.  &  Mrs.  W.  S.  Coulson 
Los  Angeles  (Calif.)  Herald  Examiner 
Mr.  &  Mrs.  Francis  L.  Dale— HR 
Mr.  &  Mrs.  Theodore  P.  GrassI — HR 
Louisville  (Ken.)  Courier  Journal 
Mr.  Robert  T.  Barnard — HR 

Madison  (Ind.)  Courier 
Ms.  Jane  Jacobs — HR 
Milwaukee  (Wise.)  Journal/Sentinel 
Mr.  &  Mrs.  Thomas  J.  McCollow— HR 

NNew  York  (N.Y.)  News  America  Publishing  Co. 

Mr.  &  Mrs.  Rupert  Murdoch — HR 
New  York  (N.Y.)  Wall  Street  Journal 
Mr.  Daniel  Machalaba — HR 

Oshkosh  (Wise.)  Northwestern 
Mr.  Russ  Spring— RC 

Plainview  (Tex.)  Daily  Herald 
Mr.  &  Mrs.  James  Thomas — HR 
Pontiac  (III.)  Daily  Leader 
Mr.  James  A.  Pearre 

Sacramento  (Calif.)  Bee 
Mr.  Robert  D.  Byerly— HR 
San  Antonio  (Tex.)  Express-Newss 
Mr.  &  Mrs.  Robert  E.  Page— WH 
Shelbyville  (Ind.)  Newspapers 
Mr.  John  C.  DePrez— HR 
Springfield  (III.)  State  Journal-Register 
Mr.  John  P.  Clarke — RA 

San  Francisco  (Cal.)  Taiwan  Times  &  Far  East  Times 
Chi  Fu  Wu— HR 

Taylonrille  (III.)  Breeze-Courier 
Mr.  John  Robert  Cooper 
Terre  Haute  (Ind.)  Tribune  Star 
Mr.  &  Mrs.  Joseph  Cloutier— HR 
Mr.  &  Mrs.  David  Day — HR 
Mr.  &  Mrs.  John  C.  Schweitzer— HR 
Toledo  (Oh.)  Blade 
Mr.  &  Mrs.  Louis  Abney 
Mr.  &  Mrs.  Paul  Block,  Jr. 

Mr.  Wayne  G.  Current 
Mr.  &  Mrs.  Harold  Davis 
Mr.  &  Mrs.  Newell  Kest 
Mr.  &  Mrs.  Ben  Magdovitz 
Tulsa  (Okla.)  Newspaper  Publishing  Co. 

Mr.  Kenneth  S.  Flemming— HR 

Union  City  (N.J.)  Hudson  Dispatch 
Mr.  W.  Dean  Singleton — HR 

Van  Nuys  (Calif.)  Publishing  Co. 

Mr.  &  Mrs.  J.  Scott  Schmidt— WH 
Walnut  Creek  (Calif.)  Daily  Ledger 
Mr.  Thomas  D.  Jones— HR 
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Washington  (D.C.)  Times  Mirror 
Mr.  Ray  Strassburger— HR 
Mr.  Don  Kellerman — HR 
Washington  (D.C.)  Post 
Ms.  Elizabeth  Hylton— HR 
Mr.  &  Mrs.  William  H.  Jones — HR 
Mr.  Theodore  Lutz— HR 
Mr.  &  Mrs.  Don  Till— HR 
Winchester  (Ind.)  News-Gazette 
Mr.  Richard  Wise— HR 

Newspaper  Groups  & 
Magazine  Supplements 

Dow  Jones,  New  York,  N.Y. 

Mr.  Larry  Armour — HR 
Mr.  William  Dunn — HR 
Ms.  Paula  Jameson — HR 
Mr.  Dale  Lindquist — HR 

Gannett  Co.,  Inc.,  Rochester,  N.Y. 

Randy  Chorney— HR 
Ms.  Donna  Dake — HR 
Mr.  &  Mrs.  John  E.  Heselden — RC 
Mr.  &  Mrs.  E.  Jack  Liechty — HR 
Mr.  &  Mrs.  Douglas  H.  McCorkindale— RC 
Mr.  &  Mrs.  Paul  Miller— HR 
Gannett  West  Newspaper  Group,  Reno,  Nev. 

Mr.  &  Mrs.  Robert  B.  Whittington — HR 

Harris  Enterprises,  Hutchinson,  Kans. 

Mr.  &  Mrs.  Peter  M.  Macdonald — HR 
Harte-Hanks  Communications,  San  Antonio,  Tex. 
Mr.  Giles  E.  Padel— HR 

Landmark  Communications,  Norfolk,  Va. 

Mr.  &  Mrs.  Frank  Batten— WH 

Paddock  Publications  Inc,  Arlington  Hts,lll. 

Mr.  &  Mrs.  Stuart  R.  Paddock 
Mr.  Daniel  E.  Baumann 
Mr.  Arthur  Diaz 
Mr.  Robert  E.  Miller 
Mr.  John  B.  Olson 

Parade  Magazine,  San  Francisco,  Calif. 

Mr.  &  Mrs.  Ray  G.  DiPiazza — HR 
Parade  Publications,  New  York,  N.Y. 

Mr.  &  Mrs.  Edward  C.  Green 
Spenley  Publications,  Newark,  Ohio 
Mr.  Theodore  D.  Griley — HR 

Companies,  Syndicates 
&  Services 

Advertising  Age,  New  York,  N.Y. 

Ms.  Leah  Rozen — HR 
Agence  France  Presse,  Washington,  D.C. 

Mr.  Claude  Moisy— HR 
American  Telephone  &  Telegraph 
Mr.  Stephen  L.  Renne— RC 
American  Newspaper  Markets 
Mr.  Peter  Sinding 

Aylward,  David,  Washington,  D.C.— HR 

Behrens  Pulp  &  Paper  Co.,  Santa  Ana,  Calif. 

Mr.  Stanley  Behrens— HR 

Cable  News  Network,  Atlanta,  Ga. 

Mr.  Ted  Turner— HR 
Cohn  &  Marks,  Washington,  D.C. 

Mr.  &  Mrs.  Leonard  H.  Marks— HR 
Co-Opportunity,  Rockville  Centre,  N.Y. 

Mr.  Stephen  A.  Traube 

Graphic  Arts  Monthly,  New  York,  N.Y. 

Mr.  &  Mrs.  Bert  Chapman — HR 
Ms.  Dolores  Graves 

Infomart,  Toronto,  Ont.  Canada 
Mr.  Charles  Harwood — HR 
Mr.  John  McLean — HR 
Mr.  Mervin  Sequira — HR 
International  Counsellors  Ltd,  Washington  D.C. 
Mr.  Henry  Hartzenbusch — HR 

King,  Ballow  and  Little,  Nashville,  Tenn. 

Mr.  Robert  L.  Ballow— HR 
Mr.  L.  Michael  Zinser— HR 


Merrill  Lynch,  Chicago,  I II 
Mr.  Tilden  Cummings  Jr. 

New  York  Times,  Washington  Bureau,  Washing¬ 
ton, D.C. 

Mr.  William  Satire — HR 

Payette  Management,  Dallas,  Tex. 

Mr.  &  Mrs.  William  C.  Payette — HR 

Recorder  Printing  &  Publishing  Co.,  San  Francisco, 
Calif. 

Mr.  Thomas  Billings 

Southeast  Publishers  Newsprint  Sales  Co.,  Atlanta, 
Ga. 

Mr.  &  Mrs.  Richard  W.  Raiford— HR 

Treasure  Chest  Advertising,  Windsor  Locks,  Conn. 

Mr.  James  M.  Carroll 

United  Media  Enterprises,  New  York,  N.Y. 

Mr.  Joseph  A.  Brunner— HR 
United  Features  Syndicate, New  York,  N.Y. 

Mr.  Richard  Johnson — HR 
U.S.  Printing  Ink  Co.,  East  Rutherford,  N.J. 

Mr.  &  Mrs.  Ronald  C.  Baker— HR 
Up  With  People,  Tucson,  Ariz. 

Mr.  Ken  Ashby — HR 
Mr.  Ken  Johnson — HR 
Mr.  Steve  Woods— HR 

ViewData  Corp,  Miami,  Fla. 

Mr  Mort  Goldstrom — HR 
Mr.  Norman  Morrison — HR 
Mr.  John  Wooley— HR 

Web  Press,  Renton,  Wash. 

Mr.  Michael  McGuinness 
Warner— Amex,  New  York,  N.Y. 

Mr.  Gustav  Hauser— HR 

Associations 

American  Association  of  Advertising  Agencies, 
Washington,  D.C. 

Ms.  Lisa  Bellar 

ANPA  Research  Institute,  Easton,  Pa. 

Mr.  &  Mrs.  George  Cashau— HR 
Mr.  Erwin  Jaffe— HR 
Mr.  &  Mrs.  Peter  Romano— HR 
Mr.  &  Mrs.  Frank  Stanezak — HR 
Inland  Daily  Press  Association,  Chicago,  III. 

Mr.  &  Mrs.  Bill  Boykin 
National  Newspaper  Association, Buhl,  Idaho 
Mr.  &  Mrs.  Robert  E. Bailey— HR 
Newspaper  Advertising  Bureau,  New  York,  N.Y. 

Mr.  Charles  M.  Kinsolving— HR 
Mr.  Steve  Nevas— HR 
Mr.  Vincent  Wasilewski — HR 
The  Newspaper  Fund,  Princeton,  N.J. 

Mr.  Tom  Engleman — HR 
World  Press  Freedom  Committe,  Miami,  Fla. 

Mr  George  Beebe— HR 

Colleges  &  Universities 

Institute  for  Journalism  Education,  Washington,  D.C. 
Ms.  Nancy  Hicks 

Human  Resources  Center,  University  of  Chicago,  Chi¬ 
cago,  III. 

Mr.  William  Murray 

School  of  Journalism,  Indiana  University,  Blooming¬ 
ton,  Ind. 

Mr.  Richard  Gray 

University  of  Miami,  School  of  Communications,  Coral 
Gables,  Fla. 

Mr.  &  Mrs.  Hal  Jurgensmeyer— HR 
University  of  Minnesota,  School  ofJournalism,  Min¬ 
neapolis,  Minn. 

Mr.  &  Mrs.  F.  Gerald  Kline— HR 
School  of  Journalism,  University  of  North  Carolina, 
Chapel  Hill,  N.C. 

Mr.  Richard  R.  Cole — HR 

College  of  Journalism,  University  of  South  Carolina, 
Columbia,  S.C. 

Mr.  Albert  T.  Scroggins 

Dept  of  Mass  Communications,  University  of  South 
Florida,  Tampa,  Fla. 

Mr.  Emery  L.  Sasser— HR 
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Donor  list 

(Continued  from  page  84} 

served  as  the  core  collection  for  this  prog¬ 
ram,  with  runs  filled  in  and  other  titles 
obtained  from  scores  of  other  libraries. 
Within  the  last  year  Readex  has  made 
selected  titles  available  in  35mm  real  mic¬ 
roprint  format.  Stanley  Shapiro  of 
Readex  Corporation  is  editor  of  the  series 
and  the  corporation  maintains  an  office  in 
Antiquarian  Hall. 

The  American  Antiquarian  Society 
newspaper  collection  begins  wih  the  first 
continuously  published  newspaper.  The 
Boston  Newsletter,  printed  in  1704  and 
continues  through  late  1877.  However,  in 
those  states  where  publishing  began  late 
in  the  19th  century,  the  A  AS  collection 
cut-off  date  is  adjusted  to  encompass  the 
earliest  publishing  years.  Thus,  newspap¬ 
ers  from  Alaska  and  some  of  the  western 
states  are  collected  through  the  turn  of 
the  century. 

Newspapers  printed  before  1876  are  in 
general  easier  to  preserve  than  those  pub¬ 
lished  at  a  later  date  due  to  the  high  rag 
content  in  the  earlier  paper.  The  introduc¬ 
tion  of  wood  pulp  into  the  composition  of 
newsprint  after  the  Civil  War  makes  pre¬ 
servation  of  more  modem  papers  diffi¬ 
cult.  However,  important  issues  printed 
on  acid  wood  pulp  are  neutralized  for  pre¬ 
servation  in  the  Society’s  conservation 
laboratory. 

In  the  early  years  of  the  Society’s 
newspapers  were  bound  in  leather.  In¬ 
deed  often  a  variety  of  single  issues  of 
different  newspapers  would  be  bound 
together,  much  to  the  consternation  of 
contemporary  curators.  The  use  of  buck¬ 
ram  binding  began  early  in  the  twentieth 
century  to  give  way  to  the  present  prac¬ 
tice  of  using  binder  board  folders  which 
are  lined  with  acid  free  paper  and  made  to 
size  in  the  AAS  conservatory. 

Since  the  newspaper  collection  con¬ 
tains  invaluable  source  materials  for 
scholars  it  comes  under  heavy  use  and  is 
now  readily  accessible  with  the  use  of 
light  weight  coverings  and  library  trucks. 

The  Society  operates  on  a  budget  of 
approximately  $1,000,000,  the  bulk  of 
which  comes  from  endowment  and  gifts 
from  members  and  friends.  About 
$150,000  is  spent  annually  for  material  for 
the  collections.  Most  newspaper  acquisi¬ 
tions  are  by  donation,  however,  in  some 
instances  purchases  are  made  of  rare 
items. 

Membership  in  the  Society  is  honorary 
and  limited  to  400.  Vacancies  are  filled  by 
election  by  the  membership  at  semi¬ 
annual  meetings.  Members  are  disting¬ 
uished  educators,  authors,  publishers, 
newsmen,  and  collectors.  Twelve  presi¬ 
dents  beginning  with  John  Adams 
(elected  in  1813)  have  been  members  of 
the  Society,  among  them  Calvin  Coolidge 
who  was  elected  to  AAS  in  1925  and 
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served  as  president  of  the  Society  from 
1929  until  his  death  in  1933. 

Present  curator  of  the  AAS  newspaper 
collection  is  Joyce  Ann  Tracy,  a  Phi  Beta 
Kappa  graduate  of  the  University  of 
Maine,  who  received  her  graduate  degree 
in  Library  Science  at  the  University  of 
Washington  in  Seattle.  Ms.  Tracy  is 
assisted  by  Dennis  R.  Laurie,  a  graduate 
of  Holy  Cross  College. 

Steele’s  committee  included:  Leland  J. 
Adams,  vicepresident-business  adminis¬ 
tration,  Worcester  Telegram  &  Gazette; 
Richard  Blacklidge,  Sr.,  former  pub¬ 
lisher,  now  consultant  to  the  Kokomo  Tri¬ 
bune;  D.  Tennant  Bryan,  chairman. 
Media  General,  Inc;  Frederic  B.  Farrar, 
former  senior  vicepresident,  Cresmer, 
Woodward,  O’Mara  and  Ormsbee,  Inc., 
presently  professor  of  journalism  at  Tem¬ 
ple  University  School  of  Communica¬ 
tions  and  Theater;  Harold  F.  Grumhaus, 
formerly  of  the  Tribune  Company; 
Arthur  H.  Motley  formerly  chairman  of 
Parade  Publications,  Inc;  Lloyd  G. 
Schermer,  president  of  Lee  Enterprises, 
Inc.;  Dolph  C.  Simons,  Jr.,  publisher  and 
editor  of  Lawrence  (Kans.)  Journal- 
World;  Joe  D.  Smith,  Jr.,  president  and 
publisher  of  Alexandria  (La.)  Daily  Town 
Talk;  Stanford  Smith,  former  president, 
ANPA;  W.  Davis  Taylor,  chairman  of  the 
board,  Boston  Globe;  James  Russell  Wig¬ 
gins,  editor  and  publisher,  Ellsworth 
(Me.)  American  and  former  president  of 
AAS. 

The  Advisory  Committee  included  the 
following:  Robert  U.  Brown,  president 
and  editor.  Editor  &  Publisher;  Kathar¬ 
ine  Graham,  chairman  and  publisher, 
Washington  Post;  James  L.  Knight, 
director,  Knight-Ridder  Newspapers 
Inc.;  Paul  Miller,  director,  Gannett 
Newspapers. 

The  donors  to  the  preservation  fund 
were,  as  follows: 


Advertiser-Journal  (Alabama) 

Alexandria  Town  Talk  (Alexandria,  (.a.) 

Alfred  Wilson  Lee  and  Mary  I.  W.  Lee  Memorial  Trust 
Asheville  Citizen  Times  (N.C.) 

Atlanta  Journal-Constitution  (Atlanta.  Ga.) 

Augusta  Chronicle  (Morris  Communications) 

Augusta  Herald-Chronicle  (Augusta.  Ga.) 

Baltimore  Sun  (Baltimore.  Md.) 

Bangor  Daily  News  (Bangor,  Me.) 

A.  H.  Belo  Corp.  (Dallas  News,  Dallas,  Tex.) 

The  Berkshire  Eagle  (Miller  Foundation.  Pittsfield.  Mass.) 
Booth  Newspapers, Inc.  (Ann  Arbor.  Mich.) 

Boston  Globe.  (Boston,  Mass.) 

Bowater  Sales  Co.  (Old  Greenwich,  Conn.) 

Bristol  Press  Publishing  Co.  (Bristol,  Conn.) 

Brockton  Enterprise  &  Sun  (Brockton,  Mass.) 

H.  F.  Byrd  Newspapers  (Harrisonburg.  Va.) 

Call-Chronicle  Fund  (Allentown,  Pa.) 

Capital  Cities  Foundation  (N.Y.,  N.Y.) 

Norma  E.  Card  (Worcester,  Mass.) 

The  Chronicle  (Centralia,  Wash.) 

Chicago  Sun-Times  Charities  Fund 
Clinton  Journal-Public  (Clinton,  III.) 

Chicago  Daily  News  Charities  Fund 
Columbia  Newspapers.  Inc.  (Columbia.  S.C.) 

Columbus  Dispatch  (Columbus,  Ohio) 

Consolidated  Newspaper  Inc.  (N.Y.,  N.Y.) 

The  Daily  Courier  (Connellsvile.  Pa.) 

Copley  Newspapers  (La  Jolla.  Calif.) 

Cowles  (Minneapolis  Star  and  Tribune  Co,  Minneapolis,  Minn.) 
Cox  (Atlanta  Newspapers.  Atlanta.  (Ba.) 

Crawfordsville  Journal-Review  (Crawfordsville,  Ind.) 

Dallas  Morning  News  (Dallas.  Tex.) 

Dear  Publications  &  Radio,  Inc.  (Washington,  O.C.) 

The  Denver  Post  (Denver,  Colo.) 


Oes  Moines  Register  and  Tribune  (Des  Moines,  la.) 

Miss  Betty  Dumaine  (Pinehurst,  N.C.) 

Richard  E.  Dwelle  Newspapers  (Athens  Review.  Athens,  Tex.) 
Eagle  Publishing  Co.  (Berkshire  Eagle,  Pittsfield,  Mass.) 

Easton  Publishing  Co.  (Easton.  Pa.) 

Evening  Post  Publishing  Co.  (Charleston  Evening  Post.  Charles¬ 
ton,  S.C.) 

Frederic  B.  Farrar  (N.Y.,  N.Y.) 

Fayetteville  Observer  (Fayetteville.  N.C.) 

Field  Enterprises.  Inc.  (Chicago  Sun-Times,  Chicago.  III.) 
Frederick  News-Post  (Frederick.  Md) 

Fredericksburg  Free  Lance-Star  (Fredericksburg.  Va.) 

(Bannett  Newspaper  Foundation  (Rochester,  N.Y.) 

Guy  (Bannett  Foundation  (Portland,  Me.) 

Gardner  News.  Inc.  ((Bardner.  Mass.) 

Philip  L.  Graham  Fund  (Washington  Post) 

New  England  Newspaper  Supply  (>).  (Millbury,  Mass.) 
(Breeneville  Sun  (Greeneville,  Tenn.) 

Greensburg  Tribune-Review  (Greensburg,  Pa.) 

(Breenville  News  ((Breenville,  S.C.) 

Arthur  B.  Hanson  (Washington.  D.C.) 

Harte-Hanks  Newspapers,  Inc.  (San  Antonio.  Tex.) 

Home  News  (New  Brunswick,  N.J.) 

Home  News  Enterprises  (Columbus.  Ind.) 

Houston  Chronicle  (Houston,  Tex.) 

International  Paper  Co.  &  International  Paper  Co.  Foundation 
(N.Y.,  N.Y.) 

Keene  Sentinel  (Keene.  N.H.) 

Kerrville  Daily  Times  (Kerrville,  Tex.) 

James  L.  Knight-Knight  Newspapers  (Miami.  Fla.) 

James  L.  Knight  Charitable  Trust  (Akron.  Ohio) 

The  Kokomo  Tribne  (Kokomo,  Ind.) 

Lancaster  Newspapers.  Inc.  (Intelligencer-Joumal.  Lancaster, 
Pa.) 

Lee  Enterprises.  Inc.  (Davenport,  la.) 

Lock  Haven  Express  (Lock  Haven.  Pa.) 

Longview  News  Co.,  Inc.  (Longview,  Tex.) 

Longview  Daily  News  (Longview,  Wash.) 

MacMillan  Bloedel  Limited  (Vancouver.  Canada) 

McClatchy  Newspapers  (Sacramento.  Calif.) 

McCkirmick  Charitable  Trust  (Chicago.  III.) 

Marcus  A.  McCorison  (Worcester,  Mass.) 

Rolland  D.  Melton  ((Bannett-West,  Reno,  Nev.) 

Meriden  Record  Co.  (Meriden.  Ckrnn.) 

Middletown  Press  Publishing  Co.  (Middletown,  Conn.) 
Morristown  Citizen  Tribune,  Inc.  (Morristown.  Tenn.) 
Multimedia.  Inc.,  Greenville.  South  Carolina  (J.  Kelly  Sisk. 
Asheville  Citizen-Times,  Greenville  News.  Advertiser-Journal) 
Newspapers  of  New  England,  Inc. 

New  York  Times  Foundation.  Inc. 

Norristown  Times  Herald  (Norristown,  Pa.) 

Newport  News  (Newport,  R.l.) 

Northampton  Hamp^ire  (Bazette  (Northampton,  Mass.) 
Ogdensburg  Journal  (Ogdensburg.  N.Y.) 

Omaha  World  Herald  (Omaha.  Neb.) 

Ottaway  Newspapers,  Inc.  (Campbell  Hall,  N.Y.) 

Daily  Pantagraph  (Evergreen  Communications,  Inc.,  Blooming¬ 
ton,  III.) 

Parade  Publications,  Inc.  (N.Y..  N.Y.) 

Paris  Post-Intelligencer  (Paris,  Tenn.) 

Philadelphia  Bulletin  (Philadelphia,  Pa.) 

Pittsburg  Post-(Bazette  (Pittsburgh,  Pa.) 

Providence  Journal  Co.  (Providence,  R.l.) 

Quincy  Newspapers.  Inc.  (Quincy,  III.) 

Richmond  Newspapers.  Inc.  (Richmond.  Va.) 

Ridder  Publications  (St.  Paul.  Minn.) 

Riley  Stoker  Corp.  (Worcester.  Mass.) 

Rockwell  International-Graphic  Systems  Division 
Rutland  Herald  Newpapers  (Rutland.  Ver.) 

St.  Louis  Post-Dispatch  (St.  Louis.  Mo.) 

St.  Regis  Paper  (N.Y..  N.Y.) 

J.  Kelly  Sisk  (Greenville,  S.C.) 

The  Small  Newspapers,  c/o  Kankakee  Daily  Journal  (Kankakee. 
III.) 

Mr.  &  Mrs.  Stanford  Smith  (Arlington.  Va.) 

Southbridge  Evening  News  (Southbridge.  Mass.) 
Spokesman-Review,  W.  H.  Cowles  (Spokane,  Wash.) 

Stauffer  Communications  Foundation  (Topeka,  Kans.) 

Richard  C.  Steele  (Worcester  Telegram  &  (Bazette.  Worcester, 
Mass.) 

Stoddard  Charitable  Trust  (Worcester,  Mass.) 

William  Davis  Taylor  (Boston  Globe.  Boston,  Mass.) 

Thompson  Newspapers.  Inc.  (Des  Plaines.  III.) 

Times  Mirror  Foundation  (Los  Angeles,  Calif.) 

Times  Publishing  Co.  (St.  Petersburg,  Fla.) 

Titusville  Herald  Inc.  (Titusville.  Pa.) 

Toledo  Blade  (Toledo.  Ohio) 

Vermont  Times  Reporter  (Springfield,  Ver.) 

Warrensburg  Daily  Star-Journal  (Warrensburg,  Mo.) 
Washington  Post  (Washington,  D.C.) 

Watertown  (N.Y.)  Daily  Tims 
Wausau  Record-Herald  (Wausau,  Wise.) 

John  Hay  Whitney  (N.Y.,  N.Y.) 

Willimantic  Chronicle  (Willimantic.  Conn.) 

Wilmington  News  Journal  (Wilmington.  Dela.) 

Wisconsin  Rapids  Tribune  (Wisconsin  Rapids,  Wise.) 

Wood  Industries.  Inc.  (Middlesex,  N.J.) 

Worcester  County  Public  Relations  Association  (Worcester- 
,Mass.) 

Worcester  Telegram  &  (Bazette  (Worcester,  Mass.) 

William  Randolph  Hearst  Foundation 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ASTROLOGY 


CURRENTLY  published  journalist  seeks  new 
horizons  for  weekly  column.  Both  economic 
and  general  orientations  offered.  Samples.  J 
Byrne,  809  21st  St,  NW,  Washington  DC 
20006. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


COMIC  STRIPS 


"MACHAMER’S  CORNER"  tops  in  Panel  Car¬ 
toon  features.  A  very  funny  comic  feature  says 
The  Patriot  &  Evening  News  of  Harrisburg, 
Pennsylvania.  For  this  new  feature,  and  a  large 
selection  of  top  new  comic  strips,  sport  puz¬ 
zles,  and  other  selected  features  just  write  to 
us.  Dickson-Bennett,  PO  Box  265,  St.  Joseph 
MO  64502,  or  phone  (B16)  279-9315  (tor  free 
samples). 


SPRING  SALE!  Low-cost  summer  energy  sav¬ 
ers  in  five  snappy  1000  word  parts.  Pull  read¬ 
ers,  summer  ads  with  columnists  used  by  Chi¬ 
cago  Sun-Times,  San  Francisco  Chronicle,  Dal¬ 
las  Morning  News.  Energy  Notebook,  Box  600, 
New  York  NY  10268;  (201)  795-5444. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


"NEWSBEAT"  tip  sheet  is  15  years  and  5400 
ideas  old.  Try  us  for  stimulating,  realistic  story 
tips.  Only  $2.90  month  'til  forbid.  Quarterly 
billing.  Newsfeature  Associates.  Box  14183, 
St  Louis  MO  63178. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International, 
17700  Western  69e,  Gardena  CA  90248. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  mon^-saving  news.  Proven  results.  Camera- 
ready.  Mmples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


POUTICAL  COLUMNS 


BORED  with  a  ho-hum  diet  of  wire  copy  news 
from  Washington?  Uncork  a  fresh  perspective 
on  capital  affairs  by  targeting  how  decisions 
impact  your  audience.  We  cover  the  Hill  and 
the  agencies  with  a  fine  tooth-comb.  Details. 
Washington  Spectrum,  101 10  Brunett  Av,  Sil¬ 
ver  Spring  MD  20901. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Hem¬ 
way.  Rochester  NY  14620;  (716)  271-6230 


BUDGET  TRAVEL  COLUMN 
Tips  to  save  readers'  dollars.  Featured  Toronto 
Globe  and  Mail.  750  words.  Free  samples.  Box 
2316,  Editor  &  Publisher. 


IF  YOUR  FILLERS  don't  tell  a  stoiy,  spend  a 
stamp  and  write  Filler  News  Service,  RD  3, 
Gansevoort  NY  12831.  Samples. 


"INTERESTING  WORLD"— by  the  other  Abby. 
Abby  Berg.  Popular  topical  column  of  wit  and 
wisdom  on  the  human  scene.  $5  weekly,  4 
weeks  free.  700  words.  Camera  ready.  Berg 
Features,  SR,  Box 23,  Kenoza  Lake  NY  12750. 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or 
other  feature  material  to  weekly  or  daily  newspapers,  that’s 
strictly  syndicate  business.  That’s  why  we  think  it  would  be 
wise  for  you  to  be  represented  in  the  pages  of  E&P  Classifieds. 
Your  Features  Available  ad  could  help  you  reach  a  large  per¬ 
centage  of  America’s  editors  and  publishers.  And,  you  can 
save  with  our  low  contract  rates.  Use  the  order  blank  in  this 
issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FOR  SALE— tv/stage  rights  to  a  book  of  3  closet 
plays.  For  information  write:  md  Books,  26313 
Purissima  Rd,  Los  Altos  Hills  CA  94022. 


INVESTOR/working  associate  for  two  estab¬ 
lished  weeklies.  Circulation  in  high  50's,  with 
high  outside  production.  Yearly  gross: 
$215,000.  Located  in  Zone  2.  Box  2235,  Edi¬ 
tor  &  Publisher. 


NATIONAL  HOME  MAGAZINE  OFFERS 
OPPORTUNITY  TO  JOIN 
FRANCHISE  PROGRAM 
Individuals  or  firms  with  advertising  or  pub¬ 
lishing  experience  are  being  sought  in  major 
market  areas  to  publish  local  edition  of  national 
home  magazine.  For  more  information  contact 
Tom  Edwards,  1001  Home/Decorating  Ideas, 
225  Main  St,  Farmingdale  NY  11735;  (516) 
293-3130. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219;  (804)  643- 
7816. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden- 
tiaL 

DIXIE  NEWSPAPERS,  INC 
PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


HALF  CENTURY  OF  EXPERIENCE  in  getting 

food  buyers  and  sellers  together.  NEWSPAPER 
ERVICE  CO,  INC,  PO  Drawer  12428,  Panama 
City  FL  32401. 


IF  YOU  WANT  TO  SELL  YOUR  NEWSPAPER 
IN  1981  CONTACT  US  NOW! 

We  have  potential  buyers  for  solid  publications 
in  Illinois,  Iowa,  Wisconsin  and  Indiana.  Call  or 
write: 

Roy  Holding  &  Associates,  PO  Box  212,  Galva 
IL  61434,  phone  (309)  932-2770. 
Appraisals  made  throughout  the  Midwest. 


JAMES  J  BROOELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 


HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  2 1  E  Euclid  Av.  Had- 
donfield  NJ  08033;  (609)  795-6026. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McfilinnvilleTN; 
(615)  473-2104. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
60(39. 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  In  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  B6.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-B280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


ABSENTEE  owner  seeks  to  sell  long- 
established  rural  county  seat  weekly  newspap¬ 
er.  Low  down  payment,  long-term  payout.  More 
that  4500  paid  circulation  and  close  to  break¬ 
even.  Well-equipped.  Write  Box  2227,  Editor  & 
Publisher.  Give  full  details  on  yourself,  includ¬ 
ing  financial  resources  and  newspaper  experi¬ 
ence. 


two-season  resort  communiN  in  Zone  5.  Paid 
circulation  3000,  grossing  $175,0(X).  Owner 
willing  to  retain  partial  interest.  Contact  Margot 
Wundram,  Lee  Dirks  &  Associates;  (313)  259- 
0080. 


E&P  Classifieds— 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 
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NEWSPAPERS  FOR  SALE 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  Indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 


TWO  MONTHLY  trade  tabloid  newspapers  lo¬ 
cated  in  San  Francisco  Bay  area.  Established 
thirteen  years.  Owner  wants  to  retire.  Will  gross 
over  $200,000  in  1981.  Full  production  facili¬ 
ties  and  equipment  included  in  price.  Owner 
will  help  finance.  Principals  only.  Contact  Box 
2314,  Editor  &  Publisher. 


ZONE  5  Ohio  weekly.  13,000  circulation, 
$75,000  gross,  city  and  state  university 
saturation,  excellent  growth  potential,  owner 
will  consider  terms.  Box  2305,  Editor  &  Pub¬ 
lisher. 


MID  ATLANTIC  SHOPPER  serving  coastal  area 
with  over  200,000  population  and  heavy  influx 
summer  vistors.  Complete  t^setting  facili¬ 
ties,  job  printing  department.  Priced  well  below 
annual  volume  of  $370,000.  W  B  Grimes  &  Co, 
Inc,  National  Bldg,  Washington  DC  20045. 


OREGON  COAST  weekly  in  rebuilding  process 
with  competition.  Hard  work  will  net  big  return. 
Cash  price  is  $50,000.  Tell  your  finances  in 
reply.  Box  1640,  Editor  &  Publisher. 


SMALL  NORTHERN  NEW  ENGLAND  weekly 
with  fine  growth  track  record  and  future  poten¬ 
tial.  Ideal  man-wife  operation.  Large  residence 
included  as  part  of  package.  Detail  background 
and  cash  availability  in  letter.  Box  2282,  Editor 
&  Publisher. 


SPECIALIZED  Florida  tabloid.  No  competition. 
35,000  circulation  monthly.  Potential: 
100,000  weekly.  Million  if  statewide.  Price 
$100,000.  Year  old  and  near  break-even. 
Reason  for  selling:  Undercapitalized.  Excellent 
for  ad  person.  Consider  investor/merger.  Con¬ 
fidential.  PO  Box  3707,  Lantana  FL  33462. 


SHOPPERS:  Zone  2,  circulation  26M,  tangi¬ 
bles  $250M,  price  $540M. 

Zone  7  /  5,  circulation  IBM,  tangibles  $240M, 
price  $960,  press. 

Several  other  shoppers  Zone  2,  4,  5,  6,  7  and 
8,  prices  $75M  to  $10  million. 

Beckerman  Associates  Inc 
Box  9782,  Ft  Lauderdale  FL  33310 
(305)  485-3747 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  Fabulous 
prospects.  (408)  624-3763. 


2600  CIRCULATION  well  established  north¬ 
east  Texas  weekly.  1980  gross  $86M.  Cash 
flow$41M.  Compugraphic  equipment.  No  real 
estate.  No  job  printing.  $80M  price.  29% 
down,  balance  10  years,  9%.  Husband  and 
wife  can  make  a  good  living  and  let  paper  pay 
for  itself.  Contact  Box  2259,  Editor  &  Pub¬ 
lisher. 


ILLINOIS  WEEKLY  and  regional  shopper; 
$270,000  gross  last  year  and  growing;  stable 
economic  climate  in  rich  agricultural  area.  Can 
be  bought  for  less  than  gross.  Roy  Holding  & 
Associates,  PO  Box  212,  Galva  IL  61434; 
(309)  932-2270  days,  932-2642  evenings. 


OUTSTANDING  SMALL  KANSAS  WEEKLY. 
Gross  near  $70,000  with  almost  $30,000  net 
in  1980.  Can  be  bought  near  gross  including 
building. 

Strong  successful  Midwest  shopper  in  city  of 
35,000.  Approximately  $350,000  gross  and 
$50,000  net.  Growth  situation,  excellent 
opportunity. 

either  newspapers  in  Michigan  and  Illinois. 
Roy  Holding  and  Associates,  PO  Box  212,  Gal¬ 
va  IL  61434.  Phone  (309)  932-2270  days; 
932-2642  evenings. 


PREMIER  COUNTY  SEAT  weekly  in  the  Caroli- 
nas  for  sale;  100  yearsold;  gross  volume  appro¬ 
ximately  $150,000  annually.  Substantial  real 
estate,  equipment  and  receivables  involved. 
Heavy  cash  requirements;  circulation  2700. 
Contact  Fred  R  Sheheen,  The  Camden  Com¬ 
pany,  PO  Box  9,  Camden  SC  29020;  Tele¬ 
phone  (803)  432-8439. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  651-2000. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  arid  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


EVALUATION  SERVICES 


AWARD-GENERATING  evaluations  of  newpap- 
ers,  stories,  staffs  by  curator  of  original  George 
Polk  Memorial  Awards,  who  for  19  years  disco¬ 
vered  outstanding  journalistic  talent,  headed 
judging  committee  and  wrote  citations.  J  H 
Jane  Associates.  Box  2247,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  RATES 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


LINE  AOS 

1  week  — $3.50  per  line. 

2  weeks— ^.20  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 


3  weeks— $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks — $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Uitar  A  PublislMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  1(X)22. 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details,  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


Imrnmfymrmm 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
UR8AN,  INC,  PO  Bo*  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con- 
I  suiting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


I  FOR  SUPERIOR  REDESIGN  tailored  to  your 
I  paper,  modern  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group  (215)  820- 
7044;  1117  N  26  St,  Allentown  PA  18104. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  iri 
terms  of  "column  inches".  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges",  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


SHOPPER  BILLING  AND  SALES 
INFORMATION  SOFTWARE 
Billing  and  sales  information  system  Soft¬ 
ware-Designed  and  developed  by  a  person 
currently  in  the  publishing  business.  Includes 
Data  Base  for  multiple  publications  and  multi¬ 
ple  rate  schedules  and  Output  of  all  billing 
functions  (invoicing,  aged  TB-cash  receipts 
journal  etc)  and  comparative  sales  data  (dollars 
and  column  inches)  by  salesperson,  by 
account,  and  by  publication.  For  more  informa¬ 
tion  call  Dallas  M  Warrum  at  (616)  381-6396 
before  6:00  PM  (616)  694-4421  after  6:00 
PM  or  drop  me  a  note  at  1583  Wood  Lea  Dr, 
Otsego  Ml  49078. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  sen/ice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


SAVE  UP  TO  50% 

BASF  disk  cartridges  and  flexible  disks  for  all 
makes  of  computer  systems.  Stauffer  Media 
Systems,  PO  Box  1286,  Joplin  MO  64801; 
(417)  782-0280. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  ST0RA(SE  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley,  (800)  527-1668. 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  (^. 

(214)  387-3128. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter, 
excellent  stiape.  (608)  493-2291. 


SHERIDAN  24P  INSERTER 
Excellent  condition,  spare  parts.  East  Coast 
location.  Folded  edge  delivery.  Available  early 
1982.  RW  Gilliand,  8  W  King  St.  Lancaster  PA 
17603;  (717)  291-8616. 


MISCELLANEOUS 


CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)365-1155. 


COMPUGRAPHIC  2961  HS  7  portable  Capko 
ink  fountains.  Beach  Manufacturing— punch, 
brake  and  shear.  Dyna-Flex  plate  washer,  9 
pages.  Best  offer.  J  Richard  Thomas.  (815) 
672-2111. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 
BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


SHERIDAN-24P 

Inttrting  MachinG>S«riol  307 
2-D«tivGry  Tabl««-Fold  First 
4  loading  stations 
A-1  SHAPE 

W«  prO'Stuff  insorts  as  small  as  4  pogo 
fobs  into  4  pogo  tab  jackots  so  you  know 
it's  okoy.  This  Insortor  is  availoblo  now. 
Can  bo  soon  oporoting. 

Call:  Ralph  Long 
(715)  834-3471 
Or  writo: 

LEADER-TELEGRAM 
701  So.  Fanvcil 
Eau  Claire.  Wl.  54701 
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EQUIPMENT  ft  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
WAHTED  TO  BUY 


NEWSPRINT  AT  THE 
OFFICIAL  CONTRACT  PRICE 
PLACE  YOUR  ORDER  NOW 

Freight  up  charge  to  some  destinations. 

Box  2124 
Editor  &  Publisher 


PHOTOTYPESETTING 


AM  COMSET  510.  Perfect  condition,  currently 
in  use.  $5900.  Under  service  contract.  Contact 
Jeff  Thomas  (501)  735-1010. 


AVAILABLE  IMMEDIATELY— Metrosel/2  type¬ 
setter.  Mergenthaler  CorRecterm  MlOO  and 
MlOl  with  punches.  Saxon  C500  copier.  AKI 
PCI-120  keyboard.  Berkey-Ascor  30x14 
vacuum  printer.  8  unit  Dahlgren  DiLitho  in¬ 
stallation.  Baldwin  fountain  solution  mixer  with 
automatic  dispenser.  2  Sheridan  24P  inserters 
with  vacuum  pumps.  Call  Michael  Golden. 
Chattanooga  Times.  Chattanooga  TN  (615) 
756-1234. 


BUY.  SELL.  TRADE  typesetting  equipment. 
Editwriters  $10,900  and  up.  Filmstrip  $25 
and  up.  Permakwik  RC  processors  $1950. 
Others  available.  Trades  accepted.  Call  us  with 
your  equipment  needs.  Mr  Weber  (813)  921- 
3571. 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHIC  I  and  Compugraphic  7200 

start  you  off  in  production.  Both  $4500  or  best 
offer.  Graphic  (212)  256-1900. 


6  COMPSTAR  191s 
1  COMPUGRAPHIC  ACM  9000 
(214)  597-8111 


COMPUWRITER  IV  used  for  company  monthly 
magazine,  annual  report  and  assorted  printing 
material.  (8.  9.  10.  12,  14,  18,  24,  30.  36, 
48,  60  and  72  pt),  spare  parts  kit,  no  font 
strips.  Low  hours,  excellent  condition.  Contact 
Jim  Bass  (502)  426-6455. 


2  COMPUSCAN  model  170's,  serial  numbers 
L4292  and  L4294.  16K  memory,  soft  drives, 
BRPE  interfaces  and  punches.  I/O  boards,  IBM 
1130  interfaces  and  cables,  POP  1 1/70  inter¬ 
faces  and  cables,  scanheader  program,  forms 
mode,  prints  and  documentation.  Machines 
are  in  excellent  condition  and  can  be  demons¬ 
trated.  These  machines  each  contain  a  Nova 
1200  computer.  They  are  an  excellent  source 
for  parts  in  senricing  existing  model  170  scan¬ 
ners.  Call  JP  Quinn.  The  Home  News  Pub¬ 
lishing  Co,  New  Brunswick  NJ;  (201)  246- 
5642. 


COMPUTERS:  DEC  PDP8  I,  $2500;  PDP8  E, 
$3500;  Hendrix  terminal  model  5200, 
$1500;  AKI  CIT  70's.  $500;  9100’s  $900; 
Alpha  Scanner.  $8500. 

CompStan 
Walter  Stanton 

formerly  President  Stanton  Composing 
(603)  778-0106 
Box  1620.  Seabrook  NH  03874 
Showroom; 

20  Winthrop  St,  Mansfield  MA 


WE  BUY  &  SELL  COMPOSITION  EQUIPMENT 
All  makes  *  keyboards  *  fonts  *  spares 
STANCOM  INC  (603)  669-1122 


1  YEAR  OLD  AM  Verityper  510-11,  A- 1  perfect 
condition.  Never  had  a  sen/ice  call.  $8500.  2 
processors.  1  year  old.  1  new,  1  used.  Both  for 
$1350.  6  type  discs,  A-1  condition.  $600.  1 
processor  stand.  $10.  (312)  6B7-6140. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery.  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


O.N.E.  OFFERS 
Goss  Communi^,  9  units. 

Goss  Urbanite,  6  units,  two  3-color  units. 
Harris  VI 5A,  3  units. 

Harris  V22,  5  units. 

ONE.  Atlanta,  GA 

Phone  (404)  321-3992  Telex  700563 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


2lVfJ"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Go^  Headliner  unit,  1  color  hump. 

2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitV15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


COLOR  KING  4  units,  4  roll  stands.  Color  King 
folder— 1973. 

News  King  2  units  (stacked),  2  roll  stands. 

News  King  folder— 1966, 

Baldwin  count-o-veyor  model  105. 

NuArc  flip  top  plate  burner.  30  x  40. 

Lincoln  ink  pump. 

Compressor  2  hp  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately— priced  to  sell. 
Call  Bill  Kirk,  Inter  Web  Systems.  1836  Wood¬ 
ward  St,  Orlando  FL  32803;  (305)  896-4330 
Telex  56-7471. 


GOSS  URBANITE,  3  units,  folder  with  W  fold, 
2  pass  oven  with  chill  rolls.  2  Kohler  splicers.  2 
roil  stands— double  rolls  each.  1  main  drive 
motor  with  console,  press  can  be  seen  in  pro¬ 
duction  and  is  in  excellent  condition, 
$370,000.  For  appointment  or  information 
call  John  Vondersaar  (213)  245-6446. 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vx  and  Vi  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press 

(2  available  for  immediate  delivery). 

5  unit  Harris  V-22  web  offset  press 
Reconditioned  and  available  for  immediate 
delivery,  manufactured  1970. 

5  unit  Econ-O-Web  web  offset  press,  Mfg  1970 
Available  for  immediate  delivery,  priced  to 
sell  quickly. 

9  unit  New  King  web  offset  press  with  KJ8 
folder,  Mfg  1976,  available  Fall,  1981. 

4  unit  Gloss  Urbanite  web  offset  press, 

SN  U-737  with  standard  roll  stands  or  Butler 
pasters,  Mfg  1968,  available  for  immediate 
delivery. 

7  unit  Goss  Urbanite  web  offset  press. 

SN  U-725-726,  Mfg  1968,  2  folders,  upper 
former,  1  Tri-Color  unit.  Reconditioned  and 
available  for  immediate  delivery. 

AUXILIARY  ITEMS 

2  Baldwin  count-o-veyors,  model  104. 

3  Ferag  HSCIO  counter-stackers  (1973). 

1  MSI  counter  stacker. 

1  new  paper  rewinder. 

1  Goss  Urbanite  Vx  page  folder. 

3  Butler  32-42-10  pasters.  1976. 

Offered  Exclusively 

INLAND  NEWSPAPE^f  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  42362 


SUBURBAN  UNITS.  Two  available  with  roll- 
stands.  No  sidelay.  Excellent  condition. 
$10,000  each.  Call  Sid  Simon;  (215)  365- 
1155. 


WESTERN  GEAR  sheeter,  22V'xx36. 
Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 
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DOUBLE-WIDTH  OFFSET 
Hoe  Lithomatic,  5  units.  1  color  cylinder.  2:1 
double  folder/double  delivery,  substructure 
and  Hoe  RTPs.  22  Vx,  web,  new  1969. 
60,000  IPH.  Ideal  for  news|»per.  supplement 
or  Sunday  magazine  production.  Available  De¬ 
cember,  at  fraction  of  new  cost. 

ONE,  Atlanta  GA 

Phone  (404)  321-3992  Telex  700563 


FINCOR  60  HP  motor  and  drive  for  Goss  SC. 
New,  never  installed.  $10,000.  ONE,  Atlanta 
GA.  Phone  (404)  321-3992;  Telex  700563. 


FOR  SALE;  For  V-22:  6  roll  stands.  2  press 
drives,  guards,  rollers.  RB-1  quarterfolder. 
plus  Mark  5  RC-10  processor.  Robertson  580 
camera,  belt  and  roller  conveyors,  ink  tank, 
light  table,  4'  sink,  more.  Call  Jim  Oates,  (308) 
532-6000. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  M090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available.  (415) 
626-7020  or  (408)  496-0666. 


4— GOSS  COMMUNITY  1969,  very  little  use. 
Can  be  seen  running 

4 — Goss(k)mmunity  1973,  42"  roll  positions. 
800  hours  on  press. 

4 — Color  King  1%5,  needs  some  work.  Will 
sell  cheap. 

4 —  Pacer  reconditioned,  running  side  and 
circumferential,  combination  folder  with 
Vk  fold.  Best  buy. 

5—  Count-O-Veyors  104-105,  1  with  T-table. 
All  rebuilt. 

1 — KJ6  upper  former. 

All  available  for  immediate  delivery. 
Offered  exclusively  tqi  or  owned  by: 
Offset  Web  Sales  Inc 
PO  Box  211 
Marysville  WA  98270 
or  call  Tim  York  (206)  653-2519 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butler  automatic  splicing 
units  model  3242-10.  We  have  or  can  get  what 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES 
INC 

(213)  257-7557 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  tor  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


METRO-SET/2  CRT  phototypesetter.  Contact 
John  H  Tarter,  Production  Manager,  Fresno 
Bee,  Fresno  CA;  Phone  (209)  441-6324. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  (17205. 


OFFSET  ROTARY  used  for  80  p»  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


30  HP  DC  DRIVE  MOTOR.  2500 or  1750  RPM, 
240  volt,  1 50  field  volt.  Small  frame.  For  News 
King  press.  Offset  Web  Sales  Inc.  PO  Box  21 1 . 
Marysville  WA  98270;  (206)  653-2519. 


HELP 


WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR,  tenure-track  posi¬ 
tion  for  Fall.  1981.  MA.  5  years  professional 
experience  required.  Teaching  experience  pre¬ 
ferred.  To  teach  basic  and  advanced  courses  in 
reporting,  editing,  media  and  society.  Photo¬ 
graphy  or  radio/tv  experience  useful.  Salary 
ne^iable.  Deadline:  May  8.  Send  vita,  refer¬ 
ences  to  Steve  Nash.  Journalism  Coordinator. 
University  of  Richmond,  Richmond  VA  23173. 


ASSISTANT  PROFESSOR  of  journalism.  Uni¬ 
versity  of  Montana,  to  teach  courses  in  report¬ 
ing,  writing  and  editing  and  journalism  semi¬ 
nars.  At  least  5  years  experience  in  news  edito¬ 
rial  work  with  a  ^ily  newspaper,  wire  service  or 
magazine.  MA  and  teaching  experience  desir¬ 
able.  $18,000.  The  University  of  Montana  is 
an  equal  opportunity  employer.  Women  and 
minorities  are  encouraged  to  apply.  Send  re¬ 
sume  and  references  to  the  Dean,  School  of 
Journalism,  University  of  Montana,  Missoula 
MT  59812.  Deadline  May  26. 


GRADUATE  TEACHING  ASSISTANTSHIP— 
MA  in  journalism/communications  at  Point 
Park  College,  Pittsburgh.  Pennsylvania.  Full 
tuition,  attractive  stipend  to  attract  print  pro¬ 
fessional  for  two-year  program.  Renewable  12- 
month  contract.  Application  deadline  May  15, 
successful  applicant  will  be  notified  by  June 
15, 1981 .  (ixitact  Or  D  Jones,  Dept  of  Journal¬ 
ism  and  Communications.  Point  Park  College. 
201  Wood  St,  Pittsburgh  PA  15222. 


JOURNALISM— Moorhead  State  University  in¬ 
vites  applicants  for  a  temporary  faculty  position 
in  journalism.  Duties  include  advisement  of 
yearbook  and  undergraduate  teaching  in  news/ 
editorial  sequence.  Master's  degree  with 
teaching  and/or  media  experience  required. 
Rank  and  salary  based  on  qualifications. 
Academic  year  appointment  subject  to  renewal 
by  mutual  consent.  Non-tenure  track  position. 
Available  August  15,  1981.  Letter  of  applica¬ 
tion,  resume  and  references  by  May  25  to  Jour¬ 
nalism  Search  Committee,  Moo^ead  State 
University,  UPO  Box  912,  Moorhead  KY 
40351.  MSU  is  an  Equal  Opportunity/Affirma¬ 
tive  Action  Employer. 


UNIVERSITY  OF  MAINE  AT  ORONO  depart¬ 
ment  of  journalism  and  broadcasting  seeks  an 
assistant  professor  for  the  broadcast  sequences 
beginning  September  1981.  A  PhD  preferred. 
Master's  degree  accepted.  Significant  media 
experience  and  some  teaching  background  are 
minimum  requirements.  The  individual  will 
teach  underg^uate  audio  production,  prog¬ 
ramming  and  writing  courses  and  should  have 
some  experience  in  related  broadcast  oriented 
courses.  Advising  the  student  radio  station  will 
be  part  of  the  teaching  assignment.  Salary 
ran^,  $16-18,000  for  a  9-month  academic 
year  dependent  on  rank  and  qualification. 

The  department  of  journalism  and  broadcast¬ 
ing  at  The  University  of  Maine  has  approximate¬ 
ly  400  students  listed  as  declared  or  intended 
majors.  The  department  offers  4  sequences  of 
study:  broadcast  operation,  broadcast  news, 
advertising  and  news/editorial.  Seven  full-time 
faculty  plus  several  part-time  faculty  associ¬ 
ates  are  employed.  The  department  has  use  of 
the  student  station,  WMEB-FM  plus  the  facili¬ 
ties  of  the  Maine  Public  Broadcasting  Network 
for  teaching  and  lab  purposes. 

A  letter  of  application  together  with  a  curricu¬ 
lum  vita  or  resume  should  be  mailed  to  Arthur 
Guesman,  Chairman,  Department  of  Journal¬ 
ism  and  Broadcasting,  University  of  Maine, 
Orono  ME  04469.  Deadline  for  application  is 
May  25,  1981.  An  equal  opportunity/affirma¬ 
tive  action  employer. 
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ADVERTISING 


JOURNALISM  ASSISTANT/ASSOCIATE  PRO¬ 
FESSOR  to  advise  laboratory  newspaper  and 
teach  half-time  reporting,  editing,  or  some 
other  combination.  Tenure  track.  MA/MS  with 
professional  experience.  Teaching/adwising  ex¬ 
perience  a  bonus.  Nine  month  position  with 
possibility  of  summers.  Send  resume  and  refer¬ 
ences  by  May  1 5  to: 

James  S  Harris,  Chairman 
Department  of  Mass  Communications 
Eastern  Kentucky  University 
Richmond  KY  40475 
(606)  622-4582 

EKU  is  an  equal  opportunity, 
affirmative  action  employer 


JOURNALISM:  Assistant/associate  professor 
to  teach  courses  in  news/editorial  sequence 
and  advise  student  newspaper  and  yearbook. 
PhD  preferred:  MA  with  professional  and 
teaching  experience  required.  Values  and  life¬ 
style  compatible  with  church  related  universi¬ 
ty.  Salary  is  negotiable.  Address  applications  to 
William  R  Mitchell,  Dean,  College  of  Arts  and 
Sciences,  Oklahoma  Baptist  University,  Shaw¬ 
nee  OK  74801.  OBU  is  an  equal  opportunity/ 
affirmative  action  employer. 


PROGRAM  DIRECTOR 


Active,  well-rounded  journalist  familiar  with 
urban  issues  wanted  to  organize  and  direct 
program  in  Broadcast  Journalism.  Must  have 
impressive  background  in  daily  newspapers 
and  news  broadcasting.  Salary  range  $25,000 
to  $30,000,  depending  on  experience.  Send 
resumes  to  John  Quinn.  Vice  President 
Academic  Affairs,  3137  Boylan  Hall,  Brooklyn 
College,  Brooklyn  NY  11210. 

Brooklyn  College  is  an  Affirmative  Actiom 
Equal  Opportunity  Employer. 


PHOTOJOURNALISM  lecturer  to  start  Fall, 
1981  for  a  one-year  appointment.  Salary 
$14,000  for  nine  months.  Experience  in 
photocommunication  and  publications 
graphics  necessary.  Other  journalism  teaching 
skills  helpful.  Address  letter  of  application, 
vita,  and  supporting  materials  to:  Prof  David 
Kent,  Department  of  Communication,  Uni¬ 
versity  of  Miami,  PO  Box  248127,  Coral  Gables 
FL  33124  by  May  30.  AA/EEO  Employer. 


THE  MASS  COMMUNICATION  area  at  West 
Georgia  College  has  a  vacancy  for  an  instructor/ 
assistant  professor  of  journalism.  Teaching  re¬ 
sponsibilities  include  journalism,  mass  com¬ 
munication  and  fundamentals  of  communica¬ 
tion,  and  the  faculty  member  will  also  advise 
the  student  newspaper.  Salary  dependent  on 
qualifications.  Send  resume  to: 

Dr  Chester  Gibson 
Department  of  Fine  Arts 
West  Georgia  College 
Carrollton  G A  30118 


ADMINISTRATIVE 


INFORMATION  SYSTEMS 

OPERATIONS  MANAGER 

Midwesterrt  corporation  with  outstand¬ 
ing  growth  record  is  looking  for  a  per¬ 
son  with  strong  managerial  instincts, 
skills  and  record  to  run  our  information 
systems  department.  We  would  like  to 
find  someone  with  a  degree  in  com¬ 
puter  science  or  accounting,  at  least 
five  years  programming  experience 
(preferably  on  IBM  equipment)  and  ex¬ 
cellent  communications  abilities.  Thor¬ 
ough  knowledge  of  accounting  is  im¬ 
portant  also. 

Will  be  responsible  for  corporate  ap¬ 
plications  software  and  operations 
staff. 

We  have  a  strong  compensation  pack¬ 
age  (both  direct  and  indirect),  fine 
working  conditions  and  a  really  profes¬ 
sional  team  but  the  outstanding  cha¬ 
racteristics  of  this  job  is  that  it  offers 
the  opportunity  to  apply  experience 
and  creativity  at  a  high  technical  level 
in  a  positive,  nonpolitical  atmosphere. 
To  apply,  send  complete  resume  of 
your  background  and  experience  to: 

Box  2287,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F 


ASSISTANT  PUBLISHER:  Connecticut  news¬ 
paper,  in  a  rapidly  growing  suburban/rural  area, 
seeks  individual  with  strong  advertising  sales 
experience.  Applicant  must  be  prepared  to 
assume  responsibility  and  operate  indepen¬ 
dently.  Please  send  resume  to  J  MacDonald,  54 
East  64th  St,  New  York  NY  10021. 


APPLICATIONS  are  now  being  taken  for  the 
position  of  executive  secretary/director  of  the 
Idaho  Newspaper  Association,  which  was  va¬ 
cated  by  death.  Must  have  newspaper  back¬ 
ground  and  be  familiar  with  legislative  process. 
Will  be  based  in  Boise.  Idaho.  Salary  negoti¬ 
able.  Good  benefits.  Send  resume  to  Idaho 
Newspaper  Association,  PO  Box  1067,  Boise 
ID  837(5i. 


CONTROLLER— Large  Texas  daily.  Excellent 
opportunity  for  individual  with  strong  newspap¬ 
er  accounting  background  and  computer  based 
accounting  applications,  internal  controls, 
management  information  reporting  and 
budgeting.  Broad  financial  and  management 
responsibilities.  Include  salary  requirements 
with  resume  to  Box  2234,  Editor  4  Publisher. 


COMPTROLLER 

We  are  a  daily  and  Sunday  newspaper  with  a 
challenging  place  open  on  the  senior  manage¬ 
ment  staff.  The  position  requiresa  CPA  with  the 
competence  and  expertise  to  lead  a  substantial 
staff  to  produce  realistic  results.  The  person  we 
have  in  mind  is  well-trained  and  experienced  in 
all  phases  of  accounting  and  has  a  good  back¬ 
ground  in  pension,  insurance  and  other  benefit 
plans.  Should  also  have  experience  working 
with  computers,  or  knowledge  enough  to  super¬ 
vise  and  direct  other  employees.  This  position 
represents  an  excellent  opportunity  for  person¬ 
al  development  as  it  provides  top  responsibility 
with  appropriate  authority. 

Salary  is  excellent  with  fine  company  benefits, 
including  medical,  hospital  and  dental  plans. 
If  you  have  confidence  that  your  qualifications 
meet  our  requirements,  please  write,  including 
resume  and  salary  history  and  current  require¬ 
ments. 

Box  2270 
Editor  4  Publisher 


GENERAL  MANAGER  for  North  Carolina  week¬ 
ly.  Excellent  opportunity  for  a  take  charge,  ex¬ 
perienced  professional.  Must  have  strong 
advertising,  management,  production  and  cir¬ 
culation  know  how.  Working  knowledge  of 
editorial  side  desirable.  Must  have  demons¬ 
trated  ability  to  work  with  and  supervise  people. 
College  degree  or  equivalent  experience  re¬ 
quired.  This  is  an  unusual  opportunity  with  an 
excellent  company.  Excellent  salary,  commis¬ 
sion,  and  benefits  package.  Send  resume  out¬ 
lining  experience  and  salary  history.  Replies 
held  in  confidence. 

Corporate  Personnel  Dept 
PO  Box  12000 
Raleigh  NC  27605 
EOE  M/F 


LABOR  RELATIONS 
MANAGER 


For  a  multi-contract  metro  daily  located  in  Zone 
8.  Newspaper  experience  preferred  in  all  areas 
of  labor  including  negotiating  contracts,  hand¬ 
ling  grievances  and  arbitrations.  Salary  open. 
Send  resume  and  salary  history  to  Box  2274, 
Editor  4  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
Hard-working  promotionally-oriented  manager 
for  Zone  5  county-seat  newspaper.  Must  be 
able  to  train  and  motivate  start  of  4.  Send  re¬ 
sume  and  salary  history  to  Box  2243,  Editor  4 
Publisher. 


ADVERTISING  REPRESENTATIVE  for  display 
sales  on  27,000  circulation  6  day  daily.  Prefer 
minimum  5  years  advertising  experience.  Profit 
sharing,  paid  insurance,  bonuses  and  so  forth. 
Fine  college  community,  outdoor  recreation 
abounds.  Write  Irene  Brosnan,  Advertising 
Manager.  Chico  Enterprise  Record,  PO  Box  9, 
Chico  CA  95927. 


ADVERTISING  SALES  POSITION  in  Zone  8.  A 
weekly  publication.  Send  simple  resume  and 
commission/salary  requirements  to  Box  2336, 
Editor  4  Publisher. 


Learn  how  an  E4P  CLASSIFIED  AD  can  put 
you  to  vrork;  sell  or  seek  equipment,  products 
and  services;  or  maybe  find  that  profitable 
weekly  you've  wanted  to  own. 


DISPLAY  ADVERTISING  MANAGER— Small  5 
day  southern  California  daily.  Successful  appli¬ 
cant  will  have  proven  track  record  in  linage 
development,  promotion,  staff  motivation  and 
training.  Challenging  opportunity  in  competi¬ 
tive  growth  market.  Resume  and  salary  history 
to  Robert  Magee.  Daily  Independent,  PO  Box 
1029,  Corona  CA  91720. 


LIVE  IN  THE  SUN.  Small,  spunky,  fast  growing 
Las  Vegas  area  morning  daily  seeks  shirt¬ 
sleeves  ad  manager.  Highly  competitive  mar¬ 
ket.  But  it's  an  exciting,  booming,  fun-filled 
city,  and  that's  the  way  our  paper  is  too.  Full 
hire,  fire  responsibility.  Right  person  will  have 
voice  in  overall  operation  of  paper.  Room  to 
move  up.  Top  salary,  incentives.  Tom  Nelms, 
General  Manager,  Valley  Times,  (702)  649- 
8700,  PO  Box  3936,  North  iJas  Vegas  NV 
89030. 


MANAGEMENT  POSITION  in  display  and  clas¬ 
sified  openings  soon.  15,500  award-winning 
daily  in  beautiful  northern  Minnesota.  Send 
resume  to  Scott  L  Asbach,  Mesabi  Daily  News, 
PO  Box  956,  Virginia  MN  55792. 


TOP  SALESPERSON  needed  to  take  charge  in 
competitive  market.  Must  be  able  to  coordinate 
advertising  and  three  Zone  5  publications. 
Self-starter  with  managerial  abilities,  l^out  ex¬ 
perience  and  stickler  for  details.  Call  Ed  Free¬ 
man  (314)  583-2545. 


ART/GRAPHICS 


EDITORIAL  ARTIST 

To  join  dynamic  8-person  editorial  art  depart¬ 
ment.  Top-notch  illustration,  black  and  white 
and  color.  Also  ability  to  provide  visual  solu¬ 
tions  to  news  illustration  through  creative  use 
of  maps,  charts  and  graphs.  Newspaper  or  news 
magazine  experience  preferrable.  Please  send 
resume  and  work  samples  to: 

Marty  Petty 
Editorial  Art  Director 
The  Kansas  City  Star  4  Times 
1729  Grand  Av 
Kansas  City  MO  64108 
(816)  234-4349 


MAGAZINE  DESIGNER/PRODUCTION 
MANAGER 

Award-winning,  twice  weekly  needs  design 
conscious  person  to  take  complete  responsibil¬ 
ity  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  abuity,  knowledge  of  budgeting 
and  cost  control,  and  a  "people'’^ oriented  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  4  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  Port  Arthur 
News,  Port  Arthur,  Texas,  subsidiary  of  Cox 
Enterprises — Circulation  27,000  Monday— 
Friday  evenings.  Saturday  and  Sunday  morn¬ 
ings.  Good  salary  and  benefits,  company  auto. 
Call  or  write  John  Dubose,  Port  Arthur  News, 
PO  Box  789,  Port  Arthur  TX  77640;  (713) 
985-5541. 


ATTRACTIVE  New  England  location.  Group  of 
newspapers  has  opportunity  for  aggressive 
goal-oriented  individual.  The  person  we  are 
looking  for  must  be  strong  on  planning,  orga¬ 
nization,  motivation,  training  and  most  of  all 
results.  Position  offers  competitive  benefit 
package  and  room  for  growth.  Send  resume, 
salary  requirements  and  references.  Replies 
held  in  strict  confidence.  Box  2248,  Editor  4 
Publisher. 


ADVERTISING  OR  MARKETING  DIRECTOR 
depending  on  qualifications  for  32,000  daily  in 
Zone  6.  Knowledgeable  ad  person  with  retail 
and  classified  experience  with  ability  to  train. 
Other  areas  of  work  experience  helpful.  Man¬ 
agement  styles  should  be  strong  on  organiza¬ 
tion  and  detail.  Good  compensation  package. 
Send  resume  to  Box  2272,  Editor  4  Publisher. 


ADVERTISING  DIRECTOR  wanted  for  large, 
successful  weekly  over  25,000  circulation  in 
Zone  2.  Experience  in  display  and  classified 
advertising.  Excellent  opportunity  for  aggres¬ 
sive  competitive  person.  Please  send  resume  to 
Box  2281,  Editor  4  Publisher. 


ADVERTISING  DIRECTOR 
15,000  circulation  daily  in  western  Pennsylva¬ 
nia  seeks  aggressive,  experienced  leader  to 
direct  staff.  Career  opportunities  unlimited. 
Looking  for  the  person  who  wants  to  move 
ahead.  Send  complete  resume  and  salary  re¬ 
quirements  to  Box  2293,  Editor  4  Publisher. 


ADVERTISING  SALES  PERSONS  wanted  for  a 
Connecticut  newspaper  in  a  rapidly  growing 
suburban/rural  area.  We  offer  significant 
potential  for  career  advancement.  If  you  can 
sell,  you  can  excel  with  us.  Send  resume  to  J 
MacDonald,  54  East  64th  St.  New  York  NY 
10021. 


ADVERTISING  DIRECTOR 
The  Montgomery  Advertiser  and  Alabama  Jour¬ 
nal  is  seeking  an  individual  experienced  in 
advertising  sales  and  management  to  direct 
national,  retail  and  classified  sales  staffs.  Good 
planning,  leadership  and  organizational  skills 
with  a  successful  track  record  a  must.  Good 
starting  salary  with  excellent  advancement 
potential,  plus  company  paid  benefits  includ¬ 
ing  life  insurance,  disability  income  and  retire¬ 
ment  program.  Send  resume  and  salary  history 
to:  Marketing  Director,  The  Advertiser  (Com¬ 
pany,  PO  Box  1(X)0,  Montgomery  AL  36192. 


ADVERTISING  DIRECTOR 
Respected,  established  newspaper  located  in 
family-oriented  ccommunity  (Zone  4).  Com¬ 
bined  daily  circulation  of  70,000  demands  in¬ 
dividual  who  is  creative,  imaginative  and  hard 
working  to  lead  and  motivate  all  advertising 
departments  and  personnel.  Good  salary  and 
benefits  for  right  person.  Please  send  resume 
and  salary  history  to  Box  2299,  Editor  4  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
For  growing  20,000  daily.  Attractive  and  chal¬ 
lenging  New  England  market  place.  Lively 
staff— 8  sales,  4  art/layout,  5  classified.  Ac¬ 
tive,  independent  ownership  offers  incentives 
and  encourages  your  input  as  part  of  a  young 
aggressive  management  effort.  Must  have 
strong  management  experience  and  organiza¬ 
tional  skills.  Send  comprehensive  resume  in 
confidence  to  Box  2324,  Editor  4  Publisher. 


CLASSIFIED  MANAGER— Excellent  opportun¬ 
ity  for  number  two  person  to  move  up  to  man¬ 
agement  of  12,000  plus  daily  on  Maryland's 
Chesapeake  Bay.  Must  be  strong  on  staff  direc¬ 
tion  and  follow  through,  and  a  self-motivated 
idea  person.  Send  resume  and  salary  history  to: 
Kevin  Kalebjian,  Ad,  The  Star  Democrat,  1  Air¬ 
park  Dr.  Easton  MD  21601. 

CLASSIFIED 

RECRUITMENT 

SPECIALIST 

We  seek  a  recruitment  ad  sales¬ 
person  for  our  new  division.  Bos¬ 
ton  based.  Opportunity  to  help 
develop  and  grow  with  this  impor¬ 
tant  new  newspaper  service.  Send 
resume,  salary  history  and  refer¬ 
ences  to  Bill  Ford: 

Landon  Associates,  Inc. 

38  Newbury  St. 

Boston  MA  021 16 

A  newspaper  sales  and  marketing 
company 


CIRCULATION  PROMOTION  DIRECTOR  for 
Texas  newspaper  chain.  Need  promotion 
oriented  individual  to  develop,  oversee  group 
circulation  sales  effort.  Strong  background  in 
crew,  telephone  sales.  Small  newspaper  ex- 

Kirience  a  must.  Send  resume  to  Clyde  King, 
artman  Newspapers,  PO  Box  1390,  Rosen¬ 
berg  TX  77471. 


DISTRIBUTION  MANAGER  for  five  shoppers. 
80,000  circulation.  Need  experience  with  car¬ 
riers  in  TMC  doorknob  delivery.  Top  manage¬ 
ment  position.  Send  resume,  salary  require¬ 
ments  to  Maxine  Moul,  Maverick  Media,  Syra¬ 
cuse  NE  68446. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Large  Florida  daily  newspaper  is  seeking  a  per¬ 
son  with  strong  communication  and  manage¬ 
ment  skills  to  oversee  and  supervise  the  com- 

filete  production/business  data  processing 
unction  including  system  design,  program¬ 
ming  and  operations.  Newspaper  background 
preferred.  Experience  with  DEC  and  ATEX 
hardware  desirable.  Broad  background  in  tech¬ 
nical  aspects  helpful.  Join  one  of  Florida's  fas¬ 
test  growing  publishing  operations.  We  provide 
an  excellent  benefits  package.  Salary  com¬ 
mensurate  with  background  and  experience. 
Send  resume  with  salary  history  to  Box  2180, 
Editor  4  Publisher. 


EDITOR  &  PUBLISHER  for  May  2,  1981 


116 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  EDITOR  CITY  EDITOR 

Califofniadailynewspaperisseekinganexperi-  Tough  and  demanding  city  editor  wanted  by 
enced  assistant  editor  with  a  strong  t»ck-  California  Central  Coast  daily,  26,000  circula- 
ground  in  graphic  design.  We  are  100,000-  tion.  Supervise  12  reporters.  Must  demand 
plus  circulation  daily  newspaper  preparing  to  tight,  accurate  copy  and  know  VDT.  Box  2223, 
move  forward  into  the  ‘80s  and  beyond.  The  Editor  &  Publisher. 

individual  we  are  seeking  should  have  experi-  _ 

ence  in  newsroom  management  and  be  able  to  COPY  EDITOR 

offer  a  strong  background  in  creative  graphics.  Metro  daily  of  100,000-plus  in  Zone  5  needs 
Please  send  resume,  samples  of  previous  work  copy  editor.  1  to  2  years  experience  desirable, 
and  salary  requirements  to  Box  2320,  Editor  &  Good  benefits,  opportunity  to  advance.  Send 
Publisher.  resume,  references  and  work  samples  to  Box 


AGGRESSIVE  20,000  PM  in  beautiful  Zone  2 
community  seeks  similarly  aggressive  indi¬ 
vidual  to  direct  its  news  operation.  Excellent 
staff  of  20  who  need  strong  and  well-organized 
leadership.  Great  opportunity  for  person  seek¬ 
ing  first  newsroom  management  spot.  No  form 
letters  answered,  tell  us  all.  or  send  all,  in  your 
first  letter:  layout  samples,  editorials,  col¬ 
umns,  news  philosophy,  how  you  supervise 
people,  salary  history  and  expectations  plus 
anything  else  that  would  make  us  think  you're 
the  person  we're  seeking.  There's  no  rush  to  fill 
the  job,  so  take  time  to  send  a  professional 
application  that  will  get  you  an  intenriew  with 
us.  Box  2325,  Editor  &  Publisher. 

BUILD  A  RESUME— A  new-in-town  managing 
editor  wants  to  reconstruct  newsroom  of  smalt 
daily  (6500)  in  Zone  6.  Looking  for  those 
aggressive,  inquisitive  recent  J-grads  who  will 
bust  butts  to  wind  up  some  day  with  New  York 
Times  or  Washington  Post;  who  will  follow  that 
board  story  with  readable  sidebar,  sparkling 
personal  column  or  analytical  commentary. 
Opportunity  to  build  resume:  Charges  of  poli¬ 
tical  corruption  swarm.  Specail  grand  jury  to 
probe  fallout  of  recent  convictions  of  county 
administrators.  Small  city  (population  16,000) 
faced  with  assimilation  of  thousands  of  pro¬ 
jected  new  residents  over  next  5  years,  and 
community  leadership  doesn't  alwa;^  seem  up 
to  task.  Want  staff  that  will  help  the  publication 
assume  its  share  of  that  leadership  role.  If  you 
can  write  bright  but  accurate  and  informative 
copy,  you  are  guaranteed  overnight  recognition 
and  acclaim  from  a  readership  used  to  some¬ 
thing  less.  Accept  our  modest  entry-level  salar¬ 
ies  and  we'll  work  together  to  justify  improved 
pay.  Box  2300,  Editor  &  Publisher. 

COPY  EDITOR  for  The  New  Orleans  Times 
Picayune/The  States  Item.  Experienced  in 
news  copy  desk  work,  headline  writing  and 
VDT.  An  equal  (mportunity  employer  M/F.  Sub¬ 
mit  resume  to  Personnel  Director,  The  Times 
Picayune  Publishing  Corporation,  3800  Ho- 

ward  Av,  New  Orleans  LA  70140. _ 

EDITOR-MANAGER  for  weekly  newspaper 
covering  state  government.  Zone  5.  Requires 
individual  with  experience  in  business/man¬ 
agement  as  well  as  newspaper  work  to  maxi¬ 
mize  publication's  potential.  Send  resume  to 
Box  2177,  Editor  &  Publisher. 

ENERGETIC  CITY  EDITOR  with  patience  to 
teach  developing  young  staff  at  32,000  South¬ 
ern  AM .  At  least  three  years  on  city  desk  experi¬ 
ence  on  daily  of  25,000  plus  and  two  years 
reporting  experience.  Competitive  salary.  Send 
resume,  salary  requirements  to  Box  2250,  Edi- 
tor  &  Publisher. _ 

E&P 

CLASSIFIEDS 
PRODUCE  JOBS 
FOR 

NEWSPAPER  PEOPLE! 

EDITOR 

ASSISTANT  MANAGING 
EDITOR 

ASSISTANT  NEWS  EDITOR 
FAMILY  PAGE  EDITOR 
GENERAL  ASSIGNMENT 
REPORTER 

ADVERTISING  SALES 
MANAGER 

Opportunities  exist  throughout  the 
West  and  Midwest  in  a  well  estab¬ 
lished  multi-media  corporation.  If  you 
are  ready  for  a  career  change,  please 
send  complete  resume  with  earnings 
history  to: 

Box  2289 
Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/f 

EDITOR  &  PUBLISHER  for  May 


2263,  Editor  &  Publisher. 

COPY  DESK  CHIEF 

If  you're  a  strong  editor  who  knows  how  to  im¬ 
bue  others  with  your  skills  and  your  enthusiasm 
for  the  craft,  you  may  be  a  candidate  for  sports 
copy  desk  chief  at  the  Detroit  Free  Press.  We're 
also  looking  for  a  top-notch  copy  editor  (2  year 
minimum  experience)  for  our  sports  and  news 
desks.  Write  Joe  Distelheim  (Sports  Editor)  or 
Gary  Blonston  (Executive  News  Editor).  321  W 
Lafayette,  Detroit  Ml  48231.  If  possible,  in¬ 
clude  names  of  3  references  familiar  with  your 
work  whom  we  can  call  now. 

COPY  EDITOR— New  York  metropolitan  AM 
seeks  bright  individual  with  good  editing  skills 
and  ability  to  write  sharp  heads.  Night  hours. 
Send  resume  and  references.  Box  2295,  Editor 
&  Publisher. 

CITY  EDITOR  needed  for  small  Los  Angeles 
area  daily.  Need  energetic,  innovative  person, 
good  with  people  and  copy  conscious.  Layout 
experience  a  must.  Call  Managing  Editor, 
(213)  843-8700. 

COPY  EDITOR  needed  for  small  Los  Angeles 
area  daily.  Need  accurate,  conscientious  copy 
editor,  experienced  in  modular  page  make  up. 
Prefer  experience  but  talented  beginner  will  be 
considered.  (^11  Managing  Editor,  (213)  843- 
8700. 

COPY  EDITOR — Memphis  Commercial  Appeal 
has  an  immediate  opening  for  a  copy  editor 
experienced  in  news  handling,  head  writing. 
Seven  mornings;  guild;  equal  employment 
opportunity  employer,  ^nd  resume  to  John 
Weed.  Assistant  Managing  Editor,  The  Com¬ 
mercial  Appeal,  495  Union,  Memphis  TN 
38101. 

BUSINESS/CONSUMER  REPORTER 
Fast  growing,  60,000-plus  AM  daily  in  Bill¬ 
ings.  Montana,  seeks  permanent  full-time 
business/consumer  reporter. 

Billings  is  the  regional  hub  of  financial  and 
business  activity,  and  we  need  an  experienced 
pro  to  report  that  news.  Applicants  should  have 
an  understanding  of  business  finance,  market¬ 
ing,  labor  relations  and  sales;  should  be  able  to 
recognize  significant  business  trends;  and  be 
capable  of  researching  effects  on  companies 
and  consumers. 

Send  resume  and  non-returnable  clips  which 
exhibit  an  experience  and  interesting  reporting 
approach  to  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103.  An 
equal  opportunity  employer  M/F. 

EDITOR/REPORTER  wanted  for  1-person 
editorial  department  on  award-winning  com¬ 
munity  weekly  in  rural  New  York.  Learn  all 
phases  of  journalism.  Must  be  able  to  write 
quickly,  dummy,  write  heads  and  take  photos. 
Editing,  advertising,  production  and  guidance 
supplied  by  parent  paper  nearby.  Salary 
$10,000  plus  vacation  benefits.  Ideal  person 
will  be  sharp  self-starter  with  one  year  of  experi¬ 
ence.  Box  2326,  Editor  &  Publisher. 

EDITORIAL  WRITER— Lively  northern  Ohio 
daily  has  an  immediate  opening  for  an  editor  to 
write  editorials  and  layout  editorial  page.  We 
want  a  person  of  unquestioned  integrity  who 
can  make  daily  informed  comment  on  local, 
state  and  national  issues  and  isn't  afraid  to  take 
the  heat  that  is  generated.  We  seek  a  profes¬ 
sional  with  a  sense  of  balance,  fairness  and 
appreciation  for  the  challenge  of  debate.  If  you 
have  an  appetite  for  jousting  in  the  arena  of 
ideas,  contact  Box  2329,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER:  Enter- 
prising  person  to  report  and  explain  local  govern¬ 
ment.  Must  be  able  to  write  under  deadline 
pressure.  Some  knowledge  of  photography  help¬ 
ful.  but  not  essential.  Call  (314)  642-2234  col¬ 
lect. 

GROUP  EDITOR 

Award-winning  California  daily  and  weekly  news¬ 
paper  group  is  seeking  a  top-notch  editor/mana¬ 
ger  to  oversee  its  overall  news/editorial  opera¬ 
tions.  The  individual  we  seek  should  be  a  high 
caliber  professional  with  management  experi¬ 
ence  In  all  phases  of  news/editorial  operations  of 
medium  or  large  size  daily  newspapers  and  have 
a  thorough  understanding  of  prof^ional  man¬ 
agement  concepts.  Please  send  your  salary  his¬ 
tory  and  resume  to  Box  2319,  Editor  &  Publisher. 
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EDITOR 

Openings  on  news  staff  of  Jewish  Post  and 
Opinion  in  Louisville  and  Indianapolis.  Report¬ 
ing  and  rewriting.  $10,000  annually.  Write 
611  N  Park,  Indianapolis  IN  46204. 

EXPANDING  WESTTEXAS  PM  seeks  sol  id  desk 
people  to  join  in  the  rebirth  of  its  staff  and 
makeup.  Flair  for  layout  and  solid  copy  editing 
background  desired.  Professional  experience 
preferred,  but  will  consider  cream-of-the-crop 
recent  grads  with  extensive  college  new^per 
background.  We  are  nearing  50,000  circula¬ 
tion  on  Sundays  and  need  copy  editors  who 
want  to  grow  in  a  challenging  atmosphere. 
Good  pay  and  benefits,  ideal  climate.  Send 
resumes  to  Jim  Welsh,  Managing  Editor,  The 
Odessa  American,  PO  Box  2952,  Odessa  TX 
79760. 


GENERAL  ASSIGNMENT  reporter  for  twice 
weekly  newspaper  in  Milledgeville,  Georgia. 
Must  have  1  y^r  experretKe,  photography  help¬ 
ful.  Send  resume  to  Bruce  Lind,  The  Union  Re¬ 
corder,  PO  Box  520,  Milledgeville  GA  31061. 

JOURNALISTS 

Join  the  revolution  In  electronic  publishing! 
We  re  producing  one  of  the  first  commercial  tele¬ 
text  magazines  in  America. 

Our  magazine-KEYF/tX— publishes  the  latest  in 
news,  sports,  finance,  weather,  travel  and  lei¬ 
sure. 

We  need  "journalists"  to  collect  information  and 
to  compos,  edit  and  transmit  copy.  A  back¬ 
ground  in  journalism  is  preferred,  but  if  you  have 
initiative,  work  well  under  pressure  and  can  draw 
upon  wide  experience  and  expertise,  we  are  in¬ 
terested. 

If  working  in  this  new  medium  appeals,  please 
send  your  resume  or  call:  Cora  Moir,  Field  Elec¬ 
tronic  Publishing,  405  Busse  Rd,  Elk  Grove  Vil¬ 
lage  IL  60007;  (312)  981-6590. 

LARGE  METROPOLITAN  paper  in  the  East  is 
seeking  good  sports  copy  editor.  Must  be  experi¬ 
enced,  a  grammarian  and  be  able  to  pass  a  rigid 
editing  test.  Box  2241,  Editor  &  Publisher. 

OHIO  8000  daily  seeks  sports  editor  with  writ¬ 
ing  and  layout  experience.  Job  open  June  15. 
$2(X)  to  $250  per  week.  No  applications  after 
June  1 .  tox  2328,  Editor  &  Publisher. 


EDITOR-REPORTER-WRITER— 5  years  ex¬ 
perience  as  reporter/editor  on  daily  newspaper 
or  magazine,  preferrably  on  science  beat. 
Education  should  include  strong  backoround  in 
biological  and/or  social  sciences.  AbiTity  to  in¬ 
terpret  statistical  material  essential.  Caiididate 
should  have  some  experience  covering  medical 
and  social  science  meetings.  Salary  com¬ 
mensurate  with  experience.  Please  include  sal¬ 
ary  requirements.  Please  submit  resume  to  Mr 
Richard  Lincoln,  Vice  President,  Alan  Gutt- 
macher  Institute,  360  Park  Av  S,  New  York  NY 
10010. 

EDITOR/REPORTER 

TWO  IMMEDIATE  OPENINGS  at  The  Los 
Angeles  Daily  Journal,  the  nation's  largest  daily 
legal  affairs  newspaper,  for  persons  with  strong 
experience  in  law  and  journalism.  Top  rewrite 
and  editing  skills  required.  Heavy  emi^sis  on 
editing,  with  some  reporting,  (iood  pay  and 
benefits.  Send  resume  and  cuppings  to:  Edito¬ 
rial  Department,  Los  Angeles  Daily  Journal, 
210  S  Spring  St,  Los  Angeles  CA  900M. 

FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and  refer 
it  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicant  welcomed. 

New  En^nd  Claily  Newspaper  Assn 
340  Main  St  Room  K7 

Worcester  MA  01606 

FEATURE  WRITER/EDITOR:  To  write  both  peo- 
ple-oriented  and  issue-oriented  stories.  Should 
realize  that  issue  stories  are  really  people  stories. 
Responsibilities  include  feature  writing,  acting 
as  neighbors  editor  and  Sunday  editor.  Should 
have  some  knowledge  of  newspaper  design  and 
photography.  Call  (314)  642-2234  collect. 

FEATURES  EDITOR 

If  you  have  ideas,  proven  talent  with  words  and 
art  and  the  ability  to  manage  and  motivaie  a 
six-person  lifestyle  staff,  show  us.  We  offer  an 
excellent  opportunity  at  our  mid-sized.  Zone  3 
daily.  Box  2X7,  Editor  &  Publisher. 

GENERAL  ASSIGNMENTS  reporter  needed  for 
immediate  opening  on  dynamic  twice-weekly 
newspaper.  Mail  resume  and  clips  attention  Edi¬ 
tor  Geoff  Oldfather,  The  Sidney  Herald,  Sidney 
MT  59270.  or  call  (406)  482-2403. 


Copywriter/ 

Editor 


rHOME  BOX  OFFICE,  INC.,  a  subsidiary  of 
Time  Inc.,  is  the  nation’s  leading  pay  TV  service. 
We  serve  over  220  cable  TV  affiliates  in  50  states. 

The  PR/Media  Relations  Department  in  New  York  is 
currently  looking  for  an  entertainment  publicity 
copywriter/editor  with  extensive  journalism 
experience  in  news  and  feature  story  writing  as  well 
as  copyediting.  All  candidates  must  have  at  least  a 
three  to  five  years  solid  background  as  an 
entertainment  writer  at  a  magazine  and/or  newspaper 
or  in  a  broadcast  public  relations  department,  in 
addition  to  a  good  working  knowledge  of 
the  entertainment  industry  and  all  phases 
of  programming.  Exceptional  writing  and  editing 
skills  necessary. 

An  attractive  salary  and  the  full  Time  Inc. 
benefits  package  are  offered. 

Please  send  resume  with  salary 
history  to  Lynne  Breger, 
Personnel  Department, 

Room  22-48,  Time  Inc., 

Time  &  Life  Building, 

Rockefeller  Center, 

New  York,  NY  10020. 

An  equal  opportunity 
employer 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


MANAGING  EDITOR 

Who  can  produce  THE  BEST  20M  to  30M  cir¬ 
culation  six-day  daily  in  the  United  States.  (We 
may  settle  for  one  who  can  produce  one  of  the 
three  best).  Northern  location  frontier  which  is 
growing  substantially  each  year.  Physical 
plant,  equipment  and  caliber  of  staffers  well 
above  average.  Opportunity  to  participate  in 
ownership  (we  are  locally  owned)  for  the  person 
who  proves  capable  of  filling  the  job  the  way  we 
want  it  filled.  Box  2310,  Editor  &  Publisher. 


NIGHT  EDITOR— Experienced  person  capable 
of  day  to  day  direction  of  young  aggressive  staff. 
Serve  as  back  up  to  editor.  Must  have  daily  or 
weekly  supervise  experience.  Zone  2.  Send 
resume  and  salary  requirements  to  Box  2276, 
Editor  &  Publisher. 


NEWS  EDITOR 

The  Cedar  Rapids  Gazette  seeks  a  news  editor 
in  charge  of  copy  and  layout  during  night  cycle. 
Supervises  copy  editors  and  other  night  person¬ 
nel.  The  editor  must  maintain  a  high  standard 
of  editing,  headline  writing  and  layout.  Skillful 
news  judgment  is  required.  Must  have  experi¬ 
ence  in  newspaper  design,  editing  and  super¬ 
vising,  VDT  knowledge  essential.  Send  resume 
and  samples  to  Personnel,  The  Gazette,  PO  Box 
511,  Cedar  Rapids  lA  52406.  An  equal  oppor¬ 
tunity  employer. 


PHOTOGRAPHER/REPORTER:  Skilled  at  tell¬ 
ing  a  story  in  both  words  and  pictures.  We're 
looking  for  a  news  person  who  can  use  either 
medium  to  tell  the  story  and  isn't  hung  up  on 
one  medium.  Call  (314)  642-2234  collect. 


REPORTER/EDITOR— Used  to  working  inde¬ 
pendently,  taking  charge,  for  Aspen,  Colorado 
daily.  Dave,  (303)  925-2220  from  7:30-9:00 
AM  (MST)  or  clips  to  Box  10541,  Aspen  CO 
B1612. 


REGIONAL  EDITOR  for  community  daily  near 
Washington,  DC.  Immediate  opening.  Box 
2273,  Editor  &  Publisher. 


RECENT  GRADUATE  who  has  superb  writing 
abilities  and  a  desire  to  learn  all  phases  of 
newspaper  management,  including  sales  and 
production,  needed  by  small  daily  in  Midwest. 
Send  complete  resume  and  letter  about  your¬ 
self  to  Box  2296,  Editor  &  Publisher. 


SPORTS  EDITOR:  Take-charge  person  to  coor¬ 
dinate  all  sports  coverage  and  write  a  weekly 
column.  Should  have  knowledge  of  page  design 
and  photography.  Call  (314)  642-2234  col¬ 
lect. 


WRITERS/JOURNALISTS  are  needed  for  a 
Connecticut  newspaer.  Requirements:  strong 
skills  and  an  interest  in  coveringa  rapidly  grow¬ 
ing  suburban/rural  area.  Please  send  resume 
and  writing  sample  to:  J  MacDonald,  54  East 
64th  St,  New  York  NY  10021. 


WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,0(X)-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
county.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  2321,  Editor  & 
Publisher. 


ZONE  2  DAILY  newspaper  group  needs  experi¬ 
enced  editors  in  news  and  features,  (^ndidates 
should  have  at  least  2  years  editing  experience 
and  solid  mastery  of  all  phases  of  desk  opera¬ 
tion.  These  are  not  supervisory  positions  but 
you'll  be  doing  more  than  the  typical  copy  edi¬ 
tor.  You'll  also  be  vrorking  with  some  of  the 
most  advanced  technolo^  available.  Good  sal¬ 
ary  and  benefits  which  include  tuition  reim¬ 
bursement.  Send  resume  and  non-returnable 
tearsheet  of  a  page  you're  proud  of  to  Box 
2313,  Editor  &  Publisher. 


MARKETING 


MARKETING 

Deputy  Director  of  Publications 
First-rate  opportunity  for  aggressive,  shirt¬ 
sleeves  marketing  person.  Responsiblilities  in¬ 
clude  all  aspects  of  marketing  and  distribution 
of  "how-to"  technical  publications  to  trade, 
library,  government,  and  specialized  markets 
both  here  and  abroad.  Candidate  must  have 

froven  track  record  in  book  sales/marketing, 
xcellent  benefits.  Suburban  Washington  loca¬ 
tion.  Please  call  or  write:  Ms  Conti  by  May  6  at 
(301)  277-7000  for  appointment.  EOE  M/F. 
Volunteers  in  Technical 
Aissistance,  Inc  (VITA) 

3706  Rhode  Island  Av 
Mt  Rainier  MD  20822 
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INVESTIGATIVE  REPORTER  wanted  for  arti¬ 
cles  and  possible  book  on  a  criminal  conspiracy 
that  includes  corruption  in  organized  sports,  a 
tie  to  an  ABSCAM  figure,  cocaine  dealing,  sell¬ 
ing  machine  guns  to  the  Mafia,  and  a 
$2bP  ^ ,  ■*  attempted  fraud  on  a  federal  court 
by  a  prominent  wealthy  family,  plus  an  assort¬ 
ment  of  lesser  crimes.  Thousands  of  pages  of 
data  already  assembled,  with  other  investiga¬ 
tive  work  possibly  still  needed  in  Detroit,  Long 
Island,  Manhattan,  and  Washington,  DC.  Evi¬ 
dence  extremely  well  document^,  but  little  or 
no  action  taken  to  date  by  law  enforcement 
agencies— po^ibly  due  to  politacal  connec¬ 
tions.  I  am  a  victim  (several  hundred  thousand 
dollars  worth)  who  has  conducted  extensive  in¬ 
vestigation  of  this  situation,  and  now  seek  a 
collaboration  with  an  investigative  reporter  to 
take  over  the  work  I've  done  to  date  and  leads 
I've  developed,  develop  whatever  aticles  and 
books  are  possible,  and  help  generate  the  kind 
of  action  that  will  put  the  crooks  in  prison  and 
win  reporting  prizes.  For  my  work  to  date  I  seek 
25%  of  the  revenues  developed  from  the  pack¬ 
age,  and  will  assist  you  in  getting  into  the  story 
in  an  organized  fashion.  You  must  be  capable  of 
working  on  the  project  without  income  until 
publication  sales  are  made,  and  of  taking  the 
risk  that  it  might  never  sell.  Replies  must  de¬ 
scribe  your  experience  and  qualifications  for 
this  type  of  assignment,  and  abiliW  to  work  on 
the  project  immediately.  Box  2322,  Editor  & 
Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


PRESSROOM 


PRINTING  PRESS  OPERATOR— Single  and  4 
color  work,  sheet  fed,  wages  and  benefits.  CaW 
(609)  587-5480.  9-5. 


PRESSROOM  FOREMAN 
Weekly  newspaper  seeks  a  skilled  individual 
with  knowledge  of  offset  newspaper  produc¬ 
tion.  Must  be  experienced  in  hiring,  training, 
work  scheduling,  supervision  and  personn^, 
waste  control  and  preventative  maintenance. 
Competitive  salary,  benefits  and  working  con¬ 
ditions.  Send  resume  to  Box  2302,  Editor  & 
Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  years  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 


PRODUCTION 


COMPOSING  FOREMAN — Strong  experience 
with  front-end  systems.  Southwest  daily  news¬ 
paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon¬ 
sibility  for  all  phases  of  work  in  cold  ^pe  com¬ 
posing  room  using  electronic  front-end  system 
for  typesetting.  Starting  salary  upwards  of 
$30,000  depending  on  background  and  pre¬ 
vious  training.  Would  consider  candidate  with 
background  in  front-end  systems  application 
without  newspaper  experience.  Ideal  commun¬ 
ity  and  excellent  working  conditions  with  a  se¬ 
cure  future.  Benefits  include  profit  sharing  re¬ 
tirement,  paid  insurance,  ample  vacation  and 
other  benefits.  Immediate  opening.  Send  com¬ 
plete  resume,  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 


COMPOSING  ROOM 
GENERAL  FOREMAN 

Metropolitan  daily  seeking  strong  manager  to 
train  and  supenrise  composing  room  personnel. 
Candidate  must  be  well  vers^  in  state-of-the- 
art  technology  and  personnel  motivation  tech¬ 
niques.  Competitive  salary  and  benefit  pack¬ 
age.  Company  will  help  relocate.  Box  2271, 
Editor  &  Publisher. 


PRESSROOM  SUPERVISOR  of  20,000  daily 
with  reputation  for  journalistic  and  reproduc¬ 
tion  excellence.  Responsibilities  include 
camera,  pressroom,  and  building  maintenance 
management.  Knowledge  of  camera  and  offset 
mandatory:  supervisory  experience  very  desir¬ 
able.  Ideal  New  England  location.  Resume  to 
Box  2265,  Editor  &  Publisher. 


PRE-PRESS  FOREMAN 
ZONE  9 

Candidate  should  have  experience  with  front- 
end  system,  newspaper  production  and 
camera.  This  person  will  have  total  responsibil¬ 
ity,  including  budget  and  purchasii^  for  all 
phases  of  production  up  to  press.  This  is  a 
hands-on  shirt-sleeve  position.  Salary  open, 
medical  insurance  and  vacation.  Send  resume, 
references  and  salary  requirements  to  Box 
2290,  Editor  &  Publisher. 


STRIPPING  DEPARTMENT— 1  and  4  color 
negatives,  wages  and  benefits.  Call  (609)  587- 
5480,  9-5. 


PROMOTION 


CREATIVE  ART  AND  COPY  MANAGER— Our 
promotion  department  needs  a  person  with  im¬ 
agination  to  supervise  a  small  art  and  copy  staff 
and  to  participate  in  the  designing  and  writing 
of  ads.  literature,  direct  mail  and  promotion.  A 
professional  who  can  avoid  cliches  and  com¬ 
bine  type  and  color  with  flair.  Portfolio  should 
demonstrate  campaigns,  use  of  graphic  themes 
and  outstanding  layout  and  design.  Technical 
skill  and  a  thorough  knowledge  of  artwork  and 
production  is  a  must.  Newspaper  background 
helpful  but  not  essential.  Outstanding  em¬ 
ployee  benefits.  Apply  to  Tom  Leone,  The  Hart¬ 
ford  Courant,  285  Broad  St,  Hartford  CT 
06115;  (203)  241-6548. 


PROMOTION  DIRECTOR 
Major  market  newspaper  is  looking  for  promo¬ 
tion  director  who  thinks  in  marketing  terms, 
day  to  day  as  well  as  long  term.  You  must  be  a 
marketing  strategist  who  can  plan,  create  and 
implement  creative  concepts  that  will  sell 
newspapers. 

You  will  apply  your  creative  talents  in  circula¬ 
tion,  local,  national  and  classified  advertising 
sales. 

You  will  have  a  complete  department  to  man¬ 
age  so  yqu  must  be  a  good  administrator  who 
can  maximize  the  abilities  of  your  staff. 

We  are  especially  seeking  that  individual  whose 
marketing  and  managerial  capabilities  have  a 
proven  track  record  of  success  at  a  major  news¬ 
paper. 

If  you  are  interested  in  a  tough  challenge,  we 
welcome  your  resume,  reviewed  in  strict  confi¬ 
dence.  Salary  is  commensurate  with  experi¬ 
ence,  and  we  are  not  stingy.  Please  sender 
resume  to  Publisher  Box  2178,  Editor  &  Pub¬ 
lisher. 


PROMOTION  MANAGER 
New  position  reporting  to  publisher  of  this 
50,0(10  circulation  daily.  Person  should  be 
capable  of  establishing  and  coordinating  com¬ 
plete  marketing  program:  media  promotion, 
sales  promotion,  sales  tools,  presentations.  Ex¬ 
cellent  compensation  for  qualified  individual. 
Box  2202,  Editor  &  Publisher. 


PUBUC  RELATIONS 


GROWING  NEW  YORK  CITY  pr  firm  wants  pro¬ 
fessional  with  minimum  3  years  business, 
press  or  wire  experience-management  oppor¬ 
tunity.  Box  2301,  Editor  &  Publisher. 


ASSISTANT  RESEARCH  MANAGER 

The  Washington  Post  has  an  immediate  opening  for  a  sales- 
oriented,  multi-talented  person  in  our  Market  Research  De¬ 
partment. 

We  need  a  well-organized  self-starter  who  will  get  involved  in 
the  complete  spectrum  of  research  activity  with  energ^y  and 
creativity,  and  who  enjoys  working  with  both  people  and  com¬ 
puters  in  developing  new  ideas  and  applications. 

Requirements  for  this  key  positions  include: 

— excellent  mathematical  and  writing  skills 
— strong  experience  in  mixed  planning  and  analysis 
with  thorough  knowledge  of  broadcast  media 
— survey  research  experience  very  helpful 
— agency,  print  or  broadcast  experience  preferred 
— familiarity  with  access  and  applications  of  on-line 
data  base  systems  also  desirable 

Excellent  compensation  and  benefits  are  available  as  is  a  sti¬ 
mulating  and  challenging  work  environment.  Send  resume, 
including  salary  history  and  requirements  to: 

Box  2327 

Editor  &  Publisher 

An  Equal  Opportunity/Affimative  Action  Employer 


EDITOR  &  PUBLISHER  for  May  2,  1981 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER/business  manager. 
Business  manager  of  weekly  group  doing  1  mil¬ 
lion  in  sales,  looking  for  move  up  with  larger 
group,  in  Zone  7  or  9.  Knowledge  of  accounting 
and  computers.  Box  2236,  Editor  &  Publisher. 


FINANCIAL  MANAGEMENT— Publishing  ex¬ 
perience.  Currently  controller  with  major  Los 
Angeles  daily.  MBA.  Relocating  to  Southeast. 
Looking  for  broad  accounting  and  financial  re¬ 
sponsibilities  with  growing  company  in  Zone  4 
or  Tennessee.  Ken  King,  19017  Roscoe  Blvd, 
Northridge  CA  91324;  (213)  349-0324. 


GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference.  Box  2182, 
Editor  &  Publisher. 


PUBLISHER.  AWARD-WINNING  EDITOR  with 
ability,  experience,  drive,  integrity.  15  years 
with  present  daily.  Ownership  change  causing 
move.  Fully  experienced.  Top  references.  Mar¬ 
ried.  53.  Zone  2,  3,  5.  Box  2308,  Editor  & 
Publisher. 


TOP-NOTCH  ADMINISTRATOR— Seeks  chal¬ 
lenging  management  position  with  Zone  9  daily 
or  weekly  newspaper  as  general  manager  or 
publisher.  Have  the  talent,  the  experience,  the 
enthusiasm  and  the  desire.  Gerald  W  Collard, 
40794  Johnston  Av,  Hemet  CA  92343;  (714) 
652-4487. 


CIRCULATION 


CIRCULATION  DIRECTOR  looking  for  new 
challenge.  Capable  of  solvingall  problems.  Can 
direct  any  size  department.  Open  to  all  loca¬ 
tions.  Success  history.  Write  in  confidence  to 
Box  2251,  Editor  &  Publisher. 


CIRCULATOR — 18  years  experience.  Very 
strong  in  sales,  sendee,  promotion  and  carrier 
recruiting.  Tom  Conklin  (814)  838-3220. 


EXPERIENCED,  aggressive  district  manager 
with  a  proven  track  record  desires  a  challenging 
position  in  Baltimorearea.  Currently  employed, 
finishing  degree  in  marketing  and  computer 
experience.  Box  2304,  Editor  &  Publisher. 


FULL  CHARGE  CIRCUUTOR,  17  years  experi¬ 
ence  looking  for  change.  Prefer  small  to 
medium  daily.  Any  Zone.  Box  2224,  Editor  & 
Publisher. 


EDITORIAL 


AWARD-WINNING  sports  editor  of  18,000 
Ohio  daily  seeks  Sun  Belt  sports  column  and/or 
writing  job.  You  name  it,  I've  covered  it:  pros, 
major  college,  small  college,  prep,  amateur, 
youth.  Box  2264,  Editor  &  Publisher. 


EDITORIAL  ARTIST,  24,  illustrations,  car¬ 
toons,  graphics,  layouts,  and  design.  Moving 
up.  Talented  and  enthusiastic.  Box  2303,  Edi¬ 
tor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EDITORIAL 


AWARD-WINNING  sportswriter  wants  to  move 
to  100,000  circulation  paper.  Innovative  story 
teller.  Contact  2334,  Editor  &  Publisher. 


DON'T  FORGET  THE  VET.  Navy  veteran  and 
May  J-grad  seeks  position  on  daily  as  general 
assignment  reporter,  preferable  the  night  shift. 
Two  years  on  campus  newspapers  as  reporter, 
copy  editor,  news  editor.  Eight  months  as  cor- 
res^ndent  for  community  weekly  and  ten 
months  as  "productive"  AP  strii^.  Will  to 
relocate.  PO  Box  243,  Pomfret  CT  06258. 


ENTHUSIASTIC,  AGGRESSIVE,  young  sports 
reporter  with  a  BA  in  journalism  (May  ‘81)  is 
seeking  a  sports  writing  job.  Experience  in¬ 
cludes  4  years  on  college  paper  and  1  semester 
as  assistant  sports  information  director.  Cur¬ 
rently  working  as  a  1  man  sports  department  for 
a  weekly  paper  covering  3  area  high  schools. 
Jeff,  (317)  345-2905,  evenings. 


ENTHUSIASTIC  young  pro,  24.  seeks  news 
spot  with  any  size  daily.  Sports,  news  and  fea¬ 
ture  experience.  Some  editing  and  layout.  VDT- 
trained.  Box  2222,  Editor  &  Publisher. 


EDITOR— 30  years  on  20,000  to  200,000 
dailies,  will  be  your  editor,  managing  editor  in 
Zones  3,  4  or  Ohio.  Strong  on  local  news,  skil¬ 
led  at  training  young  staff.  Age  50.  Box  2283, 
Editor  &  Publisher. 


ENTRY-LEVEL  REPORTER.  Seeks  spot  on 
quality  daily.  Salary  no  object.  One  year  experi¬ 
ence  at  major  weekly  news  magazine  as  edito¬ 
rial  assistant.  Six  months  as  reporter  on  week¬ 
lies.  Good  clips.  BA-New  York  University, 
1978.  MA-Columbia.  1980.  Andy  Gluck.  65- 
90  160  St,  Flushing  NY  11365;  (212)  591- 
6199. 


EDITORIAL — English  teacher  seeks  summer 
employment.  Experienced  revrrite,  editing,  re¬ 
search.  News,  features,  reports.  Box  2323, 
Editor  &  Publisher. 


EXPERIENCED  SPORTSWRITER 
Sports  editor  on  20,000  daily  seeks  opportun¬ 
ity  with  large  or  suburban  daily.  Can  do  layout 
and  cover  all  sports  on  all  levels.  Have  covered 
the  majors  and  can  produce  solid,  accurate 
copy.  Box  2262,  Editor  &  Publisher. 


EXPER  lENCED  New  York  financial  writer  seeks 
general  assignment  spot  on  mid-size  daily.  Will 
relocate.  Call  (212)  879-1839. 


HARDWORKING  REPORTER,  resourceful, 
diligertt,  sincere,  and  embarrassed  by  forth¬ 
coming  graduate  d^ee  in  English  Literature, 
seeking  to  redeem  himself.  Traditional  employ¬ 
ment  concerns  secondary  to  the  opportunity  to 
do  valuable,  meaningful  reporting.  Impeccable 
credentials,  glowing  references,  old  Volvo.  Re¬ 
sume.  clips  available.  Box  2298,  Editor  &  Pub¬ 
lisher. 


MATURE  non-drinker,  now  managing  editor 
lOM  daily,  wants  to  relocate  Gulf  Coast  vicin¬ 
ity.  VDT  experience,  but  prefer  non-VDT  copy 
desk,  slot  or  rim.  Climate,  community,  not 
money,  reason  for  seeking  change.  Will  earn 
employer  profit  at  any  job.  any  desk.  Must  give 
at  least  month's  notice.  Best  references,  in¬ 
cluding  present  publisher,  editor.  Box  2228. 
Editor  &  Publisher. 


MINORITY  JOURNALIST  seeks  reporting  or 
copy  editing  position.  3  years  experience.  MA 
in  journalism.  Box  2294,  Editor  &  Publisher. 


MANAGING  EDITOR 


Experienced,  skilled,  award-winning  news  ex¬ 
ecutive  wants  to  shape  up  your  newsroom,  im¬ 
prove  your  product.  This  ad  is  directed  to  the 
publisher  who  wants  genuinely  high  quality.  If 
you're  content  to  have  a  merely  passable  news 
product.  I'm  not  for  you.  I'm  also  not  interested 
in  publishers  with  sacred  cow  syndrome  or 
Chamber  of  Commerce  mentality.  And,  please, 
no  third-rate  chains.  My  top  skills  are  in  recruit¬ 
ing,  hiring  and  training  young  staffers;  story 
ideas  and  development,  layout  and  design, 
editorial  writing  and  avoidance  of  libel  and 
similar  problems.  Track  record  as  a  circulation 
builder.  But  be  warned:  I  will  imprint  my  perso¬ 
nality  on  your  product.  Are  you  ready  for  the 
best?  Minimum  $25,000.  Box  2330,  Editor  & 
Publisher. 


SPORTSWRITER/COPY  EDITOR  available  for 
your  daily.  Three  years  as  one-man  sports  staff. 
VDT  trained.  Any  Zone,  will  travel.  ^  2335, 
Editor  &  Publisher. 


POSITIONS  WANTED 

EDITORIAL  j 

MIDLIFE  CRISIS.  Newsman  seeks  switch  to  N  , 
or  magazine.  20  years  experience.  Box  23^,  ' 
Editor  &  Publish^. 

MANAGING  EDITOR  wants  to  step  up  to  top 
spot  or  bigger  paper.  Mature  administrator,  edi¬ 
tor.  I've  got  proof.  Newspapering  for  the  80‘s. 
Box  2332,  Editor  &  Publi^er. 

NEW  YORK-BASED  Canadian  citizen  with 
nearly  25  years'  experience  as  reporter  in  Asia 
for  The  New  York  Times.  TIME-LIFE  News  Ser¬ 
vice  and  the  French  news  agency  AFP.  and  as 
reporter  on  a  North  American  metropolitan  dai¬ 
ly,  seeks  reporting  assignment  in  or  around 
New  York  City  b^inning  July  1.  Call  (212) 
754-4419. 

NEED  IMAGINATIVE  WRITING,  solid  desk 
work?  Aggressive,  consistent  sportswriter  seek¬ 
ing  challenge  with  Zone  8-9  daily.  Two  years 
experience  on  20,000  daily.  Familiar  with  2 
VDT  systems.  1  can  do  the  job.  Box  2318,  Edi¬ 
tor  &  Publisher. 

REPORTER  with  nine  years  experience  working 
hard  news  beats  for  major  New  York  daily  seeks 
to  relocate  in  medium  size  ciW  outside  of 
Northeast  megalopolis,  ^x  2309,  Editor  & 
Publisher. 

RADIO/TV :  Award-winning  radio/tv  writer  to  be¬ 
gin  coverage  in  your  paper,  replace  your  present 
writer  to  join  your  team.  Excellent  writer;  funny 
and  conversational  as  well  as  serious  and  fac¬ 
tual.  Can  write  news,  features,  reviews.  Money 
and  location  not  as  important  as  chance  for 
professional  growth.  Clips  upon  request.  Box 
2312,  Editor  &  Publisher. 

REPORTER/WRITER— 3  years  news-society- 
features  and  features  editor  at  major  weekly; 
sportswriter  at  small  daily.  ‘78  J-school  grad, 
solid  college  daily  and  magazine  work.  Wants 
job  in  general  assignments  or  features  at  daily 
in  Zones  9.  8.  6,  7  or  5.  Available  now.  Box 
2333,  Editor  &  Publisher. 

TALENTED  WRITER— Skilled  in  editing,  VDT, 
layouts,  writing  column,  features,  reporting.  A 
pro.  Sports,  news  background.  Box  2216,  Edi¬ 
tor  &  Publisher. 

VERSATILE,  serious  reporter.  One  year  weekly 
experience  with  hard  news  and  feature.  Take  all 
photos,  VDT  experience,  degree  at  Arizona 
State  University  and  will  relocate  anywhere. 
John  Spagnoli,  260  Forest  Av,  Woodmere  NY 
11598;  (516)  295-5908. 

VETERAN  EDITOR  seeks  position  with  small 
daily  or  weekly.  Your  fine  community  for  my 
family.  My  award-winning  background  (20 
years)  for  you.  R  Reed,  60  N  Middleton,  Frank¬ 
lin  IN  46131;  (317)  736-6675. 

VETERAN  copy  chief-slotman-deskman  seeks 
slotmai. -copy  desk  spot  on  metro  or  large  daily; 
available  in  May;  prefer  upper  Midwest,  will 
relocate  for  exceptional  opportunity;  PO  Box 
1173,  Elgin  IL  60120. 

WIRE  EDITOR  or  editorial  page  editor  on 
medium  daily  is  small-daily  editors  goal.  Know 
VDTs.  Zones  2,  3  or  5.  Box  23(>6,  Editor  & 
Publisher. 

YOUNG,  aggressive  '80  J-grad  with  large  metro 
daily  internship  desires  daily  entry-level  report¬ 
ing  position,  any  Zone.  Steve  (206)  671-9581, 


POSITIONS  WANTED 

EDITORIAL 

SPORTSWRITER  and  copy  editor  looks  for  post 
with  30-50  circulation  paper  in  any  Zone.  I've 
covered  preps,  college,  pros  while  layiiw  out 
8-16  page  section.  Familiar  with  2  VDT  sys¬ 
tems,  let  me  grow  further  while  helping  your 
paper.  Box  2183,  Editor  &  Publisher. 

SPORTS  DESK  SPECIALIST  has  excelled  edit¬ 
ing  every  section  of  90,000  daily.  Award¬ 
winning  writer.  7  years  experieiKe.  Seeks  ma¬ 
jor  metro  job.  Prefers  Zones  9.  1 .  Phone  (512) 
888-8002  Box  2226,  Editor  &  Publisher. 

SPORTSWRITER,  3-plus  years  on  mid-size  dai¬ 
ly,  seeks  move  to  another  medium  daily  or  met¬ 
ro.  Experience  ranges  from  preps  to  pros.  Good 
writing,  editing  skills.  Contact  Tom  (314)  423- 
0190. 

FREELANCE 

DENVER  BASED  FREEUNCER  available  to 
cover  Zone  8  as  stringer/correspondent.  Sea¬ 
soned  editor,  reporter,  photographer;  stringer 
for  Ad  Age,  Ski  Area  Management,  CPS,  Energy 
Today.  Ready,  dependable,  familiar  with  re¬ 
gion.  News,  features,  profiles.  Call  (303)  831- 
1981. 

PHOTOGRAPHER 

PHOTOGRAPHER,  28,  with  5  years  profession¬ 
al  experience,  seeks  photo  conscious  daily 
newspaper,  any  size,  any  location.  Experienced 
in  darkroom  and  layout  design.  Highly  self- 
motivated.  work  well  with  people.  1  guarantee 
200%  effort,  consistently.  Box  2197,  Editor  & 
Publisher. 

PHOTOJOURNAUSM 

PHOTOJOURNALIST.  Experienced.  Looking 
for  job  on  daily  in  Zone  9  or  7. 8.  Seeks  to  grow 
at  good  paper.  Excellent  worker.  Knows  layout. 
Anxious  arid  ready  to  work.  Box  2196,  Editor  & 
Publisher. 

TALENTED,  YOUNG,  EXPERIENCED  photo- 
journalist  wants  to  grow  with  mid-sized  com¬ 
munity  paper  in  Zones  8.  9  or  western  7.  Staff 
photographer  16,0(X)  daily,  UPl-Denver  strin¬ 
ger.  Will  be  available  for  interviews  this  sum¬ 
mer.  R  Wilking,  PO  Box  1719,  Boulder  CO 
80306,  (303)  442-2804. 

PRODUCTION 

PRODUCTION  MANAGER— Knowledgeable 
front  to  back.  Proven  record  and  highest  refer¬ 
ences.  Box  2194,  Editor  &  Publisher. 

PRESSROOM  SUPERINTENDENT  or  Produc¬ 
tion  Manager— 30  years  experience  in  metro¬ 
politan  and  small  dailies.  Experience  on  multi¬ 
press  operations.  Box  2255,  Editor  &  Pub¬ 
lisher. 

PUBLIC  INFORMATION 

VP  CORPORATE  COMMUNICATIONS 
Fortune  50  public  relations  professional,  MA 
degree  and  solid  background  in  commercial, 
public,  and  corporate  tv,  and  employee  com¬ 
munications  se^  to  direct  pr/corporate  com¬ 
munications  activities  of  a  company.  Box 
2315,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  2,  1981 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Circulation  holds  steady 

“The  forces  of  inflation,  recession  and 
population  relocation  had  their  effect  on 
the  daily  newspaper  business  during  1980 
and  slowed  the  rate  of  circulation  growth 
the  industry  has  enjoyed  in  recent  years” 
but  in  spite  of  it  “total  circulation  stayed 
relatively  steady.” 

This  is  the  conclusion  of  the  editors  of 
the  1981  Editor& Publisher  International 
Year  Book  which  will  be  off  the  presses 
this  week. 

Although  there  were  two  more  daily 
newspapers  launched  during  1980  than 
were  discontinued,  mergers  and  con¬ 
solidations  during  the  year  reduced  the 
number  of  dailies  being  published  by  1 8 — 
from  1,763  to  1,745.  This  is  the  smallest 
number  of  dailies  recorded  since  the  end 
of  1944. 

Thirteen  new  dailies  were  started  dur¬ 
ing  the  year  and  11  were  discontinued; 
four  P.M.  papers  merged  with  four  A.M. 
papers  to  become  four  A.M.  newspapers; 
seven  P.M.  were  merged  with  seven 
A.M.  to  form  seven  all-day  newspapers; 
one  all — day  paper  split  and  became  an 
A.M.  and  a  P.M.  paper;  10  neighborhood 
dailies  in  the  Chicago  area  combined  into 
one  metropolitan  daily 

After  all  this,  total  average  circulation 

Wearn  named  CEO 
for  Multimedia 

Wilson  C.  Wearn  was  named  chairman 
of  the  board  and  chief  exective  officer  of 
Multimedia,  Inc.,  at  the  annual  stockhol¬ 
der’s  meeting  in  Greenville,  S.C. 

Walter  E.  Bartlett  was  named  presi¬ 
dent  and  chief  operating  officer  and 
Donald  J.  Barhyte,  vicechairman  and 
chief  financial  officer. 

Also,  two  new  corporate  officers  were 
appointed.  James  T.  Lynagh  becomes 
president  of  Multimedia  Broadcasting 
Co.,  succeeding  Bartlett.  He  was  a 
vicepresident  of  the  Post-Newsweek 
Company,  and  had  managed  television 
stations  in  Jacksonville,  Miami, 
Washington  and  Detroit. 

E.B.  Chester  of  Rocky  Mount,  N.C., 
was  named  vicepresident  for  develop¬ 
ment.  He  is  a  principal  in  Tar  River  Com¬ 
munications,  a  cable  television  company 
in  Eastern  North  Carolina  which  is  being 
acquired  by  Multimedia. 

Multimedia’s  corporate  headquarters 
will  remain  in  Greenville.  Bartlett,  as 
president  and  chief  operating  officer,  will 
keep  his  principal  office  in  Cincinnati  and 
also  maintain  an  office  in  Greenville.  He 
was  named  president  of  the  broadcasting 
division  in  1977  and  served  in  that  capac¬ 
ity  until  now. 

Wearn,  formerly  president  and  chief 
executive  officer,  has  been  with  Mul- 


for  U.S.  dailies  for  the  six-month  period 
ending  September  1980  was  62,201,840 
compared  with  62,223,040  for  the  same 
period  in  1979 — a  loss  of  only  .03% 
(21,200). 

A  three-one-hundredths  of  one  percent 
difference  is  not  very  significant  con¬ 
sidering  the  severe  economic  and  com¬ 
petitive  conditions  facing  newspapers 
during  the  year. 

Figures  in  the  new  E  &  P  Year  Book 
reveal  that  as  the  trend  to  morning  dis¬ 
tribution  continued,  the  number  of  A.M. 
newspapers  increased  by  5  from  382  to 
387  in  spite  of  the  loss  of  9  titles  due  to  the 
Chicago  consolidation  mentioned  above. 
And,  in  spite  of  that,  morning  circulation 
increased  2.9%  from  28,574,879  to 
29,414,036. 

The  number  of  evening  newspapers  de¬ 
clined  by  !7from  1,405 to  l,388andP.M. 
circulation  dropped  2.6%  from 
33,648, lo;  to  32,787,804. 

The  number  of  Sunday  newspapers 
published  by  daily  newspapers  in  the 
same  markets  continued  to  grow  and  the 
1980  count  showed  an  increase  of  16  from 
720  to  736.  Sunday  circulation  was  up 
accordingly  by  .54%  from  54,379,923  to 
54,676,173. 

timedia  or  its  predecessor  since  1953.  The 
office  of  chairman  had  been  vacant  since 
the  death  of  J.  Kelly  Sisk. 

Consulting  firm 
formed  by  execs 

G.  Gordon  Strong,  Laurence  E.  Man¬ 
sfield,  Jr.  and  Ben  V.  Schneider, Jr. 
announce  their  association  as  media  con¬ 
sultants  with  their  principal  office  in 
Atlanta,  Ga. 

Strong  was  formerly  president  and 
publisher  of  Brush-Moore  Newspapers, 
chairman  of  the  board,  Thomson  News¬ 
papers  Inc.  and  more  recently  president 
and  Publisher  of  the  Oakland  (Calif.)  Tri¬ 
bune. 

Schneider  was  vicepresident/finance  of 
Bidder  Publications  and  became  senior 
vicepresident/finance  and  board  member 
of  Knight-Ridder  Newspapers  Inc.  in 
1974. 

Mansfield  was  former  vicepresident  of 
International  Paper  Sales  Company,  Inc. 
and  later  became  presioent  of  the  pub¬ 
lishers  division  of  Abitibi-Price  Sales 
Corporation. 

Atex  computers 

Associated  Press  has  signed  a  $2.9  mil¬ 
lion  contract  with  Atex  Inc.  for  installa¬ 
tion  of  a  computer  editing  system  at  the 
news  agency’s  headquarters  in  New 
York. 


RETIRING— Lee  Hills,  whose  75th 
birthday  will  be  May  28,  is  retiring  as 
editorial  chairman  of  Knight-Ridder 
Newspapers  and  as  a  member  of  the  ex¬ 
ecutive  and  operating  committees.  Hills 
will  continue  as  a  member  of  the  Knight- 
Ridder  board  of  directors  and  will  be¬ 
come  publisher  emeritus  of  the  Detroit 
Free  Press  and  editorial  chairman  emer¬ 
itus  of  the  Miami  Herald. 


Both  the  A.M.  and  Sunday  circulation 
figures  are  new  all-time  highs.  The  num¬ 
ber  of  A.M.  dailies  is  the  highest  since 
1938  and  the  number  of  Sundays  is  a  new 
record. 

The  number  of  evening  dailies,  howev¬ 
er,  is  the  smallest  since  E  &  P  started 
counting  them  in  1919  and  total  evening 
circulation  is  the  smallest  since  1950 
when  the  number  of  P.M.  dailies  was 
1 ,450. 


$400,000  is  awarded 
to  Elmer  Gertz 

Seven  years  ago,  Elmer  Gertz  took  his 
case  to  the  U.S.  Supreme  Court  and  won 
a  reversal  that  declared  private  citizens 
need  only  prove  negligence  to  collect  libel 
damages. 

Last  week  in  Chicago,  the  74 — year — 
old  civil  liberties  attorney  was  awarded 
$400,000  by  a  federal  court  jury  in  a  retrial 
that  found  a  1969  John  Birch  Society 
magazine  article  libeled  him. 

The  six-member  jury ,  after  a  little  more 
than  an  hour  of  deliberation,  declared 
that  the  John  Birch  Society’s  American 
Opinion  magazine,  published  by  Robert 
Welch  Inc.,  acted  with  actual  malice 
when  it  linked  Gertz  to  a  “communist 
war”  on  police  departments. 

Before  the  1974  high  court  decision  in 
the  matter,  private  citizens  were  required 
to  prove  both  negligence  and  actual 
malice  to  collect  damages. 
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There  are  more  minority  journalists  working  today  than  ever. 


Today  only  1  out  of  20  daily  print  source  of  minority  newspaper  talent  But  we  need  more  good  news, 

journalists  in  America’s  newsrooms  in  the  country.  By  the  end  of  1980  we  One  in  20  in  a  country  where  the 

is  nonwhite.  will  have  recruited,  trained  and/or  minority  ratio  is  nearly  1  in  5  means 

Ten  years  ago  it  was  1  in  100.  placed  more  than  150  racial  minori-  we  have  a  long  way  to  go.  You  can 

That’s  progress.  But  for  an  Indus-  ties  in  newspaper  and  magazine  help.  Write:  Institute  for  Journalism 

try  that  prides  itself  on  fairness  and  jobs  coast  to  coast.  Education,  1523  New  Hampshire 

balanced  reporting,  it’s  slow  prog-  And  that’s  good  news — for  all  of  Ave.,  N.W.,  Washington,  _ 

ress.  How  can  we  do  better?  One  us.  Because  minority  professionals  in  D.C.  20036.  Or  call  (202)  I 

answer  is  the  Institute  for  Journalism  our  newsrooms  open  new  windows  462-5939.  IE  ii|||||ij  P‘ 

Education  (IJE).  to  our  world.  They  keep  us  better  Institute  for 

IJE  is  now  the  largest  single  informed.  Journalism  Education 


How  IJE  finds  capable  print  journalists 
IJE  is  a  non-profit,  tax-exempt  corpora¬ 
tion  supported  by  foundations  and  the 
publishing  industry.  John  L.  Dotson,  Jr, 
senior  editor  of  Newsweek,  is  board 
chairman.  Nancy  Hicks,  former  N.Y. 
Times  correspondent,  is  president  and 


chief  operating  officer.  IJE’s  programs; 

1)  Summer  Program  for  Minority  Jour¬ 
nalists  at  University  of  California  at 
Berkeley.  Trains  and  places  20  entry 
level  journalists  a  year. 

2)  Job  Net.  National  clearinghouse,  in 
Washington,  D.C.,  links  minority  job¬ 


seekers  at  all  levels  of  experience  with 
newspaper  employers.  More  than  40 
professionals  placed  to  date. 

3)  Editing  Program.  Newest  IJE  effort 
will  prepare  10  seasoned  professionals 
this  summer  at  the  University  of  Arizona 
in  Tucson  for  copy  editing  jobs. 


The  Three  Sigma  Study 


THREE  SIGMA 

RESEARCH  CENTER,  INC 


is  the  first  multi-media  market  newspaper  readership  survey  that 
studies  all  of  the  largest  ADI's  in  the  country. 

The  survey  confirms  that  the  daily  Rocky  Mountain  News  reaches 
more  adults  18  and  over  in  the  Denver  SMSA,  as  well  as  the  38- 
county  Denver  ADI,  than  does  the  afternoon  Denver  newspaper. 

The  NEWS  reaches  almost  100,000  more  adults  18-54  in  the  ADI  than 
does  the  Post — (478,000  to  379,000).  Total  adult  reach  is  597,000  to 
504,000 — that's  over  18%  more  adults  reading  the  News  on  an 
average  weekday. 


38  County  Denver  ADI 

Readers 

Post 

Coverage 

Rocky  Mountain 
News 

Readers  Coverage 

Total  Adults 

504,000 

35% 

597,000 

42% 

Total  Males 

256,000 

37% 

313,000 

46% 

Total  Females 

248,000 

34% 

284,000 

39% 

Adults  18-54 

379,000 

34% 

478,000 

43% 

Males  18-54 

197,000 

36% 

255,000 

47% 

Females  18-54 

182,000 

33% 

223,000 

40% 

Working  Women 

135,000 

32% 

183,000 

43% 

Principal  Food  Shoppers 

271,000 

33% 

343,000 

41% 

Chief  Wage  Earner 

292,000 

36% 

355,000 

43% 

Households  of  $20,000  Income 
and  More 

324,000 

42% 

340,000 

44% 

Some  College  or  More 

298,000 

37% 

341,000 

43% 

Post-Graduate  Work 

25,000 

36% 

29,000 

41% 

Adults,  men,  women,  the  important  age  group  of  18-54,  chief  wage 
earner,  principal  food  shopper,  upper  income  groups,  higher 
education  levels;  all  very  important  people  to  make  your 
advertising  plans  more  successful.  These  are  the  people  you  can  best 
reach  with  the  daily  Rocky  Mountain  News. 

Compare  the  ADI  percent  coverage  and  audience  measurements 
with  rating  points  and  coverage  of  other  media. 


Rocky  Mountain  News 

Represented  by:  STORY  &  KELLY  SMITH,  INC, 
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